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S ince taking office nearly 14
months ago, Mayor Robert

Garcia has been going nonstop,
putting a variety of initiatives into
play – a combination of promises
he made during the campaign and

city needs he has come to recog-
nize are necessary to move Long
Beach forward. While time will
tell if his actions produce results,
he certainly has earned high
marks for keeping his word.
Whether he’s working with the

White House to resolve port
labor issues, welcoming a new
business to the city, lobbying on
Long Beach’s behalf in Sacra-
mento, or taking Southern Cali-
fornia Edison to task via Twitter
in the wee hours of the night for
recent power outages, one thing
is certain – Garcia is making a
name for himself as a highly vis-
ible mayor determined to put a
proactive foot (or tweet) forward.
While Garcia’s youth initially

made some in the business com-
munity uneasy, he has evolved as
both an enthusiastic cheerleader
for the city and one who is not

shy about tackling tough chal-
lenges when they arise. 
As he sat down with the Business

Journal for his second annual inter-
view as mayor of Long Beach, Gar-

cia exhibited a level of confidence
that was not as evident a year ear-
lier. Without hesitation, he laid out
his plans for tackling major city is-
sues and reflected upon events and

accomplishments of the past year –
without once referring to notes.

– Senior Writer Samantha Mehlinger
and Publisher George Economides

Annual Interview With The Mayor

Robert Garcia Discusses Successes, Challenges Associated With Creating
A More Livable Community While Adjusting To A Changing Economy

(Please Continue To Page 23)

Special Report – Corporate Presence

Long Beach Corporate Executives Identify The 
City’s Strongest Assets, Greatest Weaknesses

Long Beach Mayor Robert Garcia, center, and his staff give a thumbs up about the direction the city is moving since the mayor took office nearly 14 months ago. The Business Journal held its annual
interview with the mayor on August 19. During the 90-minute session, dozens of subjects were discussed, including studies about a minimum wage and airport customs facility, the city budget, crime, in-
frastructure, new initiatives and future plans. Pictured left to right are: Maria Banegas, administrative services manager; Mark W. Taylor, chief of staff; Suzan Al Shammari, social media intern; Daniel
Brezenoff, deputy chief of staff; Rhonda Love, scheduler; Sharon Weissman, senior advisor; Ryan Murray, innovation deputy; Tim Patton, senior administrative deputy; Abigail Mejia, field representative;
and Devin Cotter, legislative deputy. (Photograph by the Business Journal’s Evan Patrick Kelly)
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� By SAMANTHA MEHLINGER
Senior Writer

Over the past few years,
Long Beach has seen a

growing presence of regional op-
erations for major corporations
and, in some cases, even head-
quarters. Business executives
from several industries weighed in
on the city’s strongest assets in in-
terviews and email exchanges
with the Business Journal, from
the prestige of Douglas Park to the
city’s central location, to built-in
assets like the airport and port, to
access to a diverse and educated
talent pool.
On the flip side, executives also

shared what they consider to be
Long Beach’s greatest weaknesses
and where they hope to see im-

provements, from a
lack of a cohesive
self-image, to crime
and infrastructure
issues. Despite
these concerns, however, all ex-
pressed a positive attitude towards
the city where they work and, in
many cases, where they also live.
Long Beach’s Strongest Assets
Among responses from 15 busi-

ness executives from the local oil,
health care, retail, engineering,
aviation, international trade, auto-
motive, technology and financial
services industries, common per-
spectives about Long Beach’s
strongest assets emerged. Most
frequently cited were an overall
business-friendly climate, easy ac-
cess to local government officials
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• CalStateTEACH Teams Up With Critique^It • The Long Beach Education Foundation • Port Works With Teachers On Externship

Russ Hill is the chairman and CEO of
Halbert Hargrove, a fiduciary invest-
ment management firm founded in Long
Beach in 1933. (Photograph by the
Business Journal’s Evan Kelly) (Please Continue To Page 34)

Long Beach Business Journal
2599 E. 28th Street, Suite 212
Signal Hill, CA 90755-2139
562/988-1222 • www.lbbizjournal.com

PRSRT STD
U.S. POSTAGE

PAID
Los Angeles, CA
PERMIT NO. 447

Corporate 
Feature:
AirFlite

See Page 32



Inside This Issue
4 Inside City Hall

• Oh, Please Let The Sunshine In On Public Employee 
Contracts By Former Councilmember Gerrie Schipske

6 Newswatch
• Garner To Lead Long Beach Water Department

• Toyota Extends Title Sponsorship Of Grand Prix

• Weber Metals Seeks Property Tax Incentives

• MemorialCare And Aetna Unveil Health Plan

• New Civic Center Designs Unveiled

• Cigar Shops Thrive, But New Tobacco Tax Proposed

14 In The News
• New Employees, Promotions At Virgin Galactic, 

Port Of Long Beach, The Carson Companies, 

City Of Long Beach And Dignity St. Mary Medical

• Kaiser Signs Big Lease For New Signal Hill Building

• Broadway Glass Celebrates 60th Anniversary

• Flippin’ Pizza Opens On East Spring Street

16 Catching Up With Former City Officials
• Local Nonprofits Get A Voice On 

Former Mayor Beverly O’Neill’s Show

18 Focus On Business & Education
• L.B. Education Foundation Supports Local Schools

• CalStateTEACH, Local Firm Critique^It Team Up

• Port’s First Summer Externship Helps Teachers

23 Mayor Garcia Interview

32 Corporate Presence
• Feature: Toyota’s AirFlite At Long Beach Airport

• Corporate Presence Advetorial

40 Perspectives

42 Art Matters
Presented By The Arts Council For Long Beach

43 The Nonprofit Page
Presented By The Long Beach Nonprofit Partnership

Free: Long Beach Business Journal Digital Edition, Monday Morning Coffee, NewsFlash
Sign up at: www.lbbizjournal.com • Find us on Facebook and follow us on Twitter: @LBBizJourn

2 Long Beach Business Journal September 1-14, 2015





4 Long Beach Business Journal September 1-14, 2015NEWSWATCH

Oh, Please Let The
Sunshine In On Public
Employee Contracts

Some place in the bowels of the Signal Hill office of
the Long Beach Police Officers’ Association (POA) is a
2014 videotape of me being interviewed by both the POA
and the Long Beach Firefighters’ Association as part of
the process to be endorsed for mayor of Long Beach. 
On that tape is a yelling match between me and the

POA and LBFFA presidents about my long-held belief
that all public employee contracts need to be “sun
shined.” I believe that if the process is good enough for
teacher unions and school districts then it should be
used in city government.
Let me explain. The California Government Code re-

quires that items to be discussed in negotiations regard-
ing teachers and employees of school districts be
publicly disclosed (“sun shined”) so that the taxpaying
public can know what is being discussed in the private,
closed negotiating sessions. Additionally, once those

items are put into a new contract, that contract must be
placed on a public agenda to give the public time to re-
view and to comment. The best part of the process is
that the superintendent of the school district must verify
that the school district has the funds to pay for the items
in the contract.
Despite my credentials as a strong supporter of appro-

priately funding law enforcement, firefighters and para-
medics, and the fact that I was a labor attorney for many
years representing public employees, I was treated with
scorn and contempt during the interview. I was told in
no uncertain terms that my council agenda item to re-
quire Long Beach to adopt the same “sunshine” require-
ments as Long Beach Unified School District needed to
be taken off the agenda.
Of course I wasn’t endorsed. No other candidate run-

ning for mayor supported opening up the collective bar-
gaining process. And my council colleagues wouldn’t go
up against these popular unions. So my agenda item died. 
The ironic thing is that not only do I think opening

up the collective bargaining process is necessary for

good government, but I think it would
help lessen the attack on public em-
ployees. Right now, much of the pub-
lic is angry about salaries, benef its
and pensions negotiated with public
employee unions. I would suggest
that if the taxpaying voters were let in
on the collective bargaining process
before it is “a done deal,” there would
be more understanding about what is
really negotiated. Most importantly,
there would be a public dialogue
about whether or not our city can
fund increases before those increases
are given.
The public is entitled to know why

each side is taking the position it takes
at the bargaining table and its rationale

for that position.  
Psst! Want to know a secret? The leaders of the public

employee unions aren’t the only ones in this process
who don’t want collective bargaining exposed to the
public. City management and the city council are per-
fectly comfortable keeping all of this in closed session.
To do differently would mean that both sides would have
share their “power” with the public. 
Until the public is ready to demand that “power” and

is willing to support public off icials who agree to
share information, the public will continue to be kept
in the dark.
Next column: It Is Shocking About Edison
(Gerrie Schipske is a native of Long Beach, an attorney,

registered nurse practitioner and full time instructor at
CSULB Department of Health Care Administration. She
was elected to both the Long Beach Community College
Board of Trustees and the Long Beach City Council. She
is the author of several books on Long Beach history and
her blog, www.longbeachinside.blogspot.com.) �
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Contributing Writer





Toyota Extends Title
Sponsorship For

Grand Prix
� By SAMANTHA MEHLINGER
Senior Writer

Toyota Motor Sales, U.S.A. Inc. and the
Southern California Toyota Dealers Asso-
ciation (TDA) recently inked a multi-year
deal to remain on as the title sponsor of the
Toyota Grand Prix of Long Beach. The deal
is a continuation of Toyota’s historic 41-
year relationship with the Grand Prix As-
sociation of Long Beach.
“From the Grand Prix Association’s per-

spective, this is one of the most unique re-
lationships that our company has, both in
terms of longevity and also in terms of the
activation that has taken place around the
sponsorship agreement,” Grand Prix Asso-
ciation President and CEO Jim Michaelian
told the Business Journal. “We are de-
lighted that we will be able to continue on
with this relationship in the future, espe-
cially taking into consideration the number
of years that our two companies have been
involved here at the event in Long Beach.”
Toyota has been the title sponsor of the

famed street race since 1980, but its involve-
ment began in 1975 when it came on as the
event’s official pace car. It has sponsored the
Toyota Pro/Celebrity Race, a fan favorite at
the Grand Prix, since 1977. According to the
Grand Prix Association, Toyota has donated
more than $2 million to local children’s hos-
pitals since starting the celebrity race.

“On a personal basis, I have been here
from the beginning and to me it is really re-
markable how many different executive
changes have occurred over these last 41
years, yet Toyota as a company and the
Southern California TDA have seen the
value in continuing this relationship all
these years,” Michaelian reflected. 
Toyota’s title sponsorship “has been one

of the crucial factors in terms of deter-
mining our success,” Michaelian said.
“For our event to be aligned with a major

international company of the stature of
Toyota certainly has been very beneficial
to us in a number of ways, not only in
terms of attracting other sponsors to the
event, but also in terms of what they have
contributed to make the event the success
that it is.”
Earlier this year, a USA Today poll had

the Long Beach race in the Top 10 among
motorsports events in the world, with the
Baja 1000 ranked #1 and the Indy 500 as #2.
The Grand Prix Association is currently

putting together the schedule for the 2016
Toyota Grand Prix of Long Beach, which
will be held April 15-17. “We continue to
expand on what we have to offer as far as,
not only the weekend event itself is con-
cerned, but also what takes place in the pre-
event stages,” Michaelian said. 
“Long Beach is a tremendous venue in

which to host these kinds of events,”
Michaelian said. “We’re looking forward to
continuing to add to the attractiveness of the
event next year and in the years to come.” �
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Christopher Garner
Tapped To Lead 
Long Beach 
Water Department
The head of the Long Beach Gas
& Oil Department, Chris Garner,
has been selected by the Long
Beach Board of Water Commis-
sioners as the new general man-
ager of the Long Beach Water
Department. Garner, a 31-year
city employee, nearly all of it in the
energy field, replaces Kevin Wat-
tier, who is retiring this month.
Wattier has 35 years in the water
industry, with the last 14 oversee-
ing the water department. “I know
he will maintain our water depart-
ment’s place as a leader in conser-
vation through application of new
technologies, while also focusing
on customer service,” Mayor
Robert Garcia stated in a press re-
lease. “I commend the members of
the water commission for finding a
leader who will ensure a smooth
transition and close working relationships with the rest of the city.” City Manager Pat West thanked Garner for “all his hard work and dedication to the city,
and I look forward to continue working with him in his new position.” A replacement for Garner had not been announced as of press time. Above, Garner,
left, and Wattier are pictured outside water department headquarters on Wardlow Road. (Photograph by the Business Journal’s Evan Patrick Kelly)



� By SEAN BELK
Staff Writer

Weber Metals, Inc., a commercial aero-
space supplier specializing in metal forg-
ing, that owns a more-than-22-acre site
partially located in Long Beach and Para-
mount, is seeking economic incentives
through a new state property tax sharing
program the city wants to establish in order
to help the company expand its operation.
The supplier’s parent company, German-

based Otto Fuchs Company, however, is
still considering multiple sites for the esti-
mated $295 million expansion investment
and a decision has yet to be finalized, Justin
Owen, financial director for Weber Metals,
told the Business Journal. 
The Long Beach City Council is ex-

pected to vote tonight, September 1, on es-
tablishing a capital investment incentive
program (CIIP), which was created by the
State of California after it eliminated rede-
velopment and enterprise zones to fix a
budget deficit.
The state program works much in the

same way as Long Beach’s sales tax incen-
tive program, which establishes a property
tax base that then must be achieved by a
property owner before an economic sub-
sidy can be considered, according to a city
staff report. 
The base established in the CIIP is the

sum of the existing property tax base, plus

the ad valorem value of the next $150 mil-
lion in investment. 
Under the CIIP, Weber would be able to

receive 75 percent of the net property tax
revenue received above the base for a 15-
year period, estimated to total $790,000,
according to city staff. 
The City of Long Beach would receive

the remaining 25 percent estimated at
$265,000, plus about $2.5 million in prop-
erty tax revenue for the 15-year period for
a total of $2.8 million. According to the
staff report, “at the end of the 15-year pe-
riod, the incentive payments would termi-
nate and the city would receive its entire
allocation of property tax.”
If approved, the city would enter into a

community services agreement with Weber
Metals, detailing the terms and conditions
of the CIIP. 
The County of Los Angeles is also pro-

posing to enter into a CIIP with Weber
Metals, and plans to provide assistance of
more than $1 million over the 15-year pe-
riod while retaining $350,000 in tax rev-
enue, according to city staff. 
Weber Metals, which supplies parts to

aerospace companies such as Gulfstream
and Boeing, plans to expand its operation
to establish a 60,000-ton hydraulic forging
press complex to produce forgings of alu-
minum, titanium and nickel alloys for the
commercial aerospace industry. 
The company, which currently operates a

33,000-ton press that has been named a his-
toric landmark by the industry, announced
an initial investment of $170 million last
year. The expansion is expected to grow the
company’s workforce by about 75 employ-
ees by 2020, according to the city, which
adds that jobs created will generally be in
engineering, production and support. �

MemorialCare
And Aetna Unveil
Collaborative
Health Plan 

� By SAMANTHA MEHLINGER
Senior Writer

MemorialCare Health System and Aetna
recently announced a new partnership,
Aetna Whole HealthSM – MemorialCare,
offering up to 15 percent in health care sav-
ings to employers in the Long Beach, South
Bay and Orange County areas.
Aetna is a national health care provider

serving about 46.7 million people with
health insurance products, workers’ com-
pensation and Medicaid management serv-
ices and more. MemorialCare Health
System provides health care throughout
Los Angeles and Orange Counties, oper-

ates three hospitals within Long Beach, and
has an affiliated health plan and medical
foundation.
The new Aetna Whole HealthSM –

MemorialCare product is available to self-
insured businesses beginning today, Sep-
tember 1, with an effective date of
November 1. Plans available through this
new partnership will provide members with
access to about 2,000 doctors, “seven
award-winning hospitals and over 40 urgent
care centers,” according to a joint press re-
lease from Aetna and MemorialCare.
The health plan includes a new payment

model meant to incentivize providers who
achieve certain standards of care, such as
“better management of patients with
chronic conditions,” and reductions in
emergency room visits and “avoidable hos-
pital readmission rates,” among other
achievements.
“By working with MemorialCare, we will

be able to provide a total health solution that
will ensure Aetna members receive high-
quality, convenient care that will help them
live healthier and more productive lives,”
Rich Lee, Aetna’s president for Southern
California, said in a joint press release.
“We are proud to team with Aetna to un-

veil a new health plan option for businesses
and their employees that offers easy access
to a large comprehensive network,” Dr.
Barry Arbuckle, MemorialCare Health
System president and CEO, stated.
Current Aetna members with fully in-

sured plans who have visited a Memorial-
Care physician in the past year will be
automatically rolled into the new collabo-
rative plan on October 1. �
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Aerospace Supplier Weber Metals Seeks Property Tax
Incentives For Possible Expansion In Long Beach





City Council May
See Contract For
Minimum Wage
Study This Month

� By SEAN BELK
Staff Writer

The Long Beach City Council may vote
this month on approving a contract with the
Los Angeles County Economic Develop-
ment Corporation (LAEDC) for a study to
be conducted on the potential impacts of
raising the minimum wage through a city-
wide policy to $15 an hour. 
The study, which is being commis-

sioned by the city for $65,000, is to be
conducted by LAEDC’s Institute of Ap-
plied Economics, which has completed a
similar study for the County of Los An-
geles. The county’s board of supervisors
ended up increasing the minimum wage
for unincorporated areas and county em-
ployees to $15 an hour.
Michael Conway, director of property

and economic development, told the
Business Journal in an email that city
staff met with LAEDC staff late last
month to work out details of the study. He
said a contract with LAEDC to carry out
the study would likely be on a September
agenda and that the Long Beach Eco-
nomic Development Commission will
provide input on the final product. �

Alan Lowenthal,
Mario Cordero To 
Discuss Logistics 
Issues September 3 

� By SAMANTHA MEHLINGER
Senior Writer

This Thursday (September 3), the Cali-
fornia Trucking Association is hosting a
“Leadership in Logistics Roundtable”
discussion and luncheon with guests
Long Beach Congressman Alan Lowen-
thal and Federal Maritime Commission
Chair Mario Cordero, a former member
of the Board of Long Beach Harbor Com-
missioners. 
Up for discussion are “critical issues

facing the movement of goods, supply
chains and other logistical matters,” ac-
cording to an event spokesperson. An-
other featured guest is former Major
League Baseball pitcher Jim Abbott, who
will speak about leadership values. Also
at the luncheon, a Josh Owen Memorial
Leadership In Logistics award will be
presented to Fran Inman, a member of the
California Transportation Commission.
The award  is named after Owen, the for-
mer president of Ability Tri-Modal and
active member of the Long Beach com-
munity, who passed away earlier this year. 
The roundtable discussion starts at 9 a.m.

at the Old Ranch Country Club, 3901
Lampson Ave., in Seal Beach. Lunch be-
gins at 11 a.m. Tickets cost $75. To pur-
chase a ticket or table, email Alex Cherin
at Alex@ekapr.com. �

Airport To Receive 
$7 Million In 

Federal Grants To
Beef Up Security

� By SEAN BELK
Staff Writer

The Long Beach Airport is expected to
receive more than $7 million in grant
funds from the U.S. Federal Aviation Ad-
ministration (FAA) that will go toward
improving security surrounding the
perimeter of the airport. 
The Long Beach City Council is ex-

pected to vote on accepting the airport
improvement program (AIP) grant funds
for Fiscal Year 2015 from the FAA. The
grant will require shared financial partic-
ipation. The airport’s share of $728,010
will be funded with passenger facility
charges, according to a staff report. 
The project is expected to include ap-

proximately 12,500 linear feet of fence
improvements, automatic gates, intrusion
detection systems, access control sys-
tems, security network infrastructure and
deployment of redundant security server
equipment. 
The U.S. Transportation Security Ad-

ministration (TSA) has determined that
the improvements will be critical to main-
tain security and will “greatly reduce po-
tential vulnerabilities at the airport,” the
staff report stated. �

�����	���������
�������
�������������
�	�����
����

• Factory Scheduled Maintenance
• Brakes & ABS • Air Conditioning

• Computerized Diagnostics
• Shocks & Struts 

• Timing Belts
• Smog Checks & Repairs

• Fleet Services
• All other types of heavy 

duty repairs & more

GoSeeSal

1000 E. Wardlow Rd., Ste. A, Signal Hill
www.lbwalkerauto.com
������������

September 1-14, 2015 Long Beach Business Journal 9



� By SEAN BELK
Staff Writer

A development team in charge of re-
building the Long Beach Civic Center has
released new designs of the project set to
transform the downtown landscape. 
The new designs, which were released to

the public at two study sessions on August
20, include modernized exterior architec-
ture of a new city hall and Port of Long
Beach headquarters and plans to turn Lin-
coln Park into an outside art and concert
venue. If all goes smoothly, the Long
Beach City Council could green light the
project before year’s end.
Jeffrey Fullerton of Plenary Edgemoor

Civic Partners (PECP) told the Business
Journal that the latest designs were com-
pleted following 75 community outreach
meetings over the past several months.
Subtle but noticeable differences from pre-
vious designs came out of discussions with
hundreds of community members and
stakeholders. 
Still, the designs had to take into account

land use restrictions in addition to consid-
erations of public safety and whether civic
amenities would appeal to the community
as a whole rather than to just a specific de-
mographic, he said. 
As shown in previous designs, the 11-

story city hall and port headquarters will be

nearly identical in size. How-
ever, new renderings show en-
hanced outside architecture
with sleek glass walls and flat
overhanging roofs, mirroring
the nearby George Deukmejian
Courthouse, which was de-
signed by the same team under
the name Plenary Edgemoor
Justice Partners. 
Design changes to the build-

ings were made after public
input called for more “iconic”
structures that identify Long
Beach and give more of an “ar-
chitectural statement” rather
than a typical look of office
buildings, Fullerton said. 
“We’ve heard certainly from

the community that this is prob-
ably one of the last city halls
[the city] will ever have to build
. . . so let’s make a little bit more of an ar-
chitectural statement,” he said. “Obviously,
it was hard to do with a limited budget, but
we did make some upgrades.” 
Another design change to city hall in-

cludes moving the council chambers from
the second to the first floor with a rectan-
gular shape rather than an elliptical form as
previously proposed. He said city council
offices would remain on the top floors. 
Placement of the two buildings was

made on purpose, Fullerton noted, adding
that setting the port headquarters closest
to Ocean Boulevard, a main thoroughfare,
gives the port more “prominence” while
a civic plaza and steps provide easy ac-
cess to city hall. 
“It will be very easy to find the front

door of city hall,” he assured. “One of the
reasons to put the port building there was
to give it a little more presence. It’s an im-
portant asset not just to the city but to the
nation . . . and it gets views down Magnolia

so [harbor] commissioners can sit on the
balcony and show the port.”
While the outside of both buildings will

look similar, the new port headquarters will
be more expensive than the new city hall
building, Fullerton confirmed, although he
said final costs are still being negotiated. 
Fullerton said the port requires a 500-

stall underground parking structure that
for security purposes will be used only by
port staff. In addition, the port requires
larger offices and more meeting space
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New Designs Of Civic Center Show Revisions To 
City Hall, Port Headquarters And Lincoln Park

This new rendering of the proposed Long Beach Civic Center rebuild project by development team Plenary Edgemoor
Civic Partners (PECP) shows enhanced exterior architecture of the envisioned city hall (front) and Port of Long Beach
headquarters (right) buildings. (Rendering provided by PECP)



while city hall requires fewer square feet
per employee and more of an “open work-
place environment,” following federal
government trends. 
Other design changes involve Lincoln

Park, Fullerton said, noting that the new de-
sign drew inspiration from Chicago’s Mil-
lennium Park, which the development
team’s park designer worked on, and
Bryant Park in New York. 
Though the team received considerable

input on potential park uses, he said the de-
sign was confined to a strict land use ordi-
nance. The Bixby family granted 4.8 acres
of park space to the city in 1988, with a
deed that prohibits commercial uses and al-
lows exceptions only with special permits
and licenses. The only regular use permitted
other than a park is the main library, he said.
While requests for a roller rink and skate

park were considered, such an active use
would have catered too much to a specific
demographic, Fullerton said. The solution
was to make the park more “flexible,” ac-
commodating arts, musical concerts and
festivals with “event lawns” and pathways
incorporating temporary sports uses. 
A commercial strip with outside dining

areas and trees will be located between res-
idential structures, including a 30-story res-
idential tower. The residential component
will include a 200-room hotel and perma-
nent residential units. 
A civic plaza will allow the public to host

craft fairs and farmers markets on a three-
city-block area if a portion of 1st Street is
closed off to vehicles and opened up to
pedestrians, creating nearly nine acres of
open space, Fullerton said. 

