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I was recently invited, along with other local
news publishers and editors, to participate in a
round of Beer & Politics at Liberation Brewing.
The topic: The fourth estate in the age of doubt.
We talked about practices as media organizations,

and what it’s like to be working in the news during
a time when the media is so often the subject of ire
in national discourse.

At the event, I emphasized that social media is
both a boon and a burden for (Please Continue To Page 7)
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Bixby Knolls Is ‘Strong And Steady,’ 
But Funding Uncertainty Is Brewing

Blair Cohn, right, executive director of the Bixby Knolls Business Improvement Association, and Servando Orozco,
president of the association’s board of directors, believe that Bixby Knolls is moving in a positive direction. However,
Cohn is concerned about the sunsetting of the association’s largest funding source, scheduled in 2021. (Photograph
by the Business Journal’s Brandon Richardson)

What’s 
Behind The
Trade War?
Chinese Official And 
USC Experts Outline  
Arguments During 
Sister City Luncheon

� By SAMANTHA MEHLINGER

EDITOR

A t the annual Long Beach –
Qingdao China Sister City

Association luncheon on November
9, speakers from the Chinese Con-
sulate General in Los Angeles and
the University of Southern Califor-
nia (USC) addressed the concerns
that led up to the Trump administra-
tion’s trade war with China. At the
forefront of these concerns were the
Made in China 2025 initiative,
China’s strategy for achieving mod-
ernization of its manufacturing in-
dustries, as well as alleged Chinese
practices of intellectual property
(IP) theft and forced technology
transfer.

HEALTH CARE QUARTERLY

Is Long Beach Facing A Nursing Shortage?
� By PIERCE NAHIGYAN

STAFF WRITER

I s Long Beach on the verge of
a nursing shortage? That de-

pends on the source of informa-
tion. Reputable authorities place
California’s supply of registered
nurses (RNs) at either a surplus
or a deficit in the coming decade. 

According to a 2017 report
from the Health Resources and
Services Administration (HRSA),
while some states are projected to
run a surplus of registered nurses
by 2030, California is projected
to run a deficit of 44,500 RNs. “A

host of factors” led to this projec-
tion, according to the HRSA, in-
cluding population growth, the
aging Baby Boomer generation
needing more care, overall eco-
nomic conditions, expanded
health insurance coverage, and
health workforce availability.

This lack of supply could have
a critical impact on California’s
health care industry and its ca-

pacity to care for patients, ac-
cording to industry experts.

“In the hypothetical situation
that you had extreme shortages,
you would likely have to close
beds,” Diane Wynn, RN and vice
president of risk management
services for MemorialCare Long
Beach Medical Center, told the
Business Journal. This would be
due in part to California’s nurse-
to-patient ratio law, she ex-
plained, which regulates the
number of patients that a nurse is
able to care for at one time. “If I
have 12 beds on a unit and I have

(Please Continue To Page 14)

� By SAMANTHA MEHLINGER

EDITOR

T he Bixby Knolls Business Improvement
Association’s (BKBIA) leaders are positive

about the momentum of the business improve-
ment district they oversee, but are faced with a

major challenge that has begun to crest over the
long-term horizon to near-term reality: the sun-
setting of the majority of the BKBIA’s funding,
$200,000 annually from the city’s former redevel-
opment agency, in 2021.

The BKBIA’s operating revenue is also largely
(Please Continue To Page 30)

Inside Health Care Quarterly
• New HIV Infections Plateau In 

Long Beach; Other STDs On The Rise
• Synthetic Drug Use 

Increasing In Long Beach
See Pages 23-29

Parks Study
After Demonstrating 
Equitable Practices,
Parks Department 
Directed To Do More 

� By PIERCE NAHIGYAN

STAFF WRITER

D oes the Long Beach Parks,
Recreation and Marine De-

partment (PRM) provide balanced
park programming to all of its city
residents? Last year, 1st District
Councilmember Lena Gonzalez
was not certain it did. 

In the summer of 2017, Gonzalez
expressed dissatisfaction with what
she considered an imbalance of park
programming, noting that there
were more “contract classes” sched-

(Please Continue To Page 18)(Please Continue To Page 23)
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In The News – I

PortSide
As assistant director of the construction management division, Ramanjit Brar helps
the division to oversee capital improvement programs for the Port of Long Beach.
Brar said his duties vary day to day, and include managing procurements, handling
any new requests from other port divisions and delegating tasks to staff. A major
part of the position is coordinating with other divisions and bureaus in the harbor
department. The biggest challenge the division faces is keeping projects on schedule
and under budget for the port’s tenants, according to Brar. A native of India, Brar
moved to the United States in 1988 and became a civil engineer. He began working
as a construction inspector for the port in 2000. Working at the port was appealing
to Brar due to the unique aspects of civil engineering required, including green con-
struction and the variety of infrastructure projects. One of the first projects he
worked on was the terminal at Pier D. He also worked on the construction of the
Joint Command and Control Center building, where multiple agencies tasked with
overseeing the port are housed. Brar said that it is not only the job, but also the peo-
ple who work at the port that make him glad to be on board. “It doesn’t matter what
bureau you’re talking about; we at the port are just the cream of the crop,” he said.
“That’s really exciting, when you come to work with people who are really intelli-
gent and really know what they’re doing and always give their 100%.”

Article and photograph by Staff Writer Annette Semerdjian 
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Talking Business With The City Council

� By SAMANTHA MEHLINGER, EDITOR

LBBJ: Do you feel business owners in your City Council District
are happy with the direction the city is going?

Austin: I think they are happy with the direction the city is going,
particularly with our investment in infrastructure and the development
of business improvement districts. The businesses in those areas have
benefitted tremendously. No business wants to see new taxes or any
sort of new regulation, but it’s a give and take. If we’re going to im-
prove our infrastructure, if we’re going to improve the quality of our
city, we have to invest in infrastructure and public safety as well. . . . I
got a lot of gripes about Measure A from local business. But folks are
seeing the results, and that is making people more confident about
what we’ve done as a city and the direction we’re going in. 

LBBJ: In your years on the city council, how have you worked to build relationships
with businesses in your district?

Austin: I support most of the businesses in my district. I support them financially with
my own resources. . . . I have knocked on doors to advocate for new businesses in the area.
My staff will tell you I have a “getting to yes” approach to business, and particularly small
business. I ask city staff and I ask my staff: instead of saying “no” or “this can’t be done,”
let’s figure out how to get to yes. If we have that mentality, we’re going to be viewed as
business friendly, and it’s going to make it easier for small business [owners] . . . . We set
up the Uptown Property And Business Improvement District. I have been very supportive
of that and very supportive of our Bixby Knolls Property And Business Improvement Dis-
trict. I have great relationships with both Tasha [Hunter, executive director of the Uptown
Business Improvement Association] and Blair [Cohn, executive director of the Bixby Knolls
Business Improvement Association], and they can count on my office for support in any
way possible. When there are barriers for business, we work very hard to eliminate them. 

I hold community meetings. I try to host coffees and try to have events where our businesses
cater. I like to showcase my district to the best degree possible. As a city councilmember, it’s
my responsibility to be an ambassador for the businesses in my district, but also citywide. I
get very defensive when somebody has something disparaging to say about Long Beach or
any area of the district, particularly when I know the hard work that went in and the vision
that’s going in to change things. We’re really working to improve the corridors here. The 8th
District is really a neighborhood-centric community . . . but we also have a lot of great busi-
nesses that complement our neighborhoods. That’s what we want to continue to build on. 

LBBJ: What are businesses in your district telling you are their biggest challenges?
Austin: Parking is always a challenge for this corridor. We need to do more, particularly

in these business corridors, to be creative with parking. Vandalism. Things that are beyond
[business owners’] control, where they wake up and come in in the morning and their win-
dows are gone, or things of that nature that add to the cost of doing business. We want to
improve our public safety to minimize and mitigate those types of occurrences. If businesses
are brand new and aren’t sure how to navigate the city and the bureaucracy, it can be very
difficult. They don’t know what the permitting process is or the business licensing process.
I have seen many of our small businesses get over-anxious or get ahead of themselves, and
they have to backtrack. That becomes an area of frustration. 

LBBJ: You mentioned working on improving public safety. What do you see as some
potential avenues for that?

Austin: I’d like to see more cameras in the corridors. That has gone a long way to solve
many crimes, when businesses actually are equipped [with cameras] and our police de-

partment can access film. I’d like to see the city investment more in
some of our high-performing business corridors and districts [to sup-
ply] more cameras to send the message . . . that public safety is going
to be a high priority. Right now, our emphasis in on body cameras for
officers, and that’s a significant investment. The next step should be
cameras along some of our corridors, particularly high-traffic corri-
dors that will help mitigate crime.

LBBJ: As the elected representative for the businesses in your dis-
trict, what steps have you taken to make Long Beach business friendly?

Austin: I have supported and been an advocate for streamlining our
CUP [conditional use permit] process. I have created and been an ad-
vocate for business improvement districts throughout the city, not only
in my district. We have a strong model, particularly in Bixby Knolls,
that other cities are actually looking at implementing. With my work

with city staff, I am an advocate for small business. . . . I want the attitude to be a “get to
yes” attitude with small business. Because for many of these folks who open small busi-
nesses, it’s their first venture. They are unaware of the processes, and we often times need
to be mindful of that, to walk them through and make sure they are successful. 

Any time there is a new business opening, I try to profile it in my newsletter. I see my
role as a city councilmember as an ambassador for my district, but also to promote the
best virtues of my district. If there is a new business opening in my district – if it’s a fun
new business like this one [Black Ring Coffee] that’s creative or collaborative, I want peo-
ple to know about it. Using my newsletter and other vehicles, even my relationship with
the Business Journal, I want to make sure that we profile the best of the 8th District. 

LBBJ: What sorts of businesses do you feel your district has a need for, and do you
have a plan to attract such businesses? 

Austin: More restaurants and retail establishments [are needed] in North Long Beach
– establishments that people can walk and bike to that are near their neighborhoods. That’s
very important, particularly for North Long Beach. We have that model in Bixby Knolls,
and it seems to be working very well. The community has embraced it. I think it will hap-
pen, particularly when we get our LAB development off the ground. We’re very excited
about what they have planned with the Canvas development happening between South
Street and 56th Street. That is going to be transformational. I was the very first person to
meet with Shaheen Sadeghi from LAB. I walked him around the North Village. I could
see his eyes opening and his vision from the first time we met. He was very interested in
purchasing properties and crossing South Street into the 9th District and looking at prop-
erties there. LAB’s property holdings will have a significant impact on the future of North
Long Beach, so we’re really excited about that project.

What I am interested in is promoting business, but being smart with our land use as
well. It’s important that anybody who wants to invest in my district look at both housing
and business. I’m a big proponent of mixed-use development. If we can encourage that in
key strategic areas, we’ll have better neighborhoods throughout the district. 

LBBJ: Is there anything you would want to add or emphasize?
Austin: The 8th District has really transformed over the last six years in terms of busi-

ness. We have a lot of new businesses that want to invest here, that are confident about
the community. New housing developments are happening here as well. That’s largely be-
cause of an attitude that we have employed over the last several years: again, let’s get to
yes. Let’s figure out and encourage investment, not discourage. Let’s figure out how to
make it work and attract the type of businesses that are going to complement the great
neighborhoods that we have throughout this district.

Councilmember Al Austin 8th District

Photograph at Black Ring Coffee, 5373 Long Beach Blvd. 
by the Business Journal’s Brandon Richardson

1_Pages_November20_2018_LBBJ  11/17/18  10:07 PM  Page 3



4 • November 20-December 3, 2018 • Long Beach Business Journal 

In The News – II

Long Beach Legacy Companies And Organizations
The September 25 edition of the Business Journal included a focus on local companies and organizations that have been in operation in Long Beach for nearly 50 years – since 1969. More than 200 businesses
and nonprofit groups were identified, but we knew we missed some. We covered some in our recent past editions and here is one more. 

Downtown Long Beach 
Lions Club, 1921
The Downtown Long Beach Lions Club has served the local com-
munity since 1921 when it was first chartered as a nonprofit.
One of the services the club offers is providing eye exams and
glasses for students and financially challenged adults. In the
year ending in June 30, 2018, the club provided $45,000 in
eyewear services and products. The downtown club, along with
other Lions clubs, also donated $150,000 for an eye exam
room at The Children’s Clinic, a local nonprofit that provides
health care services to children and families. Members of the
Downtown Long Beach Lions Club are pictured serving children
Thanksgiving meals. Each year, the club assists in providing and
serving complete five-course meals to 1,000 members of the
Boys & Girls Clubs of Long Beach on the weekend before
Thanksgiving. “It’s work to go out there and be on your feet and
do this kind of thing. But it’s rewarding work because for a num-
ber of those families this might be the only Thanksgiving meal
they have,” member and past president of the Downtown Long
Beach Lions Club, Gene Johnson, said. “Also, a number of the
children come by themselves and their parents don’t come, so
we allow them to take meals home to their families.” (Photo-
graph by the Business Journal’s Brandon Richardson)

The Long Beach/Signal Hill WorkPlace
The grand opening of The WorkPlace, a service center for job seekers operated by Pacific Gateway, took place November 13. Staff at The WorkPlace include professionals from both Pacific Gateway, which is
the workforce development arm of the City of Long Beach, and California’s Employment Development Department. The WorkPlace is intended to create more job opportunities for the Long Beach community.
“Our vision for The WorkPlace is a one-stop shop for the community where they can access our services and be referred to partner services,” Pacific Gateway Executive Director Nick Schultz said. “Our whole
goal here is to connect people to employers who are offering sustainable wages in growth sectors, put people on a career pathway and let them know that any time there is a disruption or a change, they can

come back here for a fresh
start.” Pictured from left:
Tonya Martin, field deputy for
the office of State Sen. Ri-
cardo Lara; Regina Cash,
boardmember of Pacific
Gateway; Vivian Shi-
moyama, boardmember of
Pacific Gateway; Kim Arm-
strong, senior board chair of
Pacific Gateway; Schultz;
Larry Rice, boardmember of
Pacific Gateway; Mayor
Robert Garcia; Brenda
Caloca, field deputy for L.A.
County Supervisor Janice
Hahn; and Erick Serrato,
deputy director of Pacific
Gateway. For more informa-
tion call 562/570-4629.
(Photograph by the Business
Journal’s Annette Semerdjian)

Houghton Park ’Sound Garden’ Groundbreaking
The John S. and James L. Knight Foundation, a nonprofit supporting community engagement, recently gave the Long Beach Community Foundation (LBCF) a $1.35 million grant to focus on community “transformation,”
according to LBCF Vice President Colleen Bragalone. The boardmembers of the foundation decided to use the grant to improve the Atlantic Avenue corridor, and allocated $100,000 for an art project in North
Long Beach. Members of LBCF, in partnership with nonprofit design studio City Fabrick and 9th District Councilmember Rex Richardson, developed the concept of a “sound garden” to be implemented at Houghton
Park as part of its ongoing revitalization. The interactive art installation will incorporate different structures that resemble flowers and allow children to speak through one end while hearing what is said from
another. It will also include drum-like pieces. The ground breaking for the project took place on November 14 and is expected to be completed over the next year. “We are excited to make this fun investment that
builds on the momentum of area improvements already underway,” LBCF President and CEO Marcelle Epley stated. Pictured from left at
Houghton Park are: Brian Ulaszewski, executive director and principal of City Fabrick; Epley; Robert Stemler, vice chair of the board of
LBCF; Jane Netherton, former board chair and project visionary of LBCF; Steve Keesal, LBCF boardmember; Jean Bixby Smith, LBCF chair
emeritus; Mina Roades, landscape architect of City Fabrick; Jim Worsham, founding president and CEO of LBCF; Richardson; Annette
Kashiwabara, LBCF boardmember and executive director of the Assistance League of Long Beach; Bragalone; Linda Drummond, board-
member of the Assistance League of Long Beach; Tara Sievers, LBCF office coordinator; and Meredith Reynolds, park development officer
for the City of Long Beach. (Photograph by the Business Journal’s Brandon Richardson; Rendering courtesy of City Fabrick) 
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news outlets. While it provides a platform
to reach greater audiences than ever be-
fore, it is also frustratingly siloed. Social
media algorithms feed users the sort of
information they are most likely to click
on based upon what they’ve clicked on or
mentioned in the past. Content they’re al-
ready interested in, and more prone to
agree with, is what they see first. Thus,
social media echo chambers are born.
And we each live in our own, largely
through the social media apps through
our phones, day by day. 

Last week, as I watched the two-part
Frontline documentary on Facebook, I
felt a twinge of nausea when Frontline’s
reporters confirmed, to a dizzying degree,
that Facebook’s algorithms do in fact cre-
ate “social media echo chambers,” and
that these siloed information pools, cou-
pled with the interference of malevolent
actors, have been directly linked to (if not
flat out created) massive cultural divi-
sions and even violence, in multiple
countries.

