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Millennials are not the generation that’s in
power. But if we continue to patiently wait for that
moment, we’re going to be the ones cleaning up
the mess. 

’90s kids like me had the benefit of growing up

during a time of economic wellbeing and a
(mostly) stable international relations climate.
Many of us were born at the end of the Cold War,
when the last vestige of that conflict was torn down
and broken into pieces –
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Wells Fargo Program Provides Personal
Connection For Small Businesses

� By ANNE ARTLEY

STAFF WRITER

W hen Jacqueline Camarena, 20,
started her second job at fast food

restaurant Chick-fil-A, located at 4401 E. Pa-
cific Coast Hwy., she had not yet acquired
the skills to budget her earnings or establish
credit.According to Kristie Bergstrom, the

franchise’s owner, Camarena is not alone in
her lack of understanding of managing fi-
nances. To address the gap of financial
knowledge she found in her employees,
Bergstrom took advantage of the Wells Fargo
at Work program offered by Wells Fargo
bank. The initiative allows a business to build
a relationship with a bank representative,

The Wells Fargo at Work program allows a business to build a relationship with a bank representative, who
conducts a series of in-person financial workshops customized to fit employees’ needs. Kristie Bergstrom, the
owner of the Chick-fil-A franchise located at 4401 E. Pacific Coast Hwy., took advantage of the initiative to
give her young employees a launching pad for their careers. Pictured from left: owner Bergstrom; Wells Fargo
Branch Manager Dina Noe; Chick-fil-A team member Jacqueline Camarena and Natasha Mata, the Wells
Fargo region bank president of the Central L.A. area. (Photograph by the Business Journal’s Anne Artley)

Barring A Trade War, Outlook For Ports Is Positive
� By SAMANTHA MEHLINGER

EDITOR

A s the national economy grows in
strength, so does business at the

ports of Long Beach and Los Angeles, the
nation’s largest port complex. Both ports
broke records for imported containerized
cargo volumes last year, and, barring a trade
war with China, economists believe the
ports could do it again this year.

“My instinct is, when it all sorts out, we
are going to see record levels again this
year,” John Husing, international trade
economist and owner of Irvine-based Eco-
nomics & Politics Inc, predicted. In 2017,
the ports brought in a combined 8.6 mil-
lion twenty-foot equivalent units (TEUs)
of cargo, breaking the all-time high of 8.2
million TEUs achieved in 2006, according
to Husing. 

Both ports reported strong months in Jan-
uary and February, besting the cargo vol-
umes that moved during those months a
year prior. But in March the Port of Los An-
geles experienced a 27% decrease in cargo
volumes. Husing and port officials attrib-
uted the dip to the Lunar New Year cele-
brated in Asia during that month, which 

Economists and international trade industry executives predict that 2018 could be another record-breaking
year for cargo shipments moving through the San Pedro Bay ports. While the concept of a trade war with
China could hinder that outlook, most parties interviewed by the Business Journal found it to be an unlikely
outcome. (Port of Long Beach photograph)

Property Owners 
Emphasize The 
Negative Effects 
Of Rent Control

� By SAMANTHA MEHLINGER

EDITOR

L ong Beach renters may soon find fly-
ers in their inboxes and messaging on

social media informing them of negative
consequences of rent control.

Meanwhile, in front of local grocery
stores, signature gatherers continue collect-
ing residents’ John Hancocks to support a
proposed municipal ballot initiative to ap-
prove a rent control ordinance for Long
Beach. The initiative is meant to address a
housing affordability crisis, gentrification,
eviction without just cause, and other is-
sues, according to the proposed ordinance’s
language.

(Please Continue To Page 17)
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In The News

PortSide
As a planner for the Port of Long Beach Master Plan Update, John Kim is taking an active
role in developing the future of the harbor. He described the plan as an outline for land use
and engineering projects. It also forecasts the amount of cargo that will come through the port
in the next 20 years, due to technological advances and other changes in the shipping industry.
According to Kim, cargo volume is expected to double over the next two decades. The plan is
still in the early stages of development, with a goal of the California Coastal Commission cer-
tifying the update by fall 2019. Kim said a typical day involves community outreach. The plan-
ning division has held one public meeting that drew a crowd of about 80 people. “One of the
challenges is communicating the technical aspects of what we’re doing to a general audience.
We asked people, ‘What role does the port play in your life?’ and had them write responses on
cards,” he said. “For a lot of people, it’s about jobs and opportunities for economic growth.
Others wrote that it’s a polluter and a cause for congestion in our roadways. It plays a lot of
roles in people’s lives depending on your perspective.” The planning division is preparing for
a series of workshops with terminal operators, environmental groups, health groups and others
that support the supply chain. Kim has been with the Port of Long Beach for nine months. He
said he has always enjoyed long-range planning because it’s a “mix of both art and science.”

– Staff Writer Anne Artley

Keeping Up With The Port Of Long Beach

St. Mary Medical Center Welcomes New
Chief Nursing Officer –
Dignity Health St. Mary
Medical Center in Long
Beach recently an-
nounced the appoint-
ment of Nancy Valla as
chief nursing officer
(CNO), overseeing all

nursing operations. Valla has 30 years of
experience in the health care field, includ-
ing more than 10 years of executive man-
agement experience. Most recently, she
served as CNO of the 300-bed American
Hospital Dubai in the United Arab Emi-
rates. Valla also served as executive direc-
tor of service lines for Hawaii-based The
Queen’s Health Systems and as vice pres-

ident of operations at Cigna Corporation
in Arizona.
Port of Los Angeles Announces New

Deputy Stakeholder En-
gagement Executive Di-
rector – The Port of Los
Angeles promoted David
Libatique to deputy exec-
utive director of stake-
holder engagement. In
his new position, Liba-

tique will oversee outreach to the govern-
ment, media and the community as well as
trade and workforce development. Liba-
tique previously served as senior director of
government affairs for the port, where he
also worked with stakeholders to help the
port meet its objectives in infrastructure,
environmental and supply chain policy.
Newest Member Elected President Of L.A.

Harbor Commission –
The newest member of
the Los Angeles Harbor
Commission, Jaime L.
Lee, was elected presi-
dent of the commission
after her confirmation
by the city council in

mid-April. “I’m humbled to join my fellow
harbor commissioners and serve as presi-
dent of this important commission,” Lee
stated. “I look forward to working with all
port stakeholders and staff as I continue
the efforts of my predecessor to further en-
hance North America’s premier trade gate-
way.” Lee has served as the board

president of the Los Angeles City Employ-
ees’ Retirement System Board of Admin-
istration for the past four years.
Su Casa – Ending Domestic Violence An-
nounces New Boardmembers –Three indi-
viduals have been added to the board of
directors for Su Casa – Ending Domestic
Violence: Dr. Kash Nair, CEO and medical
director of Nair Urgent Care in Long
Beach; John Leonard, the head of Wells
Fargo Capital Finance’s Technology Divi-
sion; and Russell Simpkin, vice president in
the Business Banking Division of City Na-
tional Bank. With the additions, the board
consists of 13 members. Su Casa provides
domestic violence shelter and services to
Long Beach and Southern California.
Goodwill Adds Two Members To Its Board
Of Trustees – Goodwill, Serving the Peo-
ple of Southern California Los Angeles
County has added Mike Murray and Ardel
Guillamas Avelino to its board of trustees.
Murray, who retired recently after a 35-year
career with GTE/Verizon, has served in nu-
merous leadership positions in the commu-
nity. Avelino is a registered nurse and
senior director at St. Mary Medical Center.
Bob Hope USO Elects Three Directors To
Its Board – Long Beach-based Bob Hope
USO announced the election the following
individuals to its board of directors: Glenn
Freed, Ph.D., chief investment officer at
LourdMurray; Michael Friedland, partner
at Knobbe Martens; and Don Haisch, chief
accounting officer in the real estate debt
group of Ares Management. �
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pieces that later up ended up, as in my
case, on some of our college campuses. As
we grew up, many things were not perfect,
but those things seemed very far away.

The middle-class experience, for many
of us enveloped in it, was rather fluffy. We
learned to play computer by blazing the
dangers of the Oregon Trail, and as we
grew up in a post-John Hughes era felt
that perhaps the worst thing that could
ever happen to us would be social ostra-
cization. We gleefully drank bright blue
sugar water out of wax bottles and ate
highly processed, tiny lunch “meats” to
our hearts content, paying no mind to ge-
netically modified this or high fructose
corn syrup that.

This cozy, encapsulated reality – while
certainly not applicable to every Millen-
nial, I would wager would be to a wide
swath of those in the middle class – was
ripped wide open by the events of 9/11. 

Not long after, the recession pretty well
screwed us all over financially in ways
that we are still recovering from – under-
employment, slow wage growth, pro-
longed student loan debt, et cetera. 

You’d think that, in the intervening
years, with terrorism (both foreign and
domestic) becoming a regularity, mass
shootings becoming par for the course,
and endless wars raging in the Middle
East, that we’d have had the silt of sanc-
tuary shaken from our eyelashes. 

What I say next obviously does not
refer to politically or socially active Mil-
lennials, or to those who grew up already

well entrenched in difficult situations.
But what I’ve found among many of my
peers is that we as a generation in Amer-
ica still largely retain that sense of grow-
ing up in a bubble. That cozy, calm sense
of “everything will be fine.” 

Why else do we not turn out to vote?
Why else, when another van drives
through a crowd of Christmas shoppers,
or a gunman storms another workplace,
do we reflect in horror for a few minutes
and then go about our day? Why is it that,
in the information age, we do not seek out
the news of the world beyond our
doorsteps, but instead relish in binge-
watching, memes, selfies, and all forms
of escapism?

There is nothing wrong with seeking out
entertainment and activities that bring us
pleasure or a sense of calm. But there is
something wrong when we do not also seek
out the news of the world or participate in
its challenges. 

In the past couple of years of trying to
meet someone in the new-fashioned way
(what in a past column I referred to as
“futile online dating”), I have to say that
only one or two dates could hold a con-
versation about the war in Syria, tensions
with North Korea, Russian aggression,
and other major matters of international
consequence, let alone domestic issues
like affordable housing. And for those
who could, they failed to see the potential
ramifications these conflicts could bring
to our own doorsteps. 

Look, don’t have a cow. I’m sure you,
Reader, Millennial or not, could be per-
fectly well informed on these topics. But

don’t you know twice as many people
who aren’t?

I have been rather loathe to reflect upon
my generation in this way, because I think
in many positive ways we’re spurring
truly valuable social movements. But it
seems to me, when it comes to the reali-
ties of the world at large, we still tuck our
heads under the covers and choose to
leave things to the adults. But, you guys:
we ARE the adults. 

It took what I found to be some really
disturbing research to get me thinking
about this, shall I say, Millennial Bubble.
On Holocaust Remembrance Day, the
Conference on Jewish Material Claims
Against Germany, an organization that is
dedicated to seeking reparations for vic-
tims of the Holocaust, released the results
of a survey that found that Americans’
memory and knowledge of the Holocaust
was fading. This was the case among Mil-
lennials more so than any other age
group.

While 11% of all U.S. adult respon-
dents said that they were “unaware or not
sure if they have heard of the Holocaust,”
the number of Millennials who responded
in the same way was double that.

Of U.S. adults, 31% believed two mil-
lion or fewer Jews were killed in the
Holocaust, when the figure is actually six
million. Of Millennials, 41% said the
same. Nearly half of Millennials could
not name one concentration camp or
ghetto, of which there were 40,000 in
World War II. And 66% of Millennials
could not identify what Auschwitz was.

It seems the disconnect might be be-

cause, of all U.S. adults, 80% have not
visited a Holocaust museum and 66% do
not know of, or know, a Holocaust sur-
vivor. 

Is the problem education? Memory?
Time?

Why should we then be surprised that
incidents of anti-Semitism on college
campuses are on the rise, Nazis have suc-
cessfully marched through American
streets, racist incidents seem frustratingly
un-quashable, and all anyone will do
about the mass murder of Syrian civilians
is lob the occasional bomb on some
chemical weapons?

When we lose our memories, we stop
caring about the things that had made
those memories stick. As Millennials, we
of course do not have direct memories of
the Holocaust, or of the other conflicts
past whose root issues are now resurfac-
ing today – the Korean War, the Cold War,
etc. But should we leave it to the people
who do have those memories to take care
of things? Or should we burst the bubble
long enough to take note of the challenges
facing our society and start doing some-
thing truly substantial about them?

Not to repeat myself, as I’ve said this in
this column before, but . . . to repeat my-
self: go vote. Run for something. And this
time, before you do any of those things,
I’d ask you: if you haven’t yet, please,
open your eyes to the world. Read.

THEN you can binge-watch. �
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� By ANNE ARTLEY

STAFF WRITER

At its April 17 meeting, the Long Beach
City Council unanimously approved a ban
on single-use food and beverage containers
made from polystyrene, known as Styro-
foam, in an attempt to reduce pollution in
the city, beaches and ocean.
The City of Long Beach plans to phase

in the ordinance over 18 months. Within
three months, the municipal government
must stop the use of the containers in city-
owned facilities and at city-permitted
events. After nine months, large food
providers such as restaurants (those with
more than 100 seats), grocery stores and
food trucks must comply. And 18 months
after adoption, the ban will be enforced at
small restaurants (those with fewer than
100 seats). The ordinance also bans the sale
of Styrofoam ice chests, bean bags and
craft materials within 18 months.
First District Councilmember Lena Gon-

zalez stated that she introduced the item
due to the high volume of litter in the city.
“[Styrofoam] is one of the main litter cul-
prits in our streets and waterways,” she
wrote in an e-mail to the Business Journal.
“In addition, the ordinance was presented
because of the greater benefits to the envi-
ronment; we know this product cannot
biodegrade and is not easily recyclable.” 
Matt Sutton, the senior vice president of

government affairs and public policy at the
California Restaurant Association, ex-
pressed appreciation of the city’s efforts to
study the impact of the ordinance on
smaller establishments.
“We are appreciative of the measured ap-

proach taken by the council to do an impact
study of the proposed ban before requiring
[small] restaurant operators to implement
it,” he stated in an e-mail to the Business
Journal. “This approach has made it clear
that the council is willing to listen to the
over-100 Long Beach restaurants who op-
posed the proposed ban.”
To conduct outreach, Gonzalez stated

that she and her staff visited every business
improvement district in the city. Many local
businesses, such as Creme de la Crepe and
Robert Earl’s BBQ, have already started
implementing changes.
“Styrofoam stays in the earth for millen-

nia. There are biodegradable alternatives
that work just as well that don’t pollute the
earth,” Mark Russell, the owner of Creme

de la Crepe, said. Russell uses recycled
cardboard takeout containers. He signed a
petition to implement the ban when the
issue went before the council last fall.
Russell also pays a “couple of pennies

extra” for recyclable trash bags. “I’m very
much a child of the 1960s,” he said, laugh-
ing. He expressed the opinion that the ban
will not have much of a financial impact on
restaurants.
“We’re really talking about [paying] a

fraction of a penny more for a different con-
tainer,” he said. “If [restaurants] raise their
prices one cent, they’ll be making more
profit. If you’re really concerned about a
fraction of a cent on every food order,
you’re probably in the wrong business.” 
Latonia Earl, co-owner of Robert Earl’s

BBQ, is also transitioning to using different

materials in the restaurant she operates
with her husband. “We haven’t conformed
all the way, but the [alternatives to Styro-
foam products] we use are biodegradable
plastic,” she said. “We’re trying to transi-
tion into what they use in the South. They
use paper.” 
Although she expressed some concern

about the cost of alternative materials, Earl
said she would like to contribute to helping
the environment. “If it helps the environ-
ment, then I support [the ban]. . . . [But] we
just opened up our business five years ago.
I want to make sure we stay in business.” 
The Los Angeles County Business Fed-

eration, known as BizFed, voiced “strong
opposition,” stating, “consumer choice, not
government bans, make our communities
flourish.” BizFed is an alliance of more

than 390,000 employers with more than 3.5
million employees in L.A. County, accord-
ing to information from the organization.
According to an official statement pro-

vided by BizFed,“[The ban] is a popular
idea that does way more harm than good.
Single-use polystyrene and expanded poly-
styrene are essential to the business com-
munity and our customers. It is used for
drinks, take-out food, containers, straws
and much more. . . . The cost to switch
from expanded polystyrene to compostable
substitutes is expensive and will reduce
jobs in both the manufacturing industry
and food sector. Many restaurants, partic-
ularly the mom and pop small businesses,
will not be able to accommodate this
change given their slim profit margins.”
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Long Beach Ordinance ‘Takes Out’ Use Of Styrofoam Containers In Restaurants

Mark Russell, the owner of Creme de la Crepe, said he was always in support of the city’s ban on single-use food and beverage containers made from Sty-
rofoam. He is pictured here with his takeout containers made from recycled cardboard. (Photograph by the Business Journal’s Pat Flynn) 

(Please Continue To Top Of Next Page)
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Long Beach 
City Council 

Action
� By ANNE ARTLEY

STAFF WRITER

The following items were voted on at
the April 17 Long Beach City Council
meeting:

Study Approved On Impact Of
Sound From Downtown Events 
On Nearby Neighborhoods 

Councilmembers approved a recom-
mendation to request the city manager to
study the impact of amplified sound from
city-permitted outdoor events in Down-
town Long Beach on nearby neighbor-
hoods. According to 2nd District
Councilmember Jeannine Pearce, “there
were more events downtown last summer
than ever before,” and said residents have
complained. More than 160 residents
signed a petition to amend the Long
Beach Muncipal Health and Safety Code
to address the noise levels. The study will
measure the noise level at residential
buildings next to the sites of outdoor spe-
cial events. It also plans to explore op-
tions for sound regulation and review the
citing procedures for noncompliance. The
item requests the city manager to provide
recommendations by November 1. 