The new two-story main library would
open up to the park with reading areas.
However, it won’t include a “green roof ”
like the current library, he said, adding that
such architectural features are more of a
public safety hazard than a public amenity. 
City officials confirmed that the plan-

ning commission is tentatively scheduled
to vote on final designs in October after
which the project and interior designs will
be up for approval by the city council and
harbor commission in November or early
December. 
The project, set to break ground next

summer and take nearly five years to
complete, is being financed through a
“lease-leaseback” public-private partner-
ship. Senate Bill 562, recently signed by
Gov. Jerry Brown, is expected to clarify
state and case law governing the procure-
ment process. 
The city has agreed to pay no more than

$12.6 million a year for the duration of
construction while the rest of the cost is
being covered through various other means
of financing via a proposed contract yet to
be finalized by the city council.
As part of the deal, PECP is being given

a portion of city-owned property worth
about $30 million for commercial develop-
ment and has agreed to provide maintenance
to the city structures in the project, other
than the port building, for the next 40 years. 
The civic center rebuild comes nearly

eight years after reports deemed the current
city hall building and main library “seismi-
cally deficient” while city staff has called
the 15-story city hall building functionally
obsolete and energy inefficient. �
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� By SEAN BELK
Staff Writer

With a loyal customer base, shops with
indoor smoking lounges in Long Beach
that sell fine cigars have seen a steady rise
in sales in recent years thanks to an improv-
ing economy, while a few stores have car-
ried on through a recent change in
ownership.
A proposal to increase the state tobacco

tax, however, may cut into profits for retail-
ers and make the luxury item, most popular
during special occasions and for relaxation,
more expensive for consumers, say busi-
ness owners and industry experts.

Albert Espinoza, owner of Taylor’s Cigar
Lounge in Northeast Long Beach, said his
business has seen a 10 percent increase in
sales over the past year. 
“It’s not been substantial, but it’s good,”

he said, adding that a younger crowd of col-
lege-age cigar smokers is now coming into
the doors. 
Espinoza opened up his cigar lounge a

little more than 11 years ago on East Spring
Street, replacing a gift shop that once sold
cigars and tobacco. 
He said his business is the oldest smok-

ing lounge in Long Beach, noting that the
shop, which offers two separate smoking
lounges and a walk-in, glass-enclosed hu-

midor lined with Spanish cedar wood for
keeping cigars fresh, was opened before
Long Beach passed new regulations on
such businesses. 
Out of public health concerns, the city

council amended an ordinance in 2009,
capping the number of indoor smoking
lounges allowed to operate in the city at
eight and imposing stricter ventilation re-
quirements. 
Two indoor smoking lounge permits are

currently available after two lounges with
permits closed in recent years, according to
city officials. 
City staff notes in an email sent to the

Business Journal that only one citation was

issued, in 2012, since the city’s new regu-
lations have gone into affect. The city’s
business license department has issued
warning notices when violations have been
found, but the violations were resolved in
a “timely manner,” city officials said. 
A major challenge fine cigar shops in

California face is the threat of rising taxes
on tobacco sales – that is, if proposed state
legislation passes. 
Senate Bill 591 has been introduced by

Sen. Richard Pan (D-Sacramento) as a way
to discourage smoking while raising money
for Medi-Cal beneficiaries and smoking
prevention plans. In a statement, Pan states
California's tobacco tax rate is currently
among the lowest in the nation, adding that
32 other states have a higher tax rate.
The bill would increase taxes on ciga-

rettes by $2 a pack. However, it would also
indirectly increase the excise tax rate ap-
plied to cigars and other non-cigarette to-
bacco products, known as other tobacco
products (OTP), according to an email
from the California State Board of Equal-
ization (BOE) sent to the Business Journal. 
The current OTP tax rate as of July im-

posed on cigars is 28.1 percent of the whole-
sale cost. However, BOE staff “estimates”
that, if SB 591 were to become law, the ex-
cise tax rate imposed on cigars and other
OTPs would increase to 64.72 percent. 
BOE officials explain that the tax rate for

cigars is based on the wholesale cost at a
tax rate equivalent to that imposed on cig-
arettes. The rate is determined by dividing
the tax rate per cigarette by the average
wholesale cost per cigarette. 
State law requires BOE to determine the

rate each year between March 1 and June
30. If SB 591 were to pass, the updated rate
would take effect July 2016. 
If the measure fails in the state legisla-

ture, supporters say they are prepared to
take it to the November 2016 ballot, which
would require a two-thirds vote and Gov.
Jerry Brown's signature. However, the to-
bacco industry has blocked similar at-
tempts in the past.
Craig Williamson, president of the Cigar

Association of America, Inc., a national
trade organization advocating primarily for
cigar manufacturers, said in a phone inter-
view that such legislation, if passed, would
likely negatively impact cigar retailers as
cigars will likely become more expensive
to buy in California. 
“It’s so tough to do business now in the

State of California and this will really dev-
astate the mom and pop cigar stores that are
out there,” he said. 
In addition, the U.S. Food and Drug Ad-

ministration (FDA) plans to release a new
set of rules and regulations on manufactur-
ers of all new tobacco related products, in-
cluding fine cigars, that may end up hurting
retail shops as well, Williamson said, who
added that tobacco is mostly all grown
overseas. 
He said figures have shown the new reg-

ulations may add anywhere from $150,000
to $1 million in costs to manufacturers for
getting a new tobacco product on the mar-
ket, which could mean fewer new cigar
brands may be available in the future. 
Espinoza said such an increase in the ex-

cise tax rate would be “detrimental” to his
business, especially since he now has to
compete with online sellers as some cus-
tomers are trying to bypass sales and excise
taxes by purchasing cigars on the Internet. 
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A big boost in marketing, Espinoza said,
however, has come from local festivals and
events, where he has been able to sell his
wide assortment of fine cigars as a vendor,
even once providing cigars for the Playboy
Mansion. 
Josue Arauz, manager of Don Lupe

Cigar Lounge, the latest establishment to
receive an indoor smoking lounge permit
when it took over a former cigar lounge
on 2nd Street in Belmont Shore about
three years ago, said he expects customers

to continue buying cigars regardless if the
tax rate increase passes.  
“People keep on smoking,” he said.

“They don’t stop. Customers will still put
down the money.”
While health groups are pushing many of

the taxes and regulations as anti-smoking
campaigns because of tobacco products’
harmful health effects and addictive nature,
fine cigar shop owners interviewed by the
Business Journal said they don’t allow cig-
arette smoking or e-cigs in their lounges,

adding that fine cigars are in
a different class.
“It’s a different animal,”

said Celeste Cummings,
who recently took over own-
ership of Joe R’s Cigars on
Broadway in Downtown
Long Beach. She said fine
cigars are hand rolled with
quality tobacco and are
meant for a brief hour or two
of relaxation. 
“With cigarettes, you have

something that’s been chemi-
cally treated that you inhale
into your lungs and it can be
addictive as a result,” she
said. “With cigars, it’s just to-
bacco. There are no additives.
You don’t inhale it in your
lungs. You really just hold it
in your mouth and you blow
out, so you don’t have the
same challenges with lung
cancer and some of the things
that you have with cigarettes.”
Despite the proposed tax

increases and regulations,
Diana Choi, who took over ownership of
Marquee Cigar Lounge on 2nd Street, said
there is still a strong demand for fine cigars
in Long Beach, adding that she was com-
pelled to buy the shop because of its location
that provides for a built-in clientele along the
commercial corridor. 
“It’s been great so far in the past few

years,” Choi said. “I think it’s great that a lot
of people can still grab a cigar and smoke
on 2nd Street, which is rare nowadays.” �
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Albert Espinoza, owner of Taylor’s Cigar Lounge at 5937 E. Spring St., holds one of his premium house-blend
cigars at his store, which he said is the oldest smoking lounge in Long Beach having been in business for 11 years.
(Photograph by the Business Journal’s Evan Patrick Kelly)



Port Of Long Beach 
Appoints Gutierrez As
New Managing Director 
Of Human Resources

The Long Beach Board of
Harbor Commissioners re-
cently named Louis Gutier-
rez as its new managing
director of human re-
sources overseeing a newly
created bureau within the
city’s harbor department fo-
cused on recruiting, hiring
and training port employ-
ees. Gutierrez is leaving

his current position as vice president of human re-
sources at the Lewis Group of Companies, a na-
tional real estate development firm, where he
oversees employee recruitment, benefits and com-

pensation, executive development and other
human resources-related matters. Prior to his work
for the Lewis Group, he held human resources po-
sitions at The Walt Disney Co., Viacom, Time
Warner and Cox Enterprises. He holds a bache-
lors degree in communications and a law degree
from the University of California, Los Angeles.
“The skills Louis brings are exactly what we need
to develop our talent and help the team expand
their professional and organization skills,” Port
of Long Beach Chief Executive Jon Slangerup
said in a statement. “I am very pleased to have
him join our team.”

The Carson Companies
Opens East Coast Office;
Hermance To Oversee It
Chris Hermance, who previously served as vice
president of investments for KTR Capital Partners
prior to its acquisition by Prologis, has been re-

tained by Newport Beach-
based The Carson Compa-
nies to serve as managing
director of the industrial
real estate investment devel-
opment firm’s new East
Coast office. The new oper-
ation will pursue industrial
investment opportunities, in-
cluding land for develop-
ment and existing buildings

in the New Jersey and Pennsylvania markets. The
firm has offices in the City of Carson and in Hous-
ton, with the East Coast office located in Radnor,
Pennsylvania. The company’s real estate holdings
include the 438-acre Dominguez Technology
Center located in Carson, the 172-acre Chino
South Business Park located inthe Inland Empire,
the 22-acre Carson Commerce Center, and the
37-acre Northwest Crossing Industrial Park lo-
cated in Houston.

Basquez Hired As Director
Of Human Resources For
The City Of Long Beach
Alejandrina “Alex”
Basquez, who has
served as the assistant
general manager for
the City of Los Angeles
Personnel Department,
has been appointed as
the City of Long
Beach’s new human re-
sources director.
Basquez, who brings
26 years of public sec-
tor experience, re-
places Long Beach Human Resources Director
Debbie Mills, who is retiring on September 11. -
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Matsumori Joins Virgin Galactic
Marry Matsumori, pictured at left, has been hired as senior
vice president of business development and advanced con-
cepts for Virgin Galactic, a spaceflight company owned by
Sir Richard Branson’s Virgin Group and Abu Dhabi’s Aabar
Investments PJS. The company earlier this year opened a
150,000-square-foot facility at Douglas Park in Long Beach
for the design and manufacturing of its small satellite launch
vehicle, LauncherOne. Matsumori brings more than 25 years
of experience in technology and development. He previously
worked as senior vice president of sales and business devel-
opment for SpaceX and vice president of wireless connectivity
for Qualcomm. He has also held positions at Space Systems
Loral and General Dynamics. (Photograph at Virgin Galactic
offices in Long Beach by the Business Journal’s Evan Patrick
Kelly) Virgin Galactic also announced that Nicola Pecile, pic-
tured below, has been hired as a new pilot. Pecile joins the

company after four years
at the National Test Pilot
School in Mojave, where
he served as director of
operations and as an ex-
perimental test pilot in-
structor on fixed wing and
rotary wing aircraft. He
has logged more than
5,400 flight hours in 132
types of aircraft. (Photo-
graph provided by Virgin
Galactic) 

Kaiser Health Plan
Signs Long-Term 
Lease For New 
Signal Hill Building
In early August, Kaiser Health Plan
Inc. signed a $6 million, 10-year
lease to occupy both floors of this
newly constructed medical office
building at 845 E. Willow St. in
Signal Hill. Jeff Coburn and Sean
McCullough, principals at the Long
Beach office of Lee & Associates,
represented the landlord, 2H Prop-
erty, whose sister company 2H
Construction built the 18,986-
square-foot building. Jones Lang
LaSalle represented Kaiser in the
lease transaction. Construction on
the property was completed in July,
and interior improvements pro-
posed by Kaiser are in plan check
with the city. Coburn expects
Kaiser to move in around January
of next year. Pictured, from left,
are: Sean Hitchcock, president of
2H Construction; Ericka Burton,
property manager for 2H Con-
struction, and McCullough and
Coburn. (Photograph by the Busi-
ness Journal’s Evan Patrick Kelly)



Dignity Health 
St. Mary Medical Center
Promotes Leon Choiniere 
To Chief Financial Officer

Dignity Health St. Mary
Medical Center recently
appointed Leon Choiniere,
a Long Beach resident, as
its new chief financial offi-
cer. In his new role, he
oversees the finances of
the hospital, which has
600 physicians and 1,350

employees. Choiniere has served at the hospital’s
controller since 2007. He has more than 30 years
of experience working at hospitals in accounting,
financial and various leadership roles. He holds
a bachelors degree in business administration
from Walla Walla College, and is a certified pub-
lic accountant. Choiniere is also a fellow of the
Healthcare Financial Management Association.
(Photograph provided by Dignity Health St. Mary
Medical Center)
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Broadway Glass & Mirror Inc. 
Celebrates 60 Years In Business
Broadway Glass & Mirror Inc. is celebrating its 60th anniversary today,
September 1. The business, known for lighting up Broadway at night
with its classic sign, was purchased by owner Ron DeWolf’s grandpar-
ents in 1955. DeWolf (pictured) started working at the family business
about 35 years ago to help out his family, and never left. In 2008, he
purchased his sister’s share in the business to become sole owner. Since
then, DeWolf acquired a San Pedro business, Mac’s Glass, and
opened a new headquarters in Westside Long Beach. While the busi-
ness originally focused on glass replacement for residences and autos,
over time it grew to include large commercial projects. The diversity of
projects Broadway Glass & Mirror is able to accommodate is part of
the reason it has been successful, DeWolf told the Business Journal.
“Being able to serve all facets of the industry . . . has helped us stay in
business as long as we have,” he said. Customers range from local
residents looking to replace glass in a picture frame to the Long Beach-
based national health care provider Molina Healthcare, he noted. A
recent local project was installing glass for the Gelson’s supermarket
near Belmont Shore. “Our biggest thing we believe in, and feel is one
of the reasons we have been able to endure for 60 years, is that . . .
we really do try to put our customers first,” DeWolf said. Broadway
Glass & Mirror’s showroom and retail store is located at 2523 E.
Broadway. Call 562/434-8405 for more information. (Photograph by
the Business Journal’s Evan Patrick Kelly)

Flippin’ Pizza Brings New York Flavor To East Spring Street
From left, Trevor Anderson, Mike Lambrakis and Anthony Apostle recently teamed up to open a Long Beach franchise location of Flippin’ Pizza on East Spring Street. The business held its official grand opening in
August. The three co-owners are all Long Beach natives. “Our goal has always been to bring an authentic New York pizza joint to our hometown,” Lambrakis said. “We believe everyone should experience the best
pizza, even those of us on the West Coast.” Flippin’ Pizza was founded in 2007 in San Diego by a native New Yorker who missed the flavor of his home city. Since then, more locations have opened in California,
Washington D.C., Florida, Maryland and Virginia. The franchise also expanded abroad to Mexico and Dubai. Flippin’ Pizza hand spins its own pizza dough, which is made fresh daily. The menu also features
calzones, salads and side dishes. Flippin’ Pizza is located at 6269 E. Spring St. For store hours and more information, call 562/421-1111. (Photograph by the Business Journal’s Evan Patrick Kelly)



CATCHING UP WITH THE FORMER MAYOR

Local Nonprofits Get A Voice On
Beverly O’Neill’s Show, ‘The Heart Of Giving’ 

Beverly O’Neill served three terms as mayor of
Long Beach. She was first elected in 1994 after
serving as president and superintendent of the
Long Beach Community College District. She won
a second term in a landslide in 1998, and in 2002
she ran as a write-in candidate and won despite
not having her name on the ballot. 
(Business Journal photograph by Erin Kleekamp)
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� By SAMANTHA MEHLINGER
Senior Writer

P
oliticians come and go, but not former Mayor of Long Beach

Beverly O’Neill, who has continued devoting her time and en-

ergy to her city in the years since she left office. One of the

causes nearest to her heart is her work promoting the efforts of the city’s

diverse community of nonprofit organizations through her television pro-

gram, “The Heart of Giving,” which has been on the air for a little more

than two years.

“I just felt that the nonprofits gave our city soul,” O’Neill said of what

inspired her to start “The Heart of Giving” in 2013. “There are thousands

of women and men who work together for something that they are inter-

ested in, whether it is abandoned children, abused children, people with

disabilities or health problems . . . all of these things that a little niche of

society needs.”

O’Neill has featured 91 local nonprofit groups on her program, with 122

guests – including a dog. She films two episodes of the show once a month

at the studio of PADNET, Long Beach’s public access channel. Each half-

hour program features two 15-minute segments in which O’Neill chats

with guests from local nonprofit organizations. Episodes air Mondays and

Wednesdays at 6:30 p.m. on Channel 32 on Charter Communications cable

and Channel 41 on Verizon Fios. Episodes are also available online at

www.padnet.tv. The series is sponsored by MemorialCare Health System.

“For me, it has been a really joyful experience,” O’Neill said. “It has

been really revealing. I think more people need to know about what’s hap-

pening,” she said, referring to the work of so many local nonprofits. “I

have been tearful on several of them,” she recalled of past episodes, adding

that some of the most touching discussions were with organizations dedi-

cated to helping survivors of abuse, those in poverty or people with health

problems of some kind.

When asked what she hopes to achieve with the program, which airs year-

round, O’Neill reflected, “I hope it just gives exposure to this part of the

community.” People who watch the show have told her that it inspires them

to donate their time and volunteer with local nonprofit organizations, she

noted. “I say this all the time. I think Long Beach is probably the only big

city in California that has this real strong sense of community,” she said.

On top of providing a platform for local nonprofits, the show is also just

plain fun for O’Neill. “I probably shouldn’t tell people this, but it’s prob-

ably the most delightful job I have ever had, because I don’t have to prepare

a lot,” she said with a laugh. “I just ask questions. They are all glad to be

there and I am glad to have them there. And nobody gets mad at me and I

don’t have to make any big decisions.”

Between the show connecting her with so many local nonprofits and her own

connections as former mayor of Long Beach, O’Neill’s mailbox is now fre-

quently full of invitations to local events. So when she isn’t taking in the view

of the ocean from her living room, she’s out and about in the community.

“Now that I’m doing this, they all have my number and address,” she

said, laughing as she expressed sympathy for her mailman. “I’ve got to get

a bigger mailbox.”

In her free time, O’Neill enjoys tending to her dog and cat, taking in

movies and attending local theater performances. “I keep busy,” she said.

As an active member of the community and, of course, as former mayor,

O’Neill said she feels the City of Long Beach is moving in the right direc-

tion. When asked if there was anything she’d like to see the city council

prioritize, she was quick to say no. “I wouldn’t give them any priorities,

because anything to do with change usually includes some kind of financ-

ing,” she said. “I think we need to get through our own financing things

before we look ahead.”

Asked to close the interview with the Business Journal with a quote from

one of her favorite leading ladies, Mae West, O’Neill settled on this one:

“Too much of a good thing is wonderful.” �



� By SAMANTHA MEHLINGER
Senior Writer

Founded in 1989, the Long Beach Edu-
cation Foundation’s (LBEF) contributions
to local schools and education programs
have grown from thousands of dollars per
year to millions. Judy Seal has led this
growth as the foundation’s executive direc-
tor since 2003, and in that time the founda-
tion’s annual donations have increased from
about $11,000 per year to $2.5 million.
“From that point on, we did strategic

planning and restructured the foundation to
make it agile and responsive,” Seal said of
initial work after she joined the foundation.
The Long Beach Education Foundation is
the largest single contributor of donated
funds to the Long Beach Unified School
District (LBUSD).
But Seal is quick to direct the spotlight

away from herself, emphasizing in an inter-

view at LBUSD’s headquarters with district
leaders that it is truly the parents, alumni,
school district employees and local busi-
nesses that have made all the difference.
“Parents and the community are the big

fundraisers, honestly,” Seal said. “They get
very involved and they designate their do-
nations to a particular school or program at
a school.” She noted that LBEF does not
compete with Parent Teacher Association
groups, but acts as an additional outlet for
those groups to fundraise for activities or
programs beyond their existing budgets. 
“We have tried to create something that

is useful for the school district and makes
a positive impact [by] making sure money
is managed well, and that parents feel like
they’re making a difference,” Seal said.
The Long Beach Education Foundation

functions as the nonprofit, fundraising arm
of LBUSD. Through the foundation, indi-
viduals, businesses and even other non-
profit organizations can set up accounts to
raise funds for a particular school, program,
event or cause related to LBUSD education.
There are currently about 300 accounts with
the foundation, according to Seal. 
One hundred percent of every dollar do-

nated through the LBEF is used for its des-
ignated purpose, “so the donors are making
a full impact with their money,” Seal said.
A major donor group to the LBEF in-

cludes local businesses and corporations
with operations in Long Beach. “When I
came on the board in 2004, we had about
500 business partners in the district city-

wide,” Dr. Felton Williams, president of the
LBUSD Board of Education, said. “I under-
stand that number is about 5,000 business
partners right now. That is a tremendous
support base for our district.” That support
base ranges from major corporations like
Verizon and The Boeing Company to small
businesses and even production companies
that use school district sites for filming.
Verizon and Boeing “have funded almost

every major initiative before any other en-
tity,” Seal said. “[When] the school district
didn’t have it in the budget, Boeing and
Verizon would step up and give us seed

money to start major programs like Seam-
less Education.” 
Ray Sharp, who heads up LBUSD’s of-

fice of multimedia services, pointed out
that Seamless Education eventually be-
came the Long Beach College Promise,
which he said has helped to increase the
number of college graduates locally. In
this way, the LBEF and corporate donors
have had a direct impact on improving
local education outcomes, he noted.
LBEF also facilitates donations of equip-

ment and supplies. Target, for example, often
calls the school district to offer donations,
such as backpacks, Seal said. Every year, the
Long Beach-based LBS Financial Credit
Union identifies a school and donates sup-
plies to all of its students, she pointed out.
“We truly value our partnership with the

Long Beach Education Foundation,”
Heather Summers, senior vice president of
marketing for LBS Financial, told the Busi-

ness Journal in an email. “LBS Financial
Credit Union was founded in 1935 by Long
Beach educators and while we can now
also serve the entire Long Beach commu-
nity, we still focus much of our charitable
support on our local schools.”
Summers continued, “A great public

school education benefits our entire com-
munity and the economy. Our support for
the foundation is a way to globally support
Long Beach schools. The foundation also
gives us insight into selecting a school with
the most need to be the recipient of our an-
nual Adopt-a-School Supplies program.”