Wael Ghonim, an Egyptian who used
Facebook as a tool to help spur an upris-
ing in his country in 2011, told Frontline
that soon after the success of the uprising,
the tool he had used to drive it backfired.
According to Ghonim and detailed re-
porting by Frontline, Facebook engen-
dered the rapid spread of fake news and
inflammatory rhetoric in Egypt, which ul-
timately led to mass violence. 

Frontline also linked Facebook to the in-
flammation of cultural divisions, antago-
nistic rhetoric and, ultimately, violence, in
Myanmar. The platform was used to spread
hate speech and incite violence – violations
of its terms of service – against the coun-
try’s Muslim Rohingya minority. The com-
pany was not unaware of its role in what
would become human rights and refugee
crisis. Frontline interviewed a tech special-
ist living in Myanmar who made a presen-
tation to the company about its role in the
spreading crisis in 2015. 

Maria Ressa, head of the Philippine
news outlet Rappler Media, told Frontline
she had been warning Facebook that its
social media platform was being used by
the country’s controversial leader, Ro-
drigo Duterte, to spread misinformation
in support of its war on drugs since 2016.
The government’s fight against drugs has
resulted in the deaths of thousands of Fil-
ipinos – many considered extrajudicial,
according to the report. 

As the Frontline report documented,
Facebook’s news feed algorithm – the
code that determines what content each
user sees – has been proven to facilitate
the spread of content that expresses ex-
treme viewpoints, as this is the content
that results in the strongest reactions, and,
as a result, is the most shared. 

The Russians have gained notoriety for
taking advantage of this phenomenon –
first by spreading fake news and sparking
divisions in order to facilitate its power
play against the Ukraine and ultimate
takeover of Crimea – and then, in an at-
tempt to influence the 2016 presidential
election.

To respond to Frontline’s questioning on
these matters, Facebook trotted out execu-
tives with titles like “vice president of so-
cial good,” who all repeated the same
canned lines – and were called out for it in

a simultaneously funny and perturbing
montage by the documentary’s editors.
Essentially, Facebook’s leadership was
too focused on the firm’s potential posi-
tive impact on society to see its possible
negative implications – it was “too slow,”
to act, they all said. 

But, between watching the Frontline
documentary and reading last week’s ex-
tensive New York Times piece, “Delay,
Deny and Deflect: How Facebook’s Lead-
ers Fought Through Crisis,” it’s quite easy
to detect that these executives are, well,
full of it. 

In summation, the gist of both reports is
this: You thought you were disturbed by
the company’s data sharing practices? That
shouldn’t be the most of your worries. 

The vast majority of Americans use
Facebook, and most of them do so daily,
according to a March report by Pew Re-
search Center. Sixty-eight percent of
Americans use the application, and three-
quarters log in daily. About 51% check it
multiple times per day. 

According to Statista, which aggregates
data from thousands of reports, about
58% of all Facebook users are aged 18 to
34. By our definition, using a multitude
of sources, Millennials are typically con-
sidered (in the widest range) to be be-
tween the ages of 20 to 38.  Statista has
included a bit of Generation Z in its mix,
but if you remove those and add on the
tail end of Millennials that it’s missing,
I’m guessing it would balance out to
about the same percentage.

It was a Millennial who invented Face-
book, Mark Zuckerberg, now 34. And he
did so for others in his age group – col-
lege students, specifically. Facebook was
born just before I went to college. Shortly
thereafter, Zuckerberg opened up the ap-
plication to all ages. But even as his so-
cial media empire expanded beyond
anyone’s wildest dreams – it now boasts
more than two billion users worldwide –
the core group of users remains the Mil-
lennial generation. 

What the Frontline report revealed
about Facebook affects everyone who uses
it – and, due to its reach, those who don’t
use it. But because most of its users are
Millennials, and because we adopted use
of the app at such a formative time in our
lives that it is now engrained in our day-
to-day functions, I worry the most for us,
and for the younger generations to follow.
Not to downplay the impact to the older
generations, but the issue here is that
we’re going to be around a lot longer (no
offense, folks) – and we’re not likely to
stop using Facebook while we’re doing it.

Of course Facebook isn’t all bad. It’s full
of family and friends, and videos of cute
dogs and silly babies, and fundraisers for
charity, and stories of human triumph. But
its capacity for facilitating cultural divi-
siveness to the detriment of society is
proven, real, and powerful.

The question we need to ask ourselves is,
are we going to continue using a platform
that has proven to encourage and inflame
the worst aspects of humanity – false gos-
sip, tribalism, and, ultimately, hate speech
and violence – in the same way? Or are we
going to demand change, and, in the mean-
time, to try to make changes to our own on-
line behaviors? Are we going to keep
feeding the beast? Or are we going to put
it on a leash? �
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Millennial Pulse

(Continued From Page 1)
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� By BRANDON RICHARDSON

SENIOR WRITER

Boeing Puts C-17 
Site Up For Sale

The Boeing Company on November 5
listed its former C-17 Globemaster III man-
ufacturing site for sale. Adjacent to Long
Beach Airport, the property is approxi-
mately 90 acres, or more than 3.92 million
square feet. The listing is being handled by
commercial real estate brokerage firm
Newmark Knight Frank (NFK). A price has
not been set, but NFK Executive Managing
Director Bret Hardy said similar industrial
properties have sold for up to $70 per
square foot, putting a price tag on the Long
Beach site as high as $274 million, as re-
ported by The Sun. Hardy went on to say
the first round of bids is due by mid-De-
cember and that a deal is expected to close
by June 2019. NFK declined a request to
confirm the report. Long Beach Develop-
ment Services (LBDS) is in the process of
creating a land-use masterplan along
Cherry Avenue between Spring and Carson
streets, including the C-17 site, and along
portions of Spring Street. Based on com-
munity feedback, the C-17 site has been
identified as a location for a business park.
Other portions of the corridor have been
identified as locations for industrial, office
and retail uses.

Planning Commission OKs
Breakers Conversion To Hotel

The Long Beach Planning Commission
voted unanimously on November 15 to ap-
prove the conversion and renovation of The
Breakers, previously a senior care facility,
into a 185-room hotel with food and bev-
erage venues, banquet and meeting areas,
and other amenities. While maintaining as
much of the historical architecture as pos-
sible, the project will bring the building up
to date on all safety and Americans with

Disabilities Act regulations. The Sky Room
restaurant is also being completely reno-
vated and will reopen with the hotel. Cielo,
a rooftop bar, is being expanded across the
entire roof and will be rebranded with a
new name. Steve Goodling, president and
CEO of the Long Beach Area Convention
and Visitors Bureau (CVB) and other CVB
staff voiced support for the project during
the public comment period of the meeting,
noting the benefits it would bring to the
hospitality and tourism industry. Goodling
said plans for the new hotel have already
attracted new conventions to the city,

adding that conventions generate millions
of dollars in tax revenue for the city annu-
ally. Members of hotel union Unite Here
Local 11 and the Long Beach Coalition for
Good Jobs & a Healthy Community, a
branch of the pro-labor nonprofit Los An-
geles Alliance for a New Economy
(LAANE), spoke in opposition of the proj-
ect, citing unmitigated environmental im-
pacts, accessibility issues and a lack of
community benefits. Unite Here Local 11
has a history of protesting hospitality-re-
lated developments that do not include
project labor agreements.

Courtyard Long Beach 
Airport Hotel Sold

The Courtyard Long Beach Airport
hotel, a Marriott International Inc. brand,
sold for an undisclosed amount, CBRE Ho-
tels announced November 12. CBRE’s Rod
Apodaca represented the buyer, Arizona-
based Harbor Hotels LLC, an affiliate of
Cornerstone Hotel Group LLC. Mach II
Chartres Long Beach LLC was the seller.
The 159-room hotel is located at 3841 N.
Lakewood Blvd. in Douglas Park, adjacent
to the Long Beach Exchange retail center.
“The Long Beach hotel market has been
doing very well. This hotel is in an excep-
tional location, plus the quality of the Mar-
riott brand was a major factor in the buyer’s
decision-making process. The combination
of these factors has contributed to the
hotel’s preeminent position in the market,”
Apodaca stated. “Long Beach is a great
turnaround story as it’s increasingly consid-
ered a great alternative on many levels to
the often more costly Los Angeles market.
That also makes it a very appealing option
for hotel investors.” According to the 2019
Southern California Lodging Forecast by
CBRE Hotels, occupancy and average
daily rates for Long Beach hotels are ex-
pected to increase.

American Gold Star Manor
Site Nears Completion 
Of Mass Renovation

The $56 million renovation of American
Gold Star Manor is nearly complete five
months ahead of schedule and on budget,
according to President and CEO Terry
Geiling. Located at 3021 Gold Star Dr. in
Long Beach’s upper westside, the afford-
able housing community is home to ap-
proximately 400 people, one-third of whom
are veterans, Geiling told the Business
Journal. Ten residential buildings, commu-
nity buildings, the pool area, Gold Star
Drive and landscaping were all updated as
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Mortgage Availability
Is Up – And The 
Numbers Show It

One of the more crush-
ing outcomes of the hous-
ing bubble of a decade ago
was what it did to lending
and the availability of
mortgage credit.  It is
doubtful that we will ever
see a return to the days of
the so-called “liar’s loans”

and criteria that was laughingly described
as a pulse and a heartbeat in order to get a
home loan.

After the financial debacle of 2007-08
and massive government bailout of banks,
the tide turned radically in the other direc-
tion and constrained credit was the order of
the day. Now, 10-years later after more gov-
ernment regulation to protect taxpayers
from another bailout and to protect banks
from themselves, the tide has turned back
to a lessoning of regulatory control over the
mortgage market, more credit availability

and a wider variety of loans to meet both
commercial and residential demands.

And while no one in the industry be-
lieves that things will go back to the way
they were in 2005 and 2006 in terms of
underwriting, the availability of credit has
gradually gotten better over the last five
to six years.

“If you look from 2012 to today, credit
has gotten looser, particularly with respect
to greater availability of low-down pay-
ment loans,” said Mike Fratantoni, chief
economist and a senior vice president at
the Mortgage Bankers Association.

And the data supports this. In 2005, two
years before the crash, home purchase
loans reached $1.5 trillion, according to
data by the Mortgage Bankers Association.
The bubble began to burst in 2008, bottom-
ing out in 2011 at $505 billion, but then
started a recovery in 2013. By last year, the
volume of purchase loans hit $1.1 trillion,
the same level reached in 2007.

These are impressive numbers consid-
ering during the intervening decade that
the Consumer Financial Protection Bu-
reau was formed and immediately made
it harder to lend to borrowers with bad
credit – although not impossible. This
agency still has its mark stamped all over
the industry, although the loosening of the
guidelines has helped increase the mort-

gage volume over the past few years and
helped more consumers get loans.

"It’s the loosest credit since 2007, but
nowhere near 2005 or 2006, which was un-
healthy," said Lionel Urban, a vice president
and product manager for bank solutions at
Fiserv, a technology provider. "There’s tons
of liquidity in the conforming space and
that’s where everybody is competing.”

The Mortgage Bankers mortgage credit
availability index suffered a sharp down-
turn from 868.7 in June 2006 to 92.6 in
June 2011. But the index came back to 181
in June of this year, reflecting a loosening
of down payment and credit score require-
ments since 2012.

But just about everyone in the industry
agrees that it is harder to get a loan today
than in 2006 – and much of that is because
lenders are just more careful about every-
thing they do. And for those who are less
credit-worthy or can’t document their credit
or income –things still haven’t gotten any
better – hence the limited subprime or Alt-
A mortgage market. If you have credit and
can show an income, there are plenty of
low-down programs available, however.

In the commercial and multifamily mort-
gage market, builders have more than
adapted to new regulations and records are
being broken. Rising property values and
historically low mortgage rates pushed

commercial and multifamily originations to
a total of $530 billion in 2017, breaking the
previous record of nearly $508 billion from
2007. This was $15 billion higher than the
estimate going into the year.

Commercial and multifamily loan volume
has steadily risen since the housing crisis,
with three of the highest four totals occur-
ring in the past three years. Originations for
this year are on a similar upward trend.

Multifamily lending jumped 6% year-
over-year, rising to $285 billion in 2017
from $269.2 billion in 2016, despite the
number of loans dropping to 44,623 from
46,575.

"The multifamily lending market in 2017
benefited from improving fundamentals, ris-
ing property values and low interest rates,"
noted Jamie Woodwell, the MBA's vice
president of commercial real estate research.

While the improved economy has
played a role in the increased lending
numbers, the combination of borrowers
adapting to the new world of tighter regu-
lation along with easing of some of the
more draconian requirements have led to
a growing real estate credit market.

(Terry Ross, the broker-owner of TR
Properties, will answer any questions
about today’s real estate market. E-mail
questions to Realty Views at
terryross1@cs.com or call 949/457-4922.)

Realty Views

By Terry ross

This aerial photograph depicts the former manufacturing site for the Boeing C-17 Globemaster III. The
site, and the surrounding area, are part of land use planning project by the City of Long Beach that
seeks to attract new jobs and developments. (Business Journal photograph by John Robinson) 
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part of the project. The first priority was
resident safety, Geiling said, which in-
cluded new elevators, fire safety systems,
Americans with Disabilities Act compliant
entryways, security cameras and keyless
electronic doors. Conservation was another
focus of the project, including 200,000
square feet of grass being replaced by
drought-tolerant plants, solar panel instal-
lation, double-pane insulated windows and
patio doors, and energy efficient appliances
and lighting. “Every roof in this place is
covered with solar panels, not only for elec-
trical generation but also for a hot water,”
Geiling said. “We’re probably about 80%
self-sufficient on electricity now.” The
recreation hall now doubles as a Red Cross-
certified evacuation center, and has its own
backup generators.

The property was first developed during
World War II when the U.S. Navy con-
structed hundreds of temporary barracks to
house the families of servicemen and ship-
yard personnel. Following the war, a por-
tion of the land was deeded to the

American Gold Star Mothers, a national or-
ganization of women who have lost sons
and/or daughters in the service of the U.S.
military. The nonprofit corporation Amer-
ican Gold Star Manor was founded shortly
thereafter to own and manage the property.
In 1975, the U.S. Department of Housing
and Urban Development granted the cor-
poration a 40-year mortgage loan to raze
the barracks and build the 348-unit com-
plex that exists today. Of the campuses 25
acres, Geiling said there are eight acres that
are likely to be developed into additional
affordable housing in the future.

Building Material Supplier
Signs Lease In Carson, 
Leaving Long Beach

Houston-based building material sup-
plier Action Gypsum signed a more than
eight-year lease for 53,699 square feet of
industrial space at 1225 E. Artesia Blvd. in
Carson, The Klabin Company announced
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Five months ahead of schedule and on budget, American Gold Star Manor is wrapping up $56
million in renovations, according to President and CEO Terry Geiling. (Photograph by the Business
Journal’s Brandon Richardson)

(Please Continue To Page 10)
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on November 9. According to an Action
Gypsum employee, the company will va-
cate its Long Beach space at 1501 W.
Wardlow Rd. by December 1. Klabin’s
Senior Managing Principal David Prior,
Managing Principal Frank Schulz and Ex-
ecutive Vice President and Principal Todd
Taugner represented the building owner,
Overton Moore Properties, in the 99-
month lease, which is valued at nearly $5

million. “We are proud to able to represent
a best-in-class owner of industrial real es-
tate. Overton Moore’s commitment to pro-
viding a fully maintained and refurbished
building was key to the success of this
transaction,” Prior stated. “Enhanced
image, expansive yard, 22-foot clear
height, eight dock-high doors and freeway
frontage are some of the amenities that
were attractive to Action Gypsum. This is
a win-win for both parties.” Action Gyp-

sum will utilize the new space for whole-
sale drywall sales and construction sup-
plies, and as a distribution warehouse for
the Western United States.

More Real Estate Transactions
The following is a list of transactions re-

cently closed in Long Beach by agents at
Lee & Associates and Marcus & Mil-
lichap’s Bogie Investment Group:

• 1333-1351 Orizaba Ave. Industrial

Condominiums – Lee & Associates Princi-
pals Brandon Carrillo, Jeff Coburn and
Garrett Massaro represented the seller,
1351 Orizaba Ave LLC, in the more than
$1 million sale of unit 1333 to GLR Prop-
erties LLC. The deal for the 4,400-square-
foot industrial condo closed on October 19.
The tenant plans to use the space as an of-
fice and classic car collection display, ac-
cording to Carrillo. Two other units totaling
7,405 square feet are in escrow. The six re-
maining units total 39,478 square feet.

• 2789 Long Beach Blvd. – Lee & Asso-
ciates Principals Jeff Coburn and Shaun
McCullough represented landlord 2H
Property in the 10-year, 8,947-square-foot
lease to Fresenius Medical Center. Justin
Cheung of Realty Advisory Group repre-
sented Fresenius.