Agenda Item Pulled That Sup-
ported Reducing Crime And Keep-

ing California Safe Act
Fifth District Councilmember Stacy

Mungo removed an item she had placed on
the agenda to support the Reducing Crime
and Keeping California Safe Act of 2018.
The ballot initiative attempts to address the
“unintended consequences” of Proposi-
tions 47 (2014) and 57 (2016), which
aimed to reduce the prison population, in-
crease parole options and lower penalties
for drug use. The item was pulled after
members of community groups, such as the
Long Beach Coalition for Safety and Jus-
tice, held a press conference to speak out
against it.
Some of the provisions in the act include

expanding the list of violent crimes for
which early release is not an option, rein-
stating DNA collection for certain crimes
that were reduced to misdemeanors and
classifying a third-time theft with a value
of $250 as a felony. Some of these crimes
include rape of an unconscious person, traf-
ficking a child for sex and felony domestic

violence. Prior to the passage of Proposi-
tions 47 and 57, offenders were not subject
to early release.
Third District Councilmember Suzie

Price, whose name was also attached to
the item, said she thought there was “a lot
of misinformation that would lead to a re-
ally inefficient council meeting.” In an e-
mail to the Business Journal, Mungo
stated that she would meet with those who
have requested it to discuss their concerns.
She also wrote that she was unsure if she
would re-introduce the item, and that this
would depend on the feedback. For her
part, Price said, “If a petition qualifies
with signatures and it gets on the ballot, I
will definitely be bringing it back to coun-
cil for a more robust discussion.” Price, a
prosecutor, has held events to collect sig-
natures in support of this petition.

Council Voted To Install 
Parking Meters On Ocean 

Boulevard And Olympic Plaza
Councilmembers voted to install parking

meters on the south side of Ocean Boulevard
between Termino Avenue and Bennett Av-
enue. The area accommodates 80 vehicles. 
The parking meters will run from 10 a.m.

to 7 p.m. for two hours, excluding holidays.
Third District Councilmember Suzie Price
made a motion to amend the item, reducing
the rate from the standard of 75¢ per hour
to 50¢ per hour for one year. The city would
then conduct a study on the impact of the
fee. She also recommended that a signifi-
cant portion of the revenue go towards area
beautification and clean-up projects. 
Kurt Schneiter, owner of Olympix Fit-

ness located at 4101 E. Olympic Plaza, ex-

pressed opposition during the public com-
ment period. “This proposal does not ad-
dress a parking issue as no resident has ever
asked for this proposed change,” he said.
“We have two hours parking and that cre-
ates plenty of turnover. . . . If it ain’t bro-
ken, why are we trying to fix it?” Schneiter
added that, “Parking meters were estab-
lished to help businesses, not create rev-
enue.” Other speakers against the proposal
said this would force drivers to park north
of Ocean Boulevard in residential areas.
Price responded to the criticism with,

“As unpopular as this statement will be, we
don’t impose fees and taxes based on
democracy, otherwise nobody would raise
their hand to be charged for anything. . . .
We’re talking about a commercial area. . . .
We have these [parking meters] in every
other part of the city.” �
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Newswatch

According to information from the city,
101 California cities have instated regula-
tions on polystyrene. Malibu, Laguna
Beach, Pasadena and Culver City are
among those that have adopted restrictions
for public facilities, food establishments
and retail.
“I think it’s Long Beach’s turn, espe-

cially as we have an uptick in our local
economy and new investment coming in,”
Gonzalez stated. “It’s important to our city
because we have community groups
cleaning up our neighborhoods every
weekend. . . . We have beautiful water-
ways near our city that require us to be en-
vironmentally mindful.” �
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� By ANNE ARTLEY

STAFF WRITER

The Long Beach Health & Human
Services Department is collaborating
with the University of Southern Califor-
nia (USC) Keck School of Medicine and
the Milken Institute, a nonprofit think
tank, to design technology that allows
the city department to analyze which of
its services to help the homeless are
most effective.

According to Health & Human Serv-
ices Director Kelly Colopy, the depart-
ment tracks the services that are utilized
through its homeless management infor-
mation system, a database that helps con-
nect homeless people to resources. The
city funds 12 different nonprofit agencies
in its continuum of care to provide sup-
port in areas such as mental health, em-
ployment and housing. 

“We’re just in early conversation. It’s
still very conceptual,” Colopy said of the
research project. “We want to understand
which types of services are most effective

for different folks. Are there others we
can provide that are more efficient and
cost effective?”

Colopy said she has been discussing
the project with USC and the Milken In-
stitute “on and off ” for the last six
months. It is part of an initiative, “Build-
ing Smart and Healthy Cities,” launched
by the Keck School’s Digital Health Lab
in 2016 in partnership with the Milken
Institute.

According to the lab’s director, Karthik
Murali, the lab works on enabling new
ideas and solutions in health care and pub-
lic health. “One of our programs is building
technology in support of our community
partners, either inside or outside of USC,”
Murali explained. “In the past several
years, we’ve been focused a lot on the
health care world. But we noticed that pub-
lic health agencies and governments are
also facing similar problems that we see in
health care. So, we ask ourselves, ‘How can
we take what we learned about in health
care and at Keck and push it on towards the
broader L.A. ecosystem?’”

The Digital Health Lab aims to address
this question through the Building Smart
and Healthy Cities initiative. According
to Murali, the goal is to improve commu-
nity wellness by examining the root
causes of public health issues. “One of
the major ones is homelessness,” Murali
said. “Naturally, there was a big interest
in how we could support cities as they
tackle this problem.”

In addition to Long Beach, the lab is
working with Los Angeles and Santa
Monica to improve coordination among
service providers. Murali explained that
the research process includes understand-
ing the unique needs of each city and tai-
loring solutions accordingly. “It’s not
one-size-fits-all,” he said. “We have to do
a deep dive within the city, understand the
challenges they’re facing and work with
them to see what the gaps are.”

Matt Horton, an associate director of
the Milken Institute California Center,
added that the initiative aims to expand
the scope of available information beyond
that provided by the county’s Greater Los
Angeles Homeless Count and socio-eco-
nomic demographics. He said the idea for
the project was born out of a conversation
with the Digital Health Lab on how cities
could use data coordination to operate
more efficiently.

“We wanted to know if there was a way
that a collaborative of multi-actors focused
on homelessness could work together with
data to create platforms and case manager
types of tools to allow cities to better un-
derstand the problem, look at it in real time
and then inform leaders on solutions,” he
said. Both Horton and Murali said they

were impressed with the efforts of Long
Beach in tackling homelessness.

Colopy, for her part, expressed excite-
ment about the opportunity. She said that
a study on the impact of the city’s home-
less services and their cost has not yet
been conducted. One of her goals is to
conduct outreach to other community
providers that do not receive funding
through her department. One of these is
the Homelessness Education and Re-
sponse Team (HEART Unit) of the Long
Beach Fire Department, which also con-
nects those experiencing homelessness to
resources.

“We would look at their data. For exam-
ple, if the HEART team interacts with 30
people on the street in one week, what
does that cost?” Colopy explained. “Are
they being transported through medical
calls? Do they have any involvement with
the criminal justice system? What does
that look like?” Colopy said she hopes the
pilot technology to compile these statis-
tics will be available in the next six
months. 

Horton said the organizations have not
yet solicited any funding for the project.
“We’re still very much in the data assess-
ment phase,” he said, adding that, with all
the technology now available, the timing
is right for a project of this nature.

“With all the tools we have now and our
ability to assess data more quickly, there’s
no better time than now for us to look at
stubborn challenges that cities face,
through a new lens,” Horton said. “It’s a
good time to look at [solutions for] cities
to move forward that before now didn’t
exist or weren’t in our toolbox.” �
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Research Collaboration To Provide Feedback On City Services For Homeless Population

Task Force 
To Address 

Homelessness, 
Housing Crisis In 
New City Initiative

� By ANNE ARTLEY

STAFF WRITER

The City of Long Beach announced a
new initiative, Everyone Home Long
Beach, to address the city’s homeless cri-
sis. The project aims to improve cohesive-
ness among city service providers and to
examine the related issue of housing af-
fordability. 

“The city does exemplary work around
homelessness, so I’m glad to see this big-
ger initiative develop,” Long Beach
Health & Human Services Director Kelly
Colopy stated. “Bringing together more
great minds to support the staff and agen-
cies currently working to serve the needs
of those experiencing homelessness in our
neighborhoods can only bring our efforts
to the next level.”

The measure plans to build on the ef-
forts already underway to help the home-
less population. According to the city,
Long Beach is only one of three cities in
Los Angeles County to have its own con-
tinuum of care program, which is a coor-
dinated effort among city departments,
such as police, fire and public works, to
provide services for the homeless. The
Health & Human Services Department
also funds 12 different nonprofit agencies
to connect individuals to resources in
mental health, employment and housing.

The overall goal of the new initiative is
to develop new solutions to provide hous-
ing as well as strategies to prevent home-
lessness in the first place. According to
the city, prevention is one of the services
in the continuum of care that receives the
least amount of funding. 

“While Long Beach has done some
amazing work to address homelessness, it
is clear we must do more,” Mayor Robert
Garcia said. “This initiative is designed to
mobilize the entire community to create
new pathways into homes and to increase
efforts to prevent our residents from be-
coming homeless in the first place.”

A task force comprised of city execu-
tives and community leaders plans to meet
through the summer and present a report
to the mayor and city council in the fall.
Members include California State Univer-
sity, Long Beach President Jane Close
Conoley as the chair and Andy Kerr,
Measure H Citizens’ Oversight Advisory
Boardmember as vice chair. Other mem-
bers are: Reagan Romali, LBCC superin-
tendent; Chris Steinhauser, LBUSD
superintendent; John Bishop, president
Memorial Medical Center; Carolyn Cald-
well, president St. Mary Medical Center;
Brian D'Andrea, president Century Vil-
lages at Cabrillo; Jeff Johnson, chair of
Homeless Services Advisory Committee;
Janet McCarthy, president of Goodwill
Southern Los Angeles County; Erin Rank,
president of Habitat for Humanity Los
Angeles; John Molina, partner – PAC 6;
Christine Petit, executive director, Long
Beach Forward/Building Healthy Com-
munities; Chris Miller, president Long
Beach Mental Health America; Susana
Sngiem, executive director United Cam-
bodian Community; Jessica Quintana, ex-
ecutive director Centro CHA; Jeff Levine,
program director Long Beach Rescue
Mission and co-chair Continuum of Care;
John Thomas, chair Long Beach Commu-
nity Investment Corporation; Randy Gor-
don, president Long Beach Area Chamber
of Commerce; Kraig Kojian, president
Downtown Long Beach Alliance; Porter
Gilberg, executive director Long Beach
LGBTQ Center; Gregory Sanders, presi-
dent Long Beach Ministers Alliance ;Suny
Lay Chang, chief operating officer LINC
Housin • Kenneth McDonald, CEO Long
Beach Transit; Brenda Threatt, executive
director U.S. VETS Long Beach; and
Chris Wing, CEO,  SCAN Health Plan. �

If put on the ballot and passed, the or-
dinance would, in addition to controlling
rental rates, create a series of rules for
just-cause eviction of tenants. Tenants
could only be evicted: in the event they
failed to pay rent and have received a writ-
ten warning; they violated the lease in
matters related to certain occupancy lim-
its; they engaged in specific criminal ac-
tivities; they have refused reasonable
access to the unit after proper notice; or
violated a number of other provisions.

The ordinance would also require land-
lords seeking to recover possession of the
unit to provide relocation assistance
amounting to “$8,441 to qualified tenants
and $3,941 to all other tenants.”

Pabst Kinney and Associates, a Long
Beach-based property management firm
and real estate brokerage that oversees
about 2,500 apartment units in Long
Beach, plans to send out a flyer to its ten-
ants within a few weeks about the nega-
tive ways rent control could impact the
community, according to owner Kristie
Kinney Pabst. She pointed out that prop-
erty owners are less likely to invest in
their apartment units if the rental rate they
charge is controlled. “There is no incen-
tive for the landlords to invest dollars into
improving their building. And Long
Beach has very old housing stock,” she
pointed out.

“Any city that has had rent control, you
have a lack of new affordable housing
being built,” Pabst said. “The other thing
is, that can’t be good for you as you in-
crease your salary and everything, and
you want to move up. Well, what if there’s
no housing being built? And who is going
to want to build affordable housing in
Long Beach if this passes?”

Larry Ahlswede, a former employee of
the Apartment Association, California
Southern Cities, pointed out that, while
many mom and pop owners of apartments
in Long Beach don’t often raise their
rents, the rental ordinance being proposed
would automatically raise tenants’ rents
annually, adjusted to the consumer price
index. “Each and every year the tenants
will get a rent increase regardless of the
condition of the economy,” he said.

According to the draft rent control or-
dinance submitted to the city attorney’s
office, rental rates would be adjusted an-
nually according to the CPI, but “in no
event shall the annual general adjustment
be less than 0% or more than 5%.” In
other words, there will virtually always be
an annual, controlled increase in rent if
the ordinance makes it to the November
ballot and passes. The only exception
would be in the event that the consumer
price index does not increase.

Phil Hawkins, CEO of the Pacific West
Association of Realtors, pointed out that
tenants may also be subject to an addi-
tional surcharge. According to the ordi-

Negative effects 

of rent Control
(Continued From Page 1)

(Please Continue To Top Of Next Page)

1_april_24_2018_issue_lBBJ  4/21/18  7:53 pm  page 8



nance, in order to fund the board that
would oversee the city’s rent control reg-
ulations, landlords would be charged a
rental housing fee on an annual basis. The
board would determine if the landlords
can pass through some of that cost onto
tenants. If so, the cost to tenants could be
up to 50% of the total fee.

Hawkins pointed out that, in other cities
with rent control such as Santa Monica,
apartment owners have chosen to convert
their units into for-sale condominiums to
avoid rent control, resulting in a loss of
housing supply for renters. “You’re going
to see apartment units [converting] into
condos. You’re not going to see building
development going on in the city because
people can’t get a return on their money,”
he said. “So, overall, it hurts the people
they’re trying to help when property val-
ues go down.”

While many arguments that have been
made publicly against rent control con-
sider impacts to property owners, these
are some of the ways tenants would be
negatively impacted, observed Mike
Murchison, a consultant hired by local
property owners to help fight the pro-
posal. “It’s very hard to argue with some-
body who’s not really familiar with the
issue of rent control by just saying we’re
against it. . . . However, the ancillary im-
pact, the unintended consequences, the
quality of life impacts of rent control
passing, that’s what people need to under-
stand,” he said.

From the business side of things, the
impacts mainly boil down to a loss of
control and a loss of return on investment,

as described by Keith Kennedy, a Long
Beach property owner. “How it will affect
me personally and my own business
would be that it will cost me more money
and I will have a harder time covering my
expenses if my income is capped at a cer-
tain level,” he said. 

Pabst said she has sold hundreds of
apartment buildings in Long Beach over
the years, and that her clients never con-
sider investing in areas with rent control.
“None of my clients will buy in rent-con-
trolled areas. So it creates a huge problem
of selling real estate under these condi-
tions,” she said.

“This is a bellwether city. . . . If this
passes, it has a huge impact on other
cities.  If it’s defeated, same thing,”
Murchison said. He said that efforts
would soon be underway to urge Long
Beach residents not to sign the initiative
to put rent control on the ballot, including
mailers, social media campaigns and
other strategies.

City Memo Says Ordinance 
Would Trigger An ‘Immediate 

Legal Challenge’
After the Long Beach City Council re-

quested that city staff answer a series of
questions about the proposed rent control
ordinance and its impacts, Assistant City
Manager Tom Modica and Deputy City
Attorney Richard Anthony responded
with a 28-page memo on April 19.
Among the findings presented were that
the proposed ordinance poses several
conflicts with the City Charter, the mu-
nicipal government’s governing docu-

ment, which “would likely trigger an im-
mediate legal challenge.” 

According to the memo, the most im-
portant challenge would relate to the rent
control board that the ordinance requires.
“Most importantly, the establishment of
the Rental Housing Board, and the
breadth of powers granted to it, are incon-
sistent with (and likely violate) provisions
of the City Charter. Lengthy and poten-
tially costly legal actions would be neces-
sary to address such inconsistencies,” the
memo states.