Small businesses often help out by do-
nating time and services. Recently, a Long
Beach self-defense business volunteered
through LBEF at a local high school to
teach students how to be aware of their sur-
roundings and walk safely to and from
school, Seal said.
The school district relies on the educa-

tion foundation to apply for grants for its
programs and schools, according to
Williams. About three years ago, for exam-
ple, the school board put together an advi-
sory committee with the goal of increasing
the number of students of color in ad-
vanced placement courses, and LBEF was
able to secure grant funding to meet that
need. “Now that program has been main-
streamed in the district,” Williams said. 
James Petri, music curriculum leader for

LBUSD, pointed out that the foundation
was critical in keeping the arts alive at
Long Beach schools when funds were cut
back during the Great Recession. 
“During the recession, the district saw

the value of the arts. We had to scale back,
but we never lost music, visual art, dance
or theater within LBUSD,” he said. “The
foundation, seeing that arts were important,
helped us set up accounts so we were able
to raise funds and deposit money into them
to support the different [arts] programs all
around the district,” he recalled.
According to Williams, LBEF and its net-

work of community donors and supporters
have been instrumental in planning for this
year’s Council of Great City Schools con-
ference, which will be held at the Long
Beach Convention Center from October 7
to 11, and will be hosted by LBUSD.
Williams is the incoming chair of the organ-
ization, which represents the interests of 68
urban school districts around the nation. 
“It was mind blowing, the things that

they pointed out we needed to do to set up
for a conference,” Williams said of initial
meetings with the Council of Great City
Schools about bringing the conference to
Long Beach. “We almost ran out of the
room. But to Judy’s credit, she picked it
up and ran with it.”
The last conference for the Council of

Great City Schools was held in Milwaukee,
and the school district there came up with
$120,000 to pay for it. “We brought that
budget back to the superintendent [of
LBUSD, Chris Steinhauser] and he said,
‘We’re not going to pay outside people
when we have our own brilliant student
work and our own brilliant entertainers,’”
Seal recalled. 
At his suggestion, Christine Whipp, the

leader of arts curriculum for LBUSD, and
Petri teamed up to organize students to pro-
vide art and entertainment for the function.
Sharp and seven other LBUSD staffers have
come up with the necessary audio and vi-
sual components for the conference, while
Sharon Lazo-Nakamoto, an LBUSD pro-
gram specialist, has pooled 375 volunteers
to staff the conference’s registration area
and other needs. “People want to help us.
They want Long Beach Unified to look like
we should on a national stage,” Seal said.
This effort cut LBEF’s fundraising goal

from the originally suggested budget to
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With Strong Business And Community Backing, The 
Long Beach Education Foundation Grows Support For Local Schools 

Long Beach Education Foundation (LBEF) and Long Beach Unified School District (LBUSD) officials have teamed up to host the Council of Great City School’s
annual convention at the Long Beach Convention & Entertainment Center in October. Long Beach students are going to be an integral part of the event, with
artwork, such as the centerpieces pictured in the foreground, and entertainment spread throughout the convention. To support the event by sponsoring a cen-
terpiece, call LBEF Executive Director Judy Seal at 562/997-8054. Pictured from left are: Ray Sharp, head of LBUSD’s office of multimedia services; Sharon
Lazo-Nakamoto, LBUSD program specialist; Dr. Felton Williams, LBUSD Board of Education president; James Petri, LBUSD music curriculum leader; Christine
Whipp, LBUSD arts curriculum leader; and Seal. (Photograph by the Business Journal’s Evan Patrick Kelly)
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� By SAMANTHA MEHLINGER
Senior Writer

With the help of a locally grown busi-
ness, Critique^It, California State Univer-
sity’s (CSU) online teaching credential
program CalStateTEACH is preparing to
launch a time-saving, user-friendly pro-
gram to facilitate feedback and dialogue
between the program’s students and in-
structors any time, anywhere.
Long Beach-based Critique^It launched

in 2008 with the goal of creating technol-
ogy to support a multi-media approach to
feedback, allowing users to annotate, com-
ment on and provide feedback on digital
documents via text, audio or video. 
The original concept was developed by

co-founder Alexandra Fleur, who, as a
graduate student in an online creative
writing program, found sharing her work
with peers online to be tedious and time
consuming. She approached Ashley
Bradford, now CEO, who had similar is-
sues providing feedback on student writ-
ing assignments as a city college
instructor. “The technology didn’t exist,”
Bradford said. “So we decided to build
what wasn’t there.”
“We decided to create a business, and

that I would do all the business end of the
house and then he would do the program-
ming,” Fleur said. “We pitched it to some
people thinking that we would just get a
loan for the original amount [to start up].
The people we had pitched sat us down

and said, ‘We don’t want [to give] a loan.
We want shares,’” she recalled. “Next
thing you know, we have an attorney,
share certificates and a board.” W.W.
Norton & Company, a global publishing
company known for educational texts, is
Critique^It’s distributor to major univer-
sities such as the University of Chicago.
The company is headquartered in

Downtown Long Beach and is backed by
Long Beach investors, Fleur noted. Also
headquartered in Long Beach is the Cali-
fornia State University system, which
Fleur saw as an ideal client to benefit
from Critique^It’s technology. So three
years ago, she cold-called Dr. John Ittel-
son, professor emeritus of educational
psychology and instructional technology
at CSU Monterey Bay.
“I called him up, demo’d the technology,

[and] kept in touch for several years,”
Fleur said, noting that she and Ittelson kept
each other in the loop about the CSU sys-
tem’s needs and the development of Cri-
tique^It. About a year ago, the company
and CSU’s CalStateTEACH program,
overseen by Systemwide Director Sharon
E. Russell, Ph.D., entered into a contract.
While currently users have to upload

content to a Critique^It program in order
to share it among peers for feedback, at
the behest of CalStateTEACH, the com-
pany is working on creating a widget to
make this process even simpler.
The CalStateTEACH program prima-

rily serves remote and underserved areas
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$44,000. “For fundraising, we are encour-
aging people to sponsor the different cen-
terpieces,” Seal said, referring to hundreds
of centerpieces crafted by LBUSD stu-
dents for the conference’s breakfasts,
lunches and dinners. “We hope to have
those sponsored so we can raise enough
money to hold the conference. We are
more than halfway there,” she added.
Businesses have also pitched in to help

cover costs and supplies. “We showed a
budget at our community meeting and LBS
Financial Credit Union said, ‘Okay, we will
cover all the costs for the volunteers,’” Seal
said. The Huntington Beach-based PMFG

Solar, for which former Long Beach City
Manager Jim Hankla works, is donating the
cost of badges for volunteers, and Verizon
is paying for entertainment costs. Dignity
Health St. Mary Medical Center will have
its mobile care unit at the conference to at-
tend to the medical needs of attendees.
The collective effort among students,

school staff, volunteers and local busi-
nesses to put on the conference reflects
strong community-wide support for
LBUSD, Williams noted. Petri agreed. He
reflected, “The teachers and parents know
the foundation is there to support their
needs, and it is a very valuable resource . .
. [for] anything they want to do, whether it
is music, art, science, or whatever their
needs may be.” �

New Technology For CalStateTEACH        Education Foundation
(Continued From Page 18)
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and puts an emphasis on mobile accessi-
bility. “Candidates do 90 percent of their
work on an iPad, and we want to make it
100 percent,” Russell said.
A roadblock to this goal is a requirement

of the program called an observation
event, in which a student-teacher must
record a video of himself or herself teach-
ing and upload it online for feedback. “You
can’t upload video directly onto a website
off of an iOS device. You have to take it to
a laptop,” Russell said, noting that this
takes more time. To solve this issue, Cal-
StateTEACH is nearly ready to implement
a new program to enable students to up-
load videos straight from their iPads.
Critique^It is developing a widget to

allow its annotation tools to function on
any document, including video files,
without uploading it to another program.
Rather than having to type out a lengthy
reply to a document, instructors or stu-
dent peers will be able to provide feed-
back via text, audio or video, and easily
reference a specific point in the docu-
ment. For instance, if a student-teacher
uploads a video of recent classroom in-
struction, those providing feedback could
apply responses to different timestamps
or frames of the video.
Critique^It will be able to capture in-

formation about how their widget is used
and send it back to the users in the form
of infographics and other visualizations
for review. 
The technology is set to be launched dur-

ing this fall semester. “Educators have a lot
of roadblocks,” Bradford said. “Anything
we can do to make it easier to give that
feedback is great.” 

“Moving forward, I see this benefiting
our candidates and our faculty because it’s
going to remove what we call the roots in
the path – the root you could trip on,” Rus-

sell said. “But the real reason is deeper
communication and reflection on the prac-
tice of teaching, using this to transform our
novice teachers into better teachers.” �
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  Developed By Downtown Long Beach Tech Firm Critique^It

Critique^It, an annotation technology firm based in Downtown Long Beach, is working to develop a widget to help CalStateTEACH stu-
dents more easily provide feedback on video projects on multiple devices, including iPads. Pictured from left are: Sharon Russell, Ph.D.,
systemwide director of California State University’s CalStateTEACH program; Alexandra Fleur, co-founder of Critique^It; and Ashley
Bradford, Critique^It’s CEO. For more information, visit the company’s website at www.critiqueit.com. (Photograph by the Business Jour-
nal’s Evan Patrick Kelly)
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� By SEAN BELK
Staff Writer

Stepping into the shoes of a major ship-
ping line executive, Jordan High School
teacher Jodi Irish had to decide which
U.S. West Coast port to bypass in order to
get fresh food from Italy to consumers in
North America three days faster than a
competing supplier. 
Her task was to omit one of four ports

along a trade route that includes Long
Beach, Oakland, Tacoma and Portland,
taking into account container volume, ter-
minal limitations, port restrictions, regu-
lations, security, fuel costs and other
factors. 
While port executives might deal with

such complex problems on a daily basis,
for Irish, solving the real-life dilemma
gave her a newfound perspective on the
international trade industry and will serve
as the basis for a lesson plan for her stu-
dents this year. 
“I’ve done projects with business part-

ners, but I have never done anything like
this with the Port of Long Beach,” Irish
told the Business Journal, adding that the
lesson plan will help integrate math, ge-
ography, history, communications and vo-
cabulary. 
Irish and other high school teachers

participated in the Port of Long Beach’s

Academy Externship Program, a five-day
summer study session and seminar in
which international trade professionals
connected with teachers, giving them an
overview of port operations and helping

them develop lesson plans based on port-
related issues. 
The lesson plans are part of Long

Beach Unified School District’s
(LBUSD) efforts to incorporate “Linked
Learning,” a new approach to public edu-
cation that combines core academics with
career pathways by involving private
business and real-life situations in educa-
tion to prepare 9th- to 12th-grade students
for college and future careers.
Linked Learning is incorporated

through small learning communities
(SLCs), also known as a “school within a
school,” at high schools throughout the
district that offer rigorous courses based
on specific careers and college studies. 
The port came up with the summer ex-

ternship program about two years ago
during outreach with teachers to get feed-
back on how best to promote port-related
careers. The first session for teacher “ex-
terns” took place from June 22 to 26.
Port spokesperson Michael Gold said

13 high school teachers participated in
the program this summer, adding that all
the lesson plans that were developed will
be available on the Port’s website,
www.academy.polb.com, for future use. 
In developing a lesson plan, Irish, who

teaches media production, communica-
tion and Spanish at Jordan High School,
teamed up with David Thuney, who
teaches social sciences at St. Anthony
High School. 
Both teachers then worked with Brandon

Lecou, manager of operations for major
shipping line Hamburg Süd, who came up
with the industry problem to solve. 
According to the lesson plan, which

will be implemented in late fall or early
winter, students will be expected to work
collaboratively as a member of a research
team to solve the international freight
problem by researching certain aspects of
U.S. ports of call. 

During the summer externship pro-
gram, the teachers also took tours of the
port and attended seminars led by Thomas
O’Brien, director of the Center for Inter-
national Trade and Transportation at Cal-
ifornia State University, Long Beach.
Topics covered throughout the program

included the history and globalization of
world trade, the supply chain, logistics,
different types of ports, environmental
impacts of port operations, jobs and in-
dustry trends, among other subjects. 
“Our goal is to take what teachers are

teaching in the classroom and bring those
lessons to life with examples from the
port,” Gold said. 
He added that the ongoing Gerald

Desmond Bridge replacement project is a
good example of how students interested
in a career in engineering can learn about
the profession firsthand through a major
local infrastructure project. 
“We’ve got this great project where

we’re building a bridge, which of course
requires a lot of engineering,” Gold said.
“So why not develop a program where
the students can learn about something in
real life?”
The hope is that, by integrating real-

life situations into curriculum, students
will become more aware of the jobs and
careers offered in the international trade
industry, he said, adding that the Port of
Long Beach has a vast number of em-
ployment opportunities in a variety of
fields. 
“We cite the statistic that one in eight

jobs in Long Beach are attributable to the
port,” Gold said. “So that’s not just the
people working on the docks moving the
cargo directly . . . You’ve got the freight
brokers, U.S. customs, truck drivers and
warehousing people. There is a whole in-
dustry of people locally who are involved
in moving cargo from the docks to its
final destination.” �
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Port Of Long Beach’s First Summer Externship 
Program Helps Teachers ‘Bring Lessons To Life’

Thomas O’Brien, left, director of the Center for International Trade and Transportation at California State University, Long Beach, gave local high school
teachers a lecture on global trade during the Port of Long Beach’s summer externship program this year. Here he is pictured with Mario Gonzalez, manager
of port community relations. (Photography by the Business Journal’s Evan Patrick Kelly)



LBBJ:What’s your take on the minimum wage?

Garcia: The city council has taken the right approach, which is to be thoughtful and take

our time, and ensure that we get all the data and research first. What has been important

for me is not to accept the L.A. model as the standard, but for us to come up with whatever

our own model and process is going to be, and that we do this in our own way. While I ap-

preciate the work that has happened in other places, Long Beach is different. We have our

own unique challenges. We have a lot of small businesses [and] we have a lot of nonprofits.

And so we have got to be very thoughtful and inclusive. For the last few weeks and months

I have been meeting with business owners, with our business improvement districts, with

the chamber. I have been meeting with the DLBA [Downtown Long Beach Associates] as

well as our nonprofit community, the Long Beach Nonprofit Partnership, and workers of

course, in trying to just let everyone know what the process is going to be like and how it

will roll out. My position is that we are going to have an inclusive process and it’s going

to be open. A few months down the road, when we have data, I think we will be able to

have a more informed conversation about what the next step is.

LBBJ: Do you personally support raising the minimum wage?

Garcia: I personally believe that wages have not grown at the same pace as the economy.

What I am not going to do is come out and say, ‘I think we should do X,’ because I don’t

know what we should do. I am a person who believes in data and information, and having

people at the table, we have to do that part first.
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Long Beach Mayor Robert Garcia and his staff at Rainbow Harbor. Pictured left to right are: Devin Cotter, legislative deputy; Abigail Mejia, field representative; Tim Patton, senior administrative deputy;
Ryan Murray, innovation deputy; Sharon Weissman, senior advisor; Mayor Garcia; Rhonda Love, scheduler; Daniel Brezenoff, deputy chief of staff; Suzan Al Shammari, social media intern; Mark W. Taylor,
chief of staff; and Maria Banegas, administrative services manager. (Photograph by the Business Journal’s Evan Patrick Kelly)
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LBBJ: As you know, in L.A., after the minimum

wage passed, the unions asked for an exemption. Has

there been any discussion from unions about asking

for an exemption here?

Garcia: There has not. As far as I am concerned, if

the council ends up voting to do some type of increase

to the minimum wage or studying a citywide mini-

mum wage, I would imagine and I would expect that

that would be for everyone, that there are not going

to be exceptions. 

LBBJ: Another recent issue is JetBlue’s request for a

custom’s facility. How do you feel about having a cus-

toms facility at the Long Beach Airport?

Garcia: The single most important thing is that we

protect our flight ordinance. I have been saying that

all along, and I think that the council is there. Right

now we, as a city, are doing our research as well and

figuring out whether or not having an international

terminal would actually cause damage to our current

ordinance or whether it wouldn’t. I think that’s a very

important question. 

I think everyone agrees that if the data comes back

that any type of proposed international facility would

in fact cause us damage or put us in a legal predicament that could cause damage to

the ordinance, I don’t think anyone is interested in moving forward. I’m certainly not.

But, I think you have to respect the process. I agree with those that believe that we

should do the research, get the information and then come back and have a thoughtful

conversation and go about what the next step is. 

LBBJ:Who is doing the research?

Garcia: We will bring in consultants. The RFQ [request for qualifications] has yet to

be released. [Publisher’s note: The RFQ was released about a week after the interview.]

The larger question, and the one that we are not talking about now but I think is im-

portant, is a lot of folks think that our ordinance is tied to a number of flights. At the

end of the day, what the ordinance is really tied to is noise. We have to understand that

as airplanes get less noisy and become more quiet, the number of flights is going to

change. I think that’s a conversation we need to start having in the community, because

that’s really what our ordinance is based on.

LBBJ: Many people don’t know that.

Garcia: And that’s important. It’s a big difference.

LBBJ: Have you or any of your staff asked the city attorney’s office what would happen

if a study had not moved forward – as far as the possibility of the FAA saying, ‘Wait a

minute, you’re being unreasonable?’

Garcia: I have had conversations with the city attorney about that topic. I think it is

important for us to remember that our ordinance can be challenged from a variety of

different sources for a variety of different reasons. It can be challenged by folks who

think it is too restrictive. It can be challenged by folks who think it is being abused.

We have had this delicate balance for so many years that we want to keep when it comes

to the ordinance. We’re aware that those are concerns.

LBBJ: When are you going to announce the members of the Queen Mary Land De-

velopment Task Force?

Garcia:Very soon. In fact, I would expect we will do something in the next few weeks.

We have had a lot of interest and we have been having conversations with Garrison

[Investment Group], the leaseholder to the ship. I think it’s going to be a really stellar

combination of local folks, some respected leaders in the community as well as some

respected names in the architecture community, people who are residents who live and

have a stake in the downtown. 

LBBJ: How many members on the task force?

Garcia: It’s 12 members. It’s going to be a great group, and I think this new group is going

to work well with Garrison as we look at developing all the acreage around the Queen Mary. 

LBBJ: How long is Garrison’s lease?

Garcia: There are 46 years remaining on the Queen Mary lease.

LBBJ: Does Garrison have a say-so on what is developed on the property or is it the

city’s decision?

Garcia: Garrison is our partner on the ship, as well as the controlling partner on the

acreage of land. 

LBBJ: So they have to sign off on it?

Garcia: Correct. But Garrison also has options of bringing in development partners if

they want. It’s not like there is only one way of doing this. There are a variety of ways of

developing the land.

LBBJ: So if the task force comes back with a rec-

ommendation to build something, Garrison can say,

‘No, we don’t want to.’

Garcia: Well, I think it’s going to be much more

collaborative than that. We’re not forming this task

force in some sort of bubble. This has been a

process that we are working with Garrison on. So

we already know – the only reason this task force is

being formed now is because Garrison is now ready

to develop the site. I wouldn’t have proposed this

task force at the beginning of my term because they

weren’t ready to move forward with development.

Now they’re ready. And they understand that an im-

portant component of development is community

input. So they are going to come forward and say .

. . “We would like to see X, Y and Z.” And the task

force is going to say, “Well we would like to see A,

B, and C. We like X.” And over time, we will end

up with a project that Garrison supports and that

has had community input.

LBBJ: Do you visualize a town hall type meeting

afterwards?

Garcia:When you have a big development project

like this, absolutely. And you’re talking about plan-

ning commission hearings, community meetings, all of those levels will happen in

that process.

LBBJ: Are task force meetings going to be open to the public?

Garcia: I don’t see why they wouldn’t be.

The Proposed City Budget And Employee Pay
LBBJ: The city is looking at budget deficits two years down the road – Fiscal Years

2017 and 2018 – for an estimated $7.9 million and $7.5 million, respectively. How do

you plan to address this? Are there going to be more fees, such as the first responder

fee that was added recently?

Garcia: First, the city is in a much stronger financial position today than it has been

in a really long time. . . . These deficits are small. We are talking about a little over 1

percent of the General Fund budget. These aren’t enormous deficits. Very manageable.

But the deficit has a direct relationship to the amount of money that we are now paying

into our unfunded liability pension fund. So while you never want to have a deficit,

we are going to manage our deficit every year because, unlike Congress, we balance

our budget every single year. That deficit is essentially us paying down our long term

pension obligation, which is really an investment in the long term financial future of

this city. 

When we did pension reform, and when the state came in and then did its own ver-

sion of pension reform, we then began also making a larger pension payment. So, sure,

if we weren’t paying a larger pension payment and being irresponsible like we were a

decade ago, maybe there wouldn’t be a deficit. The truth is, is that the deficit is related

to our future investments. It’s a really good financial strategy that we have, and so that

will be managed. 

On the other end of it, there are a lot of exciting things happening. The truth is that

we budget conservatively, as we should. We do know that there are a large number of

residential units, particularly in downtown, being built that will bring in property tax

revenue for the city. We do know that we have some incredibly great tax sharing agree-

ments coming down the pipeline in the next few months. We know that we have [for-

mer] redevelopment agency properties that we will be selling off. . . . So, we think that

we [are managing] our financial future.

LBBJ: But you also have the unknown of the MOUs (memorandums of understanding)

that have to be decided with nine unions . . .

Garcia: Absolutely.

LBBJ: And those are not accounted for in this or future budgets.

Garcia: Well, it’s not in this [fiscal] year. This next year, the budget we are working

on for FY 2016 does not include an increase for the IAM [International Association of

Mechanics and Aerospace Workers]. 

LBBJ: But in FY 17 and 18, the $7.9 million and $7.5 million [budget deficits] also

do not account for any increases.

Garcia: That’s correct.

LBBJ: There may not be any pay raises, but at the same time we would expect the

unions to argue for pay raises. So it’s not really $7.5 million or $7.9 million. You could

be looking at double that, easy, if you agree to increases.
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“I think it is important for us to remember 

that our [airport noise] ordinance can be 

challenged from a variety of different sources 

for a variety of different reasons.”







  

We celebrate 75 years of continuous service to Long Beach residents. 3

Winifred Campbell 1940-41
Cassieta Walker 1941-42, 1942-43
Emily Persons 1943-44
Josephine Paap 1944-45
Hart Davis 1945-46
Dorothy Greer 1946-47
Ola Conklin 1947-48
Florence Mead 1948-49
Florence Newton 1949-50
Ann Settle 1950-51
Marjorie Van Dyke 1951-52
Irene Malone 1952-53
Doris Wood 1953-54
Carol Leggett 1954-55
Grace Rowe 1955-56
Tess Heusel 1956-57
Midlred Wing 1957-58
Ann Yunker 1958-59
Marion Ritner 1959-60
Jerry Green 1960-61
Ann Exley 1961-62
Ola Murphy 1962-63
Agnes Kuffel 1963-64
Helen Keipp 1964-65
Florence Brooks 1965-66
Betty Grant 1966-67
Aimee Walker 1967-68
Lorraine Fulton 1968-69
Merretta Potthast 1969-70

Virginia Eagleson 1970-71
Rubye Kean 1971-72
Kay Nesbitt 1972-73

Virginia Todd 1973-74
Thelnore Nichols 1974-75
Ora Mae Webb 1975-76

Bea Scott 1976-77
Norma Marter 1977-78
Lou Palmer 1978-79

Willa Gilmore 1979-80
Marilyn Brock 1980-81
Joan Nickerson 1981-82

Melva Miller 1982-83
Shirlee Bouch 1983-84
Lillian McDowell 1984-85
Joan Lucas 1985-86
Eline Fudge 1986-87
Ellie Schaffner 1987-88
Harriett lbbetson 1988-89
Suzanne Nosworthy 1989-90
Margaret “Peggy” Reep 1990-91
Eileen McCafferty 1991-92
Barbara Smith 1992-93
Sandra Leafstedt 1993-94
Barbara Newton 1994-95
Claudia Langner 1995-96
Sandra F. McCarthy 1996-97
Anne Cook 1997-98
Nancy Higginson 1998-99
Joan Taylor 1999-00
Joyce Krauss 2000-01
Jane Jackson 2001-02
Mary Crane 2002-03
Erlene Minton 2003-04
Susan Foat 2004-05
Beverly Cook 2005-06
Shelly Sandler 2006-07
Sandra French 2007-08
Nanci Gee 2008-09
Patricia Reep 2009-10
Annette “Faye” Alperin 2010-11
Cindy Summers 2011-12
Kathryn Wade 2012-13
Bonnie Dorrans 2013-14
Linda Drummond 2024-15

Frontrowlefttoright:NormaMarter,MelvaMiller,ElineFudge,BarbaraSmith,SandraLeafstedt,BarbaraNewton,SandraMcCarthy,

AnneCook.Backrowlefttoright:JaneJackson,MaryCrane,SueFoat,BevCook,ShellySandler,SandyFrench,NanciGee,FayeAlperin,

CindySummers,KathyWade,BonnieDorrans,LindaDrummond.

Past Presidents Of Assistance League Of Long Beach

Welcome
In September of 1940 Winifred Campbell and 50 other Long Beach women set forth to provide

services to those in need in our community.  Assistance League® of Long Beach was born.  As we

celebrate 75 years of continuous service to Long Beach residents, we pay special tribute to our

member volunteers, the heart and soul of this organization.  Our chapter members along with

our four auxiliaries of Las Hermanas, Rick Rackers, CAMEO, and Assisteens® strive to make a

difference in the lives of others.

Over the years our philanthropic programs have evolved to meet the changing needs of the

community.  At present we manage 10 philanthropic programs serving more than 20,000 people in

the greater Long Beach region each year.  From an annual budget of $1,300 in 1940 to our current

annual operating budget of nearly $2 million and with $7 million in assets, we have grown into a

much larger organization than our founders ever imagined, and yet we have stayed true to their vision of helping those in need.

In June of this year we began a new era of leadership as we welcomed Annette Kashiwabara as our first Executive Director. It is

my pleasure to serve as 75th President of Assistance League of Long Beach and work alongside Annette as we continue to provide

services essential to young people in need. 

In addition to our member volunteers, I’d like to thank all our individual donors, foundation friends, corporate partners, and

community volunteers who provide us with financial support and their time to help make our programs effective.  We want to

thank our three corporate sponsors, Port of Long Beach, TABC, and Long Beach Convention and Visitors Bureau, and the Adams

Legacy Foundation for generously sponsoring this 75th anniversary publication, allowing us to share our story with the community.
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1940 – 1942 
Assistance League of Long Beach became the fifth chap-

ter of Assistance League of Southern California (later Na-

tional Assistance League®) on September 24, 1940.  Who

would have thought back then that we would become the

largest chapter of an organization with 122 chapters na-

tionwide?  In the summer of 1940, 50 women met in the

home of Mrs. Winifred Campbell (pictured left) to lay the

chapter’s foundation, the motto being “All for Service and

Service for All.”  The roster of early mem-

bers reads like a “who’s who” of Long

Beach at the time, including women

with the last names of Walter, Thomas,

Miller, Bixby, Harriman and Davis.

World War II had already begun in

Europe, so working three hours a

week for the Red Cross was the first

member service requirement.  Other

agencies also received contributions

of time and effort, including the Day

Nursery, Girl Scouts, Campfire Girls,

the Press-Telegram Cheer Fund and

the Community Chest.  The mem-

bers worked hard to raise funds by

having rummage sales and operat-

ing a Tea Room on Saturdays lo-

cated in the Jones Cafeteria in

downtown Long Beach.  By the

end of the first year, they had

$1,806 in the bank.