• 429 Magnolia Ave. – Steve “Bogie”
Bogoyevac and Derek Caldwell of Marcus
& Millichap’s Bogie Investment Group rep-
resented the owner in this $1,225,000 sale.
The five-unit asset consists of a four-bed,
two-bath front house and two rear duplexes,
each with one-bed, one-bath units. One of
the units has been fully renovated, the du-
plexes have new copper plumbing and all
buildings were recently painted.

• 5209 E. 2nd St. – Shoe and apparel
store Proper has signed a lease for the for-
mer Romance Etc. location in Belmont
Shore, according to Belmont Shore Busi-
ness Association Executive Director Dede
Rossi. The facade of the building has been
painted white, a stark contrast from the for-
mer burgundy color. The location is the
brand’s second in Long Beach, with a third
in Houston. The owner did not respond for
comment as to when the new location
would open for business.

• The Terminal at Douglas Park – With
the signing of two transactions and one
more on the way, The Terminal is nearing
full occupancy, according to Coburn.
Kollin Altomare Properties recently pur-
chased three units on the ground floor of
building four totaling 6,926 square feet.
Additionally, European multinational car
rental company “Sixt rent a car” signed a
10-year lease on the ground floor of the
same building totaling 5,205 square feet.
Coburn added that there is a buyer going
under contract for the top floor of building
four, which would bring the office condo-
minium development to full occupancy.
Coburn and Lee & Associates Principal
Shaun McCullough represented the land-
lord, Douglas Park Investments LLC.

Housing Development
Planned For Former 
North Library Site

The Long Beach City Council voted
unanimously on November 13 to authorize
the sale of the former North Branch Li-
brary at 5571 Orange Ave. to the Long
Beach Community Investment Company
(LBCIC) for $729,000. The LBCIC, a non-
profit organization established by the City
of Long Beach, is proposing to acquire the
15,375-square-foot property and release a
request for proposals to develop affordable
rental or for-sale housing. “The city coun-
cil’s action is an important step for the
neighborhood to move forward with the
former North Library site, which has been
closed for more than two years,” 8th Dis-
trict Councilmember Al Austin stated fol-
lowing the vote. “The LBCIC’s proposal is
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Long Beach’s Newest Real Estate Brokerage Firm – CXI Realty
After nearly 30 years as a real estate agent working for various brokerage firms, Jon Sweeney has branched out to create CXI Realty.
Sweeney, pictured outside Daugherty Skyharbor on Spring Street, began his career in 1989 with Long Beach-based INCO Commer-
cial, having since worked for Matlow-Kennedy (which has since been acquired by Cushman & Wakefield) and most recently ADG
under local broker George Medak’s  license. In April, Sweeney began studying to become a licensed broker, and in late October for-
merly created the CXI brand. “It’s a bold statement but it’s a true statement: there’s no one who has sold more or leased more than I
have in Signal Hill and Long Beach,” Sweeney said. “Over the past 25 years, if you add it all up, there’s almost not a building I
haven’t touched.” Though much of his activity is in Long Beach and Signal Hill, Sweeney has brokered deals as far as Reno. He
continues leasing and selling office and industrial space; however, CXI has an added focus on restaurants, bars and music venues.
Sweeney was born and raised in Long Beach and raised his own family in the city. “This is something I really enjoy doing for Long
Beach,” Sweeney said. “The pride of being here with something that’s mine is fun and important to me.”

– Article and Photograph By Senior Writer Brandon Richardson

(Continued From Page 9)
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consistent with the residential nature of this
neighborhood on Orange Avenue, and it will
provide much-needed affordable housing
units, as Long Beach is working to address
a housing crisis due to a shortage of housing
supply.” The councilmember’s statement
also noted that six, two-story units are antic-
ipated for the site. As part of the agreement,
LBCIC is leasing the property back to the
city for 18 months at no cost for use by the
Long Beach Health and Human Services
Department’s Center for Families and Youth,
and possibly as a winter shelter from De-
cember 1 to March 31 of next year.

New Shoe And Sports 
Apparel Store Opens 
In North Long Beach

Shoe Palace celebrated the opening of
its first Long Beach location at 5365
Long Beach Blvd. on November 3, ac-
cording to Store Manager Jestin Parker.
The store carries nearly 100 different
brands of active footwear and apparel, in-
cluding its own line of merchandise. The
Long Beach store is the company’s 137th
nationwide. “[The company] felt like
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Shoe Palace opened its first Long Beach location at 5365 Long Beach Blvd. on November 3. Pictured
are Assistant Store Manager Jake Lewis, left, and Store Manager Jestin Parker. (Photograph by the Busi-
ness Journal’s Brandon Richardson)

(Please Continue To Page 12)

1_Pages_November20_2018_LBBJ  11/17/18  9:23 PM  Page 11



North Long Beach needed something
where it could start an ecosystem,” Parker
said. “The area needed [a place] where
people could rejuvenate the city back to
where it should be.” Inside the store is a
large mural of Long Beach rap icon Snoop
Dogg by artist JC Ro. Parker noted that
Shoe Palace has a contract with JC Ro to
create murals in its stores that pay homage
to their locations. In January 2017, for ex-
ample, Shoe Palace took over the space of
the original Apple Store in Palo Alto
where JC Ro created a Steve Jobs mural.
In the two weeks since opening, Parker
said foot traffic is steadily increasing as
more people in the community realize the
store is open. Three doors down is Black
Ring Coffee, which is cross-promoting
with Shoe Palace to continue increasing
business, Parker said. 

Sandwich Chain 
Jimmy John’s Opens 
Second Long Beach Location

Long Beach’s second Jimmy John’s
sandwich shop opened at 2031 E. Spring
St. on the border of Signal Hill, the com-
pany announced November 6. “Our team
is excited to serve fresh, fast and tasty
sandwiches to a new set of customers in
the area,” owner Bryant Tower stated.
“We’re also excited for our customers to
try our new products, including the 9-
Grain Wheat Sub, Kickin’ Ranch®, sliced
pickles and our 16-inch Giant sand-
wiches.” Tower anticipates hiring around
20 employees.

CSULB Celebrates
Opening Of New Energy 
Efficient Building

California State University, Long Beach,
celebrated the grand opening of its new state-
of-the-art building for the College of Contin-
uing and Professional Education (CCPE) on
November 7. The 35,000-square-foot build-
ing consists of 20 classrooms featuring fur-
niture that is on wheels to allow for
customized room configurations depending
on the curriculum and the time of year, ac-
cording to the school. The nearly $31.9 mil-
lion project was self-funded by CCPE
student enrollment fees. The development is
the first net-zero energy classroom building
in the California State University system and
was designed to achieve a LEED Platinum
rating, the highest level of international cer-
tification by the U.S. Green Building Coun-

cil. The net-zero design will not be realized
until solar panels are installed on the roof
over the next several months.

Proposed Charter School 
Denied By County, 
Coming Back To LBUSD

Despite a recommendation by Debra
Duardo, superintendent of the Los Angeles
County Office of Education, to approve the
establishment of We The People Public Char-
ter High School (WTP) in Long Beach, the
petition failed to pass the L.A. County Board
of Education on November 6. According to
the office of education, the board’s vote was
3-2 against the petition, with two members
absent. Four votes are required for action to
be taken, the office added. The WTP petition
was denied by Long Beach Unified School
District (LBUSD) earlier this year.

On Friday, November 16, WTP Execu-
tive Director Anita Ravi notified LBUSD
of her intent to bring the petition back to
the local level, rather than appealing to the
California State Board of Education.
“We’d be better off having local authori-
zation rather than state authorization,”
Ravi told the Business Journal.

If approved, Ravi said the charter
school would be located in North, Central
or West Long Beach, though she said ide-
ally it would be in the northern part of the
city. “We see that many more students on
that side of town are not being adequately
prepared for college and for career, and
that’s shown in all of the student achieve-
ment data,” she added.

The school has been actively looking
for a space to lease since August, Ravi

noted. To open, the school would need to
lease approximately 10,000 square feet to
accommodate an initial enrollment of 80
ninth grade students. Each year, the school
would add a new class of 100 students for
a total enrollment of 400 students after four
years. Ravi added that eventually she would
like the school to be 40,000 square feet.

“We are taking into consideration all of
the exciting changes in zoning that are com-
ing, especially in North Long Beach. There’s
a lot of creativity that goes into making sure
we have the right kind of space for our stu-
dents,” Ravi said. “We’re looking for a space
that can be made to attract students and fam-
ilies.” WTP would be the city’s third charter
school and would focus on government, pol-
itics, journalism, media, business, environ-
mentalism and other areas that “hold us
together as a society,” Ravi said. �
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(Continued From Page 11)

Dr. Jeet Joshee, dean of California State University (CSU), Long Beach, College of Continuing and Profes-
sional Education (CCPE), is pictured with the CCPE’s new net-zero energy classroom building, the first of its
kind in the CSU system. Classes began in the building in August but the school celebrated the building’s
grand opening on November 7. (Photograph by the Business Journal’s Brandon Richardson)
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Ultimately, the speakers from USC reached
the conclusion that these concerns had some
legitimacy, but were to a degree rooted in
misconceptions. Haiyan Liu, commercial
consul for the Chinese Consulate, argued that
IP theft and forced technology transfer were
not perpetrated by China’s government. He
painted his country as one making progress
towards opening itself up to trade and a mar-
ket-based economy. In contrast, he character-
ized the United States’ implementation of
tariffs on $250 billion worth of Chinese
goods as a closed-door policy to trade, and
one that would not benefit either country. 

There was no speaker from the U.S. gov-
ernment to illuminate its standing.

Setting the stage for the conversation was
Bonnie Lowenthal, current vice president of
the Long Beach Board of Harbor Commis-
sioners and former state assemblymember
and Long Beach city councilmember. “Al-
most all of the Port of Long Beach’s con-
tainer cargo trade is with Asia. And most of
that is with China,” Lowenthal said. “In
2017, China accounted for 69% of container
imports through Long Beach and 39% of
container exports.” She added, “The tariffs
enacted this year will likely slow trade be-
tween the United States and China. We’re
watching developments very closely, and ul-
timately we look forward to a resolution.”

According to Liu, one-third of the United
States’ trade with China flows through the
U.S. Customs and Border Protection’s Los
Angeles district. “The state also attracts the
largest number of Chinese investors, students

and tourists in the United States,” he noted.
Brian Peck, director of the Transnational

Law and Business Center and adjunct law
professor at USC’s Gould School of Law,
and his colleague Fangfei Dong, director of
policy, research and programs for the cen-
ter, outlined the White House’s concerns
surrounding the Made in China 2025 ini-
tiative, as well as China’s goals for the plan. 

The Made in China 2025 plan is the
focus of the Trump administration’s inves-
tigation of Chinese practices that may be
harming American IP and technological de-
velopment. The investigation is being con-
ducted under section 301 of the Trade Act
of 1974, with allows the president to act
against a foreign government found to be
violating an international trade agreement
to the detriment of U.S. commerce.

“The U.S. government is very concerned
about this program. The problem is not
many people know very much about it,”
Peck said. “Given that Made in China 2025
is the focal point of the Trump Administra-
tion’s criticism of China, and its tariffs and
the trade war, let’s put it in context with the
overall trade relationship between the U.S.
and China. . . . Two-way trade between
China and the U.S. is extremely important,
not only for the United States but for here
in California, Southern California and par-
ticularly for the Long Beach and L.A. ports.

“Last year, the [trade] volume equaled
about $600 billion. That’s a lot of contain-
ers back and forth between China and the
United States. To show the importance for
the Port of Long Beach, [for] its export
containers, the number one destination is
China,” Peck explained.

According to Peck, for China, foreign di-
rect investment provides “10% of its em-
ployment, 20% of its national tax revenue,
25% of its national total in terms of indus-
trial output, and 50% of total import and
export volume in the country.” These trade
and economic statistics illustrate the
“healthy” aspects of the trade relationship
between the two countries, beyond the
trade in goods deficit, he noted.

“What [Made in China 2025] is in a nut-
shell is an industrial policy to move China
from a manufacturing-based economy to an
innovation-based economy,” Peck said.

Dong gave historical context for China’s
current manufacturing-based economy, ex-
plaining that China began its industrializa-
tion after much of the Western world.
While major Western countries such as the
United States transitioned to service-based
economies in the mid-20th century, China
lagged behind, she said. 

To advance China’s economy and posi-
tion globally, Made in China 2025 aims to
“turn China into a major manufacturing
power in 10 years,” Dong said. By 2025,
the Chinese government seeks to “greatly
increase manufacturing digitalization, mas-
ter core technology in key areas,” as well
as to enhance the overall quality of the
country’s manufacturing industry and en-
hance its capacity for innovation. 

The plan also seeks to position China’s
manufacturing strength at an “intermediate
level among world manufacturing powers” by
2035, Dong said. “And by 2049, China will
become the leader among the world manu-
facturing powers and will develop advanced
technology and industry systems,” she said.

The plan is built around existing manu-
facturing sectors in certain geographic re-
gions of China, such as shipping and rail
equipment, and the automotive industry,
Dong said. “A certain amount of market
share in these priority sectors is designated
for foreign companies,” she pointed out.

But the Trump administration views the
Made in China 2025 plan “as an existen-
tial threat to U.S. competitiveness in the
21st century in key technology sectors,”
according to Peck. The administration’s
concerns center on four of the plan’s ob-
jectives. “Promoting of R&D [research
and development] capabilities by reinforc-
ing government control of setting targets
or goals,” is the first concern, he said.
“The U.S. sees this as a reaffirmation of
the Chinese government’s central role in
economic planning, rather than moving to-
wards a market-based economy which of

course is a concern of other global trading
partners,” he explained.

“Next is the goal is supporting acquisi-
tion of technology from abroad by intensi-
fying preferential policies and financial
support,” Peck said. “Here, the U.S. gov-
ernment’s concern is that it is the Chinese
government’s intent to leverage China’s
legal and regulatory system to the advan-
tage of domestic companies over foreign
companies in the targeted sectors of the
Made in China 2025 plan.”

Another concern is China’s desire to
“control a segment of the global supply
chain,” Peck said. “The U.S. administration
feels that this is unfair competition, as the
program calls for the government to pro-
vide billions of dollars in support to Made
in China 2025 sectors and to acquire for-
eign technologies to help achieve domi-
nance via its domestic companies.”

Peck continued, “Then the fourth objec-
tive that the U.S. is concerned about is al-
tering and creating competitive advantage
by setting global benchmarks. The U.S.
concern here is that China is developing
global champions to dominate both China’s
domestic market and global markets in the
key sectors of this program.”

Peck pointed out that the United States
already has “significant competitive advan-
tage in key areas such as talent, innovation
policy and infrastructure, energy policy,
physical infrastructure, legal and regulatory
environment.” On the other hand, “Yes,
they [the Chinese] are increasing their chal-
lenge to U.S. technology superiority, but
China has a long way to go.”

Ultimately, Peck said, “It’s China’s indus-
trial policy. Countries have a right to have
their industrial policy.”

Forced Technology Transfer, IP
Theft And The Trade Deficit

Also behind the Trump administration’s
implementation of tariffs on Chinese im-
ports are concerns about the country’s al-
leged encouragement and support of
American IP theft and the practice of forc-
ing U.S. companies to transfer their propri-
etary technologies in order to do business
in China, according to the speakers.

Peck said that the U.S. government sur-
veyed American companies doing business
in China, and found that 19% of responding
executives said they had been asked to trans-
fer their technologies to Chinese entities.
“But if you look at the vast majority of those
that had been requested to transfer technol-
ogy, it came from their potential business
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partners, the private sector, rather than the
central or local government,” he said. About
60% of respondents said they were “some-
what concerned, rather than overly con-
cerned,” about their IP rights in China.

In his remarks, Liu largely focused on
the benefits of bilateral trade, and pushed
back against claims of practices of IP theft
and forced technology transfer on the part
of the Chinese government.

Liu said that the reasons behind the trade
war were “not justified.”

He first took issue with the Trump admin-
istration’s concern about the trade deficit be-
tween the United States and China. He argued
that the deficit exists because U.S. companies
found that investing in China would give
them a higher return on investment, and sim-
ilarly, that consumers and importers “found
that buying from China makes more eco-
nomic sense.” He added, “That’s why, from
1990 to 2017, China’s share in the U.S.
trade deficit has increased. Japan, Korea
and other Eastern Asian countries, their
share in the U.S. trade deficit decreased.”

He argued that this is a macroeconomic
issue within the United States, rather than
an issue of unfair trade policies.

“Another reason quoted by the initiators
of the trade war is the so-called ‘forced
transfer of technology,’” Liu said. “For this,
I would say the fact is, the Chinese govern-
ment does not have any laws or regulations
to ask for investors to force foreign in-
vestors to transfer their technology to Chi-
nese entities.” Instead, he said any
agreements that require technology to be
transferred from U.S. companies to Chi-
nese businesses is a requirement made by
the private sector, not the government.