The memo remained neutral on the
issue of rent control and pointed out ar-
guments for and against it as informative
background for its recipients, the mayor
and members of the council. �

Long Beach Business Journal • April 24-May 7, 2018 • Page 9

Newswatch

Senate Committee Kills 
Controversial Housing Bill
Last week, the Senate Transportation and

Housing Committee voted 9-4 against Sen-
ate Bill 827, which would have required local
governments to build five-story residential
buildings near major transit hubs, even if not
zoned for such heights, when proposed by
developers. The bill was introduced by Sen-
ator Scott Wiener on January 3. Wiener and
other supporters of the bill claimed it would
aid in the state’s housing and homeless crisis,
as well as have environmental benefits. Op-
ponents of the bill claimed it would take
power away from local governments, destroy
neighborhoods through gentrification and
displace low-income residents. �
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� By BRANDON RICHARDSON

SENIOR WRITER

State Sen. Ricardo Lara introduced Sen-
ate Bill (SB) 1402 on April 11 to end “ram-
pant exploitation” of truck drivers at
California ports by calling out trucking
companies with records of state labor and
employment law violations, and penalizing
retailers that utilize them.

If passed, SB 1402 would create a list of
trucking companies with unpaid final judg-
ments for labor violations. Retailers and
other companies who later hire a listed
trucking company directly or through a
third party would be jointly liable for future
violations by the trucking company.

“Port truckers are driving the global
economy and delivering for the biggest
brands, but they can barely afford to buy
clothes for their families,” Lara said in a
statement. “These used to be good jobs,
and they can be good jobs again if retailers
join us in improving labor conditions here
in California and putting dignity back in
the driver’s seat.”

In a press release, Lara listed examples

of trucker exploitation, including compa-
nies forcing drivers to take on debt by fi-
nancing their own trucks, which he said
has led to situations where drivers actu-
ally owe money during some pay periods;
lawsuits against companies by the Cali-
fornia Labor Commissioner’s Office,
which has won more than $45 million for
more than 400 drivers; the misclassifica-
tion of drivers as independent contractors
rather than employees; and the fact that
drivers are largely an immigrant work-
force, making them more vulnerable to ex-
ploitation.

The bill is sponsored by the Teamsters
Public Affairs Council and the California
Labor Federation. It has also been endorsed
by the mayors representing the state’s three
largest ports – Long Beach Mayor Robert
Garcia, Los Angeles Mayor Eric Garcetti
and Oakland Mayor Libby Schaaf.

“While we have some great trucking
companies working at the ports, we need to
fix our system to make sure all truckers are
treated fairly,” Garcia said in a press re-
lease. “We need to raise standards, and
wages, in the industry while increasing ef-

ficiency to make sure our ports continue to
be engines of growth.”

Groups such as the California Trucking
Association (CTA) and the Harbor Truck-
ing Association have come out in opposi-
tion of the bill. According to the CTA, the
fact that companies whose workers are cov-
ered by a collective bargaining agreement
are exempt from the bill’s implications
proves it is a way to push out independent
drivers.

“In the past, the backers of this bill tried
to outright ban small-business, owner-op-
erator truckers from working at the ports,”
CTA CEO Shawn Yadon said in a state-
ment. “Their actions were unanimously re-
jected by the U.S. Supreme Court. Now
they’re back with SB 1402, which uses
other means to accomplish the same goal.”

The country is experiencing a shortage
of truck drivers, with numerous compa-
nies offering steady employment and
350,000 drivers opting to drive independ-
ently, according to the CTA. The associa-
tion said many choose to become an
independent driver because of the free-
dom and flexibility it allows, including

setting their own schedules and managing
their workload.

Weston LaBar, CEO of the HTA, pro-
vided the Business Journal with the follow-
ing statement:

“We have serious concerns as to the in-
tent of SB 1402. This shows yet another
disconnect between an elected official and
how our industry works. The majority of
truckers in the port are independent con-
tractors because they prefer to be independ-
ent contractors due to the opportunity it
provides them. Yet, this bill would penalize
a company if one driver feels misclassified
even if hundreds of other drivers prefer
their status as independent with that same
company. It is time that California’s elected
leaders actually attempt to learn about this
industry and hear from the thousands of
drivers that want to remain independent, as
opposed to carrying through the political
will of organized labor.”

According to Lara’s office, SB 1402 is
scheduled to go before the Judiciary
Committee today, April 24, and the Labor
and Industrial Relations Committee on
April 25. �
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� ByGEORGE ECONOMIDES

PUBLISHER’S ANALYSIS

City Councilmembers Stacy Mungo and
Roberto Uranga fell short of winning a sec-
ond term during the April 10 primary elec-
tion, pushing them into June 5 runoffs. 

Needing 50% plus one vote to win,
Mungo, who represents the 5th Council Dis-
trict, received 47.9%, forcing her to face off
against former harbor commissioner Rich
Dines. Uranga ended with 47.3% of the vote
in the 7th Council District and will go head-
to-head with entrepreneur Jared Milrad.

Other incumbents routed their chal-
lengers, with Mayor Robert Garcia receiv-
ing 78.8% of the 39,845 votes cast for
mayor (15.1% turnout). Third District
Councilmember Suzie Price got 78.3% of
the 9,012 votes cast for the council race
(24.1% turnout). Vice Mayor and 9th Dis-
trict Councilmember Rex Richardson re-
ceived 79.8% of the 2,428 votes cast for the
council race (9.1% voter turnout). City-
wide, the voter turnout was 15.8%, with
nearly 70% of the votes mailed in. 
5th District
Primary Results Votes Percentage
Stacy Mungo 4,391 47.9%
Rich Dines 2,692 29.4%
Corliss G. Lee 1,718 18.7%
John W. Osborn II 363 4.0%
(Source: Long Beach City Clerk)

Voter turnout in the district – which cov-
ers all of Northeast Long Beach – was good
but not great. According to the city clerk’s
office, 9,164 votes were cast for one of the
four names on the ballot. The district has
36,299 registered voters, resulting in a voter
turnout of 25.2%. Four years ago, when
Mungo ran in an open seat against three
challengers, the primary turnout was 29.6%.

The district has 28 voting precincts.
Mungo finished first in 24 of the precincts,
Dines won 2 districts and they tied in 2 dis-
tricts. Mungo’s strongest showing appeared

to be in the 3 precincts east of El Dorado
Park and north of Spring Street where she
received 68% of the votes. In the remaining
25 precincts, she received 45% of the votes.

Despite city council races being non-par-
tisan, party affiliation does matter. Mungo
is a Republican and Dines is a Democrat in
a city where more than half (51.4%) of reg-
istered voters are Democrats and only
17.5% are Republicans. However, the 5th
District is the “most Republican” of the
city’s nine districts. State voter registration
shows 31.6% of the districts registered vot-
ers are Republicans, 41.3% are Democrats
and the remainder are independent or some
other party affiliation. 

Mungo has a high probability of being re-
elected as she is expected to peel off some
of the votes that went to the third- and
fourth-place finishers. But Dines is far from
out of it – he simply has more work to do.
Since the district runoff coincides with the
state primary that includes competitive
races for governor and U.S. Senator, that
should increase turnout of Democrats. That
helps Dines considerably. He should also
pick up most of the votes that went to Lee.
District Republicans who did not vote in the
primary have few incentives for voting in
June since Dems control all key state races.
7th District
Primary Results Votes Percentage
Roberto Uranga 2,797 47.3%
Jared Milrad 1,904 32.2%
Kevin Shin 958 16.2%
Oscar S. Delacruz 197 3.3%
Chris Sereno 60 1.0%
(Source: Long Beach City Clerk)

Four years ago, when Uranga was one of
four candidates for an open seat, he won
with nearly 51% of the vote. In 2014 there
were 5,796 ballots cast in the council race.
This year, there were 6,038 votes, but
Uranga fell short of avoiding a runoff. He
has work to do to hold onto his seat. 

Several political observers told the Busi-

ness Journal that Uranga “took the race for
granted” and expected to “win easily.” They
said Uranga did not walk the district and re-
lied primarily on mailers and strong union
connections to get him over the top. One ob-
server called Uranga a lazy reprentative with
no initiatives to help his district, which
stretches from West Long Beach, through

Wrigley to California Heights on the east.
Milrad surprised many people in the city

with his strong showing and he is now con-
sidered a formidable opponent. But to un-
seat Uranga and the union money backing
him, Milrad needs to pick up the voters who
supported Shin, Delacruz and Sereno –
which is a tall order. �

City Councilmembers Mungo, Uranga Forced Into June 5 Runoffs

OPINION
AQMD Proposed Rule Is Hidden Gas Tax 
Californians pay more in taxes and fees than anywhere else in the nation, but nowhere

is that more apparent than every time we fill up our gas tanks. For every gallon of gas,
we pay 87 cents in taxes, mandates, and fees for the fuel that we rely on to power our
daily lives. And this summer gas prices are expected to rise nearly 15%. 

On top of this, South Coast Air Quality Management District (AMQD) staff are pro-
moting proposed rule 1410, a policy that would tack on an additional hidden gas tax
of 26 cents per gallon. That’s nearly $15 every time we go to the pump.  Add it all up,
and that means $5.6 billion or more in incremental costs for motorists and businesses. 

Proposed rule 1410 creates a ban on a refinery chemical called modified hydroflu-
oric acid (MHF). A ban has potentially devastating consequences because two Southern
California refineries require this chemical in order to produce the clean-burning fuel
required by the California Air Resources Board. By banning MHF, the AQMD would
put 25% of our regional fuel production in jeopardy, thus amounting to a hidden gas
tax on consumers to pay for such a radical decrease in supply.

Unfortunately, California’s refineries cannot easily modify their refining process
to use another chemical. This ban would force these two refiners to essentially de-
molish their existing infrastructure and build new from the ground up. According
to the California Energy Commission, if proposed rule 1410 were to be imple-
mented these two refineries “would likely cease operations,” rather than undertaking
this cost prohibitive process, costing our community hundreds of jobs and billions
in higher prices. 

California’s refineries operate under the most stringent standards for refinery safety
in the United States. The Governor’s Refinery Task Force just spent 5 years and count-
less resources developing these regulations in conjunction with some of the top experts,
labor unions and community organizations. So why do we feel the need to further reg-
ulate an industry that already has the most advanced safety requirements and protocols
in the entire nation?

As a voice for many local businesses throughout the South Bay that will feel the
brunt of these higher prices, this is unacceptable. It is not sustainable to continually
nickel-and-dime our small businesses and regional consumers. 

Randy Gordon
President/CEO, Long Beach Area Chamber of Commerce
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SENIOR WRITER

Pacific6 Making 
Big Moves Downtown

Pacific6, a company of local investors
including former Molina Healthcare CFO
John Molina, purchased the historic
Ocean Center building at 110 W. Ocean
Blvd. on April 18 for $18 million. The
197-foot-tall building formerly consisted
of 200 office suites, a 160-car parking
garage, several rooftop terraces and a re-
tail area that featured a penny arcade and
indoor miniature golf course as part of the
Pike Amusement Zone.

“It really wasn’t part of our core plan

but the opportunity came up that the pre-
vious buyer fell out of escrow, and, when
we started looking at the purchase price
and the fact that we already had a team
working on historic renovations [that] we
could utilize, then it started making a lot
of sense to go after it,” Molina said. “We
were able to close quickly, which is what
the seller wanted. It just made a ton of
sense for us.”

Pacific6’s plans for the 14-story, 1929
building include 70 to 80 housing units
and retail. Previous owners of the build-
ing intended to transform the space into a
boutique hotel, having already taken care
of much of the demolition work for the
Pacific6 team. Michael Bohn of Long
Beach-based Studio One Eleven, in part-

nership with David Gray Architects, de-
signed plans for the reuse of the building
for the previous owners. Based on these
designs that included much of the preser-
vation planning, Molina said the “renova-
tion roadmap” will expedite their own
design phase. There is no timeline for the
completion of the renovations.

The Ocean Center purchase comes on
the heels of Pacific6’s acquisition of the
historic Breakers Hotel at 210 E. Ocean
Blvd. with renovation plans announced in
January. The Breakers project includes
transforming the former assisted living

facility to a hotel with around 175 rooms,
according to Molina.

“We’re moving. We’ve got the archi-
tects and the builder on board. So we are
doing schematics, going through cultural
heritage commission and doing all that,”
Molina said. “We’re hoping and have a
target of opening it in the first half of
2020. We did a study session at cultural
heritage commission and have to go back
one more time [before a vote]. We are ex-
cited to be able to take what was an un-
derperforming asset and turn it into
something really special.”
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Local investor company Pacific6 recently purchased the Ocean Center building at 110 W. Ocean Blvd.
for $18 million and announced plans to convert the space to a residential building with between 70
and 80 units, plus some retail. This photo, looking west with Pine Avenue in the foreground, is from
2007. (Business Journal photograph)
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Pacific6 recently announced that the
Sky Room and rooftop Cielo bar will be
closed as of May 1 for renovations but
will reopen. The Sky Room will retain its
name upon reopening, but it is undeter-
mined if Cielo will keep its name, accord-
ing to Molina.

“When we formed Pacific6, we did-
n’t necessarily have any particular tar-
gets in mind and so we’re just very
fortunate that these opportunities
came our way and we’re going to do
everything we can to capitalize on
those,” Molina said. “Most impor-
tantly, we want to leave behind some-
thing that everyone can be proud of.”

Negotiations Approved For
LINC Housing Development

The Long Beach Community Investment
Company (LBCIC) voted during its April
18 meeting to approve an exclusive negoti-
ation agreement (ENA) with Long Beach-
based LINC Housing Corporation for the
development of a residential project at 469
W. 17th St., 1720-1770 Magnolia Ave. and
469 W. Pacific Coast Hwy. The proposal
submitted by LINC Housing consists of a
3-story building with one two-bedroom on-
site manager unit and 55 one-bedroom
units for people who are experiencing, or
are at risk of, homelessness. Residents of
the facility would pay not more than 30%

of their income for rent. The ground floor
would feature 2,400 square feet of recre-
ational and community serving amenities,
such as resident service staff, case man-
agers and supportive services programs.
The ENA will have a six-month term with
the option to extend it another six months
if needed to determine if the project is
physically and financially feasible. Accord-
ing to city staff, LINC Housing will begin
work on the design phase with the planning
bureau staff of the Long Beach Develop-
ment Services Department during the ENA
so that, if and when an agreement is made,
the LBCIC board can consider authorizing
the finalized concept. Once funding for the
project is assembled, the LBCIC will con-

vey the property to LINC Housing for de-
velopment, and construction would begin
shortly thereafter, city staff said.

Airport Terminal Project
The Long Beach Planning Commission

and Long Beach Cultural Heritage Com-
mission voted unanimously at their respec-
tive meetings earlier this month to approve
the proposed phase two of the Long Beach
Airport’s Airport Terminal Improvement
Project. The proposal includes relocating
the baggage security screening facility from
the west side of the terminal building and
situating it south of the TSA security check-
point, along with a new baggage make-up
area. The historic terminal building, which
currently houses ticketing counters, would
be converted to a car rental facility, while a
new 14,310-square-foot facility would be
constructed just 40 feet south of the termi-
nal building. The removal of the current car
rental modular buildings will allow the
parking lot beside Parking Structure A to
serve as the new ground transportation area,
including valet parking. The project also in-
cludes outdoor concession stands in an ex-
panded courtyard and the Little Brass Cafe
Express inside the terminal building. The
$65 million to $75 million project is already
fully financed by the Airport Fund, requir-
ing no General Fund dollars. Airport staff
expects the proposal to go before the coun-
cil for consideration in May or June, with
an estimated completion in fall 2021. Phase
one of the project saw the renovation of the
airport’s two concourses, which opened to
the public in December 2012.
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Long Beach-based LINC Housing Corporation was recently awarded an exclusive negotiation agreement for the purchase of land and development of
a 55-unit affordable housing development at 469 W. 17th St., 1720-1770 Magnolia Ave. and 469 W. Pacific Coast Hwy. (Rendering courtesy of the
City of Long Beach)

(Please Continue To Page 14)
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New Soccer Field 
And Gymnasium 
By Salvation Army

The Long Beach Planning Commission
voted to approve a development by The
Salvation Army at its Citadel Campus lo-
cated at the northeast corner of Long Beach
Boulevard and Spring Street. The project is
the third phase of the Salvation Army’s re-
development of the 3.6-acre property and
includes the construction of a two-story
gymnasium and a youth soccer field. The
22,931-square-foot gymnasium will have a
contemporary design and include a fitness
center and activity room. The standard-
sized soccer field will include a concession
stand and landscaping buffers from the
streets and residential homes to the north,
and a pedestrian path connecting the new
70-space parking lot to the existing chapel.