1942 – 1945
Once the United States entered the

war, Assistance League volunteers in-

creasingly worked to support the war ef-

fort, rolling bandages and organizing a

blood bank at Seaside Hospital. Creative

ways of raising money included holding

a holiday bazaar, installing gum ball ma-

chines around the city and selling the

first Assistance League cookbook, which

included recipes such as “Shredded

Wheat Meatballs, Liver Loaf, and Hua-

camole.” 

In 1942 Mrs. Campbell established a

Junior Auxiliary made up of 25 young

civic-minded women who staffed a Service-

men’s Canteen and library on Terminal Is-

land.  Because of the white aprons trimmed

with red rick rack the women wore, they be-

came known as Rick Rackers, a name that

has continued to today.

1945 – 1950
With the war’s end in 1945, members

turned their attention to meeting local

needs.  The first Girls Club was estab-

lished at MacArthur Park to provide ac-

tivities for junior high school age girls

“whose mothers are employed and who

need a homelike atmosphere in which to

spend their leisure hours profitably.”  Girls

Clubs were the main philanthropic program

of Assistance League for many years, and the

clubs were praised for contributing to the

decrease in juvenile crime in the area. 

In 1947, Assistance League had the op-

portunity to acquire the Howard Collection,

a museum-quality collection of Asian arti-

facts collected by Mr. and Mrs. Walter

Howard during their many trips to Asia in

the early years of the 20th century.  Mem-

bers felt that this collection should be put

on display for the community to enjoy, but

for lack of a permanent home, it was tem-

porarily put in storage.

By 1948, members realized they needed a clubhouse for meetings and displaying the

Howard Collection.  The former Belmont Branch Library at 394 Roswell Avenue was pur-

chased for $17,500 and remodeled.  The Roswell “chapter house,” along with other prop-

erty purchased on Roswell would serve as office, meeting place, home to the Howard

Collection and philanthropic programs and one of the city’s premier gathering places for

parties, weddings, and fundraisers until 2004. 

Assistance League Of Long Beach Is The Largest Of 122 Assistance League Chapters In The United States. 4
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In 1949, the first Thrift

Shop was established at

414 Locust Avenue.  It

soon became a major

source of funding for all

the programs.  Staffed

by member volunteers,

it offered donated,

“gently used” items for

sale, providing a

source of inexpensive

clothing and house-

hold goods for resi-

dents in downtown

Long Beach. 

1950 – 1960 
In 1955 Rick Rackers began its tradition of recognizing a Woman of the Year by honoring

Mrs. Everett M. Findlay.  Since then, the auxiliary has honored 59 additional women for

their outstanding service to the Long Beach community.

By 1959 Assistance League had grown to include two more auxiliaries:  Las Hermanas

and Assisteens®.  Las Hermanas members volunteered with existing philanthropic programs

and worked one day a week at the Thrift Shop.  Assisteens members were high school age

young women who were encouraged to develop a sense of community responsibility, self-

reliance, personal responsibility, poise, public speaking and leadership skills.

1960 – 1970
Assistance League of Long Beach began a long-standing program of awarding academic

scholarships in the early 1960s.  Rick Rackers celebrated its 20th year as an auxiliary by

establishing the Rick Racker Scholarship Trust Fund at Long Beach City College (LBCC).  

Our commit-

ment to provid-

ing orthodontic

services to stu-

dents from low

income families

began in 1968

with nine local

orthodontists

volunteering to

provide care.

In 1971 we es-

tablished an

O r t h o d o n ti c

Clinic using

space at the

Children’s Dental Health Clinic, and by 1976 there were 52 patients in treatment.  A

generous gift to the program by Loraine Miller Collins ensured its financial health.  By

1978 there were 75 patients in braces under the care of hard-working orthodontist

Dr. William Candy.  In 1993 the program re-located to Community Hospital’s Adult Day

Care Annex, and Dr. Nelson Gatov became our orthodontist.  The clinic was open 2

1/2 days a week with 169 patients. 

1970 – 1980
In 1970 the Service to Youth Program, established in 13 junior high schools, provided

special services including camperships to Arrowbear Music Camp and lessons for talented

musicians who couldn’t afford private lessons.  The ALa Carte Program was started at Miller

Children’s Hospital.  Volunteers brought crafts and games on a cart to children’s bedsides. 

By the early ’70s, busloads of 4th and 6th grade students from Long Beach schools

were being toured through the Howard Collection in a newly remodeled League House,

fulfilling a promise to exhibit the collection to the public. 

Operation School Bell, one of our signature programs, began in 1974 as a Rick Rackers

program called “Klothes for Kids.”  It provided emergency clothing for children in 8 ele-

mentary schools.  The successful program was approved by National Assistance League and

re-named Operation School Bell®.

Girls Clubs, which had always been the main philanthropic program of ALLB, came to

an end in 1976, victim to changing times and diminution of need for the services provided.

In the late ’70s fundraising

was accomplished through a

variety of activities:  the Pres-

entation Ball, a Big Band Night

at Bullock’s Department

Store, gumball machines, a

Gift Shop in the Chapter

House on Roswell, antique

seminars, Cookbook Lunch-

eons, and yet another cook-

book.  The Thrift Shop

continued to be a “cash

cow,” bringing in $57,000 in

1979. In 1979 the Thrift

Shop moved to 845 Pacific

Avenue.  It was a propitious

move – profit was $78,000.  

1980 – 2000
The Kids on the Block™ program began in 1982.  Puppeteers were trained to present

programs to elementary school children to gain a better understanding and acceptance

of disabled children and adults.  After two years in operation, 26 puppeteers were per-

forming for 11,000 children and 1,000 adults.  In later years program would add puppet

programs dealing with bullying, gang avoidance, and teen pregnancy.

In 1986 Assistance League again expanded its membership base with the formation of

CAMEO Professional Auxiliary.  Members chose to mentor promising high school students

and re-entry women at LBCC as their philanthropic program.  Together with chapter and

the other auxiliaries, membership in Assistance League of Long Beach was now 794.

Finally, in 1990, after years of leasing we bought a building at 2100 E. 4th St. to house

our Thrift Shop!  Immediately a committee was formed to handle the capital campaign

to pay off the mortgage, which we managed to do in five years.  

2000 – 2015
Many changes were ushered in with the new century.  We developed our first website

www.ALLB.org and began using email.  In 2000 the Long Beach Unified School District

(LBUSD) asked us to extend Operation School Bell to middle schools and we responded.

Other old programs were retired and existing ones modified. Boys could join Assisteens! 

We knew we needed a new location for our Orthodontic Center and we had outgrown

our Chapter House on Roswell Avenue.  After much investigation and discussion we voted

to buy an old Verizon property at 6220 E. Spring Street to house our office, meeting space

and all our philanthropic programs (excluding the Thrift Shop).  After an extensive period

of renovation, we moved into the new Philanthropic Center in July 2006, with a formal

ribbon cutting on September 25, 2006 and Grand Opening in February 2007. A Capital

Campaign was begun to pay for the building and expand our philanthropic programs.

Amazingly, $3.6 million was raised by the beginning of 2008.

By 2014 the corporation had grown in size and complexity to the point where it wasn’t pru-

dent to rely solely on volunteer management.  The Board of Directors decided we needed a

full-time Executive Director to manage the day-to-day running of the organization.  The happy

choice for the new position was Annette Kashiwabara, who had been serving as Assistance

League’s Director of Development since 2009.  In the coming years, she and the President,

who serves only for one year, will lead Assistance League of Long Beach into the future. 

In 2014, Assistance League Of Long Beach Hired Its First Full-Time Executive Director. 5

RickRackersAux
iliarymembersgiveadviceto
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onthesubjectof 
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RickRackersmembersBarbaraGaylordandSuzanneNosworthyoutfittingachildwithnewclothesthroughOperationSchoolBell.
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Schaffner, JoyceKrause,Harriett Ibbetson. Back row:  Jane Jackson,BeverlyCook,Erlene
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O
peration School Bell® has provided 41 years of service

to LBUSD students whose families can-

not afford new school clothes.  Started

by Rick Rackers Auxiliary in 1974, it was originally

called “Klothes for Kids.”  Rick Rackers members

then provided elementary school children with

clean, used clothing.  Children came to the Rick

Rackers House on Roswell Avenue and were outfit-

ted by member volunteers.  

In 1994, LBUSD began a mandated school uni-

form policy in response to youth crime and stu-

dent achievement problems. In order to implement

the uniform policy, students whose families could

not afford uniforms would receive a new uniform at

no cost.  LBUSD officials met with Assistance League

of Long Beach leadership to discuss the possibil-

ity of expanding Operation School Bell’s program

services.  Since that time, Operation School Bell

is the only community program providing this

“safety-net” of free school uniforms and it is

committed to the vision that no child should fail

to attend or perform in school due to the lack

of adequate clothing.

Operation School Bell has clothed more than

75,000 children in LBUSD in grades K-12.  Since

2013 more than 10,000 students annually (ap-

proximately 7,000 elementary school and

3,000 middle and high school students) have

received free, new school uniforms each

school year.

So how do Assistance League of Long Beach

members clothe 10,000 students per year?

Superb leadership and organization, lots of

hard work and a generous amount of help

from our Corporate Partners, that’s how.  At

the end of each summer, member volun-

teers go to middle schools that have re-

quested our help and measure incoming 6th graders.

Then those members and volunteers from our Corpo-

rate Partners fill several thousand special bags with

uniforms and school supplies. Middle school stu-

dents receive three uniform shirts, two pairs of

pants, and a sweatshirt.

Elementary schools with children needing uni-

forms send student names and sizes to Assistance

League and volunteers pack backpacks with uni-

forms and school supplies. Elementary school

children are provided with two complete uni-

forms, including two polo shirts and two pairs

of pants or skirts, three pairs of socks and un-

derwear, and a jacket. 

According to Pilar Perossio, Principal at

Franklin Classical Middle School, “...school uni-

forms help students focus on academic

achievement.  Students in

uniform with all of

their materials are

coming to school

ready to learn…

middle schoolers

dressed like students

act like students.

School uniforms also

help us maintain a

safe campus.  When

all students are in uni-

form we are able to

identify any unwanted

visitors right away.  In

addition, school uni-

forms prevent any type

of gang attire and pro-

mote a safe learning

environment.”   

Operation School Bell®

Operation School Bell has clothed more than 75,000 children in the Long Beach Unified School District in grades K-12.

Back row:  Blair Carty,

MaryLeeFreeman,Char-

leneEbright,SusanRivard,

Karin Jenkins, Operation

School Bell Chairman,

MargeCammackandPam

Karam.  Front row:  Stu-

dentsfromBixbyElemen-

tarySchool
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The Orthodontic 
Program

T
he Orthodontic Program provides quality orthodontic treatment for children

from families with limited financial resources.  Founded in 1969 by Assistance

League of Long Beach, the operation has moved several times before locating

in the Earl B. And Loraine H. Miller Foundation Orthodontic Center in the Philan-

thropic Center of Assistance League of Long Beach in 2006.

Children accepted into the program must live in Long Beach, Lakewood, or Signal

Hill or attend Long Beach schools and must be between the ages of 11 and 16. They

most often are referred by school nurses, members of the local dental community,

or family and friends of patients.  Prospective students are screened several times

a year.  Volunteer orthodontists help to evaluate need for orthodontia.  Member

volunteers conduct financial screening to determine eligibility into the

program.  Fees are based upon the patient’s family’s ability to pay; the

average fee is $53 a month of a $75 monthly cost. Sliding scale fees that

are charged cover only a portion of the expenses incurred during treat-

ment and ALLB subsidizes the difference through fundraising activities.

Under the current leadership of Dr. Joshua Schneider, along with his

staff of two Registered Dental Assistants and two receptionists, the pro-

gram continues to grow and change.  As our full-time orthodontist, he

has worked to increase the efficiency of the program by using more in-

house procedures and current technology.  A busy place, the Ortho

Center accommodates anywhere from 50 to 60 patients a day.  Accord-

ing to Dr. Schneider, the total number of patients seen over the last

year was nearly 1,000.

The sixty loyal member volunteers of the Orthodontic Committee have

dedicated many hours of service running the orthodontic screenings and han-

dling mailings and patient chart preparations.  A big help to our program are

a number of local orthodontists who volunteer their time to help screen new

patients several times per year.  Over many years the Earl B. and Loraine H.

Miller Foundation has been most generous with its continued ongoing sup-

port of the Orthodontic program.  In addition, the S. Mark Taper Foundation

and The Rudolph J. and Daphne A. Munzer Foundation are major foundation

partners in helping us serve the

orthodontic needs of the chil-

dren of Long Beach.  We are ex-

tremely thankful for their

commitment along with that of

our volunteers and donors.

Success story:  One young

man came to us in 2012    with

malocclusions, severe crowding

of teeth, jaw pain, cross bites

and an asymmetrical lower jaw.

Extremely self-conscious of his

smile, he hesitated to socialize

or take on leadership positions

at school or in his church.  After

three years of treatment, Dr.

Schneider removed his braces

and his confidence soared.

When asked what he was going

to do next, he replied he was

going to “go out and break

some hearts.”

The Ortho Center accommodates anywhere from 50 to 60 patients a day. 7

Dr. Fouy Chau – Paying It Forward
Paying it forward is the goal of a past orthodontic patient, Fouy Chau.   As a child, he had a mouth full of

crooked teeth.  When he was referred to Dr. Nelson Gatov at the Orthodontic Center of Assistance League of

Long Beach, his life began to change, and when his braces finally came off, he discovered that he not only

had a perfect smile but was filled with newfound self-confidence.  Instead of heading to medical school as he

had planned, Fouy changed to a dental career, attending UC Berkeley, UCLA, and finally the University of Ne-

braska Medical Center for his master’s degree and orthodontic specialty training.  Dr. Chau now sees both

children and adults in his Encino practice and his passion is to provide the very best care to all his patients—

the same care he was given as a child.   “Being able to give back this way is a life fulfillment of mine.” FormerorthodonticpatientDr.FouyChau

andretiredorthodontistDr.NelsonGatov.

Managingorthodontist

Dr.JoshuaSchneider

explainingtreatment

planstoapatient.

Registered

DentalAssistant

DianeJohnson

withorthodontic

patientTevi.

Orthodontic

staff checking

patientprogress.



ALa Carte

S
ince 1970 Assistance League volunteers have wheeled a cart loaded with crafts,

puzzles, books and magazines to pediatric patients at Miller Children’s Hospital

Long Beach.  Young bedridden patients and their parents are grateful for the di-

version offered by cheerful and caring volunteers. In addition, ALa Carte volunteers as-

semble and prepare decorations and work at the popular Beach Day, Neonatal Intensive

Care and Cardiac Reunion Days. Recently ALa Carte has expanded its services to the in-

fusion center, providing entertainment for patients enduring long hours of chemotherapy.

ALa Carte chairman Diana Wade says, “Our ALa Carte Program provides a fun distraction

and puts a smile on the faces of the children as they assemble a craft project or puzzle,

draw or color, read a story or play a game.  These activities keep them busy and take

their minds off the reasons they are there for a while.  The children and their parents

are very appreciative of the items we bring along.”

Assault Survivor Kits provide essential service because the police routinely collect clothing of the survivors as evidence.8

Lefttoright:ALaCartemembervolunteersSusanWestphalandKathyGreen

brighteningapatient’sdayatMiller’sChildrenHospitalinLongBeach.

Lefttoright:DianeGleason,SusanWestphal,

KathyGreendeliveringcraftstoachild’sbedside.

Assault Survivor Kits®

M
anaged by Las Hermanas Auxiliary, the Assault Survivor Kits program works through Forensic  Nurses at Community Hospital Long Beach.  The kits, containing wear-home

clothing, underwear, socks and hygiene items, are given to women, children, and men who have survived sexual assault. These kits provide an essential service because

the police department routinely collects the clothing of the survivors as evidence.

The program recently expanded its support to two local organizations that also help members of the community in need of services, WomenShelter of Long Beach and Interval

House. Many individuals seeking out these agencies leave their volatile family situations with only the clothing on their backs, and they often arrive children. The agencies provide

help, shelter, and assistance to those in need. Las Hermanas provides hygiene kits and other necessary items to be distributed as needed.  “We care about our com-

munity and the people who make Long Beach great,” says chairman Diawn Stanley. “We would prefer there was no need for our efforts,

but as long as there is, we want community victims to realize there are people who care about them.” 

LasHermanasmembervolunteersDiawnStanley,AssaultSurvivorKitsCommittee

Chairman,JoyceDockery,andPatPinckneywithMalindaWheeler(center).
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Assisteens Programs

E
ach grade level (9-12) in Assisteens manages its own philanthropic program.  Freshmen collect a variety

of comfort items as part of their Operation Shoebox program to send to servicemen overseas.  Sopho-

mores provide dog biscuits and blankets to a local animal shelter through their Adopt a Pet program.

Residents of a local assisted living facility are provided by the juniors with a Senior Prom, an evening of

games, music and dancing.  At the holidays, seniors shop for and wrap presents for families in need.  This

past year, Adopt a Family provided basic necessities for two local families.  During the course of the year,

Assisteens raise funds in a variety of ways to support these programs. 

The Howard and Asian Art Collection was given in trust to Assistance League of Long Beach. 9

T
he Howard and Asian Art Collec-

tion, a museum-quality collection

of Asian artifacts originally owned

by Margaret and Walter Howard, was

given in trust to Assistance League of

Long Beach in 1948.  Member docents

dressed in colorful embroidered Chinese

robes and kimonos lead Long Beach Uni-

fied School District seventh graders on

tours through the collection, which is

housed in our Philanthropic Center on

Spring Street. Assistance League of Long

Beach provides bus transportation and

docents for children to view this collec-

tion during the school year.  

The tours correlate with the seventh

grade world history curriculum, pro-

viding students with an opportunity to

experience a museum and learn about

Asian history, culture, and art.   Peren-

nial favorites of the students are the

samurai warrior, cricket cages, and a

collection of tiny slippers worn by Chi-

nese women with bound feet.  “Seeing

beautiful Asian art and listening to

Howard docents weave stories brings

history alive for the students,” says do-

cent Kathy De Silva.  “Actually touching

a slipper for a bound foot and learning

the good and bad consequences for

this custom is something these kids

will never forget!”  A LBUSD teacher

praises the program, saying “Docents

are well prepared, know LBUSD history

curriculum and are kind and respectful to

my students.” 

AssisteensmemberswrapholidaygiftsfortheirannualAdoptaFamilyprogram.

AssisteenssponsoraSeniorPromatalocalassistedlivingfacilityeveryyear.

Howard And Asian Art Collection

HowardandAsianArtCollectiondocent

JoanneLevindescribingtheprocessof creating

Japanesewoodblockprintstoseventhgraders

fromLongBeachUnifiedSchoolDistrict.

DocentAnnRobertsonleadingadiscussion

abouttraditionalChinesecricketcages.



Mentoring

C
AMEO Professional Auxiliary’s members have provided one-on-one mentoring

to promising high school students and re-entry women at Long Beach City Col-

lege for twenty-eight years.  The program is designed to open doors for the

students so they can realize their potential.  Selected high school students from all

six high schools in Long Beach participate in a three-year program that includes ed-

ucational and career-oriented workshops, cultural activities and paid summer intern-

ships with local business partners. Graduating students receive a computer and

printer and are eligible for college scholarships.  Re-entry women at LBCC are men-

tored for two years, enabling them to complete their degrees and go on to four-year

universities, graduate school and careers.

Thirteen students graduated from the program last June.  Their comments were

testimony to the value of the program:  “CAMEO changed my perspective of the

world” and “It gave me a sneak peak at adulthood.”  One re-entry woman said, “My

mentor was supportive of me during my academic journey.” 

Graduating students from CAMEO’s program receive a computer and printer and are eligible for college scholarships.10

Scholarships

T
he Scholarship Committee has awarded scholarships to Long Beach City College and California State University, Long Beach students since 1961.  This year 28 deserving

students received financial help, allowing them to pursue their education. The benefit of receiving scholarships to attend college can make all the difference in the

dreams of young person or the mature adult who is going to college for the first time. Dreams become a reality for deserving students who are awarded an Assistance

League of Long Beach academic scholarship. 

The instrumental and vocal music programs in Long Beach Unified School District middle and high schools also receive funding to support instrumental and/or accompanist

coaches for the programs. Additional awards were approved for the Cabrillo Fall Band Spectacular and the Millikan Spring Jazz Festival.  The total amount of academic

and music scholarships awarded this year was $75,000. 

LeslieLop
ezreceivin

ga$500C
AMEOscholarsh

ipfromPeggyAn
atol,

CAMEOProfessio
nalAuxilia

ryChairm
an.(Photo

graphbyR
alphGiron)

FormerCAMEOstudentAshleyDavisiscurrentlyaregistered

nurseatCommunityHospitalLongBeach. Shecredits the

mentoringprogramasamajorfactorinreachinghergoals.

Graduatinghighschoolsenior,JesseRamos-Shyman, speaks at theCAMEO graduation luncheon.
(PhotographbyRalphGiron)

AssistanceLeagueof LongBeachPresident(2013-2014)BonnieDorrans,withScholarshipCommitteemembersAnnRobertson,andCynthiaTerry(farright)withscholarshiprecipientsfromCaliforniaState

University,LongBeach.(PhotographprovidedbytheCSULBFoundation)
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The Kids On The Block

T
he Kids on the Block is an educational puppet program designed to develop positive attitudes about

issues of social concern.  A national program, it began in 1977 as a response to the law requiring

children with disabilities to be educated in the least restrictive environment possible.  As children

with disabilities were mainstreamed into classrooms, puppets like Mark Riley, who represents a child with

cerebral palsy, were created to help children understand their classmates with disabilities.

Long Beach has had the Kids since 1981.  Currently our most requested programs are “Bullies” and “Al-

ternatives to Violence.” Programs dealing with drug abuse, teenage pregnancy, mental and physical dis-

abilities, divorce and the problems of aging are also available.

Assistance League puppeteers hold performances in local elementary schools where children view, learn

and enjoy the programs that help them cope with problems in their lives.  Puppeteer Rosemarie Cartwright

says, “Our puppets are life-size, and like real children they experience cultural and emotional difficulties.

School children identify with the problems our ‘kids’ are experiencing. They ask questions and gain a new and

positive way of behaving and understanding. They relate to our puppets as they would to a friend in school.” 

Vocational Training helps young people gain confidence in their abilities and take pride in their work. 11

PuppeteersRosemarieCartwright,AnnetteGroen,andDianeReed,TheKidsontheBlockChairman,

posingwith“TheKids”andstudentsatBixbyElementarySchoolafteraperformance.
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Vocational Training

O
ur newest philanthropic program, Vocational Train-

ing, began in the fall of 2013.  Students (ages 18-22)

with exceptional needs who are part of  Long Beach

Unified School District’s Adult Community Transition program

are provided supervised training two days a week at our Thrift

& Vintage Shop on 4th Street so they can develop job and so-

cial skills.  Learning job skills, practicing how to communicate

and interact with others, and working with customers while

under the direction of a job coach and the Thrift & Vintage

Shop chairman and manager, these young people gain confi-

dence in their abilities and take pride in their work.  

Program Chairman Dolores Kuper says, “Our goal is to

be role models and to assist these students with excep-

tional needs to transition into a vocational setting by giv-

ing them the hands-on experience of working, doing

directive tasks, associating with adults, and learning these

transferable skills which will lead to a meaningful, produc-

tive, and enjoyable life.” VocationaltrainingstudentswiththeircoachlearningcashieringskillsattheThrift&VintageShop.



Membership

Members Reflect On The Impact And 

Value Of Assistance League Of Long Beach
� By SAMANTHA MEHLINGER

Long Beach Business Journal

F
or the chapter and auxiliary member volunteers of Assistance League of Long

Beach (ALLB), being involved with the organization represents the opportunity

to give back to their community alongside like-minded, hard-working and caring

individuals, and forging friendships along the way.

“I love Assistance League because of the dedication and hands-on giving of the mem-

bers who roll up their sleeves and work so hard,” Suzanne Nosworthy, chapter member

and past president of both ALLB and the national Assistance League, reflected. 

“With Assistance League, the focus is on hands-on giving. We don’t just raise money

and give it away; we support our own programs and own and operate them ourselves,”

Nosworthy said. “In other words, as a member, you can feel the pride of doing something

to make a difference.”

Daphne Ching-Jackson found out about Assistance League in 1983, while she was work-

ing for St. Mary Medical Center in Long Beach. A year later, she helped found one of

ALLB’s auxiliaries, CAMEO, which is a group of professional women dedicated to mentor-

ing local youth. “It was an opportunity to do something good for the community, meet

new people and develop friendships,” Ching-Jackson said.

After 27 years of giving back to the community through CAMEO’s mentorship program,

Ching-Jackson said she feels she is part of “a sisterhood of women whose main mission

is to do what is good for the community.” She continued, “I get to work with wonderful,

like-minded women who are generous of heart, and generous with their time and finan-

cial resources to bring about change in the community.” 