In a question-and-answer session follow-
ing the luncheon, Peck said that the U.S.
concern about forced technology transfer is
“a misperception.” He said, “Those who are
very hawkish in the Trump administration
believe that China is basically on a mission
to destroy the competitiveness of the
United States – to become globally domi-
nate in all the high-tech sectors critical to
the 21st century. And part of that strategy
is IP theft. . . . But overall, the vast majority
of requests for technology transfer come
from private sector negotiations between
two potential business partners. There is no
Chinese law that requires forced technol-
ogy transfer to do business in China.”

Evan Braude, a former Long Beach city
councilmember in attendance, pointed out
that the Chinese government often backs,
and to a degree controls, companies in its
private sector. “How do you consider it pri-
vate if it looks private for the outside world,
but we all know that it’s handled by the

government officials who you have to go
through to get all the approvals?” he asked.

Liu acknowledged that China has a “dif-
ferent system” than the United States when
it comes to state-owned companies. “We
have more state-owned companies, but we
are also reforming this kind of state-owned
enterprise system,” he said. He also said
that state-owned companies play by the
same rules as private sector companies.
Braude said he disagreed, but left it at that. 

What’s At Risk
The 40-year anniversary of bilateral

U.S.-China diplomatic and trade relations
is coming up in 2019, Liu noted. Since
then, he said, bilateral trade in goods be-
tween the countries “increased by over 330
times.” The amount of U.S. goods exported
to China in 2017 was “almost six times that
of 2001, when China joined the World
Trade Organization, and was five times
faster than the U.S. global average growth
of exports,” Liu pointed out.

In 2017, three million Chinese tourists
visited the United States and 42,000 Chinese
students studied at U.S. institutions of higher
education, contributing a combined $51 bil-
lion to the U.S. economy, according to Liu. 

Continuing to outline the benefits of bilat-
eral U.S.-China trade and relations, Liu said,
“At present, bilateral trade has reached $700
billion. The two-way investment exceeds
$230 billion U.S. dollars, and annual sales of
U.S. funded enterprises in China is about
$700 billion. . . . According to the U.S.-China
Business Council and Oxford Economics,
U.S. exports to China and two-way invest-
ment supported 2.6 million jobs in the United
States in 2015. Trade with China saved $850
each year for an average U.S. family.”

But Liu believes these benefits to the
U.S. economy are at risk due to the current
trade war. “U.S. China trade relations have
been a win-win relationship, and now we
are like in a battlefield, and we’re in this
kind of a cross fire,” Liu said. 

He used a metaphor to illustrate his point.
“This reminds me of something that recently
happened on a transit bus. In this incident, a
passenger on the bus was angered by miss-
ing the station and attacked the bus driver,
causing the bus to crash into the guard rail
and fall into the river, leaving all 14 passen-
gers perished. In the current U.S.-China
trade war, I think we are facing the same
danger as passengers on our two countries’
bus, as we are caught in the wrong war, at
the wrong time, on the wrong grounds.”

President Donald Trump and Chinese
President Xi Jinping are expected to meet
during the G20 Summit in Buenos Aires,
Argentina, which begins November 30. �
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� By PIERCE NAHIGYAN

STAFF WRITER

The Long Beach City Council has ap-
proved a plan to streamline permits for the
creation of sidewalk dining and parklets
within the city’s right-of-way. 

As defined by the Long Beach Public
Works Department, a parklet “re-purposes
parking space(s) or portions of a street into
neighborhood gathering spaces.” A grow-
ing trend throughout the city, parklets ex-
tend pedestrian zones, often at the request
of businesses, to provide space for activi-
ties such as sidewalk dining. They are also
implemented as a traffic calming measure.
The first parklet in Long Beach was in-
stalled at Lola’s Mexican Cuisine in 2011
on 4th Street in the Retro Row area, public
works reported. This year, Groundwork Fit-
ness opened the first fitness parklet in the
United States at 333 Pine Ave. downtown.

On the recommendation of Long Beach
Public Works, the city attorney has been
tasked with preparing an ordinance to
amend Long Beach Municipal Code Chap-
ter 14.14, which governs the process for the
design, permitting and development of
areas within the public right-of-way for
dining and other purposes. At the Novem-
ber 13 city council meeting, Director of

Public Works Craig Beck said this ordi-
nance would make the permitting process
for sidewalk dining and parklets more user-
friendly and save applicants money.

In his report on the new parklet ordi-
nance, Beck wrote that city staff worked
in collaboration with Long Beach busi-

ness improvement districts (BIDs) to re-
view and refine the current program. “The
major focus was shortening the time for
review and approval and ensuring projects
met certain standards for safety and de-
sign,” the report stated. 

The changes recommended in the report

define and clarify permissible uses for pub-
lic property. Also included in the report was
a new handbook for permit applicants that
serves as a comprehensive guide on how to
add sidewalk dining or a parklet to an ex-
isting business.

The handbook details both mandatory
rules and non-mandatory guidelines that
establish “a framework of design and de-
velopment standards” for parklets and out-
door dining in the City of Long Beach. In
the case of projects that do not meet the
guidelines, applicants are encouraged to
propose alternatives that meet the spirit of
the design guidelines.

Currently permitted parklet uses include
dining, planting, bicycle parking and art.
Under the proposed ordinance, additional
uses and activities may be considered but
will require city council approval. To min-
imize parking impacts, parklets will require
a letter of support from its BID or commu-
nity association and the number of parklets
in a given area will be capped at 20%.

According to the public works report, the
current process for applying for a permit
takes a minimum of six months and re-
quires several steps, including both city
council action and the involvement of the
city manager. The new process would del-
egate permit approval to the director of
public works, reducing both processing
time and cost.

At the city council meeting, Beck said
the current fee associated with parklets is
approximately $4,800. He estimated that
the streamlined process could cut that fig-
ure in half. 

How permits are renewed would also be
updated. Currently, permits are issued on
an annual basis and, upon expiration, re-
quire applicants to obtain either a new per-
mit or a renewal permit. Under the new
ordinance, permits will continue to be is-
sued on an annual basis but a full resub-
mission process would not be required for
renewals. The new ordinance would re-
quire a site inspection as part of the ap-
proval process. Modifications to an
existing permit would still require a new
permit submission.

The motion to approve the recommenda-
tions of Craig Beck and his department was
carried by all nine councilmembers. “This
was a policy many, many years in the mak-
ing,” 1st District Councilmember Lena
Gonzalez said at the meeting. �

City Council To Receive
Update On Community 
Hospital Lease Agreement

Tonight, November 20, the mayor and
city council will meet in closed session
with City Manager Pat West to receive an
update on negotiations for the lease of
Community Hospital, a city owned prop-
erty, with selected hospital operator
Molina, Wu, Network (MWN). Negotia-
tions for the price and terms for the lease
have been ongoing, and must be com-
pleted by January 3. MWN has already
submitted its materials to the state in
order to receive a license to operate the
hospital, John Keisler, director of the
Long Beach Economic Development De-
partment, previously told the Business
Journal. City staff will meet with MWN
in a closed session of city council sched-
uled at 4 p.m. �
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� By PIERCE NAHIGYAN

STAFF WRITER

The Long Beach City Council
has requested an examination of
utility wires in the city to deter-
mine if they pose safety and
maintenance issues to the com-
munity. City Manager Patrick
West has tasked the public works
department to report back to the
council in 60 days on the feasi-
bility of conducting an audit of
the utility wires.

The item was proposed by 3rd
District Councilmember Suzie
Price and cosponsored by Coun-
cilmembers Daryl Supernaw
(4th District) and Al Austin (8th
District). 

“Drive or walk down any street
in Long Beach and you’ll see utility wires
running up and down, crisscrossing streets,
alleys, and over residences,” Price stated in
a press release. “Often, you’ll see these
wires wrapped in bundles, hanging from
telephone poles, or tied to other wires. Ad-
ditionally, sometimes these wires are tan-
gled among tree branches, or appear in
disrepair, and have been left when a previ-
ous business or residential tenant moved.”

Price went on to request that the city
“resolve some of these issues by working
with our utility providers and state agen-
cies” to reduce possible maintenance is-
sues that could cause fires, service
interruptions, property damage and visual
blight to the community.

Such an examination is already being
carried out by individual resident groups,
Price said at the November 13 city council
meeting, but their volunteer time and ex-
pertise is limited. Price took a moment to
acknowledge the Belmont Heights Com-

munity Association for taking a leadership
role “in bringing this issue to light.”

Price said that a more comprehensive
evaluation could be conducted by the city
in its major and minor corridors to assess
maintenance issues. She then alluded to
the Camp and Woolsey fires that are cur-
rently spreading across the state as an ex-
ample of the danger that untended wires
can pose to the community. “If we have
ways to identify fire risks such as aban-
doned wires in areas that can cause fires,
we should be addressing those and ad-
dressing them as a public safety and pub-
lic health issue,” she said.

Electrical utilities have been faulted for
recent California fires. Earlier this year,
the California Department of Forestry and
Fire Protection declared that utility lines
and poles owned by Pacific Gas & Elec-
tric were to blame for several major
Northern California wildfires. This
month, a lawsuit also accused PG&E of

being at fault for the deadly
Camp Fire, though the cause re-
mains under investigation.

Director of Public Works
Craig Beck told the Business
Journal that he and his staff must
assess a number of factors, such
as jurisdiction (some utility
wires are located on private
property), how the city might
enforce maintenance on what-
ever issues it discovers and what
the effort will cost. 

Above-ground utility wires
are located throughout Long
Beach’s 51 square miles, leading
Beck to predict that an audit
would take much longer than 60
days to complete. 

Another challenge of the po-
tential audit would be determin-

ing who owns which wires. Beck named
Southern California Edison, Frontier
Communications, Nextel and Spectrum
as major utility companies with infra-
structure in the area. 

When asked about the possibility of tran-
sitioning Long Beach’s utility wires under-
ground, Beck responded that the city just
completed such a project along the Willow
Street corridor. “It’s a major expense, a
major undertaking,” he said, and not as
simple as just digging a trench in the street
and stowing wires underground. 

As an example, Beck said that undertak-
ing such a project in the 5th District would
be difficult, as there are more utility lines
located behind houses on private property.
For now, Beck and his department are fo-
cused on their main goal: “We will be
working diligently to pull all this data to-
gether and provide a comprehensive report
back to council to help inform the next
steps,” he said. �

New Parklet Ordinance Could Cut Costs For Businesses

Parklets, such as the one located in front of The Pie Bar on Pine Avenue, repurpose part of the street to
create outside dining and neighborhood gathering places. (Business Journal file photograph)

Public Works To Examine Possible Dangers Of Utility Wires

Wires hang from this utility pole located across the street from Gallagher’s Pub
& Grill on East Broadway. Such wires can pose safety concerns to the neigh-
borhood, including increased risk of fire. High winds are more likely to discon-
nect poorly maintained wires and down power lines, resulting in damage to
private property. (Photograph by the Business Journal’s Pierce Nahigyan)
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uled in parks on the eastern side of the city
than in the west. Contract classes are those
in which instructors pay a fee to PRM to
host activities in city parks. 

Gonzalez asked the department why
College Estates Park, located in East Long
Beach, hosted 50 hours of weekly contract
class programming in summer 2017,
while Cesar Chavez Park in Downtown
Long Beach had zero hours of weekly
contract class programming. At the meet-
ing, then-PRM Director Marie Knight
noted that, while her department tried to
interest class instructors in underutilized
parks, instructors chose which parks they
preferred to contract with.

Gonzalez, sponsored by Vice Mayor Dee
Andrews and Councilmembers Roberto
Uranga and Rex Richardson, requested that
PRM deliver a report on how hours and
funds of PRM programming are divided up
across the city.

In January of this year, PRM released a re-
port that addressed each of the councilmem-
bers’ concerns about city parks. Among
them: hours and funding expended in each
park location, the basis of prioritization for
free and funded programming in each area,
overall suggestions for more equitable pro-
gramming, and suggestions on policies and
processes that could be reviewed. 

City council pushed their review of this
report to February 20, which was Knight’s
last day on the job before transitioning to di-
rector of community services for the City of
Huntington Beach. According to Parks &
Recreation Commissioner David Zanatta,

Knight was undaunted. “She was commit-
ted, and she and the department did a thor-
ough job,” Zanatta told the Business Journal.

PRM’s exhaustive report answered in de-
tail each of the council’s questions, in par-
ticular Gonzalez’ request that “a fair and
equitable system” be found “that guaran-
tees every resident the same opportunities
to thrive, regardless of zip code.”

PRM directly answered this request on
page two of its report, pointing out that Gon-

zalez’ initial assessment of inequality “mainly
focused on PRM’s contract class program.”
This is only one aspect of the broad range of
the department’s programming, the report
stated, “and one that is fee-based in nature.”
To properly address the issues set forth by
Gonzalez and her fellow councilmembers,
PRM noted that “it is critical that all pro-
gramming be examined to determine if
there is an inequity in the programming of-
fered, and whether changes are required.”

In its report, PRM articulated that it offers
two kinds of programming: free programs
(such as afterschool programming, movies
in the park, youth sports and recreational
swimming) and fee-based programs (con-
tract classes, day camps, adult sports and
some aquatics and nature center programs). 

PRM explained that the department ex-
perienced significant budget cuts during
the Great Recession and again from 2010
to 2012. In response, PRM prioritized free
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A chart included in February 2018 report by the Parks, Recreation and Marine Department (PRM) given to the Long Beach City Council. This chart shows
the number of free programs offered by PRM in each council district. (Image courtesy of the Parks Department)

Parks Study
(Continued From Page 1)
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programming to areas it determined to be
most in need: the southwest, west, central
and northern areas of the city. To achieve
this goal, it reduced and eliminated pro-
grams in the east and southeast areas of the
city. A regional approach was adopted, the
report states, that concentrated limited re-
sources to where a “greater economy of
scale existed from a staffing perspective.”
The report further elaborated on its meth-
ods, explaining that certain council districts
received less of PRM’s free programming
due to those districts having fewer facilities
to host them in. 

“I think what came out of it was an edu-
cation, more than anything,” Zanatta said,
speaking on the scope of PRM’s report.
“The report came back and said that the de-
partment was – is –  doing a lot. And most
of it was doing it at the direction of former
city councilpeople.”

Approximately 66% of PRM’s free pro-
gramming was offered in the southwest,
west, central and northern areas of Long
Beach, according to the report, where the
majority of its indoor facility space is lo-
cated. There are certain council districts
that received less of the free programming
that was offered, “but those districts have
less facilities in which to offer them,” the
report explained.

Approximately 64% of contract classes
were offered in the east and southeast areas
of the city, the department reported, “where
residents typically have a greater ability to
pay for contract classes.”

PRM’s total funding for programming
was reported as $6,380,463, which in-
cluded more than 65 full-time and 661 part-
time staff, plus supplies, marketing and
program-related costs. About 64% of this
investment was spent on programming in
the city’s southwest, west, central and
northern areas of the city. 

The lengthy report concluded by address-
ing the council’s request for overall sugges-
tions for more equitable citywide
programming. “The data clearly demon-
strates that the majority of the city’s invest-
ment for park programming, as well as
capital improvement investment, is made in
the areas of Long Beach that are of the great-
est need,” the report stated. It further elabo-
rated that multiple classes have been offered
over the years, “particularly in the southwest
and western areas of the city,” but had been
cancelled due to a lack of registration. PRM
continued to look for ways to focus offerings
in these areas, it said. One example was by
asking new contract class instructors to start
their relationship with the city by offering
classes in these underutilized areas. 

“The majority of the funds were actually
being spent on the west side,” Zanatta said.
“The programs on the east side and some
other places are actually programs that are
funded by that council person or neighbor-
hood associations or other groups.”

Zanatta commended Gonzalez for initi-
ating the review of PRM programming.
“What Lena [Gonzalez] was doing, I
thought, from a commissioner’s standpoint,
was healthy,” he said. “It was bringing . . .
to the city council table an education as to
what really is out there, what was being
done. The department really can’t do any-
thing other than what the council dictates
for them to do. So, they were actually doing
it. It wasn’t being perceived as so, but they
were, and they were actually doing it in a
very equitable way.”

A Second Report Is Requested
Despite PRM’s thorough analysis of its

programming, Gonzalez declared a motion
for the department to return to the council
in four to six months with “a more pro-
found report.” Eight councilmembers voted
yes, with Andrews abstaining. 

Due to budget hearings and other city
council business, PRM did not meet with
the city council again on this topic until
October 9. In his report to the council, new
PRM Director Gerardo Mouet wrote that,
“Striving for park equity will be an ongo-
ing and long-term process that has begun
with the new department strategic plan.” 