The field will not have lights, as youth
games will not be held at night. Phase one
began in 2014 and included converting ex-
isting retail space into a social services of-
fice without food distribution at 3092 Long
Beach Blvd. The second phase included
converting a hardware store into a 299-seat
chapel, constructing a new 3,200-square-
foot lobby, a 43-space parking lot and the
demolition of a two-story building.

Belmont Shore Business 
Activity Remains Strong

Business in Belmont Shore continues
strong after recent beautification invest-
ments along the 2nd Street strip, accord-
ing to Legends Restaurant and Sports Bar
owner and Belmont Shore Business As-
sociation (BSBA) Boardmember Eric
Johnson.

“From our perspective and what I see
on the street, I think it’s still very active
and it’s very attractive. Our numbers are
right on target from last year and those
were up from the previous year,” Johnson
said. “So, in terms of just general busi-
ness and flow of people, it’s still very,
very strong. There has been some
turnover on some locations but I think
that’s pretty normal.”

Recently, longtime 2nd Street beer bar
Acapulco Inn closed its doors, as did
nearby 2nd Street Pizzeria. Jones Bicycles,
which has been operating in Long Beach
since 1910, shuttered its doors on April 11,
according to the store’s website. Bill Lor-
beer, the owner of the Jones property, said
he is actively working with brokers to fill
the space with another bicycle shop.

Women’s boutique Laurenly announced
its closure and Children’s Place shuttered

its doors several weeks ago. Brix at the
Shore closed its doors several months ago
but was quickly replaced by Theory Cafe.
Several property owners in the area told the
Business Journal that they have interested
tenants for vacant (or soon-to-be vacant)
spaces but that it is too early in the process
to make any announcements.

“There are a whole lot of reasons why
tenants and businesses fail. It’s easy to
blame the greedy landlords and rents. But
if you compare rents in Belmont Shore to
other surrounding areas, you’re going to
find it’s cheaper,” Lorbeer said. “Go look
at Pasadena, Santa Monica, Venice, any
other area with a pedestrian-centered retail
zone and you’re going to find that rents are
twice, maybe three times what they are in
Belmont Shore. That’s just what they are.
But this is home for me and this is where I
invest my money and do business.”

Lorbeer noted that some businesses do in
fact fail because they are unable to afford
increasing rents. However, he said the most
common reason for failure is a business
model that cannot adapt to a changing mar-
ket. He used a former Blockbuster Video
located in Belmont Shore as an example,
saying the company didn’t fail because
people stopped watching movies but rather
changed how they watch them. If compa-
nies do not adapt to changing markets, they
will not succeed, Lorbeer said.

In terms of bringing more bodies to the
area to help businesses succeed, Johnson
said the business association is focused
on its events, both tried and true, and
some that are new. He said the events in
Belmont Shore bring tens of thousands of
people to the area, which creates plenty
of foot traffic for the retail shops, restau-
rants and services.

“There’s a lot of interest in new busi-
nesses coming in, which is typical of what’s
historically happened over the years in Bel-
mont Shore,” Belmont Shore property
owner and former BSBA president Frank
Colonna said. “It’s everybody's favorite
place to want to open up a business.”
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Prop 13 Changes
Could Be On Ballot

It isn’t like it hasn’t
happened before, but the
40-year-old measure
known as Proposition 13,
passed by California vot-
ers in 1978 to set caps on
what the state could col-
lect on property taxes,
could once again be

threatened with change come this Novem-
ber during the elections.

However controversial Prop 13 was back
when it was originally passed, in today’s po-
larized political world, whatever happens to
two property tax measures being proposed
for the ballot are sure to elicit fierce feel-
ings on both sides.

And this time the two measures, which
are in the process of being promoted via
signature campaigns to qualify them for
the ballot, are coming at the issue from
different perspectives – one could lessen

the taxes on one group and reduce state
revenues, while the other one would in-
crease taxes on another group and in-
crease state coffers.

Prop 13 currently caps the state property
tax rate at 1% of the assessed value of a
property as of 1975, and that assessed value
can only advance by a maximum inflation
factor of 2% a year – unless the property is
sold, in which case the property tax is as-
sessed on the actual sales price. For four
decades Prop 13 has allowed for a sem-
blance of predictability when it comes to
property taxation. An accommodation was
made several years ago for those homeown-
ers 55 and over to take their current assess-
ment with them, with certain restrictions.

The first proposed measure, called the
Tax Transfer Initiative, would benefit
older homeowners and could theoreti-
cally induce them to sell more often since
it would allow an owner 55 years or older
to skip reassessment of their home upon
moving to a new residence, no matter
where they move in the state. Currently,
owners can do this only if they stay in the
same county or move to a county in Cal-
ifornia that accommodates an existing
value – and there are only eight that do:
Alameda, El Dorado, Los Angeles, Or-

ange, Santa Clara, San Diego, San
Mateo and Ventura. This initiative not
only does away with a qualifying county,
but also negates reassessment because
of fair market value or when the home
was purchased.

According to estimates, however, the
state stands to lose $150 million in prop-
erty tax revenues almost immediately and
could lose $1 billion annually if home val-
ues continue to rise, with the number of
taxpayers in an aging population. School
funding will be the biggest loser, say op-
ponents to this bill. This measure, which
was originated first, is said to have enough
signatures for the ballot, but they are in the
process of being verified.

The second initiative, called the Califor-
nia Schools and Local Communities and
Funding Act of 2018, is still in the signa-
ture-gathering process, and seeks to do
what many have tried to do over the past 40
years – to set a different tax rate for com-
mercial property and raise taxes on those
owners. It would reassess commercial
properties every three years, regardless of
when they were purchased. Businesses with
property holdings of less than $2 million
and businesses with fewer than 50 full-time
employees would be excluded. If passed, it

would take effect in 2020 and the State
Legislative Analyst’s Office projects a gain
of $6 to $10 billion in additional tax rev-
enues annually.  The Analyst’s office also
pointed out in its report that this law could
negatively impact the ability of the state to
attract large businesses or to induce them
to expand their current holdings here.

The real impact is hard to quantify this
early. Obviously the first measure would
help seniors but would either take away
from some government services or force
the state to replace the revenue in some
other way. The second measure is hailed by
some because it increases public funding,
but if businesses increase their prices or shy
away from California and jobs go away be-
cause of businesses moving out, then the
net impact may not be good.

With the election more than six months
away, it is probably too early for many of
the arguments that will be promoted for and
against these two initiatives, but it looks
like they both have a chance to get on the
ballot in November. 
(Terry Ross, the broker-owner of TR

Properties, will answer any questions
about today’s real estate market. E-mail
questions to Realty Views at
terryross1@cs.com or call 949/457-4922.)

Realty Views

By Terry ross

The Long Beach Planning Commission voted to approve a new two-story gymnasium, a youth soccer field and a 70-space parking lot at the Salvation Army
Campus at 3012 Long Beach Blvd. during its April 19 meeting. (Rendering courtesy of the City of Long Beach)
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An Update 
On The Streets

Work continues on the repurposing and
repositioning project at The Streets (for-
merly City Place) in Downtown Long
Beach. Already in 2018, The Streets wel-
comed ThickShake Factory at 335 The
Promenade N. and Burgerim at 295 E.
3rd St. Throughout the remainder of the
year, the center that is bounded by 3rd
Street, 6th Street, Pine Avenue and Long
Beach Boulevard expects at least seven
more businesses to open their doors –
Habibeh, Loose Leaf Boba Company,
Party Monkey, Pinot’s Palette, Poke Cat,
Portuguese Bend Distillery and Table
301. Last year, the project saw the open-
ing of Retail Design Collaborative and
Studio One Eleven, King Buffet, Romeo
Chocolates, The Plant Junkie and Cre-
ative Crepes. The Streets now offers
more than 40 retail stores, specialty
shops, entertainment venues and dining
establishments, according to Cameron
Andrews, owner of Pier Communications
and a spokesperson for The Streets. Cur-
rently, two parklet dining areas are under
construction at The Streets: one on 4th
Street in front of Milana’s New York
Pizzeria, Mitaki Japanese Restaurant and
Fresh Kabobs, and a second on Pine Av-
enue in front of several retail locations
including The Pie Bar.

Virgin Orbit Expands 
Douglas Park Footprint

Virgin Orbit, a branch of Sir Richard
Branson’s Virgin Group, expanded its
footprint in Douglas Park in March by
taking on additional space at 3880 Mc-
Gowen St. The three-year lease includes
a 43,782-square-foot building on a
101,930-square-foot lot. The company’s
facility at 4022 Conant St. consists of a
150,701-square-foot building, bringing
the total building space to 194,483
square feet. Virgin Orbit develops and
builds the LauncherOne, a small satellite
launch vehicle, at its Long Beach head-
quarters. Though Virgin’s lease rate was
not disclosed, the general lease rate for
industrial space at Douglas Park has been
around 90 cents per square foot, accord-
ing to Lee & Associates Principal Bran-
don Carrillo.

Additional Leasing Activity 
In The City Includes:
• A new 10-year lease for Pizza Press at
Shoreline Square, 301 E. Ocean Blvd.
(2,800 square feet).
• A new 10-year lease for Jersey Mike’s at
Shoreline Tower, 301 E. Ocean Blvd.
(1,588 square feet).
• Halbert Hargrove & Co. renewed its
lease at Landmark Square, 111 W. Ocean
Blvd. (13,175 square feet).
• Mutual of America renewed its lease at
Landmark Square, 111 W. Ocean Blvd.
(6,373 square feet).
• Carroll, Kelly, Trotter, Franzen,
McBride & Peabody renewed and ex-
panded its lease at Landmark Square, 111
W. Ocean Blvd. (29,817 square feet).

Cushman & Wakefield’s First
Quarter Office Market Survey

Cushman & Wakefield’s Office Market
Survey, released by its Long Beach office
on April 12, indicated that asking rental
rates for office space in Downtown Long
Beach (DLB) were up 0.05% during the
first quarter of the year, while suburban
Long Beach (SLB) office space rates were
up 3.3%.  The city’s overall office vacancy
rate stood at 15.8%, with DLB at 18.5%
and SLB at 10.1%, according to the com-
mercial real estate services firm. The report
listed the following “significant lease trans-
actions” during the quarter:
• State of California – State Lands &
Coastal Commission – 39,284 square feet
at Shoreline Tower, downtown.
• Children’s Institute – 20,069 square feet
at 1500 Hughes Way, 405/710 interchange. 

• State of California – Department of Con-
servation – 23,925 square feet at Kilroy
Airport Center.
• Novagradac & Company – 15,285 square
feet at 211 E. Ocean building, downtown.
• Twining Labs – 12,500-square-foot re-
newal at 2883 E. Spring St.
• Premier Office Centers – 17,272 square
feet at Park Tower, Clark and Pacific Coast
Highway.

The Cushman & Wakefield report also
listed the following “significant sales” for
the first quarter:
• 249 E. Ocean Blvd. sold to Rockwell
Properties LLC for $21,918,000
($200.50/sf)
• 1501 Hughes Way sold to 
1501 Hughes IKG, LLC for $13,500,00
($172.44/sf)
• 4130 Cover St. at Douglas Park sold to
Samaritan Medical Center for

$15,000,000 ($371.51/sf)
• 3918 Long Beach Blvd. sold to 
Salt Holdings, LP for $7,700,000
($411.04/sf – medical building)

Strong Momentum Continues 
For California Housing Market

Existing single-family home sales in
California increased to 423,990 in March,
up 0.3% from February and 1.6% from
March of last year, according to the Cali-
fornia Association of Realtors. The asso-
ciation also reported the state’s median
home price reached an eight-month high
at $564,830, up 8.1% from February and
8.9% from March of last year. The me-
dian number of days it took to sell a Cal-
ifornia single-family home remained low
at 16 days in March compared with 23
days in March 2017. �
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January 2018, Douglas Park is nearing full build-out, east and west of Lakewood Boulevad. (Long Beach Business Journal photograph)

PRESENTED BY THE

October 2008, first buildings going up at Douglas Park, west of Lakewood Boulevard (Long Beach Business Journal photograph)

The Storied History Of Douglas Park
Flourishing Industries: New Jobs For A New Era

The Businesses And People Of Douglas Park
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who presents a series of in-person financial
workshops customized to fit employees’
needs. A new Wells Fargo branch opened
April 2 across the street from Chick-fil-A,
almost six months after the fast food fran-
chise opened.

Since Bergstrom has always banked with
Wells Fargo, she said that it’s a brand she
trusts. She also said she knew a location
was opening across the street and that she
wanted a close connection. 

“By opening up a bank account and leav-
ing, you’re leaving a lot on the table,”
Bergstrom said. “But when you have a re-
lationship with the branch manager and
banker, then you’re constantly able to get
tips and strategies, as well as being intro-
duced to new products that will help your
business financially succeed.”

“I found among my team members that
[financial wellness] is just not a topic that’s
ever covered. They haven’t heard about it in
school,” Bergstrom said. “It’s a foreign con-
cept that’s very scary, especially to a 17- or
20-year-old. Trying to set an early founda-
tion will help them through their whole life.”

Bergstrom set up four workshops for
her franchise’s 100 employees on Sun-
days, the day Chick-fil-A is closed. Dina
Noe, the Wells Fargo branch manager,
conducted the first session on budgeting
and savings. She gave the team a chal-
lenge to create a budget and save their re-
ceipts for a month to track their spending.
Bergstrom plans to award all those who

participate with gift cards and enter them
to win another gift card for $150.

“We talked about discipline, watching
your spending and putting money aside. We
want them to understand how to make a
sound business decision before they get a
credit card,” Noe explained. “[The employ-
ees] get accounts and benefits, cashier’s
checks and a savings account. They can earn
interest and get a debit card,” she said in de-
scribing the bank’s services. “We want to get
out and get to know our local businesses. We
want to do this as often as we can.”

Camarena, who started at Chick-fil-A
about three and a half months ago, learned
through tracking her receipts that she was
spending more money on food than she
thought. “I’m by myself a lot since my
mom is working and my sister is in school.
I didn’t want to cook for myself, so I
would go out,” she said. “Now I’m trying
to eat at home. . . . Every time I go out I
look at my budget. Before that, I would
just spend money and my check would go
by so quickly.”

At the first session, Camarena also
learned the importance of setting money
aside for an emergency. “They said, ‘if
something happens to your car, what are
you going to do?’ I had saved before, but it
was for something I knew I wanted; I didn’t
have a backup,” she said. “I’m also trying
to build up my credit and I don’t know
where to start.”

The next session, providing instruction
on how to use credit, is on May 6. Other fu-
ture topics include paying for college and
student loans as well as saving for retire-
ment. “I think people hear horror stories

about [credit],” Bergstrom said. “It’s a good
thing; it just has to be established correctly.”

Bergstrom said the relationship with
the bank provides support for her employ-
ees and keeps them accountable in meet-
ing their goals. “Our team members know
Dina and the managers personally. It feels
comfortable; they’re not scared of asking
questions because they can go right
across the parking lot,” she said. “Dina
will pop in and ask them if they’re saving
their receipts. It’s a constant connection
between workshops.”

In February, Noe and Bergstrom planned
out the topics of the presentations based on
the needs of the Chick-fil-A team. In addi-
tion to their youth, another shared com-
monality is that many of them provide
financial support to their families. This in-
cludes Camarena, who is the oldest of three
daughters to a single mother.  “I want to
help out and hopefully that [Saving for Re-
tirement] class helps me,” Camarena said.
“I want to help out at home. I want to help
my family move to a bigger place. We live
in an apartment now.”

According to Natasha Mata, the Wells
Fargo region bank president of the Central
L.A. area, Camarena and her mother reflect
a larger trend of financial insecurity, which
she aims to combat through the Wells Fargo
at Work program.

“We’ve identified that many of [our cus-
tomers] do not have the education and foun-
dation to understand what financial services
are and how to understand the basic funda-
mentals of being financially successful,”
she said. “Our financial literacy program
helps them get on their feet and know what

that looks like so they have a better oppor-
tunity to be successful in the future.” 

According to statistics from Wells Fargo,
slightly more than half of Americans strug-
gle to make ends meet, 71% report money
as their biggest source of stress and 28% of
workers report feeling distracted on the job
due to financial concerns.

“Wells [Fargo] at Work is such a big
component for us as a company to help all
of our small business owners,” Mata said.
“We really believe in this program, that it
will help our customers and community
continue to thrive.”

Camarena plans to attend all of the ses-
sions offered at Chick-fil-A, since none of
her classes at school focused on navigating
life situations that require saving money
and building credit. “I’m glad we have this
opportunity; it’s awesome,” she said. “We
want to go out, and we don’t think about
our future that much.” 

According to Mata, the program contin-
ues as long as the businesses want the
workshops; there is no specific time line.
“My big passion is developing my team
and helping them grow out of the restau-
rant,” Bergstrom said. “This is the first job
for many of them and I certainly hope it’s
not their last. I don’t want them to stay long
term. I want them to grow in their career.
Then we’ll get new [employees] and we can
start the program over with them.”