Gloria Deukmejian, former first lady of California, is a Life member of ALLB. She began

volunteering with the organization about 25 years ago in an effort to make a difference

in her community of Long Beach. Most appealing to her were

the organization’s programs involving local school children, such

as Kids On The Block™, an educational puppet program that

teaches students about their differences and how to cope with

issues such as bullying. 

“Children will ask puppets quicker than they will ask adults,”

Deukmejian said. “Young people are our future, and the more we

can do to help them achieve their goal, I think they will be better

citizens,” she said.

Blair Carty, a former administrator and principal for the Long

Beach Unified School District, was inspired to join ALLB’s Rick Rackers

Auxiliary, which she currently chairs, when she saw firsthand how

the group’s work benefited local students in need. She knew many

students who couldn’t afford uniforms, and she personally brought

them to the Assistance League’s offices to be measured and pro-

vided with clothes as part of the Operation School Bell® program.  

“Through Operation School Bell, we, in each of the last cou-

ple of years, have clothed over 10,000 kids,” Carty said. “Long

Beach Unified School District couldn’t have a mandated uni-

forms policy without a partner providing uniforms to students

who can’t afford them,” she explained, adding that the policy

has proven to improve safety at schools.  

Assistance League of Long Beach also helps students through

its scholarship program for Long Beach City College and California State University, Long

Beach students, as well as students in music programs at Long Beach Unified School District

schools. Cynthia Terry, a chapter member of ALLB, has been closely involved with this pro-

gram. “The most . . . inspirational thing for me has been interviewing these candidates

who are struggling to complete their education purely because of financial need,” she said.  

Diane Reed, a member of Las Hermanas Auxiliary who is also involved in The Kids On The

Block program, recently witnessed the impact of the scholarship program firsthand.

“One day we did a puppet show and a young teacher came up to us,” Reed recalled.

“She said, ‘I want you to know that Assistance League totally saved my life. When I was

a young girl, I was living in a car – I was destitute – and I got a scholarship from Assistance

League.’ And here she was, a teacher, and here we were with The Kids On The Block giving

a show to her students,” Reed said. “It brought tears to our eyes.”

ALLB’s message of giving back to its local community is instilled not only in local stu-

dents through its outreach programs, but also through its Assisteens Auxiliary, which pro-

vides high school students with opportunities to volunteer. Seventeen-year-old Josie

Pearce, a senior at Los Alamitos High School, is chair of the auxiliary and intends to remain

involved with ALLB even after graduation. 

“The program itself provides you with several opportunities to volunteer throughout the

community, and the most rewarding part is seeing all the people you impact,” Pearce said.

“Whenever we get a letter back from a soldier that we wrote to and sent a care package to,

or whenever we hear back from families from Adopt a Family, it is really rewarding to see

how much they appreciate everything we have done for them,” she reflected. “I will definitely

be a member of the Assistance League when I am done with the Assisteens program.”

Many members cherish their involvement with the organization, not only for its volunteer

opportunities, but also because of the friendships they develop. “The people involved in the

Assistance League are givers,” Nosworthy said. “They give from their hearts, and are caring

people. Probably my best friends in life are people I met through Assistance League.” 

GloriaDeukmejian

JosiePearce

Assistance League of Long Beach is a nonprofit corporation whose purpose is to create a commu-

nity of volunteers to identify and deliver philanthropic services. Our auxiliaries (Rick Rackers, Las

Hermanas, CAMEO, and Assisteens®) combine with chapter members to create the dynamic “com-

munity of volunteers” that is the lifeblood of the organization. We are one of 122 national chapters

and are recognized as having the largest number of members (more than 900). We focus on serving

children in need in the greater Long Beach region. For more information, call 562/627-5650.

About Assistance League
Chapter

Chapter, the largest of the five groups in the corporation, manages the Ortho-

dontic Program, The Kids on the Block™, the Howard and Asian Art Collection, ALa

Carte, Scholarships, Vocational Training Program and the Thrift & Vintage Shop on

4th Street’s Retro Row.  In addition, its members serve on a variety of committees,

including fundraising, finance, fund development, strategic planning, press and

public relations, and membership recruitment.

Rick Rackers Auxiliary
Rick Rackers Auxiliary attracts younger members busy with families and careers.

Its members manage Operation School Bell®, which provided more than 10,000

children with school uniforms in 2014-2015.  Rick Rackers also gives Long Beach

City College nursing students scholarships from its Winifred Campbell Nursing

Scholarship Fund.  Each year Rick Rackers celebrates an outstanding community

volunteer at its Woman of the Year event, a Long Beach tradition.

Las Hermanas Auxiliary
Las Hermanas members administer the Assault Survivors Kits program and pro-

vide assistance to WomenShelter of Long Beach and Interval House.  They assist

chapter members and other auxiliaries in various philanthropic programs and

fundraising.  Members staff the Thrift & Vintage Shop every Monday. 

Assisteens Auxiliary
Assisteens Auxiliary is composed of young women and men who attend local high

schools.  Its members learn leadership skills by administering and fundraising for

their philanthropic programs: Adopt a Family, Adopt a Pet, Operation Shoebox and

Senior Prom.  In addition they volunteer for many community events.  Last year As-

sisteens members devoted an amazing 4,000 hours to community service.

CAMEO Professional Auxiliary
CAMEO Professional Auxiliary members mentor high school students who excel

academically and Long Beach City College re-entry women.  Members provide one-

on-one mentoring support to enhance each student’s educational and personal de-

velopment. Its comprehensive curriculum includes career-oriented workshops and

cultural activities, paid summer internships with local business partners, and financial

aid for educational scholarships, computer equipment and school supplies.  Financial

support for mentoring comes from an annual auction and fashion show extravaganza. 

To create a community of volunteers to identify and deliver philanthropic services.12



“Probably my best friends in life are people I met through Assistance League.” 13

CAMEO Professional 
Auxiliary Governing Body
Chairman......................................................Peggy Anatol

Chairman-Elect ..........................................Susan Redfield

Philanthropic Programs .........................Christine Jurenka

Resource Development.................Daphne Ching-Jackson

Assistant Treasurer.....................................Carmen Guess

Membership ...............................................Donna Popkin

Secretary.....................................................Barbara Jewel

Education...................................................Barbara Butler

Press and Public Relations...............................Linda Rahn

Past CAMEO Chair ........................Mary Alice McLoughlin

Chapter Liaison ........................................Cindy Summers

Rick Rackers 
Auxiliary Governing Body 
Chairman ..........................................................Blair Carty

Vice Chairman ................................................Sheryl Pearl

Recording Secretary.....................................Bonnie Weiss

Assistant Treasurer...........................................Katy Wade

Philanthropic Programs ................................Karin Jenkins

Press and Public Relations ............................Katey Conley

Resource Development....................................Beth Ciceri

Membership....................................................Pam Karam

Parliamentarian...................................Mary Lee Freeman

Chapter Liaison.........................................Bonnie Dorrans

Assisteens
Auxiliary Governing Body
Chairman........................................................Josie Pearce

1st Vice Chairman 

Philanthropic Programs....................Ashley Willingham                   

2nd Vice Chairman Membership ..................Lauren Ciceri                             

3rd Vice Chairman Self-Improvement ...........Shane Poyar                            

4th Vice Chairman Corporate Events ..........Heidi Ansorge                           

Auxiliary Assistant Treasurer/

Resource Development.......................Samantha Malloy

Auxiliary Secretary .......................................Emma Hodge

Press and Public Relation............................Ashley Pollard  

Thrift & Vintage Shop Chairman..................Mollie Wilson     

Parliamentarian...........................................Ryan Houston

Fashion Show

Chairmen ...................Alyssa Perez/Cheyney McInerny

Social Secretary.........................................Morgan Adams

ALa Carte Chairman .........................................Brody Turk

Operation School Bell Chairman .......................Lisa Teufel

Senior Class Representative.......................Hailey Wesling

Junior Class Representative ..............Maddie Zimmerman

Sophomore Class Representative.................Megan Poyar

Birthday in a Box ...................................Corey Castellanos

Chapter Liaison .............................................Karen Haney

Las Hermanas 
Auxiliary Governing Body
Chairman .....................................................Judie Lecesne 

Chairman-Elect ..............................................Nancy Lewis

1st Vice Chairman Membership .....................Jean Tanaka

2nd Vice Chairman Orientation ..............Marge Cammack

3rd Vice Chairman Hours...............................Mary Breuer

Recording Secretary ..........................................Janie Matt

Corresponding Secretary.................................Karleen Fox

Assistant Treasurer......................................Joyce Dockery

Program/Social Chairman ..........................Linda Kimberly

Press & Public Relations ...........................Hashmat Saeed

Thrift & Vintage Shop Liaison .......................Marilyn Haas

Assault Survivor Kits® Chairman .................Diawn Stanley

Reservations.....................................................Pam Lydon

Communications .........................................Linda Matlock

Parliamentarian..........................................Darlene Lunde

Chapter Liaison ..............................................Vickie Sullos

Assistance League Of Long Beach Staff
Executive Director ...........................Annette Kashiwabara                                    

Bookkeeper ...................................................Marilyn Gale                                                    

Fund Development Assistant .........................Oscar Reyes                                                     

Administrative Assistant.........................Melinda Jacquier                                            

Building Maintenance Supervisor...............Patrick Wilson                                                 

Managing Orthodontist ..............Joshua Schneider, D.D.S.                              

Registered Dental Assistant........................Diane Johnson                                                 

Registered Dental Assistant..........................Suzie Zamora                                                   

Receptionist .............................................Marisol Thomas                                              

Receptionist ................................................Daisy Ramirez

Thrift & Vintage Shop Manager ..............Patricia Atkinson                                                   

Frontrow:JoAnnMcDonald,VickieSullos,SuzannePowell,PattiBrown,JoyceRicci.Centerrow:BettyWohlgezogen,JoAnnCheroske,PeggyAnatol,BarbaraKedwardsBackrow:AnnetteKashiwabara,
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2nd Vice President Fund Development ..........JoAnn McDonald

3rd Vice President Special Events..........................Joan Twedell

4th Vice President Finance...............................Valerie Hayward

5th Vice President Membership................................Joyce Ricci

Recording Secretary ....................................Betty Wohlgezogen

Treasurer...........................................................JoAnn Cheroske

Thrift & Vintage Shop Chairman .......................Donna Lenihan

Press and Public Relations Chairman ..............Sharon Denham

Strategic Planning Chairman................................Cynthia Terry

Assisteens Coordinator ................................Barbara Kedwards

Rick Rackers Auxiliary Chairman...............................Blair Carty
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CAMEO Professional Auxiliary Chairman .............Peggy Anatol
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Garcia: I think the city has been responsible financially. And I think our not including

an increase that we can’t afford in next year’s budget show’s a continuation of that re-

sponsibility. 

LBBJ: Do you think the city council understands that . . .

Garcia: I do . . . 

LBBJ: Because you have a majority of councilmembers who side with unions and the

unions are going to try to sway that majority to give them pay raises. 

Garcia:When this council votes this [proposed FY 16] budget in, which does not in-

clude an increase, that will reaffirm that position [that they understand the city’s fi-

nancial situation]. 

LBBJ: But none of the contracts have been negotiated yet.

Garcia: Remember, we can’t negotiate contracts that are not in front of us.

LBBJ: Let’s forget this budget, because like you said, it’s a strong budget, we’re talking

a year and two years down the road and negotiations are starting now I would assume

for next year. 

Garcia: Not yet. We have one union right now we are negotiating with. 

LBBJ: One big one – IAM – which is the majority of employees.

[Publisher’s note: The interview with the mayor occurred on August 19; on August 24,

the city announced that it had reached an agreement with the IAM. The union’s nearly

3,500 members were scheduled to vote on the agreement yesterday, August 31. If ap-

proved by IAM members, the city council would vote on it the following day, tonight,

September 1. The agreement calls for a  one-time payment – a bonus – to each IAM em-

ployee, equating to 3 percent of their July 1, 2015, salary. So, if an employee’s base salary

was $60,000 as of July 1, that person would receive a “bonus” of $2,000, subject to taxes.

That bonus money would total approximately $1.9 million for General Fund employees –

to be paid from a General Fund surplus resulting from higher revenues than projected –

and $3.8 million for employees who work for special fund departments such as the air-

port, harbor, water, gas and oil, etc., for a total bonus of $5.7 million to city employees

under IAM. Just under two-thirds of IAM members work in special fund departments.

It’s important to stress that the tentative agreement with IAM is for the current fiscal

year – a retroactive bonus – not the new fiscal year beginning October 1. While it’s too

early to tell, this arrangement could set a trend for future negotiations with all nine unions.

Bonuses do not impact pension costs.]

LBBJ: So the concern, again, is we are already look-

ing at deficits in FY 17 and 18, and even though they

may be manageable, the deficits could increase if five

members of the council approve pay raises. 

Garcia: On any given Tuesday, the council can come

in and five members could vote, or a super majority

against my veto could vote, to do all sorts of things. 

LBBJ: If you felt the council was unreasonable in

pushing for pay raises, would you use your veto?

Garcia:Absolutely. I would use my veto on anything

I felt was unreasonable. 

Tax Increase
LBBJ: Have there been any thoughts or discussions

on tax increases going on the ballot?

Garcia: There have always been conversations in the

past that have come up now and again about revenue,

that’s no surprise. But we’re not actively pursuing that

as an option. Right now our focus is on trying to man-

age what we have. However, let’s be realistic. Do we

have an incredibly large capital and infrastructure

need? Absolutely, there’s no question. Do we have

enough revenue to fix the streets and capital projects

and increase police? No, we don’t. So, in the future,

we will have a conversation about that, but right now

we are concentrating on what we have. 

Crime
LBBJ: It was announced earlier this year that crime was down in Long Beach, but there

seem to be more violent crimes than usual this summer. What is being done to curtail that?

Garcia: The chief [Long Beach Police Chief Robert Luna] gave an update on this last

night at the council meeting. First, when you look at our five-year average, there’s no ques-

tion this city is experiencing some of the lowest levels of crime it has ever seen. As of last

night, the five-year average, we’re still at a period of extremely low crime. Now, some

years and some communities are going to see a spike. That is the ebb and flow of crime

statistics. What we have to make sure of is that we are remaining within these historically

low numbers and we retain these averages moving forward. As we sit here today, the

number of murders we had this year is essentially identical to the number we had last

year – give or take one or two. Obviously, every single one of these is serious, they

matter to us, it’s a real person, but last year was the lowest number of murders recorded

ever and this year will likely end up being something similar. I think that overall, not

just the police department, but our parks programs and library systems are doing a

great job of policing in the City of Long Beach. 

The Mayor On The Job
LBBJ: Are you surprised with the number of hours you spend on the job?

Garcia: I can’t say that I’m surprised. I think that one of the benefits for having served

as both vice mayor and on the council is that I knew what I was getting myself into.

I’m energized by the job. I love Long Beach and I love being able to help improve the

city. This is not a 9-5 type of job, but I enjoy it and I know what I got myself into and

that’s what I’m committed to.

LBBJ: Do you get a lot of calls in the middle of the night?

Garcia: I get a lot of calls often, and sometimes in the middle of the night. You’re

never not working; there’s always something happening. Just when you think you’re

going to spend a few hours on a Sunday having a family lunch, you’re going to get a

call you’ll have to pick up. That’s just part of the job. 

LBBJ: What would you say is your most challenging responsibility as mayor? 

Garcia: The single item that keeps me up at night, and really is the most frustrating, is

when you see a crime or something horrific and disturbing and it’s happening in your city.

I think that is what is difficult, because as mayor, you feel you are responsible for everyone

in your community. I want everyone to be safe. I don’t want anyone in any neighborhood

to feel that his or her neighborhood isn’t safe. I also know that we live in a big urban city

of almost half a million people, and it’s going to have all the urban challenges any big city

does. I think a vast majority of people feel safe, but I also think there are communities in

Long Beach that don’t feel safe all the time and don’t feel comfortable walking their dog

at night like I can. That’s problematic We still have a lot of work to do.

LBBJ: Is there a moment in the last 13 months that stood out to you as a major challenge?

Garcia: [The work stoppage at the port.] There were moments during, particularly towards

the end of that resolution, where I was having daily conversations with Secretary Tom

Perez from the White House. We were talking to PMA

[Pacific Maritime Association] folks and ILWU  [In-

ternational Longshore and Warehouse Union] folks,

and I was working with all of the West Coast mayors

who have ports. So I think that during the height of that

work stoppage and of that slowdown . . .

LBBJ: You had just begun serving as mayor . . . 

Garcia:Yeah. It was a few months in. That was prob-

ably the most challenging. Particularly that last week,

because we were getting incredible pressure and in-

terest, of course, from national retailers, elected of-

ficials, all sorts of people. Everyone was involved.

So just trying to manage people’s expectations as

well as trying to push for resolution was challenging.

Fortunately it got done. And look at those port num-

bers. Our numbers and our volumes have never been

better. We’re breaking records, and the Port of Long

Beach is proving once again it’s the best place to do

business anywhere in the world.

LBBJ: Do you consider filling vacant commission

seats to be your top achievement in the past 13

months?

Garcia: I don’t. I consider it to be something I am

very proud of and an achievement. I don’t know that

it’s the top achievement, but it’s something that I am

very proud of. 

LBBJ: What do you consider your top achievement?

Garcia: There are two, but one that stands out is, I think I’ve been very clear in setting a

course that we are going to continue being fiscally responsible in the City of Long Beach.

Mayor [Bob] Foster did a great job of keeping the belt tight, and it is something I saw up

close for four or five years. We have kept those same fiscal policies that have continued

into this last year, plus. The reserves have never been stronger. We’re not . . . [going to] all

of the sudden have a surplus and spend all of this money on all these positions. We’re

keeping the belt tight, [and] we’re being fiscally responsible. We’re not shrinking from

our responsibility of a conservative budget. We’re not doing increases as part of our budget

next year to our employee group, because we just can’t afford it . . . When you’re a coun-
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cilmember and you come in for the first time, most folks don’t run and say, ‘What am I

going to start cutting?’ Most folks come and want to do stuff. They can be responsible

about it, but they want to improve their parks system, open the libraries for more hours,

provide services, fix roads. To the council’s credit, we have all kind of agreed that that is

the best course. That has been something I am most proud of. 

The second is renewing our city’s commitment to education as a top priority, and the

top priority for us as a community. The fact that we’re now an equal partner in the Long

Beach College Promise, the fact that we’re promoting and expanding preschool seats ac-

tively, is very exciting. That we are focused on internships for young people and commit-

ting to doubling those internships, I am also extremely proud of that.

LBBJ: How is your relationship with other elected officials, city council, city staff

and so forth?

Garcia: To be honest, I think it’s great. The one I have a great relationship with is the

council. All of them. I talk to them regularly. I think that’s important.

LBBJ: Do they ever come into your office unannounced? 

Garcia: Absolutely. I was with one of them earlier today. They just came in and we

talked for 20 or 30 minutes. That happens all the time. And that’s important. I also have

a very strong relationship with both our federal and

our state delegation, which is critical. That is some-

thing I brought to the table before I was mayor, and I

think it is even stronger now. You have to have this

relationship in Sacramento, in D.C. and, of course,

with city staff. I think I work very well with [City

Manager] Pat [West] and the whole department head

team as well as all of our rank and file employees. 

LBBJ: You said you wanted to be 100 percent trans-

parent. Do you feel you have been?

Garcia: I feel like we are being very transparent. One

thing I’ve tried to do is ensure that the process we go

through in projects large and small is open and trans-

parent. You should look at the civic center as an exam-

ple. When the civic center project came forward, that

was going to be one and done, right when I was com-

ing into office. I purposefully slowed it down and

began planning community meetings across the city.

We got the public involved. It was open, it was trans-

parent. I think there have been something close to 60

or 70 community forums about the civic center. That’s

my style. We’re stronger when we bring people in and

get diverse points of view. I don’t think that’s some-

thing we should be afraid of . . . I am also very active,

as you know, on social media, and people know what

I am doing all the time because I tell them. 

Revisiting Last Year’s Goals, And City Commissions
LBBJ: During last year’s interview, you discussed several goals. We’ve already discussed

two of them: passing a responsible budget and focusing on education and internships. Others

included economic development, ensuring the future of the port and technology-related items.

Do you feel you have met these goals, or do you feel that you are on the way to meeting them?

Garcia: Any initiative is always in progress. You never finish something as long as you

are moving forward. But absolutely. On economic development, you see it happening. You

have a commission, you have an economic development department now that you didn’t

have before. We’re actually talking about economic development programs. We have an

eight-member Innovation Team that is focused on economic development. We’re out there

trying to look at small business incentives and other ways of spurring economic develop-

ment. That continues to be very active. And we’re doing big projects now. We’re actually

selling off our parcels that we can develop. I would argue that the port has been incredibly

responsible and folks that had concerns about what was going on at the port, that is just

not happening any more. There has been a deliberate effort to ensure that the port and the

city work together. There is no question that’s been happening.

I’ll touch on a few other things. I’ve been incredibly focused on technology and civic

innovation. I think we have done a lot, whether it has been launching our website or launch-

ing our Bloomberg Innovation Team that is working on those issues. We have been focused

on restructuring our technology and innovation department with our new director. We’re

incredibly focused on those issues, and people are talking about technology now. We’re

talking about innovation. We’re attracting and working with companies like Virgin Galactic

and others that are in that area. I want to make sure that our government is a 24-hour gov-

ernment available on your smart phone. That’s the future of government.

LBBJ: We realize the economic development and technology and innovation commissions

held their first meetings this year, but when are you going to be able to tell the public,

“These two commissions have been a success because . . . ?” 

Garcia:You have already seen some success. Take the economic development commis-

sion, for example.They are going to be working on the minimum wage issue. They are

going to be working on trying to streamline our process when it comes to business licens-

ing. They have already been working on implementing Open Counter, which is this great

new tracking system for businesses. Same thing with the tech and innovation commission.

They are right now evaluating all of our smart phone apps and trying to make them smarter.

LBBJ: Is there a timeline for them to complete certain things that you or the council

have given them, or is this just sort of open-ended?

Garcia: It’s like any commission – it goes on indefinitely. You are always working. But

there are certainly projects that have a timeline. The economic development commis-

sion is going to contract with someone to write an economic blueprint for the next 10

years for the city. That is something that is going to be completed and done and pre-

sented at the council at some point within the next year.

LBBJ: By the time you have your second State of the City Address in January, would

you expect these commissions to have some results that you can share?

Garcia: Absolutely. They’re producing results now. We’re always going to report at

State of the City and other opportunities what work

is being done. And this goes not just for those com-

missions, by the way. Any commission that is active

should produce.

LBBJ: Is the airport commission going to be in-

volved in the customs study?

Garcia: Of course. I don’t see why they wouldn’t be.

I would absolutely expect that the commission would

be involved.

LBBJ:What kind of chore or charge do you have for

the innovation and technology commission right now?

Garcia: They have been charged, first and foremost,

to work with this new structured department that we

have. They have been charged with looking at our

smartphone applications. They will be looking at mu-

nicipal broadband and municipal fiber. They’re work-

ing on an open data policy right now. 

LBBJ:What about the Innovation Team?

Garcia:They are there every single day. They’re working

on a long-term plan and evaluating where the city is in

collecting information and data. So what they’re doing

hasn’t been done in this city maybe ever. We’re talking

about real research on how we operate as a community,

where there are opportunities for economic development

in the future, workforce trends, they’re interviewing and

getting to know the entire community, meeting with

business people particularly in technology sectors and

trade, transportation, energy sectors. I would imagine that the innovation team, at some point

in the near future, is going to begin the first public rollout of what they’re doing. 

LBBJ: Have you thought about your goals and priorities for year two?

Garcia: One thing I’ve been focused on a lot lately is how to keep the community clean,

the appropriate amount of infrastructure investment and our business corridors. I’m look-

ing at ways of restructuring the way we currently do things for better results. For example,

as part of the budget, we’re creating “Clean Teams” within the city that take a page out of

the Bixby Knolls or the Downtown Clean Team programs so that we can have people out

there taking care of problems quicker, particularly in neighborhoods that have more litter

or more needs for trash pickup or more dumped items. 

LBBJ: So you feel pretty good about where you’re at right now and where we’re headed?

Garcia: I do. One thing we haven’t talked about is that the city has been doing a great job

of making the community more livable. You look at water conservation – the city has been

meeting and exceeding all of the governor’s goals. The city’s water quality – our beaches

and our lagoons – have never been better. The council passed an urban agriculture ordi-

nance; park projects are moving forward, particularly projects like Gumbiner Park, or our

beach pedestrian path. 

The Future And The Role Of Education
LBBJ: Are there any major challenges for the future? What do you consider the most

pressing?

Garcia: Managing the budget within our means will be a challenge every single year.