Prior to Mouet’s meeting with the coun-
cil, this plan was approved to receive
$70,000 of the Fiscal Year (FY) 2019
budget, contingent on the availability of a
surplus from the general fund. The intent
of this plan, Mouet wrote, is to “offer PRM
opportunities to engage with its users and
stakeholders around service, programming,
maintenance, and park/open space needs.”

According to Mouet, PRM has been
working since February on several new ini-
tiatives, including the addition of new
classes at sites that had no classes in spring
and summer 2017, offering professional
development and job skills workshops and
adding specialized STEAM (science, tech-
nology, engineering, arts and mathemat-
ics)-based classes and experiential
learning trips. The city council has also ap-
proved the creation of a new Community
Engagement and Partnership Bureau, he
wrote, “to enhance [the] department’s ca-
pacity to more accurately assess commu-
nity needs, grant success rate, park
planning and partnership development.”

On October 10, Gonzalez sent out an e-
mailed newsletter that stated the 26 commu-
nity centers, six miles of beach and four
community pools overseen by PRM “were
not promoted and programmed in a way that
was both fair and equitable.” She then
praised the “great work” that PRM is now
doing related to the park equity issue she
raised in 2017, with the creation of STEPS,
or “strategies toward equity in park services.” 

STEPS, Gonzalez continued, “is a park
system for all” that “has already seen amaz-
ing results and many more to come.” Gon-
zalez’s top example included a near tripling
of contract classes offered on the west side.

Other results of the STEPS program for
FY 19 include one-time allocations from
the general fund of $100,000 for addi-
tional senior programming; $200,000 to
continue Be Safe programming at new
parks; and $40,000 to enhance PRM vol-
unteer operations.

Overall, Zanatta considered the new
PRM plan a good thing for the department.
“We got funding from the mayor’s office
and the budget oversight committee allo-
cated funds in this year’s coming budget to
actually begin the process of a new strate-
gic plan – which we haven’t had in 15 or 16
years,” he said.

“To date, because of what Lena re-
quested and what the department did in
putting together a comprehensive report
back, Parks and Rec is really working di-
rectly with the councilpeople that had is-
sues in trying to address what’s really
needed to go forward,” Zanatta continued.
“And a lot of that is intel from the council
offices themselves on what they think is
needed and what they are looking at as far
as equity programs.” �
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a one-to-four ratio, but I only have two
nurses, then . . . I can’t really put patients
in them if I don’t have the staff.”

Hospitals that lack nurses may contract
with agencies for what are known as “trav-
eler nurses,” which cost more than regular
staff because of agency fees. “The
[staffing] company has to provide housing
for the nurses and traveling expenses and
other things that need to be taken into con-
sideration,” Long Beach Medical Center’s
chief nursing officer, Tony Garcia, an RN,
said. Though they provide an essential
service, Garcia added, temporary nurses af-
fect a hospital’s budget “dramatically.”

But the HRSA report is not the only in-
dicator of nursing supply and demand.
Michelle Mahon, RN, national nursing
practice specialist for National Nurses
United (NNU), noted that reports of nurs-
ing shortages hit the news from time to
time and “often cause a flurry of alarm.”
There are several factors that need to be
evaluated, she said, especially in a state as
large as California. “I wouldn’t leap imme-
diately to HRSA’s conclusion that there’s
necessarily a shortage,” she said. 

Mahon pointed to a 2017 evaluation by
the University of California, San Fran-
cisco (UCSF), which projected no short-
age in California. This year, UCSF put out
another evaluation that looked specifically
at the counties of Los Angeles, Ventura
and Orange. The new evaluation, led by
Dr. Joanne Spetz, the associate director
for research at UCSF’s Healthforce Cen-
ter, predicted that these counties would ex-
perience a surplus of RNs in the next 15
years. The report anticipated that there
would be so much competition for RN po-
sitions in these areas that nursing gradu-
ates would be compelled to move
elsewhere for work. 

American Nurses Association\Califor-
nia Executive Director Markéta
Houskova, an RN, attended a summit
hosted by the California Board of Regis-
tered Nursing this past week, where Spetz
delivered a lecture on her findings. “All
of us had questions, the same questions
you’re asking me,” Houskova told the
Business Journal. “‘But we heard all
these stories about this shortage.’”

Spetz ran projections from 2020 to 2035
and predicted that, if California continues
to graduate between 11,000 and 12,000
RNs per year – as has been the average, ac-
cording to Houskova –  there would be

enough new RNs entering the workforce to
replace retiring nurses. 

Central California is expected to run an
RN deficit, particularly in the San Joaquin
Valley, according to UCSF’s projections.
Houskova said that nursing schools in South-
ern California may encourage their students
to seek positions in the less populated region. 

How To Retain And Increase 
The Supply Of Long Beach RNs
Registered nurses risk both physical and

mental exhaustion in their daily work,
nurse recruitment and retention firm NSI
Nursing Solutions reported in March,
which has led to turnover rates that range
from 8.8% to 37%, depending on geo-
graphic location and nursing specialty. A
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Nurses

Sigrid Sexton, RN, is the program director for registered nursing at Long Beach City College. “These
partnerships between the local schools and hospitals are key in keeping the community resilient in terms
of nursing supply and demand,” Sexton said. “We highly value those partnerships and would like to
keep them going.” (Photograph by the Business Journal’s Brandon Richardson)
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2014 study in “Policy, Politics & Nursing
Practice,” a quarterly peer-reviewed nurs-
ing journal estimated that 17.5% of newly-
licensed RNs leave their first nursing job
within the first year. That jumps to 33.5%
within the first two years.

“Nursing turnover is extremely costly
to hospitals,” Mahon said. A 2018 report
on national health care retention and RN
staffing by NSI Nursing Solutions places
the cost of turnover for an RN between
$38,000 to $61,000. Moreover, each per-
cent change in RN turnover costs the av-
erage hospital an additional $337,500,
according to the report.

The high turnover rate is not only due
to workplace stressors but the fact that
RNs are aging out of their profession,
Wynn said. The U.S. Department of
Health and Human Services estimated that
the majority of registered nurses in the
U.S. range between 45 and 59 years-old.

Long Beach Memorial is preparing for
the inevitable “retirement wave” by part-
nering with Cal State Long Beach
(CSULB) to bring new graduates into the
profession. “We have a 14-year standing
partnership with Cal State Long Beach
Nursing School,” Michelle Cline, director
of Memorial’s clinical workforce devel-
opment, said. “They have all their clinical
[experience] here and our hope is . . . they
become our new grads and our RNs.”

Memorial has approximately 1,900
RNs on staff and brings on about 90 to
100 new graduate RNs through its
CSULB partnership program each year.
“We’re anticipating that we’ll need to in-
crease those numbers and supplement that
program a little bit . . . based on our pro-
jections of rtirement,” Wynn said. 

To combat potential turnover, Long
Beach City College (LBCC) prepares its
nursing students for the rigors of their
chosen profession by giving them hands
on experience with counseling and psy-
chiatric care. “When we’re in hospitals

with them, we get
a chance to work
with them in
terms of their . . .
emotional intelli-
gence, their levels
of empathy, how
they respond to
challenging situa-
tions,” Sigrid Sex-
ton, an RN and
LBCC’s program
director for regis-
tered nursing,
said. 

“There is a high
turnover rate,” she
said of the profes-
sion, but added
that nursing stu-
dents at LBCC
tend to be more re-
silient than aver-
age. “We have
students here who
come from the
local community.
They’re very di-
verse, they have
life experiences. In
that group, you
tend to see less at-
trition.”

Making nurses feel valued and safe in
the workplace may reduce turnover and
incentivize incoming graduates, Mahon
said, adding that it’s only by retaining ex-
isting staff and replenishing those nurses
set to retire that California hospitals
could offset a projected shortage. 

Nursing organizations, health care fa-
cilities and schools are all working to-
wards making California a desirable
place to practice medicine, according to
industry professionals. For Mahon and
the NNU, California’s mandated mini-
mum nurse-to-patient ratio is a prime ex-
ample of that agenda. “There’s no limit
anywhere else,” Mahon said. “This is
driving a mass exodus from this profes-
sion, not just nationally but internation-
ally. It’s a crisis.”

The ratio limit may be a factor in reduc-
ing nurse staffing vacancies and turnover
rates, as one 2016 study suggests. Ac-
cording to the Texas Center for Nursing
Workforce Studies, RN turnover rates in
California are lower than in states without
nurse-to-patient ratios. A 2015 study pub-
lished in the “International Archives of
Occupational and Environmental Health”
found that the California RN staffing
ratio law was associated with a 31.6% re-
duction in occupational injuries and ill-
nesses among RNs working in hospitals
in California. 

“We knew staffing was important in
preventing injury in the workplace, but
those results were pretty astounding,”
Mahon said. 

California RNs enjoy some of the high-
est wages in the nation. According to the
2017 HRSA report, median pay for Cali-
fornia RNs was second only to Hawaii
($48.43 per hour vs. $49.26 per hour, re-
spectively). 

However, California RNs must con-
tend with a high cost of living. Wynn
said that Long Beach Memorial has wit-
nessed that effect firsthand. “We’re also

seeing challenges with some of our
younger nurses because of the cost of
living in Southern California in general,
and especially in this area. When we’ve
looked at our data and done exit inter-
views, we have found that we’re seeing
some of our workforce leaving Califor-
nia or leaving the area because of the
cost of living,” she said.

That may not present an immediate
issue, Sexton said, as there are enough
nursing programs and nursing students in
the Long Beach area to meet the commu-
nity’s needs. Currently, she added, “It’s a
little bit over what our needs are.”

But that doesn’t mean the surplus will
last. Economic factors lead to fluctuations
in supply, she said, and with the Afford-
able Care Act bringing more patients into
the health care system, there will be a
higher demand for clinical staff. Also, the
aging Baby Boomer generation, com-
bined with the aging RN workforce, will
necessitate more nurses. 

Locally, the closure of Long Beach
Community Hospital has forced a reshuf-
fling of health care professionals, Sexton
said. “Nurses who worked at Community
Hospital, many of them were taken on
into Long Beach Memorial . . . some went
to St. Mary Medical Center.” Sexton said
she hopes that Community reopens, not
only for the sake of LBCC nurses looking
for jobs, but also for patients who live
near the traffic circle. 

In the meantime, LBCC continues to
partner with local hospitals – Memorial,
St. Mary, Lakewood Regional Medical
Center and the V.A. Long Beach Health-
care System – to educate the next gener-
ation of registered nurses. “These
partnerships between the local schools
and hospitals are key in keeping the com-
munity resilient in terms of nursing sup-
ply and demand,” Sexton said. “We highly
value those partnerships and would like
to keep them going.” �
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Nurses
(Continued From Page 23)

Catching Pancreatic & Liver Cancer Early 
The American Cancer Society estimates that about 55,440 people

in the U.S. will be diagnosed with pancreatic cancer and approxi-
mately 42,220 will be diagnosed with liver cancer in 2018.

Pancreatic cancer forms in the tissue of the pancreas, an organ in
the digestive system located in the abdomen. Endocrine cells in the
pancreas create enzymes used to digest fats and proteins, and ex-
ocrine glands create insulin and hormones to help balance the
amount of sugar in the blood. Cancer is more common in the ex-
ocrine cells and most tumors in this area are called adenocarcinomas. 

Pancreatic and liver cancers are often hard to find, which results
in late detection. Often times, because it’s found in a later stage, pancreatic cancer may
have already spread to the liver. 

However, there are several types of liver cancer: Primary liver cancer - Cancer that
begins in the tissue of the liver, an organ in the digestive system.; Secondary liver can-
cer – Cancer from the colon, lung, breast or other parts of the body spreads to the liver.;
Non-cancerous (benign) tumors - Tumors also may form in the liver.

Risk Factors & Prevention For Pancreatic Cancer
You are at a greater risk for pancreatic cancer risk if you: Are over the age of 70; Are

male; Are African-American; Smoke or are exposed to smoke; Are overweight; Have
diabetes, chronic pancreatitis or cirrhosis of the liver; Have a family history of pancreatic
cancer or inherited certain mutations in genes that can increase the risk of pancreatic
cancer; Are exposed to chemicals such as pesticides and dyes.

The cause of most cases of pancreatic cancer is unknown. Maintaining a healthy
weight and diet, getting plenty of exercise and not smoking is recommended.

Risk Factors & Prevention For Liver Cancer
You are at a greater risk for liver cancer risk if you: Are male; Are over the age of 40;

Are African-American, Asian or Polynesian; Suffer from certain types of liver diseases,
such as hepatitis B virus (HBV), hepatitis C virus (HCV) or cirrhosis; Are exposed to
aflatoxins – a mold found in food such as peanuts, corn and soybeans; Are diabetic.

In many cases, the cause of liver cancer is unknown. By avoiding hepatitis infections,
moldy grains, limiting alcohol use and not smoking you can help reduce your risk for
liver cancer.

Know Your Body
While other cancers affecting the digestive system, such as colorectal cancer, have a

standard diagnostic screening, pancreatic and liver cancer do not. It’s important to pay
attention to your body and talk to your doctor if you notice any of the following signs.

Pancreatic cancer: Pain (usually in the abdomen or back); Weight loss or loss of ap-
petite; Fatigue; New-onset diabetes; Jaundice (yellowing of the eyes and skin) – When
pancreatic cancer spreads, it often goes to the liver. This can lead to jaundice.

Liver cancer: Weight loss or loss of appetite; Feeling very full after a small meal;
Nausea or vomiting; Mass under the ribs on either side; Pain in the abdomen or near the
right shoulder blade; Swelling or fluid build-up in the abdomen; Itching; Jaundice (yel-
lowing of the eyes and skin). 

(Ronald Wolf, M.D., is a liver and pancreatic surgeon with the Complex Pancreatic &
Liver Cancer Program at MemorialCare Todd Cancer Institute, Long Beach Medical
Center.) �

MemorialCare Long Beach Medical Center was awarded Magnet status by
the American Nurses Association in 2013, the highest level of national
recognition for health care organizations that demonstrate sustained excel-
lence in nursing care and a professional work environment. “A lot of nurses
seek facilities that have Magnet status because they know they’re going to
be empowered,” Antonio “Tony” Garcia, RN, Long Beach Medical’s chief
nursing officer (pictured right), told the Business Journal. He is pictured with
Diane Wynn, RN, vice president of risk management services, center; and
Michelle Cline, RN, director of clinical workforce development. (Photograph
by the Business Journal’s Annette Semerdjian)

HealthWise

By Ronald 
Wolfe, M.D.
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Synthetic Drug
Use On The Rise
In Long Beach
� By SAMANTHA MEHLINGER

EDITOR

A growing concern among Long Beach
health care providers, law enforcement
and government officials is the growing
use of the synthetic opioid fentanyl. The
drug, which is adding fuel to the flames
of the American opioid crisis, is 80 to 100
times stronger than morphine, according
to the U.S. Drug Enforcement Adminis-
tration. Although originally developed
pharmaceutically to care for cancer pa-
tients, the drug is also produced illicitly,
and is increasingly being added to other
drugs such as heroin and cannabis, ac-
cording to local drug abuse caregivers
and city officials.

An academic study on synthetic opioid
involvement in U.S. drug overdose deaths
between 2010 and 2016 found that “heroin
and synthetic opioids (primarily illicit fen-
tanyl) are increasingly implicated in over-
doses,” and that “synthetic opioids are
increasingly found in illicit drug supplies
of heroin, cocaine, methamphetamine, and
counterfeit pills.” The study was published
in May in the Journal of the American
Medical Association.

Although other synthetic drugs are used
with more prevalence in Long Beach, par-
ticularly the stimulant methamphetamine,
local officials said they were currently
most concerned by fentanyl because it is
often fatal.

“California saw a 57% increase in over-
dose deaths related to fentanyl in 2017.
Opioid abuse was a Midwest and East
Coast phenomenon for several years, but
it has now hit California,” City Prosecutor
Doug Haubert told the Business Journal.
“We should prepare to see more deaths
related to fentanyl in the near future.”

Haubert added, “Simply touching fen-
tanyl with your bare hands can kill you. It
can enter your system through the skin.”

Sgt. Tim Long, who leads the Long
Beach Police Department’s (LBPD) drug
investigations section, said that synthetic
drugs are becoming more commonly used
in Long Beach. “Synthetic drugs are

growing in popularity because they are
more potent than natural drugs; the ef-
fects on the user are enhanced, lasting
longer and producing a maximum high,”
he said in an e-mail to the Business Jour-
nal. However, he noted, “Long Beach has
not yet experienced an elevated level of
detrimental effects as [those] other com-
munities are battling, due to the dedicated
resources focused on prevention.”

The most commonly used synthetic
drug in Long Beach is methamphetamine,
and the “second runner up is fentanyl,”
Long said. “Heroin derivatives, opioids,
and depressant drugs are becoming more

prevalent within local communities. An-
other synthetic making a small comeback
is MDMA (Ecstasy). This synthetic is
very popular with college students and
youth,” he noted.