“It’s really nice to feel that support as a
small business because you can talk one on
one about what to do for the team mem-
bers,” Bergstrom explained. “The program
is really personalized. That’s so impactful
for the business.” �
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Bank Gets personal

With Small Businesses
(Continued From Page 1)
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Small Business Showcase – Orange Avenue & Broadway

Support Local Small Businesses
Articles by Staff Writer Anne Artley and 
photographs by the Business Journal’s Pat Flynn.

My Bicycle
Cycling has always been a passion for My bicycle owner Cameron Vodegel, whostarted racing BMX bikes professionally at nine years old. By age 13, he wasworking in the service department at a local bike shop in Cerritos. “I got a businessand a music degree while working full time as a bike shop mechanic,” Vodegelsaid. After spending 30 years in different shops, Vodegel decided to open his ownplace, an idea that came to him during a bike ride. “I stumbled upon this locationand it was for rent,” he said. “I listened to my gut feeling that this would be a goodbike shop.” Although bike repairs and restorations are his specialty, Vodegel hasalso branched out into selling skateboards and surfboards. “A lot of musicians andbike riders usually skate and surf. It’s a culture thing,” he said. “It’s something no-body captures and I do in my shop.” In addition to his business, Vodegel runs anonprofit to support young skaters, Relaxxed Skateboards, which he started in2001. “I visit skateparks and hang out with the kids there on my own time,” hesaid. “If I see a talented kid or one who doesn’t have much money, I help them outas much as I can.” Vodegel said he’d like to see another skatepark in Long Beach,located on the sand like the one in Venice. My bicycle is located at 212 OrangeAve. For more information, call 562/331-0190 or visit mybicyclelongbeach.com.

Broadway Hair Studio
Although she at first aspired to become a nurse, Stephanie Madera decided to join her mother and
aunt in her family’s business, Broadway Hair Studio, because she always enjoyed doing hair and
makeup. Madera’s mother, Flor, moved to Long Beach from Nicaragua when she was 16 to join family
members in the city. She obtained her cosmetology license and opened the salon in 1993, when Madera
was three years old. “My mom always had a bad experience getting her hair done [in Nicaragua],”
Madera said. “She wanted to know how to do it right.” According to Madera, the salon is known for
its hair color corrections, highlights, extensions and Brazilian blowouts. It also provides waxing,
styling for special events, perms. They even do house calls. “My favorite part is seeing clients’ reaction
to how beautiful they feel. They might not need much, but one small change makes a big difference.”
Although Madera’s mother does the majority of the haircuts, the three women “do a little of every-
thing.” Madera, who grew up around the salon, said the business has retained some of its original
customers. “I’ve had some customers who’ve known me since I was three,” she said. “They have some
of the pictures I used to draw. It’s beautiful to see. Our clients have children and then their children
come in. Everybody who comes to our salon feels like family.” Pictured from left are Stephanie, her
mom, Flor de Maria Chavarria, and aunt Azucena Melgar. Broadway Hair Studio is located at 1222
E. Broadway. For more information, call 562/495-4046 or visit www.broadwayhairstudio.com.

You Survived Tax Day: What Small Business
Owners Need To Consider For 2018 

The Tax Cuts and Jobs Act of 2017, passed in the last days of De-
cember, brought significant changes to tax law. For small business

owners that have investments or estate plans, next year’s tax return could
look a lot different from the one just filed.

According to a recent Wells Fargo/Gallup survey, investors are largely
divided on the possible effects of recent changes to the income tax law,
with those earning $90,000 or above more likely than those earning less
to expect personal benefits from the personal income-tax changes.
Are you impacted by changes in tax law?
Business owners – The tax rate for C corporations is reduced from

35% to a flat rate of 21% and Corporate Alternative Minimum Tax is eliminated. There
is also a new deduction of 20% for qualified business income of S corporations, part-
nerships, and sole proprietorships. This deduction is not available for businesses that
provide services in the fields of health, law, accounting, actuarial science, performing
arts, consulting, athletics, investment or brokerage services, or any business where the
principal asset is the reputation or skill of one or more of its employees. However,
owners with taxable income below $315,000 (if married filing jointly) or $157,500 (if

single) can still take this deduction, without regard to the limit for wages or specified
services businesses.
Education – The amount that can be withdrawn from a 529 college savings plan has in-

creased to up to $10,000 annually for elementary and secondary tuition, including private
and religious schools. Accounts created under the Achieving a Better Life Experience Act of
2014 (ABLE), designed for beneficiaries with disabilities, may accept tax-free rollovers from
529 plans, up to the annual contribution limit for ABLE accounts. Under the new tax law,
both 529 plans and ABLE accounts become more attractive tools for meeting savings goals.
Mortgage and home equity – The mortgage interest deduction limit on qualified ac-

quisition debt has been reduced to $750,000 from $1 million – which means homeowners
who refinance or buy a new home should be prepared to possibly deduct interest on a
lower total amount than before. Interest is deductible on loan balances incurred on or after
December 15, 2017, up to $750,000, if the loan was used to buy, build, or improve a pri-
mary home or one second home. Interest on home equity loans is no longer deductible if
the money is used for anything other than buying or improving a qualified home.
High-tax states – California is a high tax state, so if you also have high income, you

may be impacted by the $10,000 deduction limitation for state and local taxes. To preserve
family wealth effectively, it’s increasingly important for affluent taxpayers to consider the
potential impact of state taxes in the places where heirs and beneficiaries live.

Small business owners who continue to itemize may want to keep other new changes
in mind, such as deduction limits on mortgage interest and state, local, and property taxes.
Incorporated business owners will also want to review new rates and deductions for cor-
porations with their tax advisors.

(Natasha Mata, a 22-year veteran of Wells Fargo, is region bank president of the greater
Central Los Angeles Area, which includes Long Beach and some North Orange County cities.)  

By NaTasha

MaTa

Small Business Dollars & Sense

Ellie’s
Jason Witzl, the owner of Ellie’s, has been cooking since he was 20. “I didn’t get into any college and didn’t know

what I wanted to do,” he said. “One of my friends told me that if I went to culinary school, I’d get to eat for free. I

took my first class and immediately fell in love. I’ve been full for 13 years now.” Ellie’s features Southern Italian

cuisine complete with handmade pasta and a curated wine list. Witzl, who is also the executive chef, said his staple

is grilled bread with pork butter and house-made pickles. “It’s a really unique and unbelievable thing,” he said. A

yam dish with pickled onions, shallots, fried egg aioli, sesame seeds and herbs is another house specialty. “We put

it out as the first course on the prix fixe menu,” Witzl said. “When you drop off a yam to someone, they’re not the

most excited about that dish. But then they eat it and they’re like, ‘Wow, this is incredible.’ It’s one of those dishes

that embraces the L.A. mentality: under-promise and over-deliver.” While Witzl loves cooking, since becoming a

restaurant owner his favorite part of the business is watching his team grow. “Watching them become great chefs

and be a strong contribution to the business makes me believe that what we’re doing here is right,” he explained.

Ellie’s is located at 204 Orange Ave. For more information, call 562/437-4837 or visit ellieslbc.com.
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� By BRANDON RICHARDSON

SENIOR WRITER

March was the 16th consecutive month
of historically high small business opti-
mism as measured by the National Feder-
ation of Independent Businesses’ (NFIB)
Small Business Economic Trends survey.
The survey showed that the optimism rat-
ing fell slightly from 107.6 on the NFIB
Index in February to 104.7 in March,
which is still among the highest readings
since 1982. NFIB President and CEO
Juanita Duggan noted that, for the first
time in 35 years, taxes received the fewest
number of votes as the biggest issue fac-
ing small business owners.

“For the longest time, small busi-
nesses’ biggest problem has been taxes
and regulation, but now it’s the availabil-
ity and quality of labor,” Mark Vitner,
managing director and senior economist
at Wells Fargo, said. “That’s been rising
over time, and a very large portion of
businesses say they have job openings
that they have been unable to fill and that
they’ve had fewer or no qualified appli-
cants for those jobs.”

With the unemployment rate steadily
decreasing nationally for the last several
years, the labor market has tightened, Vit-
ner explained. Additionally, he said many
people are migrating toward higher pay-
ing occupations, higher paying positions
and jobs that offer more security, which
tightens the labor market even more for
small business owners.

Despite the tight labor market, Vitner
noted that small businesses are currently
adding employees at the fastest rate since
the Great Recession ended. However, he
said small business owners have invested
a lot of “sweat equity” in their firms and
would like to find employees who share
their passion and commitment, which is
not an easy task. Vitner said a decline in
the birth rate during the recession will
only exacerbate the situation.

“We have a few more years where we
have a healthy supply of young people en-
tering the workforce and coming of prime
working age, and then it’s going to fall off
a little bit,” Vitner said.

Tax reform may provide some relief for
the labor market, according to Vitner. It
may encourage younger people to join the
workforce and incentivize older employ-
ees to remain in the workforce longer,
since people are taking home more of
their paychecks. However, Vitner noted
that any labor market relief from tax re-
form would not be substantial.

While tax reform may not do much for
the tight labor market, Vitner said small
business owners are seeing wider profit
margins because of it. Being able to ex-
pense capital investment expenditures im-
mediately is now a clear incentive for
small business owners to reinvest profits
into the business to grow, he explained.

Though still a “distant prospect,” Vitner
explained that immigration reform could
offer great relief to the labor market by al-
lowing many to become fully engaged in
the economy.

“I think you have to have the residents
know that they are going to be in the
United States for the long haul so they
can plan on starting a business or buying
a home or working toward a major mile-
stone,” Vitner said. “I think immigration
will have to be resolved in a way that ac-
complishes that end, as opposed to it re-
solving in a way where folks are going to
have to be exiting the country.”

If immigration reform does go the way
of deportation, Vitner said that wages
would be driven up, which may encourage
some to enter the workforce. However, he
noted that the net labor market would be-
come even tighter, further exacerbating the
existing problem. Allowing immigrants to
stay would likely increase the number of
startup businesses as well, he added.

“The battle over immigration has re-
duced the interest in immigrating to the
United States,” Vitner added. “Legal immi-
gration is still pretty much at its limits, but
we need to solve the immigration debate
because we have certain parts of the econ-
omy that rely on immigrants as workers
and the immigration battle has led to a few
spot shortages, mostly in construction.”

Since small businesses have so few em-
ployees and because owners often wear
multiple hats in the operation, reducing
regulations is extremely beneficial, ac-
cording to Vitner. The less time an owner
has to spend working to comply with nu-
merous stringent regulations, the more
time they can focus on making their busi-
ness successful and growing, he explained.
Currently, some federal regulations have
been rolled back, but state regulations con-
tinue to be problematic in some states, in-
cluding California, he pointed out.

At the federal level, Vitner said there
has been some relaxing of developmental
and environmental regulations as well as
reworked definitions of FLSA (Fair
Labor Standards Act) exempt and nonex-
empt workers, which have all benefited
small businesses. However, for some
states, including California, increasing
minimum wages could soon cause seri-
ous issues for small business owners. Vit-
ner said that many small businesses,
particularly new startups, may not have
profit margins to support mandated em-
ployee pay increases.

For those looking to start their own
business, higher minimum wage is essen-
tially a higher barrier to entry because it

increases startup costs, Vitner said. He
added that similar regulations such as paid
time off and mandatory sick time have the
same effect, leading to more part-time
labor and less full-time employment.

“There’s always the battle of the way we
want things to be and the way that they
are. But the one thing that we can always
count on in the U.S. is we have a healthy
and diverse economy and it is going to
grow. We think that we will probably grow
2.5% per year, nationally, over the next
five years,” Vitner said. “And the economy
doesn’t just grow, it’s constantly changing
and evolving, creating opportunities. I
think that we’re going to see a really great
time to own a small business.” �

Long Beach Business Journal • April 24-May 7, 2018 • Page 21

National Small Business Week

Small Business Optimism Remains At Record High
Labor Market Overtakes Taxes And Regulations As Biggest Concern

Support Local Small Businesses

About National Small Business Week
(From the SBA) – Every year since 1963,

the President of the United States has issued a
proclamation announcing National Small
Business Week, which recognizes the critical
contributions of America’s entrepreneurs and
small business owners. More than half of
Americans either own or work for a small busi-
ness, and they create about two out of every
three new jobs in the U.S. each year. As part of
National Small Business Week, the U.S. Small
Business Administration takes the opportunity
to highlight the impact of outstanding entre-
preneurs, small business owners, and others
from all 50 states and U.S. territories. Every
day, they’re working to grow small businesses,
create 21st century jobs, drive innovation, and
increase America’s global competitiveness.
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typically results in a drop-off in transpa-

cific shipments. 

Exported container shipments have

been flat over the past several years, Hus-

ing observed. “The record was 3.6

[TEUs] in 2012 and 2013. It fell off and

it has come back a bit,” he said, noting

that the San Pedro Bay ports processed

3.4 million TEUs in exports last year.

“That may go up a tiny bit because the

value of the dollar is now weaker.”

Changes in trade patterns could affect

exports through the ports this year – either

positively or negatively. Jock O’Connell,

international trade adviser with Beacon

Economics, noted that a major export to

China – food-soiled paper goods – has

dropped precipitously in the past year. 

“Well, the Chinese finally got sick and

tired of opening up a container on a hot,

sticky day in July and finding all of this

crud in there,” O’Connell said. “So they

said, ‘Well, we’re going to increase the

standards [for] the level of impurities that

can be found in recycled paper, in card-

board.’ . . . And the industry in the U.S.

and Europe reacted like, ‘We can’t

achieve that standard. We’d have to go all

the way back to the individual throwing

their garbage out.’”

A year ago, soiled paper goods ac-

counted for about 8% of containerized ton-

nage leaving the United States’ West Coast

ports, with each grabbing an equal share

of the business, O’Connell explained.

“And it’s down to like 0.2% now. The trade

collapsed,” he said. Other Asian and South

Asian countries such as Vietnam or India

could pick up the slack, he speculated. 

A growing demand abroad for resins,

a type of plastic byproduct of oil pro-

duction, could present an opportunity

for local ports, assuming that they win

the trade, according to O’Connell. Most

resins in the United States originate

from the Gulf Coast due to the high con-

centration of oil production there, he

noted. “[The ports of] L.A. and Long

Beach are eagerly pursuing, in conjunc-

tion with the railroads, a large chunk of

that trade,” he said. 

However, O’Connell pointed out that in-

creasing manufacturing in the southeast-

ern part of the country could present more

of an opportunity for shippers who wish

to maximize their backhaul – the return of

their imported containers. Companies in

Asian countries that traditionally ship

their goods to the San Pedro Bay ports

could choose instead to ship their exports

through the Panama Canal to the Gulf and

East Coasts, where they would have ample

opportunities to reload those containers

with goods and increase their revenues for

service, O’Connell explained.

The San Pedro Bay ports handle 48.8%

of all U.S.-China maritime trade, accord-

ing to O’Connell. Of the ports’ own busi-

ness, about half is conducted with China.

For this reason, if the back-and-forth

threats of tariffs made by President Trump

and China’s President Xi Jinping escalate,

the local ports would be impacted.

“If there are steps taken to penalize

trade by imposing tariffs on imports, then

those are the ports that are likely to see

the greatest impact,” O’Connell said. In

March, Trump enacted tariffs on alu-

minum and steel imports, including from

China. In response, China instituted tar-

iffs on certain United States agricultural

products such as wines, fruits and nuts.

O’Connell said that the San Pedro Bay

ports aren’t particularly vulnerable to

these tariffs. “Most of the agricultural-

oriented trade – the fruits, the nuts, cer-

tainly the wines – are shipped through the

Port of Oakland,” he said.

However, the Chinese government also

imposed a tariff on aluminum scrap

metal, a penalty that is likely to have

some impact at the ports of Los Angeles

and Long Beach, O’Connell pointed out.

“This is likely to have a more immediate

effect and a larger effect on the sheer

number of containers that are going out

of the ports,” he said.

Trump also indicated that he would in-

state $50 billion in tariffs on Chinese

goods to dissuade the country from its

practices of intellectual property theft –

causing Jinping to respond with a threat

of $50 billion in-kind tariffs. On April 4,

Trump asked U.S. Trade Representative

Robert Lighthizer to consider $100 bil-

lion in additional levies. 

Husing suspects that Trump will ulti-

mately back off, as will China. If Trump

goes ahead with additional levies on Chi-

nese goods, Jinping would likely fire

back by hitting American agricultural

products, the producers of which repre-

sent a chunk of Trump’s support base, he

explained. “I think the Chinese are smart

enough to figure out that they don’t want

to do this,” he said.

If the shadow of a potential trade war

were not looming at the moment, O’Con-

nell said the major issue at hand for the

ports would be how to pay to comply with

environmental regulations. Last year, the

ports passed a new iteration of the Clean

Air Action Plan, which calls for the con-

version of terminal equipment to zero

emissions by 2030 and of trucks to zero

emissions by 2035. O’Connell referred to

state air regulators’ rules as “draconian.”