Long-term, one of our challenges is going to be how we, as a community, adjust to the

changing economy. We know that high-paying jobs are different jobs today. They are jobs
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in the technology and energy sector, so how do we attract

those high-paying jobs long-term? You’re beginning to see

some of those jobs at Douglas Park and other places. The

other long-term challenge is that we can’t forget that we still

have what could be up to 20 percent of our neighbors who

live in poverty. That is, one in five Long Beach residents are

living close to the poverty line. We should all be concerned

about that, whether we’re business owners or residents;

whether we live in East Long Beach or North Long Beach

or downtown, we all need to be concerned about the welfare

of these members of our community. They need our help.

LBBJ: It’s also important to business, because those are

customers. And retail stores especially could use more

business. What is the answer to getting low-income peo-

ple to move up? A lot of people think it’s raising the min-

imum wage. We think it’s education and people working

hard to move up.

Garcia: I think it’s a lot of things. I personally believe that

the single most important thing is education. I think edu-

cation is an economic development driver. Education

helped my family and I out of a tough situation. So having

access to a quality education, being able to go to school,

succeed, get on a career track, or get on a college track, I

think is something that we want everyone in our commu-

nity to have. And not everyone is able to go through that

because along the way there are other factors. Along the way, if you’re going to school

but you know that your parents aren’t home because either they’re working or it’s a sin-

gle-family household, or you have to worry about food on the table, or worry about your

mother being sick and she can’t afford healthcare, all of that affects your educational ex-

perience. So, while education is by far the single most important thing, there are other

factors in someone’s life that impact their ability to succeed.

LBBJ: Is there an initiative that could be developed that helps low-income people in Long

Beach get an education or learn a trade but they do not now have the means to do so? 

Garcia: There are. One, not everyone starts at the same place. That’s why a preschool

initiative is so important, because we know the research says that once a young person is

at the first or second grade, there are already students who are behind. So it doesn’t matter

where they’re at by the time they get to high school or college because they are already

behind in their ability to learn. We know that, from an investment point of view, when you

get and equalize education for students or a community, and that starts in preschool, then

everyone is prepared when they start kindergarten to hopefully be around the same place.

That’s why we’re focused on that as an initiative. That’s the same reason why we’re focused

on internships. We know that when students are at the high school or college level, we

give them an opportunity to work, to make a little money, to help their family out, or to

learn a trade or skill, then they’re better prepared to make choices. I hear so many stories

about interns who never really had a job, came from a low-income family, got an intern-

ship, and then got hired by the business. And they’ve been there for five, six, seven years,

because that business owner or nonprofit gave them a shot. And maybe they wouldn’t have

gotten that shot if they would have just walked in to the door without any experience. 

LBBJ: Seems that education is the answer to a lot of issues. 

Garcia: It is the answer. Of course. 

Questions From Readers
LBBJ: It seems city council meetings often run very long and people have to wait a long

time to testify on an issue. What can be done about this?

Garcia:My job at council meetings is to manage the agenda.

LBBJ: And we congratulate you. You’re doing a great job. 

Garcia: Thank you. I think it varies. Having been on the council prior to being mayor, I

don’t know it’s much different. I think that some nights go long because the issues are big.

Other nights are shorter because the issues are not as big. Right now we’re in budget season

so we’re attaching budget hearings to council meetings, so of course they’re going to go

longer. Last night [August 18], sure we could have been out of there by 8:30 p.m. or 9

p.m., but we also had the budget so we went an hour and a half, two hours longer.

The system we have right now works. We’re meeting three times a month as a body –

every week except the last Tuesday of the month. I also think there is a new council that

has new ideas and so, sure, they’re going to want to bring forward their ideas and they

have a right as an elected member to agendize items. At the start of every large new coun-

cil, you’re going to have additional items because they are interested and they are making

commitments to their community. You’re always going to have a little bit of that, but gen-

erally I think everything is running pretty smoothly. 

LBBJ: Maybe at the beginning of a council meeting you

can ask for a show of hands on who’s here on a particular

issue. Whichever issue has the most “hands” goes first?

Garcia: Everyone has a right to his or her three minutes. 

LBBJ: How about when you know it’s a heavy agenda, the

council meeting begins earlier, say 4 p.m., get public testi-

mony out of the way, license issues, consent calendar, etc.?

Garcia: Well, I just want to remind you that we have a

part-time city council. 

LBBJ: What is the City of Long Beach currently doing to

attract and support startups in tech industry jobs?

Garcia: That’s why we have the Bloomberg Innovation

Team. Part of this budget also creates a tech innovation

center downtown. We’re meeting with tons of startups right

now. I would think more activity has happened in this area

in the last six months than has ever happened in the city. 

LBBJ: It cost $792.66 in business license fees to start a

single-employee tech startup in Downtown Long Beach.

That includes the business district assessment. Culver City,

Santa Monica and Downtown L.A. are all around $300 for

similar businesses with $100,000 or less in gross receipts.

Downtown Long Beach is one of the most expensive

places in Southern California to start a business. Are there

any plans to reduce the fee structure for new tech startups?

Garcia: We are looking at addressing that. It’s concerning

and I get that. We are having conversations about that.  

LBBJ: The per employee fee [$17.95 for the startup], seems high. There’s also the annual

increase based on the Consumer Price Index that adds up. Another incentive is to waive

the business license fee the first two years for certain startup businesses. 

Garcia: We’re talking about all those things. 

LBBJ: What is the city doing about the large-scale power outages? I remember reading

that Garcia wanted to attract tech companies to Long Beach, but it’s kind of hard to attract

tech companies when you have several large power outages in such a short time span.

Garcia: We asked the public utilities commission, which regulates utilities, to investi-

gate, which they’re doing. This week we’re having a pretty large town hall with leg-

islative delegation. As you know, we don’t regulate the utilities. I have been meeting

with them, they know how frustrating and unacceptable this situation is that they put

us in, particularly the larger downtown outage. It’s a serious issue, we’re taking it very

seriously, we’re taking our time with it, and we’re working with them. We’ll have some

answers within the next few weeks or months. 

LBBJ: When is the “convenience fee” of $4 per payment [to pay city invoices, including

utility bills] going to be eliminated? I can pay all of my other bills online without any

charge. There’s an automatic pay, but I won’t give permission for it to be taken out of

my account.

Garcia: I’m absolutely aware of this. It’s being discussed, and I don’t think it’s a good

business practice. You have to pay a fee to pay online. The city is charging folks to go

through the process that is the easiest and the most simple – which is online. So we

shouldn’t be charging people to pay their bills online. That’s something we’re discussing. 

LBBJ: Have all rape case DNA kits been tested, or do we have a backlog? 

Garcia: I would have to check. [Later, a police department spokesman told the Busi-

ness Journal that all kits had been tested.]

LBBJ: What are your plans to deal with the mentally ill in downtown?

Garcia: First, one of our drop-in centers for a lot of folks who have mental health chal-

lenges and mental illnesses is actually moving from its current location to Mental

Health America, which is on Long Beach Boulevard. That will have an impact, at least

in some of those downtown communities, but the bigger issue is how are we getting

them help and how is the city interacting with those with mental illness? It’s incredibly

sad and it’s also frustrating for a lot of people. I get that. But our police officers are

going through mental health training, the D.A. has this whole mental health initiative

that we’re involved with in how to work with the mentally ill, and deal with the mentally

ill and try to get them housing and support. As you know, when you look at our home-

less population, there’s a direct relationship with them also being mentally ill. It is a

sickness and we have to be able to treat it and get these people help. 

LBBJ: What about homeless veterans?

Garcia: Our goal is to end veteran homelessness by Christmas, and we are doing a very
good job of that. We will probably give a report on that around Veteran’s Day, and then

see where we’re at.

LBBJ: Thank you for your time. Anything else you’d like to share?
Garcia: I love Long Beach. This has been a good 13 months. We have a lot of work to do
still, but I think things are going really well. �
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“I love Long Beach. 

This has been a good 13 months. 

We have a lot of work to do still, 

but I think things are going really well.”





� By SEAN BELK
Staff Writer

A
s one of its first ventures into aviation, Toyota

Motor Sales, USA, Inc. purchased a fixed base

operation (FBO) – akin to a gas station with hotel

concierge service for private aircraft travelers – at Long Beach Air-

port in 1989. 

The FBO known as AirFlite, first developed by World War II

test pilot John Myers, today is ranked among the highest in the in-

dustry for customer service and continues to outshine its competi-

tors across the United States and beyond. 

This year, for instance, is the second in a row that a survey by

Aviation International News (AIN) has ranked the facility the No.

1 FBO in the Western Hemisphere, beating thousands of other fa-

cilities in the United States in customer service. 

“We are the ‘air elite,’” said John Tary, a seasoned pilot who has

worked as AirFlite’s general manager for six years. “That’s our

service brand . . . When you come in here, what you’re going to

get is all the amenities. We are always trying to go the extra mile.”

Toyota purchased the FBO just as the Japanese automaker had

formed its own flight department in hopes of breaking into the avi-

ation industry. 

In 1991, Toyota built AirFlite’s four-story terminal building,

where pilots, crew and passengers of all kinds walk through on a

daily basis. Today, the building offers a computerized flight plan-

ning room, food catering, courtesy transportation, five executive

conference rooms, showers and other amenities. 

Toyota originally envisioned that AirFlite would serve as the cor-

porate headquarters to a series of FBO facilities around the world.

The automaker even eventually built its own small aircraft – the

single piston TAA-1 prototype – as well as an aircraft engine. 

Facing a tough industry, Toyota’s foray into aviation dithered, but

the corporation diversified its aviation interests. Toyota kept its one

FBO facility in Long Beach that would support the corporation’s

local flight department while also serving as the landlord for other

aviation businesses. 

Being a global company, Toyota quickly learned the benefit of

business aviation and grew its fleet of corporate jets, many of

which are housed in AirFlite’s vast hangar space. 

Despite some negative perceptions of corporate aviation, Tary

said such aircraft are necessary “business tools,” especially for in-

ternational corporations such as Toyota. 

“In Toyota’s case, specifically, these airplanes are business

tools,” he said. “They allow executives to meet face to face and do

business. The airplanes are used 100 percent for business. They

allow a global company to really get out and see the industries, be

at the facilities, be with the people, take care of problems and cre-

ate new businesses.”

AirFlite’s facility employs 70 people, from customer service rep-

resentatives (trained in Ritz Carlton service standards) to staff for

Toyota’s corporate flight department and flight maintenance oper-

ations, Tary said.  

The 16-acre complex has two large 29,000-square-foot commu-

nity hangars, one of which houses Toyota’s own corporate aircraft

along with a mixture of other private jets for clients seeking tem-

porary stays. 

The other community hangar was converted from Cessna’s for-

mer Citation service center that moved to Arizona in 2009. The

structure, which includes office space, also houses Aircare Facts,

an industry leader in providing crew member emergency training

using specialized flight simulators. 

AirFlite also has 19 individual private hangars totaling about

55,000 square feet for clients seeking a more permanent home for

their aircraft, he said. 

In addition, the complex operates a state-of-the-art fuel farm,

which sells jet fuel and Avgas (for piston engine aircraft) as well

as unleaded and diesel fuel to service its own vehicles. 

As for the more than 20-year-old terminal building, Toyota has

recently invested about $100,000 into the facility, redesigning the

customer service desk and adding audio-visual equipment to the

conference rooms. 

AirFlite’s high marks come from its superior customer service,

said Tary, who knows firsthand the needs of pilots and crews, as

he once flew corporate jets fulltime for Toyota for 10 years before

being hired as AirFlite’s general manager. 
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“We refer to Long Beach

Airport as ‘the easy-in,

easy-out airport.’ 

It’s a pilot’s dream 

because there are no 

delays, the taxi times 

are very short and to get

from the airport onto a

freeway takes minutes,

where other airports 

have their challenges.”

John Tary
General Manager

AirFlite
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He added that the FBO goes out of its way to accommodate clients, explaining that

all staff members wear cards with Toyota’s philosophy of high quality standards on

their security badges. 

“The key to everything, to me, is consistency; to have good customer service programs

and be able to execute them consistently,” Tary said. “That’s the bottom line. We do small

things, such as put cold water bottles in the rental cars that we provide without asking,

but we make sure it’s there every time.”

Part of AirFlite’s attractiveness is Long Beach Airport itself, he said, adding that the

airport provides a large 10,000-foot long runway to accommodate aircraft as large as the

Russian Antonov. 

Tary explained that, U.S. Customs and Border Protection was once accepted for private

international flights at AirFlite’s facilities. He said agents would come to the facility to

clear crew and passengers, including Toyota executives. 

However, the practice was discontinued in 2006, Tary said. Today, there are some “very

rare exceptions” where international flights can be done but would be a “satellite delivery,

not a normal non-governmental passenger flight,” he said. 

Long Beach Airport is currently studying the option of establishing a U.S. Customs fa-

cility at the airport at the request of the airport’s primary air carrier JetBlue Airways.   

Tary added that international clients are still able to utilize the FBO by checking in

at other airports in the United States and then flying in, noting that Long Beach Air-

port has quick freeway access and is centrally located between Los Angeles and Or-

ange counties. He said the airport’s prime Southern California location attracts a

diverse client base, ranging from movie stars and U.S. presidents to families and busi-

ness executives.

“Everybody walks through the doors somehow, some way,” Tary said. “We refer to Long

Beach Airport as ‘the easy-in, easy-out airport.’ It’s a pilot’s dream because there are no

delays, the taxi times are very short and to get from the airport onto a freeway takes min-

utes, where other airports have their challenges.” �
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John Tary has served as AirFlite’s general
manager for the past six years. (Photograph
by the Business Journal’s Evan Patrick Kelly)
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and staff, the city’s built-in trade and trans-
portation infrastructure in the form of its
port and airport, as well as the city’s edu-
cated and diverse talent pool.
“I consider Long Beach’s greatest asset

from a business standpoint to be that it is a
business-friendly city with an entrepreneurial
spirit,” James Callahan, chairman, president
and CEO of Nautilus International Holding
Corporation, told the Business Journal in an
email. Callahan’s company is building its
new headquarters at Douglas Park, where it
will relocate early next year from its current
headquarters in Wilmington.
“There is a definite buzz about Long

Beach from a business lens, and having been
born and raised in the city, I’m proud to see
it,” Callahan wrote. “That is a major reason
why I suggested to my board of directors that
it would be good for the corporation to relo-
cate to Long Beach from its current location
in Los Angeles [County], where the com-
pany has been since 1923,” he explained.
“Long Beach is a business-friendly envi-

ronment with a long history of support for
the energy industry.” Frank Komin, execu-
tive vice president of southern operations
for California Resources Corporation, a
spin-off company of Occidental Petroleum,
said in an email. He also pointed to the ac-
cessibility of city staff, the mayor and city
council and other government officials as
one of Long Beach’s strongest points from
a business perspective.
Ralph Combs, manager of corporate de-

velopment for The Termo Company, a
Long Beach-based oil and gas business,
also highlighted the accessibility of public
officials and city government as a whole as
one of Long Beach’s strongest assets. Also
of importance to Combs is Long Beach’s
location, which he noted is “central to
many areas in Southern California.”

Long Beach’s central location between
Orange and Los Angeles counties is help-
ful in that it enables businesses to reach
out to more potential employees, accord-
ing to Paul Lin, CFO of United Pacific In-
dustries Inc., which has its headquarters at
Douglas Park. The company manufactures
automotive parts. “This helps human re-
sources in recruiting from a larger pool of
candidates,” he said.
United Pacific’s location in Douglas Park

has also proven to be helpful. “[The] high
corporate image of Douglas Park allows
my company to be associated with Virgin
Galactic, Boeing and Mercedes-Benz,” he
said, referring to prominent tenants in the
business park. Douglas Park’s location next
to the Long Beach Airport and near multi-
ple hotels also “makes hosting corporate
events easier,” he pointed out. 
Lin also cited the Port of Long Beach as

one of the city’s strongest assets that is key
for his business. “Close proximity to the
port helps reduce trucking fees per contain-
ers and [facilitates] faster deliver of con-
tainers,” he explained.
Headquartered in the Westside Long

Beach industrial area, SnugTop, a global
supplier and manufacturer of camper shells
for autos, also benefits from quick access
to the port. “We are an exporter,” explained
Hartmut Schroeder, president and CEO of
SnugTop. “I have always felt that the prox-
imity here to the port for our container
shipments was a big asset,” he said, noting
that SnugTop ships its products all over the
world. With its headquarters just blocks
from the port, SnugTop has an advantage
over its competitors, most of whom are
landlocked further inland, Schroeder noted.
Executives identified Long Beach’s aca-

demic institutions as a vital asset for re-
cruiting educated employees. 
“For me, the best part of having our busi-

ness in Long Beach is the quality of talent
in Long Beach and close proximity to tal-
ent from Long Beach State, Long Beach
City College and other Cal State [Univer-
sities] and UCs down the road,” Aaron

Leon, founder and CEO of LD Products,
Inc., wrote via email. LD Products, which
sells printer supplies online, is headquar-
tered at Douglas Park. “Our talent pool is
great.” Leon added that, in comparison to
other nearby beach cities like Santa Mon-
ica, Long Beach is more affordable. 
“We have a growing economy comple-

mented by outstanding educational re-
sources, including a state university, a
community college and numerous technical
training institutes,” Chris Wing, CEO of
Long Beach-based SCAN Health Plan,
wrote to the Business Journal. Wing is also
a Long Beach native and resident. “Long
Beach is blessed with many tremendous as-
sets, but perhaps greatest of all is our citi-
zens and the pride we take in knowing what
a wonderful community this is in which to
live, work and raise a family,” he reflected.
Although The Boeing Company is ap-

proaching the closure of its C-17 Globe-
master III manufacturing program in Long
Beach, the company retains operations
here, and recently added about 1,000 jobs
spread across Long Beach and Seal Beach.
Tom Croslin, vice president of the South-
ern California Engineering Design Center,
pointed to the city’s long history as a hub
for the aviation and aerospace industry as
a valuable resource for his company.
“California’s highly skilled workforce

and availability of future talent is a strong
asset not only for the City of Long Beach,
but also for our company and the industry
as a whole,” Croslin said in an email. “Tap-
ping into the talent pipeline, here at Boe-
ing, enables access to a competitive and
adaptive workforce that will carry us
through another century of innovation and
success.” He continued, “Long Beach has
a rich aerospace history and much of the
talent and supply base has remained.”
A defining positive aspect of Long

Beach’s community and workforce is that
they are diverse, many executives pointed
out. Long Beach is known as “the interna-
tional city,” after all.
“Long Beach’s strongest asset is its diver-

sity . . . the people, food, arts, neighborhoods
and industries in this city are amazingly vi-
brant and unique, yet come together to cre-
ate a rich community fabric,” John Molina,
CFO for Long Beach-based Molina Health-
care, told the Business Journal.
This characteristic was key in attracting

Forever 21, a major international retailer,
to recently open its first location in Long
Beach at the Pike Outlets. The store is a
new concept by Forever 21 called F21
RED, which offers a deeper inventory of
the company’s basic fashion staples such as
camisoles, leggings and shirts. 
“Long Beach is one of the largest cities

in Southern California. From students to
young adults to mothers, Long Beach is
home to a diverse community,” Linda
Chang, vice president of merchandising
for Forever 21, said in an email to the
Business Journal. “This is part of what
makes the city a prime location for our
new F21 RED store.”
The diversity of Long Beach is an asset

for fiduciary investment management firm
Halbert Hargrove, which was founded in
Long Beach in 1933, according to Chair-
man and CEO Russ Hill. “One of the great-
est strengths of Long Beach is that we do
have such great diversity and we have a
way to channel it because of the education
compact that takes kids through high
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school, city college and Cal State Long
Beach,” he said, referring to the Long
Beach College Promise. “We have a very
active internship program, with usually as
many as seven [students] at a time from Cal
State,” he added.
“Working with California State Univer-

sity, Long Beach to hire interns “has been
extremely effective for us in recruiting a
broad ranges of ethnicities, but also a lot of
women into the business, which is very dif-
ficult otherwise to find,” Hill said.
Nancy Froom, vice president and director

of Wells Fargo’s California Trust Center, lo-
cated in Downtown Long Beach, also said
Long Beach’s diversity is valuable to her
company. “The diversity that the Long Beach
business community offers is of the upmost
importance to remain competitive,” she said.
“Wells Fargo specifically encourages a di-
verse culture and Long Beach is the perfect
location to foster that type of culture.”
Michael Miller, president and CEO of

International City Bank, headquartered in
Downtown Long Beach, explained that
Long Beach is diverse in many ways – not
just because of its inhabitants. The city’s
strongest asset, he said, is “The diversity
that the city as a whole represents, not only
in terms of culture but [also] business and
the attractions like the Queen Mary and the
Aquarium and the coastline itself.”
Being on the coast is a big selling point

for the city’s hospitality and tourism indus-
try, according to Steve Goodling, president
and CEO of the Long Beach Convention &
Visitors Bureau (CVB). According to
Goodling, “Long Beach’s waterfront loca-
tion and being central to both L.A. and Or-

ange County,” are the city’s most appealing
assets. Also crucial to the hospitality and
tourism industry is quick access to local air-
ports. “We have great lift, both international
and domestic, between LAX, John Wayne
and Long Beach Airport,” Goodling said.
The City of Long Beach’s staff and

elected officials also wield a positive influ-
ence, Goodling pointed out. “The other big
component beside the physical components
[of the city] is the cooperation and the de-
sire to help others establish themselves in
Long Beach by both elected officials and
city management,” he said. “There is a
strong desire to help people succeed here,
because as they succeed, the city succeeds.
And it is a very genuine desire.”
Joel Yuhas, a Long Beach resident and

president and CEO of Dignity Health St.
Mary Medical Center, took a bird’s-eye
view when expressing what he finds to be
Long Beach’s strongest asset. 
“Long Beach has most of the resources

of a large world-class city to support its
progressive business climate: active cham-
ber of commerce, organized business com-
munity, excellent higher education systems
that build a rich and diverse workforce to
draw upon, diversified and evolving econ-
omy, and relatively affordable market com-
pared to other cities in California,” he
stated in an email to the Business Journal. 
Joel Farrier, senior vice president and

Los Angeles metro area leader for the in-
ternational engineering firm AECOM, also
responded with a broad perspective. The
firm has a branch in Long Beach. “With its
global maritime port, natural resources,
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manufacturing and commercial strengths,
Long Beach’s economic basis is among the
nation’s top echelon of cities,” he said.
Long Beach’s Greatest Weaknesses
Discussion about Long Beach’s greatest

weaknesses varied among local business
executives, but a few were united in the
opinion that the city needs to have a more
cohesive self-image and should be more
well-known nationally, given its merits.
“I really think it is our self image, or

lack thereof,” Hill of Halbert Hargrove
said when asked to identify Long Beach’s
greatest weakness. “We don’t know if we
are [identified by] the Queen Mary or oil
wells or tourism, and we’re kind of sand-
wiched between Orange County and Los
Angeles,” he said. 
While Long Beach’s central local be-

tween Orange and Los Angeles counties is
considered an asset by many businesses, it
also causes Long Beach to be overshad-
owed, Hill pointed out. 
“If we were almost any place else in the

country, we would be a standalone city . . .
considered of greater significance,” he
said. “When you think about the port and
all the other things that actually come out
of Long Beach, we ought to think more of
ourselves than we do,” he explained.
“When I go around the country and I say
this is where we’re headquartered, I fre-
quently have to explain what that means.”
Leon of LD Products had a similar per-

spective on Long Beach’s self image. “The
biggest weakness for Long Beach might be
its branding in the general L.A. area,” he
wrote. “If you aren’t from the local area,
the most you usually know about Long
Beach is the port and Queen Mary. It does-
n’t say much for a city that its claim to fame
is an 80-year old ship.” 
Leon also pointed out that Downtown

Long Beach is “off the beaten track” from
other cities due to its location at the end
of the 710 Freeway. “Possible talent we
could hire that is unfamiliar with Long
Beach in the Greater L.A. area and might
choose a company in Santa Monica or
Irvine before digging deeper into who we
are and what a great development we are
in at Douglas Park,” Leon said.
If candidates make it far along in the in-

terview process to visit LD Products onsite,

“they are often wowed after exiting the 405,
passing the new airport facilities, seeing
the huge Mercedes facility and then Virgin
Galactic on their way to our new LEED
Platinum headquarters,” Leon noted.
AECOM’s Farrier pointed out that, while

the city has strong diversity, cultural tradi-
tions and environmental assets, those qual-
ities are “less known” than perhaps they
should be. “Long Beach has become such
an attractive city with a great waterfront ex-
perience, that its livability qualities merit
more attention,” he wrote.
While the city’s recognition outside of

the area may need improvement, Hill said
that Mayor Robert Garcia is moving in the
right direction through positive messaging
and outreach.
Long Beach’s size – about 52 square

miles – is also a challenge for some busi-

nesses, as pointed out by Chang of Forever
21. “Given the magnitude of Long Beach,
business owners are also presented with the
challenge of identifying the best real estate
location . . . and whether a secondary loca-
tion is needed to ensure they are touching
the whole city,” she said in an email.
Other weaknesses identified ranged from

issues related to the cost of doing business
to aging infrastructure to community is-
sues, such as crime.
For Lin of United Pacific, Long Beach’s

greatest weaknesses revolve around costs,
including the high cost of real estate, quar-
terly association fees for Douglas Park
and a “higher business license tax than
other cities.” He also cited “an inability to
get other telephone carriers except Veri-
zon” as an issue.
Yuhas of Dignity Health St. Mary Medical

center touched on a hot topic in Long Beach
at the moment – whether or not to add a cus-
toms facility to the Long Beach Airport. 
“One opportunity for the city to leverage

its many assets would be to expand its ac-
cessibility at the Long Beach Airport,” he
said. “The airport is definitely an asset but
underutilized for its capacity. International
and increased commercial flights would
help support business, increase tourism and
trade, and showcase our great city.”
California Resources Corporation’s

Komin and Termo’s Combs both identi-
fied maintenance as a citywide issue.
“[The] aging infrastructure that led to the
recent power problems affecting the
downtown area” is one area of weakness
for the city, Komin said. 
According to Combs, Long Beach’s great-
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est weakness is, “Not keeping up with public
maintenance of our parks, libraries and other
public spaces, and not building out more
across a wide range of neighborhoods.” He
also wrote that “not appreciating/taking ad-
vantage of its natural resources such as the
waterfront, our oil reserves, [and] our beach”
is another area of weakness for the city. 
“Correcting these weaknesses would

contribute to public well-being and happi-
ness, and in turn create a better business
environment,” Combs concluded.
Callahan’s concerns were related to pub-

lic safety and well-being. “I consider Long
Beach’s greatest weakness at this point to
be crime and its visible homeless situa-
tion,” he told the Business Journal. “With
the exciting redevelopment of the civic cen-
ter . . . it will be important for the city to
solve effectively the difficult problem of
homelessness in the civic center area.”
An issue of public health was of particu-

lar concern to SnugTop’s Schroeder. “The
city has been good to us over the years. My
biggest issue is with the air quality. That
has more to do with the port than with the
city itself,” he said. “Air quality issues are
a problem here.” 
Schroeder also lamented the loss of the

Enterprise Zone and redevelopment
agency, both of which provided incentives
for business growth and development, but
he emphasized that these programs were
lost due to decisions made at the state level.
Croslin of Boeing didn’t identify an area

of weakness of concern in Long Beach, but
he did point to pressures at the national
level that are making things uncertain for
the company’s future. 