Synthetic drug use is not associated
with any particular population, Long
pointed out. “In the past, drug abuse may
have been identified with specific popu-
lations. Today, drug abuse affects all
walks of life,” he said. “There is no longer
a specific population that can be ab-
solutely identified with drug use and ad-
diction. Any community can be affected
by drugs today, as evidenced by the na-
tionwide drug abuse epidemic.”

Haubert noted that, as a powerful de-
pressant, fentanyl “slows the respiratory
system to the point that it will actually stop,
and you will die,” unlike methampheta-
mine, which acts a stimulant to the body.

Noah Warren, partner and business de-
velopment manager of Long Beach-based
addiction and mental health treatment
center Roots Through Recovery, said that
it is easy and cheap to obtain fentanyl il-
licitly. Of concern to Warren is that he is
seeing increasing numbers of patients
who are testing positive for fentanyl, but
who did not knowingly ingest the drug. 

“When you’re buying something on the
street, you don’t know what’s in it,” War-
ren said. “We’re finding that people are
doing heroin that is cut with fentanyl. Or
they think they are doing benzo[di-
azepines]s, like Xanax, but they are buy-

ing it off the street – and when they come
to us they are actually testing positive for
fentanyl. The danger in that is the syn-
thetic opioids are so much more potent
than . . . what the pharmaceutical compa-
nies are creating.” 

Warren noted that fentanyl’s effects are
so powerful that Narcan, a nasal spray
used to revive individuals who have over-
dosed, sometimes does not work.

Long said the number one risk of syn-
thetic drug abuse is overdose. “Users and
addicts underestimate the potency of the
drug, wanting a better high, and their body
cannot adjust to the strength of the syn-
thetic drug,” he said. “Medical synthetic
drugs are designed for extreme applica-
tions such as pain management and surgi-
cal procedures. Used irresponsible and
illegally, synthetic drugs can be deadly.”

Fentanyl is often used legally for in-
home hospital care. “A home’s medicine
cabinet is the ‘best’ and ‘number one’
source for synthetics drugs. Anyone, such
as an immediate family member, house
guest, neighbor or child, allowed in the
home can be the vehicle for drug removal
and theft,” Long said.

“Synthetic drugs are a concern regard-
ing rising crime rates,” Long said. “They
do pose a risk to responding police per-
sonnel and the public. Synthetic drugs
can have abstract or unfamiliar symp-
toms. Synthetics can produce unfamiliar
symptoms appearing to emulate a hallu-
cinogen or various psychoactive behav-
iors. It greatly depends on the community
it is affecting, how easily they are ac-
cessed, and the level of usage.”

Another prevalently used synthetic drug
in recent years was spice, a synthetic drug
meant to stimulate the same brain cell re-
ceptors as marijuana, according to the
Centers for Disease Control. Typically,
spice comes in the form of dried plant ma-
terials sprayed with a synthetic concoction
of drugs. Before being outlawed in Cali-
fornia in 2017, spice was commonly sold
in gas station convenient stores and la-
beled as incense “not for human consump-
tion,” according to Warren. 

It is difficult to predict the effects of
spice, because its chemical make-up
varies from batch to batch, according to
the National Institute on Drug Abuse.
Spice is known to cause extreme para-
noia, hallucinations, anxiety, rapid heart
rate, seizures and other detrimental health
effects that, in some cases, many also en-
danger others. 

According to Warren, spice has been a
problem particularly among teenagers,
who would smoke the same amount of the
drug as they would marijuana, resulting
in psychosis and seizures.   

The prevalence of vaping – smoking
substances through an e-cigarette – makes
it more difficult to know what a person is
ingesting and if it is illegal, according to
Haubert. 

As the city prosecutor, Haubert said, “I
am concerned with how difficult it is for
law enforcement to prevent the wide-
spread distribution and use of synthetic
drugs. Our streets are being flooded with
synthetic drugs and there is no easy solu-
tion to stopping it.” He continued, “With-
out a doubt, any time you see an increase
in drug use on the streets, you’re going to
see an increase in crime in order to feed
the habit.” �
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Commonly sold in colorful packaging at Califor-
nia convenience stores before being outlawed in
2017, “spice,” a synthetic drug, is known to
cause hallucinations, rapid heartbeat, paranoia
and other adverse side effects. (Image courtesy of
the U.S. Drug Enforcement Administration)

Although referred to as synthetic cannabis, the
drug pictured is not made with marijuana. In-
stead, it is manufactured by spraying a concoc-
tion of man-made drugs on dried plant material.
(Image courtesy of the U.S. Drug Enforcement
Administration)

Roots Through Recovery opened two years ago in Bixby Knolls, and provides outpatient drug addiction
and mental health services. According to Noah Warren, partner and business development manager,
the facility is treating an increasing number of patients exposed to the synthetic opioid fentanyl. Warren,
right, is pictured at the center with Joshua Pannell, executive program and clinical assistant. (Photograph
by the Business Journal’s Brandon Richardson)
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� By SAMANTHA MEHLINGER

EDITOR

While Long Beach’s rate of new HIV in-
fections surpasses new infection rates for
both Los Angeles County and the state, the
citywide rate has plateaued in recent years,
according to Kelly Colopy, director Long
Beach Health & Human Services.

The health department’s annual HIV/STD
(sexually transmitted diseases) Surveillance
Report for 2017, released last month, re-
vealed that there were 101 new HIV infec-
tions reported in Long Beach – a 33%
decline from the number of new cases re-
ported in 2016. In 2017, 37 deaths associ-
ated with HIV were reported in Long Beach.
According to Belinda Prado, HIV/STD sur-
veillance supervisor for the health depart-
ment, health care providers and community
organizers that diagnose HIV are required to
report new cases to Los Angeles County.
The city generates its annual report based in
part upon this county data.

Health care professionals believe that ad-
vancements in HIV treatments are behind
the reduction in new cases. The develop-
ment of Truvada, a pre-exposure prophy-
laxis (PrEP) medication given to
individuals most at risk for contracting
HIV, has prevented many new cases, ac-
cording to HIV care professionals. 

“We have much better treatments now,”
Dr. Anissa Davis, health officer for the City
of Long Beach, said. “Because we can
manage HIV as a chronic disease, not only
does it help the person who has HIV, it is
known to decrease transmission. If your
viral load is suppressed, it is virtually im-
possible for you to transmit HIV to others.”
The term “viral load” refers to the quantity
of the HIV virus present in an infected in-
dividual’s bloodstream. 

“The other thing is PrEP, pre-exposure
prophylaxis, which is a pill that you can
take,” Davis continued. “If you’re HIV neg-
ative you can take a pill once a day called
Truvada, and if you’re taking it consistently
it can decrease your risk of contracting
HIV by up to 93%.”

The CARE Center at Dignity Health - St.
Mary Medical Center is the largest provider
of HIV services in the South Bay, assisting
about 1,900 patients annually, according to
Paul Lovely, the center’s executive director.
After Truvada was approved for HIV pre-
vention by the U.S. Food and Drug Admin-
istration in 2012, the center has seen an
increasing number of patients who do not
have HIV but who are at high risk for con-
tracting it, he noted.

“Our PrEP [program] started in about
2015. . . . It has been growing quite dramat-
ically in the past three years,” Lovely said.
“About 70% of our PrEP patients are under
the age of 30, between 18 and 30,” he
noted, adding that most of these patients are
men who sleep with other men. A small
share of these patients are women with
male partners who are infected, he added. 

The treatment of expectant mothers who
are HIV-positive to prevent perinatal (in the
womb) contraction of the virus has also re-
duced the number of new cases. At Memo-
rialCare Miller Children’s & Women’s
Hospital in Long Beach, no HIV-positive
expectant mothers in care at the Bickerstaff
Pediatric Family Center have transferred

the virus to their babies in 20 years, accord-
ing to Dr. Audra Deveikis, medical director
of the center. Asked how this feat was ac-
complished, Deveikis said matter-of-factly,
“By working very aggressively with the
staff trying to make sure the patients are
taken care of, take their medications, come
for visits, that blood is drawn and they are
followed very closely.”

Deveikis noted that the greatest chal-
lenge to overcome in treating HIV-positive
patients is getting them to take their med-
ications. “Our patients can access any med-
ication that will work for them regardless
of the price. It is just putting the pill in the
mouth and swallowing is the problem,” she
said. Some patients have “pill aversion,”

she said, because taking medication re-
minds them of their illness.

However, Deveikis and her staff do
everything they can to ensure their patients
take their meds. This could mean calling
patients’ pharmacies for them, and even
taking them to pick up their prescriptions,
she noted. “In the HIV field there has been
tremendous advancement. We went from
lethal disease 100% of the time to a chronic
disease where patients can live for a long
time if they take the medications,” she said.

Making sure HIV-positive mothers do
not transmit their virus to their children is
important not only to reduce the spread of
the disease, but also because the virus is
more resistant to medication when it is con-

tracted in the womb, Deveikis explained. 
While the rates of perinatally-contracted

HIV are declining in the United States, De-
veikis pointed out that in other countries,
particularly those in Africa, they are not.

Based upon the Long Beach Health &
Human Services Department’s report, Long
Beach residents most at risk for contracting
HIV are men who have sex with men
(MSM). And, among those, “young men of
color are at higher risk,” according to Davis.

The Centers for Disease Control estimate
that one in six among MSM will be diag-
nosed with HIV in their lifetime. The rate is
one in 11 for white MSM, one in four for
Latino MSM and one in two for black MSM.
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The rate of new HIV infections among
men in Long Beach was 13 times higher than
that of women in 2017, according to the re-
port. African Americans had the highest rate
of new infection – 34 cases per 100,000 peo-
ple. By comparison, white residents had an
infection rate of 17 per 100,000, and Latino
residents had a rate of 21 per 100,000.

While African American women repre-
sent 14% of all female residents in Long
Beach, 36% of all HIV-infected Long
Beach women are African American, ac-
cording to the health department. In 2016,
African Americans who were newly diag-
nosed with the virus had the lowest rate of
HIV care retention and viral suppression. 

According to a 2017 fact sheet released
by the CDC, African Americans are most
at risk for HIV because they are more
likely to have sexual encounters with oth-
ers that are HIV positive. This is because
the rate of HIV is higher in African Amer-
ican communities, and because “African
Americans are likely to have sexual rela-
tions with other African Americans,” ac-
cording to the CDC. Socioeconomic
factors in some African American commu-
nities, including poverty, less access to
health care and higher rates of incarcera-
tion, may also contribute to the high risk
factor among this demographic, according
to the CDC. Additionally, the agency
noted, “Fear of disclosing risk behavior or
sexual orientation may prevent African
Americans from seeking testing, preven-

tion and treatment services, and support
from friends and family.” 

Near-identical reasonings were cited by
the CDC in respect to higher rates among
Hispanics and Latinos. On a webpage
dedicated to details about HIV in these
communities, the CDC also notes that un-
documented Hispanics and Latinos may
be fearful of seeking out HIV prevention
and care services due to fear of arrest or
deportation.

The 90802 zip code in Downtown Long
Beach represents the highest concentra-
tion of persons living with HIV, according
to Davis. “That goes to the fact that Long
Beach is a very gay-friendly city, and
within Long Beach there are certain
neighborhoods where more gay and bi-
sexual men tend to reside. 90802 is one
of those zip codes,” she explained.

Both the health department and the
CARE Center offer HIV and STD testing,
as well as prevention services, at low or no
cost. Both also help HIV and STD-positive
individuals connect their partners to serv-
ices and medical treatment. “We will see
you, the patient, we’ll diagnose your STD,
and we’ll also give you medicine to take to
your partner to treat them,” Colopy said.

While “HIV medicines are crazy ex-
pensive,” as Lovely put it, they are typi-
cally accessible at low or no cost to
individuals with low incomes. “Most HIV
regimens are well over $2,000 or around
$3,000 a month. The PrEP, Truvada, is
about $1400 a month give or take, but it
is covered by most insurers, including
Medi-Cal,” he said. 

Gilead, the maker of Truvada, provides
the drug for free to individuals with in-
comes that are 500% above the federal
poverty line or less, Lovely said. “Some
people, especially with PrEP, think, ‘I
don’t have insurance, so I can’t get PrEP.
Or, ‘I don’t make much money, so I can’t
afford it.’ But the truth is, we’re able to
get virtually everybody on PrEP regard-
less of any of those factors,” he explained.

Deveikis, Lovely and city health de-
partment staff all pointed out that the ad-
vent of Truvada may have led to some
riskier sexual behavior. Those at risk for
contracting HIV are able to prevent it
with a pill – however, that pill does not
prevent against other sexually transmitted
diseases. 

“It does concern me that if people don’t
perceive themselves to be at risk of a really
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Long Beach Medical Center Upgrades Its 
Robotic-Assisted Surgery Program
MemorialCare Long Beach Medical Center (LBMC) has become the first health care organization in Long
Beach to add the da Vinci Xi Surgical System to its minimally invasive surgery program. The system trans-
lates the movements of a surgeon into smaller, more precise movements inside a patient’s body, and is
optimized for multi-quadrant surgeries in the areas of gynecology, urology, thoracic, cardiac and general
surgery. “At Long Beach Medical Center, our mission is to improve the health and well-being of our com-
munity,” Dr. Les Edrich, medical director of minimally invasive surgery at LBMC, said in a press release.
“We already have a robust robotic-assisted surgery program, and this addition allows us to provide even
more options for our patients – helping us meet our mission.” (Photograph Courtesy of LBMC)

As executive director of the CARE Center at Dignity Health - St. Mary Medical Center, Paul Lovely over-
sees the largest provider of HIV services in the South Bay. (Photograph by the Business Journal’s Brandon
Richardson)

Under the watch of Dr. Audra Deveikis, no HIV-positive mothers under care at the Bickerstaff Pediatric
Family Center at Miller Children’s & Women’s Hospital Long Beach have transferred the virus to their
babies. (Photograph by the Business Journal’s Brandon Richardson)
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STD’s On The Rise
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dangerous STD, meaning HIV, that they

may be less likely to use condoms to pre-
vent other less serious STDs,” Lovely said.

The health department is focusing on
tackling a citywide increase in STDs in-
cluding syphilis, chlamydia and gonor-
rhea that may in part be due to this
concept of “condom fatigue,” according
to Colopy and Davis. 

From 2013 to 2017, chlamydia rates in
Long Beach increased 88%, according to
the health department’s HIV/STD Sur-
veillance Report. Over the same time pe-
riod, the rate of gonorrhea infections
increased 267%, while syphilis rates in-
creased 143%. Long Beach has the sec-
ond highest rates of chlamydia and
gonorrhea in the state, and the third high-
est rate of syphilis. The health department
has launched an educational campaign to
combat these increasing STD rates.

In addition to condom fatigue and
riskier behavior brought on by the avail-
ability of PrEP, factors influencing these
rates likely include a reduction in federal
funding for STD education and services,
as well as issues related to low socio-

economic status such as unstable hous-

ing and a lack of education, Davis noted.
“With HIV, once you have it, it’s a long-

term lifetime treatment,” Colopy said.
“Whereas with things like gonorrhea and
syphilis are antibiotic related [treat-
ments]. So they are things where people
feel like, ‘Well, if I get it I’ll just get
treated,’” she explained. The health de-
partment has launched an educational
campaign to combat these increasing
STD rates.

When it comes to eradicating HIV,
Lovely said the tools are all at hand. “We
really are at a place where it’s in our grasp
to get to the end of HIV, but we’re in the
most crucial time where we need the whole
community to work together,” he said.
“HIV negative and HIV positive [individ-
uals] must work together, get tested, get on
treatment, increase awareness, encourage
other people who might be at risk to get
tested – because that’s how we’re going to
end the epidemic,” he said. “We have the
tools to end the epidemic. We just need the
will and the commitment of the community
to do that. And we’re here to do that.” �
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This chart shows how the rate of new HIV infections decreased and then plateaued in Long Beach be-
tween 2012 to 2016. Long Beach has a higher rate of new HIV infections than Los Angeles County
and the State of California. (Image courtesy of Long Beach Health and Human Services)

The chart from the Long Beach Health and Human Services Department’s Annual HIV/STD Surveillance
Report for 2017 illustrates the number and rate of new HIV infections in Long Beach by gender and eth-
nicity. African Americans have the highest rate of new infections.

1Population data taken from California Department of Finance Demographic Research Unit Report P-3 State and County total population projections
by race/ethnicity an detailed age; www.dof.ca.gov/Forecasting/Demographics/projections/.
2 All HIV data taken from California Office of AIDS eHARS database.
* Any indicators with less than 20 cases do not meet the requirement for a minimum degree of accuracy outlined by the National Center for Health
Statistics. Case counts/rates are included for reporting purposes only.