“[The ports have] got to spend a colos-

sal amount of money on meeting air qual-

ity standards that are being imposed by

state and by regional air quality agen-

cies,” O’Connell said. “They’re not going

to get much help from Sacramento. And

it’s unlikely that they’re going to get a lot

of help [from the federal government],

particularly under an administration that

absolutely despises all things California.”

Despite challenges, both Husing and

O’Connell agreed that, ultimately, as long

as a trade war between the U.S. and China

does not erupt, the outlook for the ports

should be good through the remainder of

the year. �
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A ship passes beneath the Vincent Thomas Bridge into the Port of Los Angeles’s inner harbor. Cargo volumes through the port decreased 27% in March, which officials attributed to the celebration of the Lunar
New Year in Asia causing reduced shipments. (Port of Los Angeles photograph)

(Continued From Page 1)

1_april_24_2018_issue_lBBJ  4/21/18  7:54 pm  page 22



1_april_24_2018_issue_lBBJ  4/21/18  7:54 pm  page 23



� By SAMANTHA MEHLINGER

EDITOR

A
fter its best-year ever in 2017, momentum at

the Port of Long Beach is full steam ahead –

the port recently announced that it closed out

the best first quarter in its history this year. Executive Di-

rector Mario Cordero believes the port should continue

growing cargo volumes passing through its terminals this

year, despite the specter of a trade war with China. 

Cordero estimated that the port could expect a nearly 7%

increase in cargo volumes in 2018. “Comparatively speak-

ing, last year the growth for the Port of Long Beach was

estimated as we began the year at 4% to 7%. . . . We ended

up at 11% growth,” he noted, adding that he hopes a similar

outcome will occur in 2018.

“Here at [the Port of] Long Beach we’re very comfort-

able that, despite the concerns that are being raised at the

political level, international trade continues in a way

that’s not only important to this country but important to

the global community,” Cordero said. “At the political

level, there are certainly some discussions regarding is-

sues related to international trade that need to be re-

solved. I am confident that at the end of the day we will

continue with a very balanced approach as it relates to

international trade.”

Cordero explained that he did not intend to be dismis-

sive of the potential impacts of tariffs being instituted on

Chinese-American trade. “The uncertainties certainly

have an impact on when you talk about investment –

those people who are the investors of international trade

and goods movement,” he said. “It is worrisome with re-

gard to that discussion.” 

Still, Cordero was confident that both countries would

ultimately realize the importance of globalization to their

economies. For many countries, international trade is a

major component of their gross domestic product, he said.

There are a number of factors that played into the port

experiencing its highest-ever cargo volumes last year. As

always, business shifts back and forth between the ports

of Long Beach and Los Angeles. Last year, the four

major shipping alliances consolidated into three, which

resulted in some changes to which terminal ships were

directed to within the dual port complex. 

The consolidation of shipping alliances was a move to

help reduce cost burdens on the ocean carrier industry,

which has been contending with low rates for services due

to an abundance of capacity – i.e., too many large ships

and not enough cargo to fill them. Low shipping rates

spurred the bankruptcy of Hanjin in 2016, as well as the

merger of three Japanese shipping lines this month. 

“The carriers have had a challenge since the 2008 reces-

sion with regard to having sustainable rates,” Cordero said.

“What’s different today in 2018 as opposed to just a couple

of years back is there’s definitely light at the end of the tun-

nel. It’s a combination of the global economy getting better

and also the fact that this endeavor that the carriers under-

went a few years ago under the concept of economies of

scale . . . puts them in a better position on the profit margin

with these larger vessels.”

Cordero noted that cargo growth at Long Beach exem-

plified customer confidence in the port’s operations. “It’s

safe to say for the Port of Long Beach, the three major al-

liances are represented at this port,” he said. “Our growth

numbers, when you talk about our success for 2017 . . . it

basically indicates that the carriers and the BCOs [benefi-

cial cargo owners] feel confident in terms of what we’re

able to provide here as a port.”

The Port of Long Beach’s $4 billion-plus capital im-

provement program is another reason the port is benefit-

ing from cargo growth, according to Cordero. “We are

big ship-ready,” he said, noting that the average vessel

calling the port holds about 13,000 to 14,000 twenty-foot

equivalent units (TEUs) of cargo. In 2003, the average

sized vessel coming to the port carried only 3,600 TEUs,

he pointed out. “We’re ready to receive 18,000-TEU ves-

sels. And in the future, because of our capital improve-

ment investment, we will be ready to receive 20,000- to

25,000-TEU vessels.”

The port’s ability to handle such large ships is attributa-

ble to its investments in Long Beach Container Terminal,

which is currently in the third phase of redevelopment to

handle ships of this size, and the replacement of the Gerald

Desmond Bridge. Currently, 8,000-TEU ships can fit under

the bridge only when the tide is low, Cordero explained.

When the new bridge is complete in 2019, 18,000-TEU

ships will be able to fit beneath it. “As you look forward in

terms of what the Port of Long Beach may look like in the

next decade or two, we’re going to have continued projects

to make sure that these large vessels, which are going to

get larger in the future, are going to be able to come to the

Port of Long Beach and navigate in a way in which there

will be minimal obstruction,” he said.

The port is also investing $1 billion in rail infrastructure

as part of its commitment to increase the velocity and ef-

ficiency of goods movement while reducing emissions.

These investments demonstrate the port’s commitment to

customer service, Cordero explained. 

When it comes to maintaining the port’s market share,

Cordero has his eye on customer service, infrastructure

investment, and the efficiency and reliability of cargo

movement. “Being able to make sure that the container

moves faster at this port – that is, from ship to shore and

from out the gate to inland connectivity – those are the

things we need to do to make sure that we continue to be

the port of choice,” he said.

Cordero pointed out that the passage of the new Clean

Air Action Plan for both ports in 2017 caused many to

question whether the cost of implementing the plan would

lead to a reduction in the ports’ market share. The plan calls

for all cargo handling equipment to operate at zero emis-

sions by 2030, and for all trucks coming into the ports to

operate at zero emissions by 2035. The same questions

were asked with the passage of the original CAAP in 2007,

and the ports have grown abundantly since then, he noted. 

“We have been able to prove to people that we could

undergo the kind of corporate responsibility as it relates

to reducing emissions from port operations and continue

to be an attractive gateway,” Cordero said. “Ten years

from now, people are going to look back and they are

going to see electric trucks as commonplace here at this

port. They are going to see [the number of] containers

continue to grow. . . . If anybody doubts we’ll be able to

get there, just look to see what we’ve done to this point.

I think it’s a great success story, and it’s going to continue

to be a success story here at this port.” �
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Port Of Long Beach Director Mario Cordero Bullish On The Future

Mario Cordero, executive director of the Port of Long Beach believes cargo volumes should continue to increase this year, despite the threat of
a trade war with China. The port just closed out its best first quarter ever for cargo throughput. (Photograph by the Business Journal’s Pat Flynn)

“We have been able to prove

to people that we could 

undergo the kind of corporate

responsibility as it relates to 

reducing emissions from 

port operations and continue

to be an attractive gateway.”
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� By SAMANTHA MEHLINGER

EDITOR

D
espite a drop in cargo volumes

coming through the Port of Los

Angeles (POLA) in the first

quarter, Michael Keenan, the port’s director

of planning and strategy, said the outlook

for the remainder of the year is positive.

“The first quarter is always a little odd

just because of the impact of the Lunar

New Year,” Keenan said, referring to a cel-

ebration observed in some Asian countries

in March. In February, the Port of Los An-

geles experienced a record surge in cargo,

which Keenan speculated was due to ship-

pers sending out goods before Lunar New

Year festivities. 

Phillip Sanfield, director of media rela-

tions for the port, pointed out that POLA is

coming off of two years of record cargo

growth. “Whenever you have a record year,

you’re up against much tougher numbers to

face the following year,” he said.

“We’re seeing continued cargo growth

across the United States. Trade continues

to be a very important part of the national

economy and national discussion,” Keenan

said. “We have a very positive outlook for

the year. . . . We’re in a pattern of kind of

sustained, single-digit growth in line with

the growth of the overall U.S. economy.

Trade typically grows at about double that

rate, at least historically.”

Last year, the four major alliances be-

tween shipping companies consolidated

into three groups, causing some concern

over how operations at the port could be

impacted and whether the port could lose

some business to its neighbor in Long

Beach. “We have seen throughout this

whole period of alliance adjustments a lot

more volatility between L.A. and Long

Beach, where for example last year we

picked up some additional market share in

the first quarter because you’d see more

vessels calling here than there,” Keenan

said. “But that switches back. It’s essen-

tially a pendulum.”

He continued, “I think there have been

some services that switched over to Long

Beach as well, and with the new alliance

structures, we just expect to see a lot more

of that because the alliances don’t look at

L.A. and Long Beach as separate ports.”

The consolidation of Japan’s three major

shipping lines into one company, a move

made in early April to help shore up costs,

has not impacted the Port of Los Angeles,

according to Keenan. “The vessels in-

volved in the shipping alliance called at

both ports before and they continue to do

so now. Their volumes are spread pretty

similarly even with the adjustment.”

Shipping lines, which have been con-

tending with low rates for their services due

to an overcapacity of ships, seem to be far-

ing better this year, Keenan observed.

“They recently saw some positive prof-

itability in their quarterly numbers, so they

are not doing as poorly as they were be-

fore,” he said. “They continued to work on

essentially enforcing more rate discipline

and trying to balance how much capacity

they add to the system.” He added, “Some

of the larger players have gotten larger, and

that’s added a little bit more to their com-

petitive discipline, shored up their rates a

bit and helped them get more profitability.

Is the industry destined for more consoli-

dation in the future? Maybe so. It really de-

pends on how alliances work for them

versus more serious consolidation.” 

What impact tariffs imposed on Chinese

imports and on U.S. exports to China will

have on the port is unclear, according to

Keenan. “Certainly, tariffs on exports

would have a large impact on the producers

– you know, farmers, manufacturers,” he

said. Because transpacific trade is prima-

rily dominated by imports and because the

containers those imports arrive in ulti-

mately have to be returned to Asia, “the

volume of containers may be relatively the

same on the export side,” he said.

Chinese tariffs and penalties imposed

on U.S. goods, such as agricultural ex-

ports, may cause exporters to seek out

other Asian markets, Keenan speculated.

“Just because there are tariffs on goods to

China doesn’t necessarily mean that the

goods don’t get exported,” he said. Simi-

larly, he expected that, if tariffs were to be

levied on imported Chinese-made goods,

suppliers in other Asian markets might be

sought out, he explained.

“Tariffs on trade with China doesn’t

necessarily mean the end of trade through

the Port of Los Angeles,” Keenan said.

“Although, of course, our preference is al-

ways to not have increasing tariffs and in-

creasing barriers to trade because of the

huge benefits that trade brings to both

sides in any trading relationship.”

In maintaining the Port of Los Angeles’

market share, Keenan said the main pri-

ority is to emphasize its competitive ad-

vantage. “Obviously our proximity to

Asia is a natural benefit we have. [An-

other] benefit is the proximity to the huge

Southern California market,” he said. “If

you want to get your goods into this mar-

ket of 22 million people, depending on

how far you extend our catchment area,

these ports are the best way to do that.” 

Shipping goods from Asia via the

Panama Canal to East Coast ports adds

another two weeks in transit time before

those goods are delivered, Keenan ex-

plained. Southern California is also home

to an efficient, large goods distribution

network, he noted.

“The other thing we can do to hold on to

that competitive advantage and expand on

it is the work we’ve been doing on supply

chain efficiency, because the biggest

enemy for us would be anything that in-

creases congestion and reduces the reliabil-

ity of the port,” Keenan pointed out. “The

biggest weapon we have is what we are

doing on the technology front to speed up

the processing of cargo, its pickup, its han-

dling, its delivery.” 

Last year, APM Terminal at the Port of

Los Angeles participated in a pilot program

to use GE Transportation’s Port Optimizer,

technology that enables the terminal and

different supply chain participants to see

where cargo is moving, and when, in ad-

vance. That pilot program is expanding to

all the port’s terminals this year, as well as

to three at the Port of Long Beach. 

POLA has also continued to invest in its

infrastructure. The expansion of the TraPac

Container Terminal and improvements to the

Yusen Container Terminal were completed

in 2017, allowing for bigger ships to call at

those terminals, as well as improving rail

and wharf infrastructure. Improvements to

allow the Everport Terminal to service larger

vessels are currently in the design phase, and

upgrades to the Yusen Terminal are under-

going the environmental review process.

Community investments are also taking

shape in roadway improvements along

Harbor Boulevard in San Pedro, the pre-

cursor to the redevelopment of the San

Pedro Public Market, Sanfield noted.

“We’re completing the roadway improve-

ments in May/June. After that, the port’s

contribution to the whole redevelopment

down there is the roadways, and then we

are also building a town square and prom-

enade,” he said. Once that infrastructure

is built out, Sanfield expects construction

of the market to begin in 2019. �
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Unrattled By Tariffs, Port Of L.A. Exec Maintains Positive Outlook

Michael Keenan, director of planning and
strategy for the Port of Los Angeles, said that
his positive projections for modest growth in
cargo volumes moving through the port this
year are based upon the strength of the over-
all economy. (Photograph by the Business
Journal’s Samantha Mehlinger)
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� By BRANDON RICHARDSON

SENIOR WRITER

A
portion of the proposed Harbor

Performance Enhancement

Center (HPEC) will begin op-

erating as a container staging area within

the next couple months, where containers

will be stored for fast, easy pickup at a later

time for the ports of Long Beach and Los

Angeles, according to HPEC founder and

CEO Jonathan Rosenthal.

“We have a pilot program [already ap-

proved by Los Angeles Board of Harbor

Commissioners] and there is an exemp-

tion from CEQA [California Environ-

mental Quality Act] for pilot programs,”

Rosenthal explained. “So we will start op-

erating in the next couple of months with

about 400 spaces.”

Rosenthal’s proposal is to create a 5.5-

million-square-foot container staging facil-

ity on 110 acres on Terminal Island at the

Port of Los Angeles. In total, the completed

facility will have 3,500 spaces for cus-

tomers to store cargo containers already on

chassis, wheeled frames used by truckers to

haul cargo, to be transported at their leisure.

Rosenthal said there are much smaller

facilities that stage cargo containers in a

similar fashion but are controlled by and

exclusive to specific shipping lines. HPEC

on the other hand will be open to all termi-

nal operators, trucking companies, ship-

ping lines and beneficial cargo owners

(BCOs) at both ports, he explained. Addi-

tionally, HPEC will give its customers

100% control over the movement of their

inventory by remaining open 24 hours per

day. Having assigned storage spaces with

containers already on wheels will mean

that draymen will not have to search for

containers or wait for them to be loaded.

The purpose of HPEC is to increase

truck velocity through port terminals,

Rosenthal explained. At the San Pedro Bay

ports, containers are stacked on top of each

other when they are offloaded from vessels.

Other ports operate as “wheeled ports,”

where containers are placed on chassis to

await pickup by truck drivers, a more time-

efficient method than stacking. 

With ever-increasing container numbers

passing through the ports on a monthly

basis, Rosenthal said the stacking method

has become the norm. Truckers are often

assigned one specific container, which

means the random stacking of containers at

port terminals increases the time searching

for and unstacking containers.

“The stacking of containers is inherently

inefficient because you have to stack them

and unstack them. When a driver shows up

for a container, he never wants the one on

the top; he always wants the one on the bot-

tom,” Rosenthal said. “The average con-

tainer moves four times before it ever

leaves the terminal.”

To reduce container moves and increase

trucking velocity through the port, Rosen-

thal explained that “free piles,” a large

grouping of containers with the same des-

tination stacked together, could be formed

at terminals through agreements with the

BCOs. By doing this, trucks could line up

and receive the first available container

rather than searching through and rearrang-

ing stacks, a process referred to as a peel-

off model. The containers would then be

transported to HPEC. Currently, the aver-

age truck spends 45 to 110 minutes in a ter-

minal, according to Rosenthal. He said

studies show HPEC could increase velocity

between 20% and 30%.

Increased truck velocity through termi-

nals would have positive impacts economi-

cally and environmentally, Rosenthal

explained. Economically, drivers and trucks

would be utilized more efficiently because

less time spent in terminals would result in

shorter lines waiting to get into the terminal.

This would also translate to less fuel being

burned while trucks are idling at the termi-

nal, which would reduce emissions.

“This is not for everybody. It’s not as

though everyone wants to control their in-

ventory with that sort of precision,” Rosen-

thal said. “Some people don’t care very

much because their inventory is not that time

sensitive. But we believe that there is a seg-

ment of the freight ecosystem that does want

a lot more control over their inventory.”

The project is currently engaged in the

CEQA process, which Rosenthal said

should be completed in the next eight to 12

months. However, he said he does not ex-

pect any issues or pushback considering the

project’s location is far from any urban or

residential environments. The project also

includes environmentally friendly features

such as solar panels and amenities to facil-

itate the use of hydrogen, liquefied natural

gas, electric and hybrid trucks onsite.