“The future of the defense and aerospace
industry is in a constant state of flux,”
Croslin wrote. “It is difficult to predict the
outcome of the FY16 defense budget and
the future of the U.S. Export-Import Bank
Reauthorization, and how the ripple effect
will impact programs and jobs in the re-
gion.” In August, Boeing announced lay-
offs at an El Segundo satellite
manufacturing facility due to business lost
as a consequence of the shutdown of the
U.S. Export-Import Bank.
While Wing didn’t identify a weak point

for Long Beach, he did have a few words
of caution for the city. 
“Long Beach owes its roots and her-

itage to our deep water port,” he said.
“While that will always be our founda-
tion, we need to be careful not to become
too dependent on that, which is why it is
so marvelous for longtime residents like
me to see the leadership role Long Beach
has developed in technology, aerospace,
trade engineering, telecommunications
and health care.” 
Moving forward, Miller of International

City Bank said he hopes the city remains fo-
cused on attracting more businesses. “Going
out and trying to attract and seek new busi-
nesses that are not a part of the landscape
right now, I think is critical,” he said.
“For me, the yellow flag is the constant

vigilance to ensure that the communica-
tion lines remain open between elected of-
ficials, the city and the businesses so that
we don’t become like other cities,” the
CVB’s Goodling said. “I don’t think we
should ever forget that, because that is
what really separates us from others.” �
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California State University,
Long Beach

CSULB Corporate Education:
Business Solutions that Work

California State University,
Long Beach (CSULB) pro-

vides companies, and their employees, ex-
clusive access to the largest state university
system in the world. Through the College
of Continuing and Professional Education
(CCPE), CSULB provides solutions that
will help facilitate the growth and develop-
ment of California’s workforce to compete
in a dynamic, global economy.
Through one-on-one consultations,

CSULB’s Corporate Education division
develops flexible learning solutions to en-
sure business-training needs are addressed
and met. Developed to meet the specific
needs of companies and organizations,
these customized training programs can be
delivered through a variety of formats.
Clients have included Long Beach Transit,
California Department of Corrections and
Rehabilitation, Goodwill SOLAC, Disney,
Boeing, and more.
Recently, Caliber Collision, the nation’s

largest collision repair company, sought a
customized HR program. With rapid ex-
pansion, and much of their growth coming
from acquisitions, the need to employ ef-
fective team training was vital to ensure
management personnel were on the same
page. Working with local California man-
agers and Caliber Collision executives,
CSULB developed a customized, 36-hour,
HR certificate training program.
“I use the material weekly,” said Kay

Wendeborn, Caliber Collision’s Inland Em-
pire Regional Office Manager. “We gained
much from the six days. The instructors
were fun and upbeat. And, being able to
have more education in a short time, with a
certificate in HR training, is a great thing.”
In addition to customized programming,

CSULB helps identify funding sources
available to qualified companies.
CSULB’s partnerships with a variety of
state agencies looking to fund workforce
development training presents opportuni-
ties for companies to receive capital for re-
training current employees, new hires, and
special employment training. Contact
Tracy Palacios at CorpEd@csulb.edu or
call (562) 985-2640 to learn more about
leveraging these training dollars.
Work Smarter. Stay Competitive. Make

Wise Investments in your Staff.

Coldwell Banker Commercial
BLAIR WESTMAC

California Split Tax Roll Update 

There has
been a lot

of activity on Split Roll
Property Tax in Califor-
nia this year. The pro-
ponents of removing
Proposition 13 protec-
tions from commercial
property have opened
up several paths of at-

tack, including an effort to gather signa-
tures for a proposition, introducing a bill in
the State Legislature, funding of a full
media effort, and aggressive efforts to get
city councils and school boards to endorse
these efforts.
Along with other commercial real estate

organizations, the International Council of
Shopping Centers (ICSC) through the Cal-
ifornia Business Properties Association
(CBPA) is doing everything they can to
track all of these efforts and push back.  
As leaders of our industry, we simply

ask that you be aware of what is happen-
ing so you can educate colleagues,
clients, landlords, tenants, and policy-
makers of the negative impacts that a split
roll property tax would have on property
values, leasing rates, jobs, and economic
activity. For more information, please
contact ICSC through the California
Business Properties Association. 

Downtown 
Long Beach Associates

There’s an
aura of

change in Downtown
Long Beach, or what lo-
cals and businesses
alike are beginning to
call DTLB. Some are
even referring to it as a
renaissance of sorts and
we at the Downtown

Long Beach Associates (DLBA) couldn’t
agree more.
This is why – beyond DLBAs foci on

events that draw 50,000 people annual
and provides an economic impact of
$1.88M a year to our community; beyond
our placemaking efforts that create a
more beautiful and safer Downtown and
beyond our advocacy efforts – we harness

an earnest amount of attention on eco-
nomic development defined as business
recruitment, retention, expansion and job
creation. Our economic development
team goes beyond advertising DTLB’s
prime location; it acts as a cog in assuring
that businesses, both small and big, un-
derstand that DTLB is more than just a
place but a home to envision greatness
and a road to success.
DLBA acts as conduits between busi-

nesses and the City, helping maintain a
healthy relationship while guiding new
businesses through all phases from site se-
lection to permitting to grand openings. For
those not quite sure of where they stand on
the entrepreneurial spectrum, questioning
whether they wish to jump into the realm
of owning a business, we offer training and
education with courses geared toward busi-
ness essentials—loans to social media, per-
mitting to outreach.
This advocacy role DLBA plays is help-

ing shift and shape the economic façade of
the DTLB and stems from an authentic be-
lief that our community is striving to be
more business friendly and better connect
our community.
We are in a renaissance, not just ap-

proaching one. Progress and development
proves what residents and business owners
have known all along: DTLB where busi-
ness comes to grow.

Halbert Hargrove 
Global Advisors

While protecting your legacy,
we’ve established our own.   

Halbert Hargrove Global Advi-
sors has been part of the fab-

ric of the Long Beach Community for
decades.  We are a CEFEX (Center for Fi-
duciary Excellence) certified financial ad-
visory firm that strives to always puts our
clients’ best interests first.  To which you’re
probably thinking: “Right.  You’re a finan-
cial advisor – of course you have to put my
interests first when managing my wealth.” 
If only it were that simple – like physi-

cians, there are many types of financial ad-
visors, and not all of them are legally
bound as true fiduciaries to do what’s right
by you and your family, every single time
they offer advice on where and how you
should be invested.  We are.  
The only measure that matters to us is

that we aim to be an extension of our
clients’ family. Our goal is to be our clients’
life-long partner in achieving financial and
wealth goals with long-standing client en-
gagements and, in many cases, to establish
a legacy that outlives our clients. We be-
lieve, this is exemplified by the depth of
our relationships with our clients, and the
community in which we live and work.   
We believe reputations are built over the

decades, through the bull and the bear mar-
kets. Through volatility and tranquility,
high highs and low lows.  We wouldn’t pre-
sume to say we’ve “seen it all” – but our
experience has been valuable.  To learn
more and see how it might serve you, visit
our website at www.halberthargrove.com.
Disclaimer:  Past performance is no guarantee of

future results.  There is no guarantee that the views
and opinions expressed herein will come to pass.  In-
vesting in the stock market involves gains and losses
and may not be suitable for all investors. This adver-
tisement has been paid for by Halbert Hargrove
Global Advisors, LLC. No portion of this advertise-

ment is to be interpreted as a testimonial or endorse-
ment of the Firm's investment advisory services and
it is not known whether the clients referenced approve

of the firm or its services.

Holiday Inn 
Long Beach Airport

Join us for breakfast, lunch or din-
ner at the Panorama Grill &

Lounge. Located at the top of the Holiday
Inn Long Beach Airport. This upscale
eatery boasts unbeatable California-style
cuisine and a 180-degree view of Long
Beach Skyline, ensuring patrons a memo-
rable experience. Fresh ingredients with
big flavor and casual sensibilities make the
Panorama Grill & Lounge an easy choice
in Long Beach restaurants. Take advantage
of our offers: 
• $10 Off Breakfast, Lunch or Dinner

with Entrée Purchase of $50 or more OR
• 20% Off Breakfast, Lunch or Dinner

with Entrée Purchase
Cannot be combined with any other dis-

counts or promotions. Offer expires Janu-
ary 23, 2016. No Cash Value. Alcoholic
beverages not included. Please present this
coupon to your server before ordering. Not
applicable for Holiday Brunches or New
Years Promo.  Excludes holiday or special
event. Not applicable to special menu or
Early Bird menu. Cannot be combined with
any other discounts or promotion. Limit
one coupon per visit. Not applicable for
banquet or catering. Valid at this location
only. Expires 1/23/16.

Holthouse Carlin 
& Van Trigt LLP 

Your Future Tax Refunds Are 
Sitting in Sacramento – Act Now   

Signif i can t
federal and

state tax benefits go un-
claimed annually.
On the federal side,

the last few years has
allowed very liberal
write-off of business
assets. Some of these
benefits have been

overlooked, but can be claimed in your cur-
rent filings or amended return. There are
also numerous tax credits available for cer-
tain employees hired, and specialty assets
you purchase, e.g. solar-powered equip-
ment, hybrid/electric cars, energy efficient
buildings, etc.
On the California side, there are two sig-

nificant pools of tax benefits:
Enterprise Zone and New Hiring Pro-

grams: While the program began winding
down at the end of 2013, most Long Beach
businesses can still generate credits on
“qualifying” employees hired by December
31, 2013 and are still earning wages.  Re-
funds for prior years may also still be avail-
able. EZ businesses that have a net increase
in employee headcount from year-to-year
may also benefit from a new hiring credit
available after 2013. 
California Credits Program (CCP):

Adopted in 2014, the CCP offers negoti-
ated income tax credits to businesses want-
ing to stay and grow, or relocate to
California. For the current state fiscal year,
there are $200,000,000 of available credits
– 25% allocated to small businesses. 
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Phase I involves a quantitative evalu-
ation of the cost-benefit ratio to the state
of the credit amount requested relative to
the size of the applicant’s investment. Ap-
plications that produce the highest return
on CCP’s investment moves to Phase II.
Phase II involves a qualitative evalua-

tion and documentation of factors includ-
ing but not limited to overall economic
impact, strategic importance of business to
the state, region, or locality, unemployment
in business area, and type of benefits pro-
vided to employees.
Tax credit agreements will be negotiated

by GO-Biz and approved by a newly cre-
ated five-person “California Competes Tax
Credit Committee.” Credits awarded have
a carry-forward provision of up to 6 years.
Go-Biz is looking to provide tax benefits

to fund businesses with higher than average
wages, strategic industries and/or a high-
growth business plan. 
Contact Blake Christian (562) 216-1800

/ blakec@hcvt.com / also visit us at
www.hcvt.com. 

LD Products 

Original ly
e s t a b -

lished by then 21-year-
old USC undergrad and
Southern California na-
tive Aaron Leon in 1999
as an ink and toner sup-
plier, LD Products has
quietly grown into one
of the largest U.S. on-

line retailers for all office supplies – and
the absolute largest for aftermarket ink and
toner. Also the 20th largest private, minor-
ity-owned company in Los Angeles, LD
ships more than 6 million cartridges nation-
wide every year. Its primary competitors
are Staples and Amazon.com.
Priding itself as an environmentally con-

scious business, LD Products’ call center,
fulfillment center, retail store and head-
quarters operate from a 110,000-square-
foot Platinum LEED-certified building in
Long Beach, California -- the first new
construction commercial building in the
United States to receive this certification. 
While LD Products provides both name

brand products as well as aftermarket (re-
manufactured and compatible) ink toners
and cartridges these days, it remains true
to its roots of keeping quality office sup-
plies affordable without sacrifice. In fact,
the company touts savings for customers
of up to 70 percent over name brand
printer supplies.
Now in its sixteenth year, LD Products

continues to maintain its start-up vibe,
which allows the company to be flexible
and responsive. Providing large business
capabilities with small business dedica-
tion, LD Products has been recognized by
Bizrate with its platinum circle of excel-
lence award (for customer service and on-
site experience) nine times since the
awards began in 2000. This is no accident,
as LD Products places a high priority on
customer satisfaction – even going so far
as to back up all of its products with a
lifetime 100 percent satisfaction guaran-
tee. Additionally, the company offers live
customer service from its California-
based call center seven days a week.
LDProducts.com – the ink & toner

experts!

NuVision 
Federal Credit Union

Discover the Difference with
Credit Union Commercial Lending   

Have you discovered the credit
union difference when it

comes to commercial real estate loans? Nu-
Vision is one of Southern California’s lead-
ing credit unions in Orange County,
headquartered in Huntington Beach with
13 branches throughout Los Angeles and
Orange Counties.
When you bring your commercial busi-

ness to NuVision, you’ll be in close contact
with a team of business lenders who are
committed to growing your business. 
Since NuVision is a credit union, we are

able to customize our programs to fit your
needs. As a local lender, we understand the
marketplace and can help you with the
needs of your business. Some features you
can expect on your commercial real estate
loans are no pre-payment penalties, loans
up $7 million, 30 year amortizations, and
competitive fixed rates on various terms. 
Look to NuVision as your business part-

ner, and work directly with your loan offi-
cer from start to finish on your loan.  In
addition to commercial loans, NuVision
also offers working capital loans and busi-
ness credit cards. 
When you work with NuVision to pur-

chase or refinance a building, you’ll discover
the credit union difference.  Our Business
Banking Officers are here to answer your
questions and get you started on one of the
most important decisions you’ll make. 
NuVision is a financial cooperative

owned by its members, not outside in-
vestors. Every member of NuVision be-
comes an owner when they join the credit
union.  In 1935, we started by serving the
employees of Douglas Aircraft; and now,
more than 80 years later, you too can take
advantage of NuVision’s great products
and services. Give us a call at
800.444.6327.

Port Of Long Beach

The Port of Long Beach is the
premier U.S. gateway for

trans-Pacific trade and a trailblazer in in-
novative goods movement, safety, envi-
ronmental stewardship and sustainability.
As the second-business container seaport
in the United States, the Port handles
trade valued at more than $180 billion an-
nually and supports 1.5 million trade-re-
lated jobs across the nation, including
300,000 in Southern California.   
As the industry enters the “Big Ship

Era,” the Port of Long Beach is one of the
few U.S. ports that can welcome today’s
largest vessels.
Founded in 1911, the Port serves 175

shipping lines with connections to 217
seaports around the world. Goods moving
through the Port reach every U.S. con-
gressional district.  
The Port encompasses 3,200 acres with

31 miles of waterfront, 10 piers, 80 berths
and 66 post-Panamax gantry cranes. In
2014, the Port handled more than six mil-
lion container units and is on track to reach
seven million in FY 2015.
Led by the five-member Board of Har-

bor Commissioners and Chief Executive

Officer Jon Slangerup, the Port began its
second century of service with a capital
improvements program topping $4 billion,
the largest in the nation. It is building
some of the most modern, efficient and
sustainable marine facilities in the world
to accommodate bigger and bigger ships,
while generating tens of thousands of new
jobs in the region.
The two largest projects are the replace-

ment of the aging Gerald Desmond
Bridge, budgeted at nearly $1.5 billion,
and the Middle Harbor Terminal Redevel-
opment Project at $1.3 billion. Middle
Harbor will be the most technologically
advanced container terminal in North
America, capable of moving more than 3
million container units annually while cut-
ting air pollution by half from previous
levels. The new landmark, cable-stayed
bridge will be safer and provide better Port
access than the current span.
The Port of Long Beach prides itself on

its culture of customer service and the
strong relationships it maintains with in-
dustry, community, environmental advo-
cates and partner agencies. It has received
many accolades from government and in-
dustry for its landmark green initiatives,
and industry leaders have named it "The
Best Seaport in North America" in 17 of
the past 20 years.

Superior Electric
Advertising, Inc.

Even if you haven’t heard of Su-
perior, chances are you’ve

seen their work. The company has created
some of the most iconic and recognizable

signs in Southern California including the
Mickey Mouse face at the center of the
California Adventure Ferris Wheel, the

40-foot tall Shaquille O’Neal and climb-
ing King Kong at Universal City Walk,
the “Grove” sign, anchored to Pacif ic
Theatres in The Grove shopping center
and the Dodger Dog sign at Dodger Sta-
dium. Superior also just completed a 68-
foot sign in the shape of a guitar neck
for a Rock and Brews franchise in
Buena Park.
Superior is one of the largest, pri-

vately-owned, custom signage fabrica-
tors in the western region of the United
States. They design, manufacture, in-
stall, repair and even arrange for the
permitting of outdoor signage. “We do
it all, from cradle to grave,” said Jim
Sterk, Chief Executive Officer and co-
owner of Superior. “We create highly
customized one-of-a-kind pieces, as
well as mass-produce others for some of
the best known franchises in the coun-
try, including Starbucks, McDonald’s,
Denny’s, and CVS.” 
Superior was founded in 1962 by Con-

rad Escalante. Shortly thereafter, Es-
calante asked Sterk if he wanted to “…
travel around the country and sell signs.”
Sterk accepted and never looked back.
Sterk, along with co-owner and Chief
Operating Officer Stan Janocha, get help
managing the business from President
Patti Skoglund-Adams and Chief Finan-
cial Officer Doug Tokeshi, as well as
about 125 loyal employees, many of
whom have been with Superior for
decades, including families with more
than one generation working at the com-
pany. In turn, Superior is loyal to its em-
ployees. Superior enjoys its home of 53
years in Long Beach. Located in a former
Coca Cola bottling plant, Superior re-
mains committed to Long Beach with
over 30% of its employees as Long Beach
residents. 
The quality workmanship and excellent

customer service they provide have made
Superior a leader in the design and fabri-
cation of signage. Superior has received
numerous awards and recognition for its
work from Signs of the Times, the sign-
industry’s leading publication.
Superior’s motto: “A business without

a sign… is a sign of no business.” �
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Know Your Body. own Your Health. 

learn More About ovarian Cancer.

I
n the United States, more than 20,000 women are diagnosed with ovarian can-
cer each year. While it is relatively rare, ovarian cancer causes more deaths

than any other gynecologic cancer. 
Types of Ovarian Cancer – There are three types of ovarian cancer: epithe-

lial ovarian cancer, germ cell cancer and stromal cell cancer. Epithelial ovarian
cancer is the most common, accounting for nearly 90 percent of ovarian cancers.
It forms in the epithelial cells on the ovary’s surface. 
The second type of ovarian cancer is germ cell cancer. This cancer starts in

the egg-forming cells in the ovaries. These account for about five percent of
ovarian cancers and are more common in younger women. 
Stromal cell cancer starts in the cells that produce female hormones. 
Symptoms of Ovarian Cancer – It is important to understand that the symptoms associated

with ovarian cancer are common and often times are the result of other causes. Symptoms of
ovarian cancer include: Extreme, sudden onset bloating/swelling; Pelvic pressure or abdominal
pain; Difficulty eating or feeling full quickly; Urinary symptoms (urgency or frequency)
However, women with ovarian cancer reported that these symptoms were persistent and a

change from their body’s normal behavior. 
Risk Factors of Ovarian Cancer  – A cancer risk factor is something that changes your

chance of getting cancer. Risk factors do not mean that you will have cancer, but are a tool for
helping you understand your body’s health. Risk factors for ovarian cancer:
• Age – A woman’s risk of developing ovarian cancer increases with age.
• Obesity – Women with a body mass index (BMI) of at least 30 have an increased risk of

ovarian cancer. 
• Reproductive History – Women who have been pregnant and carried a baby to full-term be-

fore the age of 26 have a lower risk for ovarian cancer. The risk decreases with each full-term
pregnancy, but women who have their first full-term pregnancy after 25 have a higher risk.
Breastfeeding may lower a woman’s risk. 
• Birth Control – Oral contraceptives decrease a woman’s risk for ovarian cancer as long as

she has used it for 3 to 6 months. The longer a woman uses them, the lower her risk. 
• Family History of Ovarian, Breast Uterine or Colorectal Cancers – If a woman’s mother,

sister, or daughter has had ovarian cancer, she may have a higher risk. Increased risk also can
come from the father’s side of the family. 
Lifestyle choices, like diet and smoking, also can have an effect on a woman’s risk of ovarian

cancer. These are not all of the risks for ovarian cancer, but they are important ones to be aware of. 
Know Your Body. Own Your Health.
Although many of the symptoms associated with ovarian cancer seem common and often times

are due to other causes, it is important for a woman to be in tune with her body and pay attention
to any changes. If a woman notices new symptoms that are occurring almost daily for more than
a few weeks this can be a sign of cancer. Don’t hesitate - seek medical attention promptly. 
(Kristine Penner, M.D., is a gynecologic oncologist at the MemorialCare Todd Cancer Institute

at Long Beach Memorial )

Six Ways To overcome 

our irrational judgements

T
he political storm clouds are building!
Along with this comes a landslide of

judgments. Have you stopped to consider
the part irrationality plays in those dia-
tribes?  There have been numerous books
and articles that expose our irrational
thinking.  
What does this have to do with judging?

Plenty. It’s easy to disguise our own opin-
ions and impressions as though there were some judge in
the wings holding court.
We can use these judgments  –sometimes unknowingly,

for our own personal opinions and preferences, which are
legitimate when left in those categories.
We can say: “That dress is ugly,” instead of saying, “I

don’t like the way that dress looks.” “That speaker is
wrong,” instead of saying, “I don’t agree with that speaker.”
What is the distinction? The first statements keep the

real judge anonymous. It’s playing it safe. It’s irrational.
We discover we are the judge.
It’s so easy to judge a person’s capabilities based solely

on the way they look. It’s irrational. We even compare our-
selves to others which leads to judging ourselves. It’s irra-
tional. We say, you can’t judge a book by its cover, but we
do it anyway. It’s irrational.
So how do you overcome this human tendency? Try

these thought practices:
1. Be Aware. When I acknowledge my tendency to make

snap judgments, I begin to see when it’s about to happen,
or that it just happened. By being aware, I am now in a po-
sition to control my behavior. Self-awareness leads to self-
management. 
2. Take Ownership. It’s my inner judge that has its own

preferences and opinions. There are numerous reasons why
I might be doing this. It could be anything from insecurity
to a need to win, or both. It might be based on faulty as-
sumptions about the person or issue. Ask, “What is the
opinion or preference I’m basing this on?”
3. Avoid Self-fulfilling Prophecies. They cause us to take

actions that “prove” the prediction is true. This has been
the path to failing friendships and deeper relationships.
“My relationships never last,” leads to the person pulling
away emotionally, which in turn proves the assumption that
her/his relationships don’t last. Or it can lead to injustice
collecting, where we selectively pile up the proof for our
judgment with no redeeming quality in sight.