1Population data taken from California Department of Finance Demographic Research Unit Report P-3 State and County total population projections
by race/ethnicity an detailed age; www.dof.ca.gov/Forecasting/Demographics/projections/.
2 All HIV data taken from California Office of AIDS eHARS database.
3 The latest available HIV data for L.A. County and California is for 2016. Therefore, 2012-2016 data was used for the figure to creat a 5-year comparison
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generated by $190,000 in assessment fees paid by property and

business owners in the district. Run by a staff of two with the

assistance of numerous contractors who provide key services,

the BKBIA continues to focus on its core services and program-

ming, according to Blair Cohn, executive director. Established

in 1993, the Bixby Knolls Property and Business Improvement

District was created to provide the business corridors on Long

Beach Boulevard and Atlantic Avenue in the Bixby Knolls

neighborhood of Long Beach with additional services, includ-

ing marketing, security, and physical improvements. 

“I always say that the district is strong and steady,” Cohn told

the Business Journal in the association’s small office in the

Expo Arts Center, an events venue and community center

owned by the BKBIA. “The last two years have been a period

of crossroads and some changes. We have some new develop-

ments [underway]. We have some business owners retiring who

have been here for years. Now we’re coming out of that and get-

ting into [determining] the next direction for us.”

Servando Orozco, president of the BKBIA’s board, operates

a growing business in the district, and said he has seen many

positive changes over the years. “I personally believe the dis-

trict has improved a lot,” he said. “How people perceive

Bixby Knolls is different that it was 15 years ago. I can feel

that. I can see that.”

Cohn said that Bixby Knolls continues to attract new busi-

nesses, both at its retail street locations and in office buildings.

When a vacancy opens up, “We try to be in those conversations

to connect landlords, brokers and potential businesses,” he

noted. Knocking on wood, Cohn said that business retention

has been going “pretty well.” 

“If we can continue our energy of the clean and safe pro-

grams and the promotion of the district . . . it trickles down to

other parts of the business community – folks who are looking

to expand or to move here,” Cohn said. “We’re off the 405

[Freeway] right up a major corridor, and easy to get to. If I had

a magic wand, of course we’d fill up everything. But the best

we can do with our tiny staff here is to do our song and dance

to make it as great as possible.”

The BKBIA operates a series of programs meant to engage

residents and bring them to the business corridors, including its

Literary Society (a book club) the Strollers (a walking group),

the new Knights of the Round Turntable (a music group), and

several others. A quarterly breakfast meeting for BKBIA mem-

bers is well attended, with 90 to 100 businesses represented at

each meeting, according to Cohn. Guest speakers such as City

Manager Pat West and Long Beach Economic Development Di-

rector John Keisler speak at each of these meetings about topics

of interest to business owners. 

The BKBIA hosts regular events to spotlight businesses in

the district. This summer, the association temporarily halted

its involvement in First Fridays, a long-running event held in

the district in which businesses offer specials, entertainment

and even food samples. “The BIA took a backseat for a few

months and we gave it back to the business owners,” Cohn

said. He explained that the concept had originally debuted to

get people into local businesses, but had transitioned into

more of a street fair in recent years. “We took a look at it and

said, ‘Are we off the mission now?’” After letting local busi-

ness owners take the reins for the event during the summer

to get it back to these roots, the BKBIA is back leading the

event, he noted.

This summer, the BKBIA introduced Summer Saturdays,

“where we ran a beer trolley for June July and August just to

connect the neighbors on a Saturday afternoon,” Cohn said.

This recurring event highlighted the BKBIA’s new marketing

push for the business district, the concept of “Brewery

Knolls.” Also spotlighting the beer offerings of Bixby Knolls
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Boundaries of the Bixby Knolls Business Improvement As-
sociation, with Long Beach Boulevard to the left and At-
lantic Avenue to the right.
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was the BKBIA’s new Walktober Fest, an Oktoberfest-themed brewery tour in the

month of October.  

“We’re going to really start promoting the Brewery Knolls concept, which is all the

breweries that are here,” Cohn said. These include Liberation Brewing, Smog City Brew-

ing, Dutch’s Brewhouse and the soon-to-open Ambitious Ales, plus beer-centric eateries

and businesses such as Rasselbock German Kitchen & Beer Garden, Knolls Restaurant,

Stateside Crafts and Corked. Asked why so many beer and brewing businesses have

opened up shop in Bixby Knolls is recent years, Cohn said, “There were affordable, good

spaces available, and it all just seemed to kind of play that way.”

In 2021, the BKBIA’s largest source of funding will run dry: an annual payment of

$200,000 in former redevelopment agency dollars. The BKBIA receives these funds

through a contract it won with the City of Long Beach before the state legislature dissolved

redevelopment agencies throughout the state in 2011. According to Cohn, RDA funds

contribute to facade improvements for businesses, the association’s security contract with

local business CSI Security, streetscaping and other key services. 

To prepare for the loss of this funding, the BKBIA is pursuing a number of strategies.

“One, we had already raised assessments, but that was because the assessments hadn’t been

raised in 20 years,” Cohn said. “We have just filed to have a 501(c)(3), so there will be a

nonprofit arm of the BIA . . . [for] fundraising, grants, donations.” Cohn is also beginning

to rent out the Expo Center for events more frequently to bring in additional revenue.

The BKBIA’s services were recently hired by the Long Beach Public Works Department

to assist with corridor improvements in other areas of the city, and Cohn envisions future

project management opportunities as a potential revenue stream. 

Staff at the City of Long Beach have suggested that the BKBIA install parking meters

to generate additional revenue. However, Cohn noted that parking isn’t impacted in Bixby

Knolls. “I am not saying no to the idea, but it has to be smart and it has to be right. If

we’re going to do a revenue split [or] if we have to pay the city back for the cost, then

what is the true net [gain] of this? How much will that really help us?” he asked.

“Our challenge is to find an answer to continued funding,” Cohn said. “But if there is

no way through the city to fund this, the dominos will fall. And I don’t think there is any-

body in city hall, or this office, or the council office, or this neighborhood, who would

want to see things grind to a halt and go back to basically an answering machine and a

part-time person who says, ‘Yeah we can do a member mixer.’ This is now a connected,

active community that wants to see the corridors thrive.” �
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Business Owners Enthusiastic 
As Bixby Knolls Evolves Into A 
Destination For Residents And Visitors
Merchants Credit Positive Trends To Efforts By 
The Bixby Knolls Business Improvement Association

� By PIERCE NAHIGYAN

STAFF WRITER

Though often described as Long Beach’s sleepy bedroom community, Bixby Knolls is

wide awake. According to local business owners, the area has benefited greatly from the

passionate efforts of the Bixby Knolls Business Improvement Association (BKBIA),

which actively promotes and connects its professional, service and retail members.

“It’s a great community,” Dennis Cook, president and CEO of C.S.I. Patrol Service Inc.,

told the Business Journal. “It still has that small town feel, which is what I really like.

Everybody knows each other, everybody supports each other.”

Bookended by Atlantic Avenue and Long Beach Boulevard, and running from the 405

Freeway at the south end to 46th Street to the north, the Bixby Knolls Property and Busi-

ness Improvement District is one of 10 such districts in the City of Long Beach. Businesses

in the district pay an additional fee to provide the area with cleaner streets and sidewalks,

landscape beautification, enhanced security, capital improvement opportunities and special

events and marketing. 

Over the last decade, First Fridays, a monthly special event grew into a monthly block

party that took place on Atlantic Avenue. With live music, art, dancing and fun for the

whole family, the first Friday of each month gives locals a chance to mingle and shop. 

Briana Williams, general manager at Reptiles or Nah, a local pet store, said First Fridays

have been a great opportunity to show off their scaly creatures. “We bring our snakes out

and we bring our lizards out,” she said. “People freak out when they see a 14-foot snake

around someone’s neck and they’re just like, ‘Oh my gosh!’”

Aided by the BKBIA, and led by its Executive Director Blair Cohn, the commercial
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corridor of Bixby Knolls is experiencing a resurgence in interest from locals and visitors

alike. Veteran businesses that have been there for years are reporting higher revenues and

younger clientele, while new businesses are excited to become part of the scene.

Dining And Drinking
Corrie Matthews, the general manager at EJ’s Pub, has worked out of the com-

pany’s Bixby Knolls location for the last four years. The pub itself has been in the

area for nearly two decades. “In 2001, there was not a lot out here,” Matthews said.

“We were lucky enough to be one of the first pubs to come into the area at the time.

That was a rough year, though.”

The eatery’s prospects brightened considerably when First Fridays became a monthly

event, she said, crediting the BKBIA for striving to maintain that level of excitement and

renewal throughout the years. Lately, the big draw for the area has been the selection of

breweries and craft beers, she noted. Excitement for the “Brewery Knolls” movement has

translated to more foot traffic and higher sales for EJ’s, Matthews said. “We all feed on

each other. We’re all able to draw from the same customer base.”

Though EJ’s does not brew its own beer, the pub keeps a selection of craft beers on tap

and has dedicated itself to offering a varied menu. “People are exploring flavors a little

bit more than they used to, so it’s fun for the kitchen to try new stuff,” Matthews said.

Stateside Crafts, an American independent craft beer shop and tasting room located just
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EJ’s Pub General Manager Corrie Matthews has worked with Head Chef Pedro Deloza for 15 years.
“We’ve all kind of grown up together, learned together,” she said. “He’s been amazing through chang-
ing our menu and making sure everything is quality.” EJ’s recently started catering events, such as at the
Long Beach Historical Society’s Cemetery Tour. “It was really cool for us,” Matthews said. “We’ve always
donated to the Cemetery Tour . . . but that was a really good opportunity for us to get to work with
them.” (Photograph by the Business Journal’s Brandon Richardson)

Liberation Brewing Company first opened its doors on May 3, 2018, but for co-owners Michael
Clements, left, and Dan Regan, it was like coming home. As boys, Clements and Regan attended Hughes
Middle School together. “Obviously, we had some history with the neighborhood,” Clements told the
Business Journal. (Photograph by the Business Journal’s Brandon Richardson)
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a minute’s walk south, will celebrate its four-year anniversary next

month. In addition to its wide selection of beer, the shop offers hand-

made small batch foods, such as pickles and jerky from Proper’s

Pickles and Long Beach Jerky Company, both local to the city. 

Patrick Homa, the store manager, said the burgeoning beer scene

is helping to revitalize the neighborhood. “If you look at Torrance

and you look at Long Beach and Orange County and you see how

much beer is evolving . . . there’s definitely a groundswell.” 

By providing a free “beer trolley” that drives folks from one

brewery or bar to the next, the BKBIA has supported that scene

in a safe and fun way, Homa added. “They use the trolley to cart

people in between locations – SteelCraft and Willmore and Ras-

selbock – and then there’s a dropoff right in front of my store

[where] you’re able to hit my place and Dutch’s Brewhouse next

door,” Homa said. “Once they come in and see how great these

places are . . . they really enjoy it.”

SteelCraft is an outdoor urban eatery built from repurposed ship-

ping containers. “We collaborate with BKBIA on many events,”

Kimberly Gros, founder of SteelCraft, told the Business Journal.

“The neighborhood is all about supporting small businesses and

you can really feel that in the community.”

The taproom general manager for Smog City Brewing Company,

Jason Briseno, echoed Gros’s statement. “What’s fun about ‘Brew-

ery Knolls’ is that you have this really amazing central business

district and local business owners that really care about their environment, their customers,

their neighborhood, the culture,” he said.

Smog City Brewing Company, which operates a taproom within SteelCraft, is cur-

rently gearing up to release “winter warmer” beers. “So, a lot of darker, roastier, bour-

bon-barrel aged beers that we’re going to be releasing coming up this month and

December,” Briseno said. 

At 4020 Atlantic Ave., Rasselbock Kitchen & Beer Garden has finished its Oktoberfest

and is now in the midst of its “schnitzel month,” owner Bjoern Risse said.

“We are showcasing eight special schnitzel variations during the month of November .

. . from different regions of Germany,” Risse said. In addition to traditional schnitzels are

some of Rasselbock’s own creations, including a schnitzel with eggs and capers on top

and one with pineapples and cheese, among others. 

“We’re having a beer and food pairing coming up at the end of November called ‘Win-

ter’s Coming,’” Risse said. “We’ll be focusing on winter style beers and we’ll be pairing

those with food items for tasting.”

The new kid on the block, Liberation Brewing Company first opened its doors six

months ago. Its three founders, Dan Regan, Michael Clements and brewer Eric McLaugh-

lin, all grew up around the Long Beach area and were excited to set up shop in Bixby

Knolls. “It was like coming home,” Regan said.
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Shelby Batalla is the design director for Renew Landscapes, a garden care and consulting firm in Bixby Knolls. “Our projects
have increased in scale and volume, and we continue to grow every year,” Batalla said. (Photograph by the Business Journal’s
Brandon Richardson)
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The former chief of staff for the seventh council district, Michael Clements said Bixby

Knolls was the top neighborhood he considered for the brewery’s location. “The BKBIA

was a big draw,” Clements said. 

“We were looking at properties. We went to meetings with other business associations

and community groups,” Regan said. “But Blair [Cohn] specifically and his group . . .

they weren’t just going to support you, they’re there to kick you in the pants and be like,

‘Hey, you’re doing this thing, it’s going to be great.’”

Liberation is a five-barrel brewery, which is one-third of the size of most breweries,

Regan said. “That affords us the ability to stay agile and have fun with it.”

Regan added that he was surprised by how many of their patrons have turned out to be

locals rather than visiting fans of craft brews. “People who are just walking the dog are

coming in for a beer,” Regan said. “And they’ll be there the next day because they’ve got

to walk the dog every day.”

Professional Services
Professional service providers located in the business improvement district might not

receive the direct exposure of a First Fridays or Small Business Saturday, but these events

and the businesses they attract were overwhelmingly cited as reasons that office tenants

have settled in the area. 

“A good majority of our new customers are Gen X [and] Millennial individuals, families

and business owners,” Kris Allen, vice president and senior branch manager at First Bank

in Bixby Knolls, told the Business Journal. 

Allen, who has managed the bank for two and a half years and is a boardmember of the

BKBIA, said that more than 90% of his clients are local residents or business owners.

“They seem to identify with First Bank being a small, community, fam-

ily-owned bank that can relate to small business growth and [is] willing

to go that extra mile to help with their success.”

Renew Landscapes, a landscaping and organic maintenance service,

opened in Bixby Knolls in 2016 and has experienced year-over-year

growth. “We are excited to work within all of the unique neighborhoods

of Long Beach and be a part of a growing and evolving business district

here in Bixby Knolls,” Design Director Shelby Batalla said. 

Batalla said that her company “takes a holistic approach to landscape”

that complements “both architectural style and environmentally con-

scious solutions.”

Software firm Laserfiche relocated its firm from Torrance to Bixby

Knolls in 2001. Its major clients include the City of Long Beach, Farmers

& Merchants Bank, Long Beach City College and many more local or-

ganizations, as well as multiple national brands. “We are especially ex-

cited about some of the city’s digital transformation initiatives and the

important role that Laserfiche software plays in them,” Chris Wacker,

the company’s chief executive officer, said.

Laserfiche is planning to develop land adjacent to its headquarters and

expects to break ground in 2019. “We have been working closely with

Urbana Development to ensure the area is prepared from an environmen-

tal standpoint, which includes eliminating old oil tank towers that have

been a neighborhood eyesore, and properly abandoning oil wells that have

[lain] dormant for decades,” Wacker said. Urbana Development is a local

commercial real estate development firm. The company is also working

with Long Beach design firm

Studio One Eleven and general

contractor Millie and Severson

“to make sure the structure is a

beautiful, harmonious addition

to the area,” he added.

Wacker said that being lo-

cated in Bixby Knolls has been

beneficial for the company’s

employees, who enjoy the din-

ing and entertainment options

nearby. 

Russ Beauchamp, vice presi-

dent of risk assessment and se-

curity firm Amergent Techs,

also credited the BKBIA for

creating a better work environ-

ment. “It’s a different feeling

than it was in the mid-2000s

when there wasn’t a lot of stuff

here,” he said. 

Amergent Techs, a disabled

veteran-owned business, estab-

lished its headquarters in Bixby

Knolls in 2006. Working both
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Dennis Cook, president and CEO of C.S.I. Patrol Service, has a contract with the Bixby Knolls Business Improvement Associ-
ation to patrol the neighborhood five days a week. Cook said four of his five patrolmen are local to Bixby Knolls, with the fifth
living downtown. “It keeps it to that personal level,” he said. (Photograph by the Business Journal’s Brandon Richardson)

Kris Allen is the vice president
and senior branch manager at
First Bank in Bixby Knolls. Allen
sits on the board of the Bixby
Knolls Business Improvement As-
sociation. “I also work with the
city’s economic development
team just to see what’s going on,
see how we can help as a bank
and just be that professional ex-
pert that can give feedback when
needed,” he said. (Photograph
by the Business Journal’s Brandon
Richardson)

The Smart & Final Extra! that recently opened on Atlantic Avenue was the company’s 200th nationwide. Pictured from left to right: Store Manager Jason Oliva, Assistant
Manager Raquel Ramirez, Service Manager Celina Lopez and Assistant Manager Jose Fruto. (Photograph by the Business Journal’s Brandon Richardson)

(Continued From Page 33)

1_Pages_November20_2018_LBBJ  11/17/18  9:24 PM  Page 34



domestically and abroad, the firm writes security plans for companies in the shipping in-

dustry. “Being just up the road from the ports of L.A. and Long Beach, and then having

Long Beach Airport so close . . . it is a convenient location,” Beauchamp said.