Once the CEQA process is completed,

development of the project’s infrastructure,

including bridge work, will be done in

phases, according to Rosenthal, who added

that construction would take a couple years

to complete. Macquarie Capital, a division

of Macquarie Group, the largest infrastruc-

ture investor in the world, has partnered

with HPEC on a 50-year deal to bring the

$130 million facility to fruition.

“They have opportunity to invest any-

where in the world. This is their first prin-

cipal investment in the San Pedro Bay.

That’s a big deal – to get on their radar

screen and attract their capital,” Rosenthal

said. “A company like Macquarie would

not be doing this unless they saw opportu-

nity and saw that San Pedro Bay was going

to grow.” �
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110 Acres Poised To Become Super-Efficient Cargo Container Staging Area

Located on 110 acres of Terminal Island, the Harbor Performance Enhancement Center will begin operating as a container staging area in the next couple months as part of a scaled-down pilot program,
according the founder and CEO Jonathan Rosenthal. The full project would consist of 3,500 spaces for container storage and is currently in the environmental impact report phase. (Rendering courtesy of HPEC)
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� By SAMANTHA MEHLINGER

EDITOR

T
echnology undergoing testing at

the San Pedro Bay ports may

stand to inject some much-

needed transparency into the supply chain,

allowing the various stakeholders – from

shipping lines to trucking companies, chas-

sis providers to beneficial cargo owners –

to know in advance when shipments are

due and where, and thereby better allocate

their resources to prepare for them.

GE Transportation’s Port Optimizer, soft-

ware launched in a limited pilot program at

the Port of Los Angeles (POLA) last sum-

mer, provides one integrated platform for

supply chain stakeholders to access infor-

mation about cargo movement. The plat-

form was first tested at POLA’s APM

Terminals with the cooperation of the ship-

ping lines Maersk and Mediterranean Ship-

ping Company. This summer, the port will

roll it out to all its terminals and is working

to get all other shipping lines on board as

well as trucking firms, chassis providers,

rail companies and other goods movement

players, according to POLA Business De-

velopment Manager Christopher Chase.

The Port of Long Beach is also rolling out

the program in a pilot phase this summer

with Long Beach Container Terminal and

Total Terminals International participating.

One of the greatest challenges in initi-

ating the pilot program is that companies

are often reticent about sharing their data,

according to Jennifer Schopfer, vice pres-

ident and general manager of transport lo-

gistics for GE Transportation.

“The willingness and openness to shar-

ing data remains a challenge,” Schopfer

said. “It’s not a technical challenge any-

more. We have the technology to share

data in a secure way. It’s more of a cul-

tural challenge.” The ports and GE Trans-

portation are still working to educate

potential participants about the Port Op-

timizer to address this concern. 

“We’re not collecting any competitive or

sensitive information. No information

about individuals, no information about

pricing, no information about what is inside

the containers themselves,” Schopfer clar-

ified. “We’re really seeking information at

the container level: Where is the container?

What kind of container is it? What size and

type is it? Where is it ultimately going?

And where is it at any point in time?” This

is the type of information that facilitates

equipment and resource planning, and

helps to support a more efficient flow of

goods, she explained.

When a user logs into the Port Opti-

mizer, the system recognizes who that

user is and to which company the user be-

longs. “You’re only going to see informa-

tion about containers that you’re a party

to or that you should have rights to see,”

Schopfer said.

In last year’s pilot program with the Port

of Los Angeles, GE Transportation took

feedback from users and made some

changes based on their recommendations,

according to Schopfer. “We sought a lot of

feedback from all of those folks in order to

actually understand what they want to see

and how they want to see it,” she said, ex-

plaining that many changes had to do with

how information was displayed. But some

bigger changes are due for this summer’s

pilot programs at the ports. 

The first version of the Port Optimizer ap-

plied only to imported cargo. The next iter-

ation will also include export data, Schopfer

said. “The scale of the solution is much big-

ger,” she noted. “This is a product that is

going to continue to evolve with new fea-

tures and enhancements as we roll them out.

Our development process is very iterative.”

GE has also been working with the

trucking community to integrate informa-

tion about appointments at multiple termi-

nals. For example, if a trucker misses an

appointment to return an empty container

to one terminal, the Port Optimizer would

be able to show the trucker other openings
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to bring it to that terminal or others within

the complex, Schopfer explained.

Mario Cordero, executive director of the

Port of Long Beach, believes the program

could prove to be the solution to creating a

universal, port-wide appointment system

for trucks. “One of the things we need to

do in this gateway is move towards a uni-

form appointment system,” he said. “In the

2017 Clean Air Action Plan of both these

ports, in addition to the quest for zero emis-

sions, one of the short-term objectives is to

implement a uniform appointment system.

The way some of us think we’re going to

do this is through this information portal.”

Benefits of implementing this technol-

ogy mainly pertain to better strategizing

throughout the supply chain. “The benefits

that we see are better equipment planning,

especially on the land side,” Schopfer said. 

“The folks we have dealt with have all

been very positive on it,” Chase said of the

response to the pilot last summer. “What

they basically said is, we need more. If

everybody is on board then this really is

something. . . . And that is what we are

working on right now, is getting all the par-

ties in the harbor to participate.”

Chase said that the initial pilot phase

achieved the port’s goals. “People could see

the cargo earlier,” he said. “It was in a for-

mat that was easy to read and understand.

And, more importantly, they could make

decisions off of it. They had information

further in advance than they had in the

past.” While supply chain stakeholders

would typically receive information about

incoming shipments about 48 hours in ad-

vance, the Port Optimizer enabled them to

learn about them as much as two weeks in

advance, he explained.

Anthony Otto, president of Long Beach

Container Terminal, noted that multiple

companies are working on developing sim-

ilar programs. “Be it GE or whatever the

company is that puts that together, I think

a single platform or a single portal . . .

everyone could go to without having to go

to 12 different websites is a good thing,”

Otto said. “The mechanics of all of that still

needs to be worked out. I think the idea of

moving towards . . . a common portal to do

all of your business is a positive step.”

Schopfer said GE Transportation is shop-

ping the program around to other ports

throughout the nation and the world. Asked

if it would ultimately be sold to port author-

ities or as a subscription service to individ-

ual companies, Schopfer said it’s hard to

say at this point. But ports will likely retain

a major role. “Inherently, we need a con-

vening force and that tends to be the port

authority,” she said.

Both Chase and Schopfer noted that

ports around the world are watching to see

what happens within the San Pedro Bay

complex. �
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Last year, APM Terminals at the Port of Los Angeles participated in a pilot project to implement technology developed by GE Transportation. The program, Port Optimizer, allows supply chain stakeholders to see
where cargo is and when it is due to arrive, enabling them to better allocate their resources to handle that cargo in advance. The program is expanding to the entire Port of Los Angeles as well as to two terminals
at the Port of Long Beach this summer. (Port of Los Angeles photograph)

(Continued From Page 29) Upcoming PierPass 
Changes To Address 

Congestion, Truck Turn Times
� By SAMANTHA MEHLINGER

EDITOR

A
fter stakeholder input and the

completion of an independent

study, PierPass’s OffPeak Pro-

gram to regulate the movement of trucks

into and out of terminals at the San Pedro

Bay Ports is set to undergo changes meant

to address congestion issues and improve

goods movement efficiency.

The 12 terminal operators at the ports of

Long Beach and Los Angeles, which oversee

the OffPeak Program operated by the non-

profit PierPass, voted in mid-April to alter

the current program. Currently, a traffic mit-

igation fee is charged on weekday daytime

visits by truckers dropping off or picking up

loaded containers at the terminals. The fee

incentivizes truckers to arrive during off-

peak hours, at night or on Saturdays, to re-

duce congestion and the emissions that

idling trucks cause during peak times. 

Through the West Coast Marine Terminal

Operators Agreement (WCMTOA) sanc-

tioned by the Federal Maritime Commis-

sion, the 12 terminals at the San Pedro Bay

ports voted to institute a flat fee for all ter-

minal shifts, rather than charging a traffic

mitigation fee for peak hours. “The traffic

mitigation fee is currently $72.09 on a 20-

foot container and $144.18 on a 40 [-foot

container] and other sizes,” John Cushing,

president and CEO of PierPass, said. “Pay-

ment on those containers is currently done

via the PierPass website. It will be the same

payment process. It’s just going to be at a

lower rate: $31.52 per 20 [-foot container]

and $63.04 on 40 [ foot containers] and

other sized containers.”

The new fees were determined by exam-

ining how much fee revenue was collected

in 2017 and for how many containers, ac-

cording to Cushing. “Basically, it’s revenue

neutral going forward.”

The WCMTOA members also voted to

adopt appointment systems to schedule

truck visits. According to Cushing, nine of

the 12 terminals already use appointment

systems, and the remaining three have now

agreed to implement their own. While the

ports’ recently adopted update to the Clean

Air Action Plan calls for a universal ap-

(Please Continue To Next Page)
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pointment system across the ports, for now

the terminals are each operating their sys-

tems independently, he explained.

The OffPeak Program has, by many ac-

counts, been successful in reducing conges-

tion and emissions; however, it has created

some inefficiencies that the new arrange-

ment is meant to address. “There were some

inherent inefficiencies associated with the

old program,” Anthony Otto, president of

Orient Overseas Carrier Line-owned Long

Beach Container Terminal at the Port of

Long Beach, told the Business Journal. 

The primary issue is that trucks queue

outside of terminal gates between peak and

off-peak shifts, from about 3 to 6 p.m., to

wait to enter during off-peak hours and

avoid the traffic mitigation fee, Otto ex-

plained. By instituting a flat fee, this prob-

lem should be resolved.

The terminals will leverage their appoint-

ment systems to ensure that there is an equal

flow of traffic between day and night shifts,

Otto said. “The appointments, which have

become much more sophisticated in our in-

dustry, will allow us to regulate that flow.”

Cushing pointed out that having an ap-

pointment system would facilitate more

dual transactions by truckers. In a dual

transaction, a trucker would, for example,

bring an empty container to a terminal and

leave with a loaded container for delivery.

Currently, some truckers bring empty con-

tainers back during the daytime because

those loads are not subject to the traffic

mitigation fee. But they then wait until the

off-peak shift to come back for a loaded

container in order to avoid the fee, he ex-

plained. Because there is now a flat fee for

both shifts, truckers are more likely to visit

a terminal once for both transactions.

Otto has been an advocate for making

changes to the program and said he has been

pleased with the process. PierPass conducted

stakeholder meetings for about a year and a

half and commissioned an independent study

to come up with recommendations to make

the OffPeak Program more efficient. 

“The trucking industry embraces it. The

ports are embracing it. The terminals obvi-

ously are, because it’s going to make our

ports even more efficient than they had

been,” Otto said.

Mario Cordero, executive director of the

Port of Long Beach, praised PierPass for

being open to changing the status quo.

However, he reserved an opinion on the

changes to the program until a full plan has

been released. “Whatever the direction they

are going to go in terms of how specifically

they implement this new version of Pier-

Pass, the ultimate question for us that needs

to be answered is: is the service going to be

improved?” he said. 

Cordero believes that creating extended

gate hours for terminals would result in re-

duced truck turn times – the time it takes

for a truck to pick up and deliver cargo and

return for another load. This concept is not

a part of the OffPeak Program changes. “In

my view, if that objective is reached and we

have extended gate hours that are pre-

dictable, reliable and efficient, then this

gateway and this port will continue to be

the port of choice,” he said.

In an official announcement sent out by

PierPass, Gene Seroka, executive director

of the Port of Los Angeles, said that he was

pleased with the organization for taking a

step forward in improving efficiencies at

the ports. 

The trucking community also gave posi-

tive feedback. “The California Trucking As-

sociation (CTA) appreciates the proposal

put forth by PierPass regarding its restruc-

turing of the TMF [traffic mitigation fee],”

Alex Cherin, executive director of the CTA

Intermodal Conference, stated. “This is the

culmination of many collaborative discus-

sions between the marine terminal operators

and trucking communities over the last few

years, and we look forward to supporting

these efforts.” Weston LaBar, CEO of the

Harbor Trucking Association, called the

changes a “giant step in the right direction.”

Cushing said the changes should be im-

plemented in August, pending review by

the Federal Maritime Commission. �
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Under the current OffPeak Program operated by the nonprofit PierPass, trucks are incentivized to visit
port terminals during night time or weekend shifts, when a fee is not charged. As a result, truckers often
queue outside of terminals before the off-peak shifts, causing congestion. PierPass is changing to a flat-
fee system across shifts to address the issue. (Port of Long Beach photograph)
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� By BRANDON RICHARDSON

SENIOR WRITER

A
s the ports of Long Beach and

Los Angeles continue to in-

crease cargo throughput, each

having had record-setting years in 2017,

officials are consistently examining their

operations for opportunities to increase

efficiency. Currently, between 25% and

30% of containers are transported out of

the ports by rail, but they hope to increase

these numbers.

“The San Pedro Bay ports complex itself

has an enormous rail infrastructure. If you

look at the Port of Long Beach (POLB)

today, we’re moving on-dock cargo at the

rate of about 25% of our containers,” Sean

Gamette, managing director of engineering

services at POLB, said. “We’re looking for-

ward to making a significant investment in

our rail infrastructure to create more effi-

ciency and push that percentage of on-dock

cargo to 35% or maybe more.”

POLB currently sees about 60 trains

pass through its terminals each day, along

about 102 miles of tracks. The port has

about $1 billion worth of planned rail in-

frastructure projects, including adding

double-track access between Piers J and

G and a fourth track at Ocean Boulevard

from Pier B, expanding the railyard at

Middle Harbor, and the Pier B on-dock

rail and support facility.

The importance of increased and effi-

cient rail within the port complex is speed

to market – ensuring that goods get to their

destination as quickly as possible, Gamette

explained. In order to remain competitive

with other West Coast ports, including

those in Canada and Mexico, the San Pedro

Bay ports must be able to discharge, load

and move cargo through its infrastructure

network faster than other ports. Rail is a

large part of that, he said.

The double-track project between piers G

and J is currently being designed and will

go out for bid this year, according to Ga-

mette. He said the project would add an

8,000-foot mainline track (the main artery

for through trains) between the piers, which

is currently a bottleneck for the rail system.

The port estimates the extra track would

allow for one more train to pass through that

area per day, about a 25% efficiency gain.

“Projects like the fourth track at Ocean

Boulevard are really just small, simple

projects that . . . allow for a little bit more

efficiency through what [are currently] bot-

tlenecks,” Gamette said. “It’s not a lot of

additional trackage there but it’s a very key

element to increasing our efficiency.”

Long Beach Container Terminal is the

largest terminal at the Port of Long

Beach, with an annual capacity of 3.3

million twenty-foot equivalent units

(TEUs) of cargo. Currently, the terminal’s

railyard has about 10,000 linear feet (a lit-

tle less than two miles) of track. The final

phase of the terminal redevelopment proj-

ect, which is currently underway, includes

increasing that figure to 75,000 linear

feet, or just over 14 miles.

The Pier B project will have five 10,000-

foot arrival/departure tracks, as well as 40

storage tracks measuring 90,000 linear feet.

Gamette said there is nothing comparable

to this project currently at the port. No

trucks will call at the facility, as containers

will move directly from ship to train – a

concept called on-dock rail. The project has

received pushback from dozens of Westside

Long Beach businesses that will be dis-

placed because of it. However, after court

proceedings and appeals, the project has

gotten the greenlight.

“It’s one thing to say that we can handle

these larger ships with upwards of 18,000

containers, but to load and discharge

cargo from a ship that size requires a mas-

sive amount of infrastructure behind it on

the land,” Gamette said. “If we’re focus-

ing on speed to market, we have to be able

to move those containers right onto rail

and through a facility like Pier B without

having to go through bottlenecks, and get

that 10,000-foot-long train out to places

like Chicago.”

POLB has a rail efficiency team that

meets monthly to evaluate the rail network

and identify ways to increase efficiencies

by working with the railroads or recom-

mending small changes to the network. For
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Sean Gamette, managing director of engineering services at the Port of Long Beach, said the port has plans for $1 billion worth of rail infrastructure projects to relieve bottlenecks and increase efficiency. The
port currently transports about 25% of cargo by rail but Gamette said the projects could increase that number to 35%. (Photograph by the Business Journal’s Pat Flynn)

San Pedro Bay Port Rail Systems Key For Speed To Market

The San Pedro Bay
ports are getting
ready to begin a two-
and-a-half-year study
of its rail infrastructure,
according to Tony
Gioiello, deputy exec-
utive director of devel-
opment at Port of Los
Angeles (POLA). The
study will evaluate cur-
rent infrastructure and
identify future needs,
including major proj-
ects and a timeframe
for implementation.
(Photograph courtesy
of the POLA)
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major projects, Gamette said the ports ap-

proach them strategically and scientifically

by first conducting a study of the entire San

Pedro Bay complex. The last study was

conducted in 2006 and another study is

about to get underway, according to Tony

Gioiello, deputy executive director of de-

velopment at Port of Los Angeles (POLA).