4. Simplify Your Communication. Speak with more gra-
ciousness about differences of opinion. It’s easy to draw verbal
lines in the sand the moment a discussion begins.  This leads
to unneeded conflict. In more extreme cases it leads to vio-
lence. We all have had the experience of someone’s differing
opinion turning into an emotional Hulk – fighting in defense
of an overgeneralized judgment. Opinions are one thing. But
when they mutate into judgments, then hostility often be-
comes the mode of communication. Just watch the news.
5. Don’t See Danger Where There Is Only Difference.

Know the distinction between the two. There is often a fine
line. Opinions and differences always exist. If we fail to
see the other person or issue, then danger becomes the
dominant motivator.
6. Let Go Of At Least One Judgment Today. Convert it

to opinion or preference. You will discover a peaceful feel-
ing deep within.
One of the healthiest habits we can develop is the practice

of pinpointing destructive thinking patterns.As we own and
expose our mental and emotional irrationalities, our poten-
tial for deep friendships and well-being will increase.
It’s working for me! :)
(Mick Ukleja keynotes on topics related to leadership

and personal productivity. He’s president of Leadership-
Traq, and author of several books. His clients have in-
cluded Fortune 500 corporations and nonprofit
organizations. Check his weekly blog at www.leadership-
traq.com.)  

HealthWise

By MiCK

UKlejA

Three Money ‘Musts’ For Families 

Sending A Child To College This Fall 

A
fter purchasing a home, paying for college is, for the major-
ity of family’s the second largest expense. This column

varies slightly form my usual small business topic because I feel
it is very important. Following are a few financial tips for small
business owners and parents with kids on their way to college. 
Until now, your summers have been filled with family vacations,

swimming, cookouts, and more. But if you have a college-bound
high school graduate in your household, this summer probably feels
different as you consider computers, bedding, school supplies, etc.  

Whether your child will be a Bruin, a Trojan, a Titan, or will be driving down
the street to Cal State Long Beach to be a Prospector Pete like me, this is an ex-
citing time for your child to take the next steps in becoming a successful adult.
Finances play a big part of that.
While it’s important to make sure your child has the creature comforts of home, it is

also vital  to help your student start their adult life on firm financial footing with tools
and  good personal finance habits that will serve them well throughout their lives. As
a parent and someone who has worked in the banking industry for almost 25 years, I
offer three steps that can help your family get financially ready for college:
1. Paying for College: There are many options for paying for college, including

tuition payment plans, scholarships, grants, federal and private student loans. Be-
fore you apply for a student loan, you should consider other financial means you
plan on using to cover costs. It’s important to understand the features of student
loans and consider a loan option that best fits your child’s personal and academic
needs. Any time you consider taking out a loan, have a plan for how you’ll pay it
off. Work with your banker to find the best plan for your financial situation.
2. Managing Money: For many young adults, going away to college is the first

time they will manage a budget or use other financial products such as checking and
saving accounts, debit cards, credit cards or insurance. Families can help their stu-
dents make sure they have the right accounts and services as well as an understanding
for how to manage them responsibly. When helping them create their budgets, don’t
forget to include expenses other than tuition such as rent, health insurance, gas, etc.
3. Building Credit: Helping students understand the responsible use of credit

and how it works can set them up for more financial freedom and choices down
the road. Help them understand credit basics and how, with smart planning, they
can get on the right path for financial success.  Your banker is a great resource,
and can help them understand how to make those key decisions.
As summer comes to an end, you and your child will begin a new life chapter.

By taking the time to build a thoughtful financial plan, you’ll be able to spend
more time with your family and truly make this summer season the most mem-
orable summer of them all. 
(Ben Alvarado, a 24-year veteran of Wells Fargo, is the president of the bank’s

So. Calif. Region, which stretches from Long Beach to Orange, Imperial and
San Diego counties.)
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new loan Program 

Hasn’t Caught Fire

W
hen it was announced in December
that Fannie Mae would be offering a

3-percent-down mortgage for homebuyers,
it was hailed as a possible breakthrough in
releasing the logjam that has plagued most
real estate lending since the housing bubble
and credit crash of 2007.
Not only was this move designed to clear

some of the stringent lending hurdles that had gone up be-
cause of the number of foreclosed properties during the Great
Recession with the resulting government bailout of banks and
the two major purchasers of home mortgages on the second-
ary market – Fannie Mae and Freddie Mac – it was also a
move to give relief to homebuyers who did not have a large
down payment.
Considering the Federal Housing Administration (FHA)

had become the go-to choice for borrowers who needed the
most liberal underwriting standards and low-down program
(3.5 percent), it was rightfully assumed that a Fannie Mae
program with even lower down payment requirements and
lower fees would be wildly popular.
But, in the eight months since the introduction of the Fan-

nie Mae 3-percent-down payment program, industry ob-
servers are pointing to tepid response from the borrowing
marketplace and the originating lenders, who also seem to
not be pushing the program as heavily as predicted.
According to regulatory filings, Fannie Mae acquired only

9,000 mortgages with loan-to-value ratios between 95.01 and
97 percent from 600 lenders during the first half of 2015,
representing less than 1 percent of all loans Fannie purchased
during that period.
“We have seen some pickup there but, overall, it [inter-

est] has been pretty modest,” Fannie Mae CEO Timothy
Mayopoulos said. He noted that Fannie rolled out its 97
percent loan-to-value (LTV) product to encourage borrow-

ers to take advantage of low interest rates to refinance or
buy a home, and suspects borrowers are still learning about
the government-sponsored enterprise’s new low down pay-
ment products.
“One of the reasons we came out with the 97 percent LTV

product was to try and send a clear message to the market
is that we are open for business for folks who need access
to credit,” he added.
Although Freddie Mac instituted a similar program in

March with more strings attached, neither agency has re-
ceived the response that they expected.
One of the other theories as to why the response has been

what it has, is an aggressive move by the FHA to cut its an-
nual mortgage insurance premium – that took effect in late
January – a move that’s resulted in a significant increase
in loan volume and has helped the FHA’s bottom line.
Although Fannie Mae reported its total net income was

up to $4.6 billion for the second quarter of 2015, up 27 per-
cent from $3.67 billion one year ago and up 46 percent from
$1.89 billion in the first quarter of 2015, it’s purchase-mort-
gage volume accounted for 40.3 percent of total volume,
down from 54.4 percent a year ago, but up from 36.8 per-
cent in the first quarter.
The lack of interest for the new program could be attrib-

uted to a lack of sales volume overall as opposed to not get-
ting the market share from other lenders when you look at
these figures, but the reasons are really not clear. In acquir-
ing loans from institutions, Fannie Mae purchased $128.1
billion in single-family mortgages in the second quarter, up
from $85.2 billion one year ago, and $113.2 billion in the
first quarter of 2015.
As usual, the company expects to hand over most of its

profits to the U.S. Treasury under its conservatorship
agreement. Fannie will pay $4.4 billion in dividends to
Treasury in September as part of the bailout during the
recession.
Although this new low-down program seems to be just

what the housing market needs, it might take some addi-
tional loosening of underwriting guidelines and some gen-
eral economic improvement to see the results that regulators
envisioned when they first rolled out the program.
(Terry Ross, the broker-owner of TR Properties, will an-

swer any questions about today’s real estate market. E-mail
questions to Realty Views at terryross1@cs.com or call
949/457-4922.)

By TerrY roSS

Realty Views

A
t some point, a job is
going to end. It’s a

harsh reality that is liken to
considering one’s own
death, but can occur sev-
eral times over a lifetime.
For anyone who faces tran-
sition, whether voluntary
or not, a complex, emo-

tional, and consuming situation unfolds.
Executive transition in the nonprofit sec-

tor is an especially difficult subject. Many
leaders of community causes are drawn to
their work more for purpose than profit.
Their liberal and fine arts educations find
unique homes to pursue their interests with
the additional reward of having a hand in
advancing society. Many speak of their
work more as a calling than as a career.
That’s not to negate or diminish the

same high levels of commitment, accom-
plishment, and sacrifice that leaders in
business, industry and government also
contribute to their jobs. However, the fate

of a nonprofit leader’s career rests in a
few more hands. 
Being cross-wise with a boardmember,

contributor, employee or community mem-
ber, if not managed well, can ignite a con-
tinuum of visible results ranging from
passive-aggressive relationships and public
displays of displeasure or disparaging re-
marks, to a witch-hunt that can haunt an ex-
ecutive for the rest of his or her career.
“Behind closed doors” is a dangerously
naïve leadership assumption in any non-
profit organization.
In my experience, most mid- to late-ca-

reer nonprofit executives rarely lose their
positions for technical deficiency or blatant
wrongdoing. It’s usually the result of not
seeing the severity of a political situation,
procrastination with retirement planning, or
not recognizing it’s time to move on. 
The departure of an executive through re-

tirement or involuntary release has natural
stages for both the leader and the organiza-
tion. For the people involved, the journey can

resemble a process introduced by Dr. Eliza-
beth Kubler-Ross to describe the phases of
living with terminal illness: Denial, bargain-
ing, anger, sorrow and acceptance. The bar-
gaining phase is often an Achilles’ heel in the
nonprofit sector as “keeping the leader on in
some capacity” is the natural conciliation that
stops and mutates effective transitions.
For some transitions, the situation can

closely resemble addiction recovery as
some executives can become addicted to
their jobs. The notion of making someone
go “cold turkey” without some thoughtful
help is neither a matter nor a sentence to be
taken lightly. Some leaders of causes are
unable to contemplate life without the deep
professional satisfaction, personal identity,
notoriety, and daily routine their jobs have
afforded them. It can be equally challeng-
ing for the co-dependents and enablers in
their organizations that fed the addiction
over a course of many years.
These examples of the complexities of

nonprofit executive transitions aren’t
unique only to the executive. Boardmem-
bers without term limits, senior managers
in their positions for decades at the same
cause, or volunteers involved in a process
for many years are destined to go through
similar stages with the same high potential
for organization mayhem.
Bringing any kind of a relationship to a

conclusion is not an easy task. For a non-
profit organization, the focus during retire-
ment or involuntary transition, if not

managed well, can easily migrate to man-
aging the drama of severing rather than fu-
eling the passion for serving. 
Executive transitions that seem to go as

well as could be expected appear to have
four practices that were put into place long
before the separation occurred. 
The first is a commitment to an annual

executive performance review with at least
a mid-term performance discussion to
avoid fatal surprises. The second is a con-
tinuing discussion about succession plan-
ning for all key leadership positions. The
third is supporting a coach or mentor for
the nonprofit executive so that a profes-
sional relationship has developed over time
to promote success while in the job as well
as success in leaving it. The fourth is a
board culture that focuses on leading the
organization as opposed to managing it.
Having witnessed too many badly man-

aged transitions, and seeing the casualties and
catastrophes each has created, it was clear to
me something needed to be done. Reducing
the emotional costs for the people involved,
preventing avoidable attrition, reducing orga-
nizational set-backs during leadership
change, and protecting the community equity
that an organization has built over years not
only became my job, it became my calling.
(Jeffrey R. Wilcox, CFRE, is president

and CEO of The Third Sector Company,
Inc. Join in on the conversation about this
article at the Long Beach Business Journal
website: www.lbbusinessjournal.com.)
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Gallery Corner 
The Long Beach City College Art Gallery has two thought-provoking exhibitions opening on Thursday,

September 3: Tam Van Tran’s Breathing, and Dewey Ambrosino’s Los

Psychogeographies. Van Tran regularly employs traditional mediums,

such as acrylic paint, mixed with unexpected manmade and natural

elements like Cool Whip and saffron. These unconventional materials

highlight the transient nature of the tangible and intangible world.

Ambrosino’s Psychogeographies installation is inspired by the Situa-

tionist movement that took place in Paris during the Late 1960s. Like

the Situationists Ambrosino explores and documents the fringes of

Los Angeles and Long Beach and examines the geography of the city

as a form of mind control. Both exhibitions are on view through Oc-

tober 1, 2015. The gallery is located at 4901 East Carson St. building

K100 on the City College campus and is open Monday and Thursday

9 a.m. to 3 p.m. and Tuesday and Wednesday 12-8 p.m. 

� By CYRUS PARKER-JEANNETTE
Dean of the College of the Arts, CSULB

A
s Dean of the College of the Arts

(COTA) at CSULB, member of the

Long Beach Economic Development

Commission, choreographic artist, and

board liaison of the Arts Council for Long

Beach, I write this article to describe and

celebrate the arts and arts education as a

vital component of the economics and cul-

ture of this vibrant city.

CSULB houses one of the largest College of

the Arts in the nation and is home to about

3,800 students majoring in Art, Dance, De-

sign, Film/Electronic Arts, Music and Theatre.

The Carpenter Performing Arts Center and

University Art Museum are also part of the

COTA. Last year, approximately 160,000 peo-

ple attended campus arts events, and more

than 550 separate performances, lectures,

exhibitions, screenings, plays and arts panels

were presented.

Cultural and arts events bring people to

nearby businesses such as restaurants and

shops, and ticket sales to exhibits, films and

performances spur the economy of a commu-

nity. This is evident in a recent study by Amer-

icans for the Arts, a national nonprofit

organization designed to advance the arts. 

In recent years, non-profit creative indus-

tries generated $61.1 billion in addition to

$74.1 billion in event-related expenditures by

their audiences for a total of $135.2 billion.

This economic activity supports 4.13 million

full-time jobs. In a study by the US Bureau of

Economic Analysis and the National Endow-

ment for the Arts, published in December

2013, the arts and cultural production, both

nonprofit and for-profit, account for an aver-

age of 3.2 percent of the Gross Domestic

Product with growth expected.  

In addition to this data snapshot of the eco-

nomic side of arts and entertainment, there

is a personal side. Last

year, Mayor Garcia and

I engaged in an inten-

sive discourse on the

intersection of the arts

and the economy. With

my service as a com-

missioner, to the Arts

Council and my posi-

tion at the university, I

am discovering that

many individuals from

the political realm and

the business arena are

interested in proposing

collaborative projects, business and develop-

ment opportunities, internship programs

and more. It is humbling, it is an honor, and

it is inspiring to discover that so many indi-

viduals in the Long Beach community are

seeing the opportunities in the arts and

want to utilize an artistic perspective in

their pursuits. 

Many arts students will struggle to make

a full-time living as professional artists, but

few of them will struggle with the skills

they build as a result of studying the arts.

What they learn applies to any field and

certainly the process of creative and critical

thinking and problem solving, the ability to

start from nothing and give form to ideas,

along with remarkable commitment and

discipline will equip them for life, just as it

has for me. This is the artist as entrepre-

neur; this is the artist as a vehicle for inno-

vative endeavors. 

With the economic considerations, with a

respect for the arts and with the linking of

community and university, this is truly a city

worth celebrating! �

Retro Row Boutique
Uses Artistic 
Collaborations 
to Fuel Brand
� By SARAH BENNETT
Arts Council for Long Beach Contributor

J
im Leatherman, as his name might imply, makes leather goods. His shoe

brand, Broken Homme, manufacturers its stylish-yet-functional boots at a

San Pedro factory; it is just one of the dozens of like-minded brands

Leatherman stocks at his clothing and lifestyle boutique, Port. 

Tucked away on St. Louis Street in the heart of Retro Row, Port is more than a

store. It's a clothing brand (you've likely seen its cursive logo on everything from

T-shirts to hats to bathing suits), a social media presence (its Instagram alone

has 12,000 followers) and an instigator for all kinds of fantastic artist collabora-

tions that set it apart from other lifestyle companies in the same realm.

“I want to be progressive even though I think of the logo as a pretty iconic piece,”

Leatherman said. “We're always looking to collaborate with other artists to keep

the freshness of the brand and put our own spin on what's happening out there.”

After spending nearly a decade working on the surf and skate side of the ap-

parel industry, Leatherman knew he wanted to open a store that spoke to fash-

ion-driven men that were growing out of the action sports mentality.

He enlisted a former artist for Matix, Quicksilver and Element to design the

current logo, which he first silkscreened on comfy shirts. Then he found other

sophisticated alternative brands to do custom, one-off designs for Port. Soon,

he was collaborating with Seattle-based Ebbets Field, a company that specializes

in vintage hat designs, making cross-branded soft navy baseball hats with “LB”

sewn on the front in old felt letters. A few years ago, they made a classy “Sink

the Wall” shirt with proceeds

benefitting the Surfrider

Foundation. 

“We like to put our cre-

ative vision behind topics

that are important to us – be

it sports or local politics,”

Leatherman said. 

Port has made these kinds

of selective artistic collaborations part of its very existence, with more than a few of

the results being sold in the store at any given time. 

Earlier this month, when The Social List, the restaurant and bar next to Port,

hosted an art show from Long Beach's Hely Gonzalez, Port sold 20 original tees

made by the artist. Another upcoming Social List show will feature work from

artists at Outer Limits Tattoo in downtown. Port plans on doing a series of shirts

for that as well. 

The holidays will bring Port's most expansive collaboration yet: a mid-century

modern art show and installation in partnership with real estate agent Nate Cole,

who is working on restoring and framing some classic prints from local architects

Edward Killingsworth and Cliff May. Leatherman says the project allows Port to

take elements from Long Beach history that are already in a global spotlight and

create a collection that will speak to people everywhere. He's planning to put

some of the architectural designs onto Hawaiian shirts.

“We like to have some type of story behind every piece we do,” he says.

“Something always has some sort of tie-in. There’s always a reason we did some-

thing. We're not just trying to pump out graphic tees and make money.” �

Arts And Economic
Development 
Go Hand In Hand



It has been
said that you can
tell the emo-
tional health of a
society by how
the citizens treat
the most vulner-
able and disen-
f r a n c h i s e d
members of their
c o m m u n i t y .
Generally, this
refers to chil-
dren, animals
and the elderly. I

would also include the chronically
mentally ill and the homeless. Too
often we marginalize and stigmatize
people confronted with these is-
sues, creating challenges and barri-
ers which interfere with seeking the
assistance they need to stabilize
their life situation. The City of Long
Beach has made great strides
bringing together various stake-
holders within our community to
ensure that our citizens are treated
with compassion and respect. A
common theme throughout our
community’s efforts is a need for us
to create emotional and physical
safety for all.

It is well known that catastrophic
life events starting at an early age,
often combined with chronic puni-
tive interactions with caregivers,
sexual and physical abuse and/or
neglect sow the seeds for mental ill-
ness to flourish. For example, many
of the homeless people living on the
streets report growing up in homes
where they were severely neg-

lected, witnessed repeated domes-
tic violence, were exposed to adults
using illegal drugs, etc. The emo-
tional and psychological devastation
results when the adult who is re-
sponsible for protecting the child
from harm is the perpetrator of that
harm. Perhaps the most detrimental
element of their life experience was
the failure of a parental figure to
provide physical and emotional
safety from chronic exposure to
these traumatic events. It is well
known that chronic exposure to
trauma and severe neglect impacts
brain development. Timely mental
health interventions can decrease
the destructive consequences of
these early childhood experiences.
However, many times the parent’s
failure to seek necessary services is
caused by their own history of un-
resolved childhood trauma. Conse-
quently, the parents unresolved
traumatic past be-
comes the legacy
of the next genera-
tion….and the cycle
continues.

These early
childhood experi-
ences can develop
into debilitating
psychiatric disor-
ders when left un-
treated. Many
self-medicate by using drugs and
alcohol in failed attempts to cope
with their symptoms. These co-oc-
curring disorders become such a
challenge that most of the homeless
in our community often report feel-

ing lost and helpless.
Fortunately, Long Beach is a city

that cares about its disenfranchised
citizens. For example, the Multi
Service Center (MSC) is the main
hub for a vast array of services
available to our
City’s homeless
population. The
program has been
recognized as a na-
tional ‘best practice model’, provid-
ing comprehensive services for at
risk and homeless individuals and
families. MSC staff complete a thor-
ough assessment to determine the
needs of the client, along with their
readiness to participate in treat-
ment. Services include referrals for
mental health services, affordable
health care, substance abuse treat-
ment, temporary shelter, perma-
nent or long-term housing, job
training, employment referral serv-

ices, etc.  Home-
less clients can visit
their office in west
Long Beach or they
can be evaluated in
the community.
MSC has a ‘street
outreach team’
which goes into the
community each
day, identifying
homeless people

who would benefit from their serv-
ices.  Elsa Ramos, the Multi-Service
Center Coordinator, reported that
over 26,000 clients use the MSC
services each year.

A goal of the MSC is to provide “a
hand up” rather than “a hand out.”
While MSC recognizes the need for
providing a meal, a shower or tem-
porary shelter, the goal is to stabi-
lize the client’s life situation. 

MSC works collaboratively with
the Long Beach Police Department.
The Quality of Life Unit has officers
assigned to work with the homeless,
along with a mental health specialist
who works as part of the team.  The
officers have been educated about
the possible antecedents to the per-
son’s behaviors and are trained to
respond in a non-threatening man-
ner, all serving to humanize the sit-
uation. They are also encouraged to
get to know the homeless people in

their community – often directing
them to MSC for needed services.

Business owners also play an inte-
gral role as we work together to ad-
dress the issue. Many often become
familiar with the homeless people

staying in their
area and develop a
friendly rapport.
Some business
owners help by

passing on literature about the MSC
delineating their services or call the
police department to facilitate timely
interventions. The compassionate,
dedicated efforts made by our non-
profit mental health providers, the
businesses community, the police
department and the City’s MSC are
vital for the continued health and
safety of our community.

Nonprofit mental health agencies
in the Long Beach community work
diligently to address these chal-
lenges. For example, ChildNet’s Be-
havioral Health Services program
provides numerous evidence-based
practices to thousands of children
and their families each year.  Special-
ized services are provided to children
who have a history of multi-complex
trauma – symptoms which many of
our adult homeless population re-
ported experiencing when they were
children. We must all continue to
work together to break the cycle!

It is a gratifying experience being
a part of a community that is so
committed to improving the quality
of life for all of its residents. To-
gether, we are making a difference!

THE NONPROFIT PAGE
Curated By The Long Beach Nonprofit Partnership

The area’s regional capacity builder, serving local organizations to strengthen
and grow through leadership, education and collaboration. Offering:

Professional Development & Training
Networking & Collaboration

Custom Training & Consulting Services
Information Resources

To learn more, visit us at www.lbnp.org.
4900 East Conant St., Building O-2, Suite 225, Long Beach, CA 90808

562.888-6530
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Capacity Corner: 
Upcoming Calendar of Events

From the Nonprofit Partnership
The ABC’s of a High Functioning Board
Thursday, September 3, 2015, 1:00-4:00pm
This training is designed to deepen the understanding of the role of board members in organi-
zational success and to provide a toolkit for board development. We encourage board/staff
teams to attend to strengthen their boards as well as individuals who are considering board
service in order to learn what is involved in board leadership.
Supervising Skills for Success
Wednesday, September 16, 2015, 9:00am-4:00pm
This workshop will help you learn tips and tools to excel in supervising others. Learning take-
aways include: role exploration; identifying factors that lead to success; addressing challenges;
communication and motivation methods. 
Evaluating the Executive Director
Thursday, September 17, 2015, 1:00-4:00pm
This interactive workshop will explore the steps to create an effective performance review tool
and process, develop performance standards, and ensure a value add feedback system. 

From our Partners
Overcoming the Overhead Myth
Wednesday, September 2, 2015, 11:00am WEBINAR
A dangerous myth prevails among funders that overhead can be used as a proxy for efficiency.
In fact, research shows that under-investing in administrative overhead is often linked with poor
performance by nonprofits. Stanford Social Innovation Review webinar. For more info, visit: cal-
nonprofits.org.
Leading Change Summit
September 13-26, 2015
The Leading Change Summit is for nonprofit leaders and changemakers who are invested in
their work and their mission. It is designed to help form ideas and create a real path forward.
For more info, visit: nten.org.
Save the Date: CalNonprofits 2015 Policy Convention
November 3-4, 2015–Oakland, CA 
Focusing on the economic and political forecast for California’s nonprofit sector. For more info,
visit: calnonprofits.org.

Dr. Francine Togneri,
Behavioral Health
Services Director,
ChildNet Youth &
Family Services

...chronic exposure to trauma

and severe neglect impacts 

brain development. 

Timely mental health 

interventions can decrease 

the destructive consequences 

of these early...experiences.

Homelessness
In Long Beach

According to the biennial survey

conducted by the City of Long

Beach Department of Health and

Human Services in January 2015,

we have seen decreases in our

homeless population since 2013:

• 24% reduction in the number of

homeless children

• 18% overall reduction in the

total number of persons experienc-

ing homelessness. 

• 13% reduction in chronically

homeless persons

Fortunately, Long Beach 

is a city that cares about 

its disenfranchised citizens.