“Our board just approved the cost-share

agreement with the Port of Long Beach for

the study. So it’s probably going to start in a

month or two and be about a two-and-a-half

year study,” Gioiello said. “We’ll work with

the railroads and the different stakeholders

to really identify the needs, and the breadth

of the infrastructure needs out there.”

The study will examine the existing ca-

pacity of the complexes’ rail infrastructure

and compare it to cargo growth projections.

Gioiello said the comparison would then be

used to identify future projects needed to

keep up with demand, as well as when

those projects would need to come online.

One of the major projects POLA will

be examining during the study is an ex-

pansion of the Badger Avenue Bridge,

which serves port operations on Terminal

Island. Currently, the bridge has two

tracks; however, Gioiello said the port an-

ticipates needing a third track and possi-

bly more depending on the outcome of the

study. He added that the project will

likely be needed in about 10 years.

“On the L.A. side . . . every single one of

our container terminals has an on-dock fa-

cility. We just finished our last one [at] our

TraPac terminal a little over a year ago,”

Gioiello said. “We recognize that having

rail as close to the terminal as possible is

critical to reduce truck trips, and having rail

where you can get the cargo onto the trains

as quickly as possible . . . is important.”

While every terminal has on-dock rail

facilities, Gioiello said the port is looking

to maximizing them by increasing the

amount of track. He explained that the

current layout leaves space between

tracks for top picks (a forklift-type vehi-

cle used to move shipping containers) to

maneuver and load trains. The next gen-

eration of POLA railyards will see tracks

added between the existing ones to maxi-

mize accommodating the number of

trains waiting to be loaded. To accomplish

this, the port will abandon the use of top

picks at these facilities, instead utilizing

cranes that span the tracks.

POLA is also looking at a couple of proj-

ects to increase mainline capacity by

adding a second mainline track in certain

areas. By doing this, trains can move in and

out simultaneously, rather than having to

wait for another to completely clear the

only mainline track into a terminal.

Gioiello said that, with each new proj-

ect, POLA invests a lot of capital to main-

tain separation between rail and other

infrastructure. He explained that the sep-

aration is needed to ensure that any addi-

tion to rail does not impede or disrupt

other aspects of port operations, such as

by blocking truck traffic. Paying attention

to these details allows the port to move

cargo through the complex quickly.

“Speed to market is critical to our busi-

ness model here in L.A. and on the West

Coast. It’s one of the many reasons that

shippers choose L.A.,” POLA Director of

Media Relations Phillip Sanfield said.

“The cargo gets here quicker than if it was

going to the East Coast . . . but it also

moves out of here quicker. We’re just a cou-

ple of days away from Chicago, New York,

Denver and the Midwest.” �
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� By BRANDON RICHARDSON

SENIOR WRITER

T
he ports of Long Beach and Los

Angeles originally approved the

Clean Air Action Plan (CAAP)

in 2006 as a means to significantly reduce

pollution produced by port operations. In

November of last year, the ports updated

the plan with ambitious goals, including

converting all container terminal opera-

tions to zero emissions by 2030. The

CAAP efforts have been driving techno-

logical innovation since inception, which

continues today through development and

demonstration.

“Both ports have been putting funding

into developing and demonstrating ad-

vanced technologies,” Heather Tomley,

director of environmental planning at Port

of Long Beach (POLB), said. “We have a

long history of working on these types of

demonstrations and have been able to

move forward with a lot of different

pieces of equipment, putting them out in

the real world at terminals or with the

trucking companies.”

For the past several years, POLB has
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In November of last year, the San Pedro Bay ports approved an updated Clean Air Action Plan to continue their work to drastically reduce emissions at the ports through in-
novative low- or zero-emissions technologies. The ports currently have a number of projects in the early phases, with some expected to come online later this year or early
next year. Pictured are Heather Tomley, director of environmental planning at the Port of Long Beach, and Christopher Cannon, director of environmental management at the
Port of Los Angeles. (Photograph by the Business Journal’s Pat Flynn)

Clean Air Action Plan Is Driving Technology Innovation At San Pedro Bay Ports

Long Beach Container Terminal at the Port of Long Beach is undergoing a massive redevelopment project to
outfit it with state of the art electric, automated technology capable of servicing the world’s largest vessels.
At right, empty land marks the site of project’s final phase. (Port of Long Beach photograph)
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put an emphasis on testing zero-emissions

technologies for terminal equipment and

on-road trucks, Tomley explained. One of

the port’s largest programs currently is the

conversion of terminal equipment, includ-

ing yard tractors, top picks (large forklift-

type vehicles used for moving and

stacking containers) and rubber-tire

gantry cranes. Converting these three

pieces of equipment at container termi-

nals would drastically reduce emissions,

Tomley said.

Through various grant opportunities,

Tomley said the port is moving forward

with demonstration projects with several

technology developers and terminal oper-

ators to test zero-emission versions of

those key pieces of container terminal

equipment. A large focus is being put on

battery-electric technology; however, fuel

cell yard tractors will also be tested. Ad-

ditionally, a rubber-tire gantry crane to

physically plug into the electrical grid

will be tested.

“Our goal right now is to work with as

many different operators as possible so

that everybody has the opportunity to test

these pieces of equipment and get an un-

derstanding of how they work and how

they can be better integrated into their

operations going forward,” Tomley said.

“We’re really looking forward to the

input that we’re going to get from the op-

erators because that’s going to help us

continue working with the technology

developers to make sure we’re develop-

ing equipment that really meets [the op-

erators’] needs.”

Contracts are being finalized for these

projects and Tomley said she expects the

equipment to be deployed next year for

demonstrations to begin. However, be-

fore the equipment can be utilized at the

port, infrastructure must be put into place

to support it.

To support such a large increase in the

demand for electrical power, the port

must expand its infrastructure, Tomley

explained. She said that, while the equip-

ment is being developed and built,

Southern California Edison and port en-

gineers will install additional electrical

infrastructure, including charging sta-

tions. The port recently received a grant

from the California Energy Commission

to install additional electrical infrastruc-

ture at one container terminal specif i-

cally for charging traditional plug-in

battery forklifts, the type most often

used in warehouses.

The Port of Los Angeles (POLA) is

currently working on implementing the

same technologies at its container termi-

nals, according to Christopher Cannon,

director of environmental management at

POLA. He said the Pasha terminal is cur-

rently testing zero-emission yard trucks

and that the Everport terminal will likely

begin demonstration battery-electric yard

trucks and top picks later this year. He

said the timeline for building equipment

and infrastructure upgrades is similar to

that of POLB, with deployment expected

later this year or early next year.

“We’re currently doing a power and

electrical demand and needs study

through our engineering division in order

to evaluate the infrastructure require-

ments at all of our terminals for zero

emission and other types of clean tech-

nologies,” Cannon said. “The equipment

and the infrastructure are currently being

purchased and installed. . . . the cost of

the infrastructure is almost as much as the

cost of the equipment itself.”

The updated CAAP identified a cost of

up to $14 billion, which covers the devel-

opment and construction of new tech-

nologies, as well as the infrastructure to

support it at both ports. Cannon said costs

will likely go down over time as technolo-

gies are developed and economies of

scale and other commercial advantages

come into play.

Though POLA has the largest number

of berths set up for shore power than any

other port in the world at 25 terminals,

Cannon said both ports are working to

expand efforts to minimize emissions

from berthed ships. To accomplish this,

the ports have previously demonstrated a

system where hoods are placed above a

vessel’s stacks to capture emissions.

Also, the ports recently released a re-

quest for proposals (RFP) to identify ad-

ditional technologies to lower emissions

of ships at berth. The target of the new

technologies will be vessels that are not

currently subject to shore power regula-

tions, including bulk ships, tankers and

car carriers.

On April 17, the ports released an RFP

that includes upgrading harbor craft to re-

duce emissions. �
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Gerald
Desmond
Bridge
Construction on the replacement

for the Gerald Desmond Bridge

over the Port of Long Beach harbor

has reached monumental propor-

tions – literally. The two towers

that will serve as the support

structure for the bridge’s 40 cables

have been topped off at 515 feet,

making them the tallest structures

in Long Beach. The new bridge’s

main span clearance will be 205

feet above the water, allowing

room for larger vessels to pass be-

neath it. The bridge is a cable-

stayed structure, with the longest

cable measuring 573 feet in length.

If all the cables were laid end to

end, they would measure 1.7 mil-

lion feet in length. The blue and or-

ange structures in these photos are

called movable scaffolding sys-

tems. The 3.1 million-pound pieces

of equipment enable construction

crews to build the bridge in place,

one piece at a time. The project

will ultimately use 18 million

pounds of structural steel, 75 mil-

lion pounds of rebar, and 300,000

cubic yards of concrete. (Port of

Long Beach photograph, rendering)

– Editor Samantha Mehlinger
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Calendar Information Provided by 

the Los Angeles Area Chamber of 

Commerce – www.lachamber.com

April 26-May 4

2018 US Ambassadors' Tour

Contact: hpham@usasean.org

https://www.usasean.org/

April 29 – May 2

Global Conference 2018

8 a.m. – 7 p.m.

Beverly Hilton Hotel, Beverly Hills

9876 Wilshire Blvd., Beverly Hills

www.milkeninstitute.org

May 1

Doing Business Without Borders 

1:15 – 6:00 p.m.

Bobrick Washroom Equipment, Inc. 

6901 Tujunga Ave. North Hollywood 

www.thevalley.net

German Spotlight at the 2018 

Newport Beach Film Festival 

7 – 11 p.m.

Triangle Square Cinemas

1870 Harbor Blvd., Costa Mesa

Contact: 

R.Hellermann@gaba-network.org

May 2

U.S.-India Future Connectivity 

Series Los Angeles

9 – 11:30 a.m.

Los Angeles Area 

Chamber of Commerce

350 S Bixel St., Los Angeles

http://www.usibc.com

May 3

2018 California-China 

Business Summit

8 a.m. – 5  p.m.

Beverly Hilton Hotel, Beverly Hills

9876 Wilshire Blvd., Beverly Hills

www.chinaweek.la

May 3-4

City Age Build the Future

The California Club

538 S Flower St., Los Angeles

Contact: info@cityage.org

https://la.cityage.org/

Southern California 

at a Crossroads

Renaissance Indian Wells 

Resort & Spa

44-400 Indian Wells Lane,

Indian Wells

http://www.scag.ca.gov

May 3-9

5th Annual Starring 

Europe Festival

Egyptian Theatre and Aero Theatre

www.starringeurope.com

May 4

91st Annual World Trade Week

Kickoff Breakfast

7:15 – 11 a.m.

InterContinental 

Los Angeles Downtown

900 Wilshire Blvd., Los Angeles

Contact: jgonzalez@lachamber.com

www.worldtradeweek.com

LA Trade Numbers Explained 

11 a.m. – Noon

InterContinental 

Los Angeles Downtown

900 Wilshire Blvd., Los Angeles

https://www.worldcityweb.com

Trade Ambassadors Workshop:

Los Angeles 

11:30 a.m. – 3:30 p.m.

InterContinental Los Angeles 

Downtown Roosevelt Room

900 Wilshire Blvd. Los Angeles

Contact: 

james.sheehan@eupopusa.com

May 10

Recent US Fiscal Reform 

Challenges and Opportunities for

Mexico and International Business

8 a.m. – 5 p.m.

1800 Century Park East, Suite 300

Los Angeles

Contact: marlen@usmcocca.org

http://www.usmcocca.org

Air Cargo Day 

11 a.m. – 2 p.m.

Westdrift, 1400 Parkview Ave.

Manhatton Beach

Contact: nyclady1@ca.rr.com

www.laaca.us/

May 11

Global E- Commerce Summit 

9 a.m. – 2:30 p.m.

Marriott Hotel

555 McMurray Rd., Buellton

www.scheinfeld.sbcc.edu/

May 13-16

TechConnect World Innovation

Anaheim Convention Center

800 W Katella Ave., Anaheim

www.TechConnectWorld.com/

World2018/

May 15

FTA & LACBFFA Annual World

Trade Week Workshop & Lunch-

eon

8 a.m. – 1:30 p.m.

The Grand Events Center

4101 E. Willow St., Long Beach

Contact: 

info@foreigntradeassociation.com

May 16

JASSC 109th Anniversary 

Dinner & Gala Celebration 

The Queen Mary

1126 Queens Hwy., Long Beach

Contact: amano@jas-socal.org

www.jas-socal.org/DinnerGala

May 17

31st Annual Seafood Feast 

hosted by the Propeller Club

5:30 – 7:30 p.m.

San Pedro Fish Market

1190 Nagoya Way, San Pedro

www.propellerclublalb.org

Orange County World Trade Week

7 – 11:00 a.m.

Irvine Marriott

18000 Von Karman Ave., Irvine

Contact:

prussell@irvinechamber.com 

http://www.irvinechamber.com 

May 18

History of the Port Tours

10 – 11:30 a.m.

Port Hueneme 

Historical Society Museum

220 Market St., Port Hueneme

www.visithuenemebeach.com

May 19

Free Harbor Boat Tours

10:30 a.m. – 3 p.m.

Location 1: LA Maritime Museum

600 Sampson Way, San Pedro

Location 2: Bannings Landing 

Community Center, 100 Water St.

Wilmington, CA 90744

www.portoflosangeles.org 

May 22

Cybersecurity & Computer 

Forensic Investigations 

in Mexico and Latin America

1800 Century Park East, Suite 300

Los Angeles

Contact: marlen@usmcocca.org

http://www.usmcocca.org

Tokyo-LA Forum

Noon – 6:00 p.m.

Contact: events@pacificcouncil.org

www.pacificcouncil.org 

Pacific Islands Business Webinar

3 p.m.

Email: Douglas.Wallace@trade.gov

www.export.gov 

May 23-24

Select LA Investment Summit

JW Marriott at LA Live

900 W Olympic Blvd., Los Angeles

Contact: Michael.Smith@wtcla.org

Phone: 213.236.4883

www.selectla.com

May 24

Emulation: A Korean Model 

of Economic Development

4 – 5:30 p.m.

School of Global Policy and Strategy

9500 Gilmann Dr., #0519, La Jolla

Contact: lisalee@ucsd.edu 

May 31

Citizen Diplomacy Celebration

6 p.m.

The Olympic Collection

11301 W. Olympic Blvd. #204

Los Angeles

Contact: hstoddard@ivcla.org

Phone: 213/388-1428 ext. 26

World Trade Week Events Calendar May 2018 Stanley T. Olafson Award
Winner MacLellan Aims 
To Open Trade Portals 
For Small Businesses

� By ANNE ARTLEY

STAFF WRITER

Jim MacLellan, director of trade development for
the Port of Los Angeles, will receive the Stanley T.
Olafson award at the Los Angeles Chamber of Com-
merce’s World Trade Week kickoff breakfast May 4. 

The award is presented each year to a member
of the world trade community in Southern Califor-
nia who has contributed to the advancement of the
industry beyond his or her job requirements, ac-
cording to the chamber.

MacLellan has
served in his role since
2007. Although he
prepared to embark on
a career in finance
after studying eco-
nomics in college,
MacLellan said he
ended up in the trans-
portation sector “acci-
dentally,” and found

himself enjoying the field. “It permitted me to
travel the world and work with a whole range of
people,” he said. “It was never dull.”

In addition to his work at the port, MacLellan
serves as the chair of the Pacific Chapter of the
United States-Mexico Chamber of Commerce. He
also gives lectures at Marymount University. 

MacLellan’s primary responsibility is to in-
crease trade through the port. To accomplish this
objective, he conducts outreach to trade organiza-
tions, professional associations and chambers of
commerce. He said one of his goals is to connect
to more small businesses.

“Big corporations can take on the top trade at-
torneys and the top international accounting firms,
but the small businesses are really the folks who
need a helping hand,” MacLellan explained. “It’s
kind of overwhelming for them, so we try to an-
swer their fears by providing services that offset
their challenges and apprehensions.”

MacLellan said he hosts seminars for these en-
trepreneurs at local and ethnic chambers of com-
merce as well as at municipal and county
governments. He connects them to experts to help
them meet their trade goals in an environment he
described “like speed dating.”

“I want to [make] videos of our events and get
them to the media so people can access them,”
MacLellan said. “People say, ‘Nobody’s inter-
ested in business subjects on TV.’ I don’t agree.
I think people are very interested, especially
small businesses.” 

According to MacLellan, the economy in
Southern California is mostly made up of local
entrepreneurs. “We have to rely on them,” he
said. “Even micro-entrepreneurs. That’s a source
of creativity and ingenuity for the next genera-
tion. How can we open the world to them rather
than just the local market?”

MacLellan described international trade as one
of the pillars of the region’s economy. “It provides
millions of jobs, not directly, but indirectly,”
MacLellan said. “We are in the key strategic loca-
tion in the United States. . . . It is essential that we
keep growing fair, bilateral and multilateral trade
for us to keep the economy growing. Anything that
might negatively affect trade and good relations
with other countries, especially in the Pacific Rim,
will [directly hurt] our bottom line.” �
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