Location has been a prime factor in the success of goFetch, a dog daycare and training

service, but not the only one, according to co-owner Aaron Hovis. “We’ve got a mural on

the side of the building, and we’re a high-trafficked area at the corner of Wardlow and At-

lantic, but I also think a lot of our business is [driven by] word of mouth,” he said. 

GoFetch has been in Bixby Knolls for six years now, and co-owner Katherine

Galanty said the neighborhood is largely to thank for that. “In the beginning, the BIA

was super helpful with us, with our getting the licenses and cleaning up the front and

really getting us in touch with the correct people . . . to kind of get ourselves up off

the ground,” she said.

“They were very welcoming to us when we got here,” Hovis agreed. 

Their “one stop dog shop” has seen a lot of new clients in the past year, co-owner Carley

Hovis said. “We have more phone calls that are, ‘Hey, I’m moving to Long Beach’ . . .

usually from the L.A. area.” 

All three owners agreed that it’s nice to see new families moving into the area, though

a few locals who have moved on to other cities or counties still bring their dogs to goFetch.

“They don’t trust anyone else with their dogs,” Aaron Hovis laughed.

C.S.I. Patrol Service’s Cook said that being part of the community and offering help to

local businesses has been an honor. “I love what we do,” he said. “This is my life.”

C.S.I. contracts with the BKBIA to patrol the neighborhood five days a week, day

and night. Four of Cook’s five Bixby Knolls patrolmen are locals, and the fifth lives

downtown. And if a business needs help beyond C.S.I.’s contracted hours, Cook and

his team make it a point to be on hand. “If I have a business owner here or somebody

here in our community that says, ‘Hey, I need help,’ I’m not going to say no. That’s not

me,” he said, adding that he always makes sure that he has someone available in the

neighborhood ready to help out.

Retailers
Sandra Cason, the owner of Furniture Consignment & More, just celebrated seven years

at her 4129 Long Beach Blvd. location. She estimated that about 60% of her customers

are Long Beach residents. “I love it here,” she said. “When I first opened I prayed to meet

a lot of nice people, and when it comes to that, my cup overfloweth.”

Cason primarily sells used furniture in her 3,000-square-foot location, with an eye for

pieces that are in “like new” condition. “This year is one of my strongest years,” she said.

“I’m going to attribute that to the quality of furniture I’ve been getting in.”

The Better Half Boutique, a gift store located on Atlantic, also reported a strong year

for sales. “Each year we’ve hired a new employee,” Katie Barish, the store manager, said. 
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The Bixby Trading Post is located in a repurposed Greyhound bus station that has been transformed
into an indoor market for natural goods and provisions. Within the Trading Post are several co-re-
tailers, including Stephanie Terronez, left, who runs the Cowhugger Vegan Boutique. Kelli Johnson,
right, designed the space and organizes its Thursday farmer’s markets. (Photograph by the Business
Journal’s Brandon Richardson)

The owner of Furniture Consignment & More, Sandra Cason, just celebrated seven years at her
Bixby Knolls location. This year, in addition to her quality furniture, Cason has holiday gifts such as
jewelry, Waterford wine glasses, brass statues and Lladró figurines. (Photograph by the Business
Journal’s Brandon Richardson)
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Barish said that she likes to call Better Half “a good time boutique,” specializing in

home décor, onsite engravings, and wedding and baby gifts. She credited the BKBIA

and Blair Cohn for encouraging businesses to communicate and support each other.

“We feel like they do everything they can to help your business succeed here,” she said.

“They really have your back and put so much money and effort into extra programs in

the area.”

Karen Quimby Lobo, owner and president of Twig & Willow, said that she’s noticed a

lot of new faces and young families moving into the area. “Which is what we kind of pre-

dicted,” she said, referencing the decision to open the Bixby Knolls location in 2015. “We

saw how the market was changing and how the neighborhood was turning over.”

Quimby Lobo classified the style of her clothing shop as “California casual” or “slightly

bohemian.” She estimated that the bulk of her clothes, gifts and accessories are designed

by Long Beach residents, with the next highest percentage coming from the greater Los

Angeles area. “We do carry lots of local designers,” she said, “not only in jewelry but in

things like ceramics and art.”

Lobo has been in business in Long Beach for nine years. Her first Twig & Willow shop

is located on 4th Street, while the Atlantic store just celebrated its third anniversary. “I

read a report every day coming from that [Bixby Knolls] store, and I’ll see that there are

lots and lots of new people,” she said. “We’re seeing new faces every single day up there.”

Down at 3803 Atlantic Ave., a former Greyhound bus station has been transformed into

an indoor farmer’s market. The Bixby Trading Post accommodates several retailers that

sell natural foods, small batch goods and other provisions. The space also hosts craft and

cooking classes. “This space is amazing,” Christy Pardini, a co-retailer, told the Business

Journal. “It’s got high ceilings, it’s got those big metal fire doors everywhere. We love it.”

Inside the Trading Post, Pardini sells ceramics and bath and body items from her com-

pany, River’s End. Included among her fellow co-retailers are Sister LB, a clothing shop,

and Moon Mountain Coffee, whose owners live in Long Beach and run a coffee plantation

in Costa Rica. “They go multiple times a year to harvest,” Pardini said. “They bring it

back here, roast it here, package it here and sell it.” 

Heading forward, Pardini said she hopes to open up the Trading Post’s kitchen to provide

meals.

At the northernmost tip of the business improvement district is the Bixby Knolls Shop-

ping Center, which just saw the grand opening of a new Smart & Final Extra! The neigh-

borhood warehouse grocery store is the company’s 200th location.

“We have deep roots in the community of Long Beach, where we opened our very first

Smart & Final location, so it’s fitting that we celebrate our 200th Extra! store here,” Store

Manager Jason Oliva said in a press release. “We look forward to welcoming our friends

and neighbors and showing them that they’ll find much more than a traditional grocery

store.”

With booming businesses and an ever-growing selection of good food and craft drinks,

Bixby Knolls is breaking free of its “sleepy” reputation.

“It’s funny,” Clements said. “Long Beach is big as a whole, but [Bixby Knolls] is defi-

nitely its own defined community.”

“What we have been really grateful for is the loyalty and the support from the people

that are patronizing us and the other local retailers,” Quimby Lobo said. “We’re really

grateful because those people are passionate about their support for us.” �

Residential Real Estate, Office And Retail
Space In High Demand In Bixby Knolls 
� By PIERCE NAHIGYAN

STAFF WRITER

The neighborhood now known as Bixby Knolls was once a lima bean farm, according

to the Bixby Knolls Business Improvement Association. Development began in the late

1910s after the land was parceled out by the affluent Bixby family.

Today, the 3.4-square-mile area boasts a lively commercial corridor and highly de-

sirable real estate, according to local realtors who spoke with the Business Journal.

“It’s an extremely established neighborhood,” Tom Borcich, founder of Bixby Knolls

Mortgage, said. “Very family oriented, very neighborly people.”

Residential: Single-Family Homes
Andrea Testa, a local realtor for Keller Williams Realty Pacific Estates, said the

Bixby Knolls area is currently in high demand for those looking to buy single-family

homes. Families want to live there because schools are ranked high and above average,

she said, while the local business association is “keeping dollars in Long Beach” by

bringing in new and interesting retailers. “It’s got lots of wonderful shops, eateries,

breweries, personal services . . . and is all walkable from just about any area of 90807,”

Testa said.

The median price of single-family homes in Bixby’s 90807 zip code is $653,000,

Testa said, which is up from $614,000 in October of last year. The local market update,

as reported by the Pacific West Association of Realtors, states that there are 2.6

months of inventory available. Testa noted that homes are staying on the market a bit

longer than last year, at 33 days compared to 25 in October 2017.

The Bixby Knolls area offers more homes “in the middle of the road pricing,” she

added. “When I got started five years ago, entry level was just under $500,000. Now

entry level is more like under $580,000 to $620,000.”

“Some sellers have gotten a little bit aggressive on their pricing,” Borcich said.

“[During] the last five to six years . . . you could put a sign in the front lawn and sell

the property in five to 10 days.” As prices and interest rates have gone up, Borcich

thinks the area has reached “a little bit of a plateau.”

While interest rates are low compared to when she bought her house in 2003 at a

rate of 6%, Testa noted that a quarter to a half percent change “can make enough of a

difference in a mortgage payment for some buyers to think twice.” Overall, however,

she terms the current market as “great.”

Multi-Family Homes
The high price of single-family homes and the potential for higher interest rates has

led Steve Bogoyevac, senior managing director investments for Marcus & Millichap,

to predict that more people would choose to rent in Bixby Knolls moving forward. “It’s

a great multi-family market for investors,” Bogoyevac said. “It’s a great place to live

for tenants.” 

Robert Stepp, president and founder of multi-family brokerage firm Stepp Commer-

cial, said that the area’s appeal is growing with younger renters. “Bixby Knolls has

definitely seen a younger, more affluent demographic come into the area,” he said.
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The former Nino’s Italian Restaurant, located on the corner of Atlantic Avenue and East Roosevelt Road, is being rebuilt by TB Realty. Construction is slated to be completed by the end of this month with spaces
for four new tenants. One tenant, Medcompounders Pharmacy, is already confirmed. (Photograph by the Business Journal’s Brandon Richardson)
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“This is drawn by a strong arts and culture scene and [the] expansion

of the Atlantic Corridor with the addition of more ‘urban chic’ ameni-

ties in the area over the past few years, such as Rasselbock Kitchen

& Beer Garden and SteelCraft.”

Stepp noted that Bixby Knolls is still predominantly populated by

homeowners, at a ratio of roughly 75% homeowners to 25% renters.

Rental costs are rising in the area, he added, at a rate of about 3%

over the past four quarters.

“Rental rates are expected to increase slightly by 0.7% by year-end

2018,” he said. The average cost of a one bedroom is now $1,534 per

month, he noted. He placed the vacancy rate at about 4.7%. 

Office And Retail 
Changing demographics in Bixby Knolls are driving demand for retail and office

space, Sean Liepmann, senior associate at the Long Beach office of Lee & Associates,

told the Business Journal. “It’s attracting a lot more younger families in this area, and

that’s had an effect on the commercial [side].”

Retail vacancies are trending around 3%, he said. “There’s low turnover and low

vacancy.”

Sheva Hosseinzadeh, associate vice president with Coldwell Banker Commercial

BLAIR WESTMAC, said that smaller retail spaces are in greater demand than larger

ones. “If you have a 1,000 or maybe 1,500-square-foot space, I definitely do see activity

there,” she said. Hosseinzadeh added that this is true throughout Long Beach, not just

in Bixby Knolls. 

“A lot of these older buildings have larger space, and many of the owners are not

willing to or don’t have the funds to invest into their property,” she said. “Overall, in

the retail industry, operators are downsizing to cut costs.” By outsourcing their services

or operating online, retailers are cutting back on employees and “just not in need of

large space,” she said.

Hosseinzadeh contrasted that to office space in Bixby Knolls, which is in much

higher demand. “I’ve done recently three leases in the office market in Bixby Knolls,”

she said. “A lot of the buildings there in [comparison] to the downtown area have park-

ing, easy accessibility to the freeway, a lot of amenities and restaurants and . . . things

that are within walking distance for their staff to go and grab a nice lunch.”

On the southwest corner of Atlantic Avenue and East Roosevelt Road, the spot for-

merly occupied by Nino’s Italian Restaurant is being rebuilt by TB

Realty. Construction is slated to be completed by the end of this

month, co-owner Ramin Tabibzadeh said, with spaces for four new

tenants. One tenant, Medcompounders Pharmacy, is already con-

firmed. A variety of tenants are looking at the remaining spaces at

the Atlantic and Roosevelt location, he said, which include a stand-

alone 2,100-square-foot unit and a 4,900-square-foot space that can

be subdivided into two.

The pharmacy was drawn to the location for its large size and ac-

cessibility to parking and busy streets, Tabibzadeh said. 

Parking is a big factor for office operators, Hosseinzadeh commented. Many office

spaces in Bixby Knolls have their own parking or freely available street parking. In

downtown, that’s much less common, and operators must resort to off-site parking or

paid parking. “When you’re looking at having 30 employees and having to pay $50

minimum per slot per employee, it just gets expensive,” she said.

Bixby’s neighborhood amenities and small mom and pop retailers are what get in-

vestors excited, Liepmann said. 

Liepmann has worked with Blair Cohn, the executive director for the Bixby Knolls

Business Improvement Association (BKBIA), to find new businesses and shops to en-

liven the neighborhood. The corridor now has a selection of breweries and eateries that

are generating buzz.

“The area sells itself,” Liepmann said. “People are familiar with the area and what’s

happening. . . . And are more interested in investing in this area or starting businesses.”

“Wardlow corridor has been experiencing a renaissance as well,” Lee & Associates

Principal Noel Aguirre noted.

“Blair Cohn has been a major advocate and champion of the neighborhood, and he’s

been great.” Aguirre said. “We utilize his services as a resource for clients that are

going to be coming in to the area . . . to get a sense of what Bixby Knolls offers that

other neighborhoods don’t offer.” 

Borcich also complimented the BKBIA, as led by Cohn, for revitalizing the neigh-

borhood. “He’s unreal,” Borcich said of Cohn. “He’s got the community involved up

here, brought in some very good commercial tenants.” �

Long Beach Business Journal • November 20-December 3, 2018 • Page 37

Focus On Bixby Knolls

More on Bixby Knolls 

“It’s got lots of wonderful

shops, eateries, breweries,

personal services . . . and is

all walkable from just about

any area of 90807.” 

Andrea Testa, Realtor
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Small Business Showcase – Bixby Knolls

Improve Customer Reach: Three Tips On 
Enhancing Your Small Business Digital Initiatives 

W ith new growth opportunities in an evolving digital world, it contin-
ues to be beneficial and essential for small businesses to ensure their

leading sales and marketing methods match the preferences of consumers.
For instance, 38% of all retail purchases by today’s consumers are

conducted online, but Visa’s Digital Transformation of SMBs: The Fu-
ture of Commerce report, based on Maru/Matchbox 2018 consumer
and small business surveys, found that although 46% of small busi-
nesses sell their products and services online, only about 15% of their
sales actually come from digital channels.

If that disconnect sounds familiar, it may be time to examine oppor-
tunities to improve your company’s digital marketing, digital payment acceptance
(which can account for anything from credit and debit cards to mobile wallet), and
loyalty program strategies. But don’t wait too long – this area of expertise will only
become more important, as 61% of consumers anticipate spending more online within
the next five years, according to the report.

Below are three business opportunities to help you hone your digital strategy and
improve customer relationships.

1. Sharpened marketing efforts – To better promote your goods and services, con-
sider optimizing your digital tools to complement proven marketing approaches, in-
cluding: targeted email marketing; results-driven social media campaigns, which
emphasize consumer engagement via shares and measurement of results; and a robust

strategy for reviewing your site, including regular requests for customer feedback via
pop-up surveys and timely follow-ups to reviews – both good and bad.

2. Lower-cost payment processing – Cash flow is the lifeblood of your business,
but manually handling, processing, and dealing with cash, checks, and money orders
can be costly and time-consuming. Per the report, Visa estimates that the average SMB
cost of processing digital payments, accounting for both direct expenses and labor
costs, was 57% less than non-digital payments. 

3. Mutually rewarding loyalty programs – Loyalty programs have been found to
strengthen bonds with existing customers and positively impact visit and sales figures:
According to the report, 78% of consumers are more likely to choose a business that
offers a loyalty program, and 80% of businesses say they positively impact purchase size
and the number of return customers. But despite these benefits, loyalty programs remain
rare among small business.

While they do require some maintenance, their advantages can make the effort
worthwhile. Consider the following tips to help boost such a program’s impact:

• Keep it simple: Put few limitations on program-eligible purchases and make the
path to rewards short and clearly defined – especially for the first reward.

• Make it valuable: A free item or discount reward should be worth working toward. 
• Spread the word: If you create a loyalty program and forget it, your customers

will do the same. To keep the program strong, commit to promoting the benefits and
encourage program members to do the same.

• Go digital: Ninety percent of consumers in the report prefer managing their re-
wards digitally and leaving punch cards in the past.

As the digital marketplace increasingly becomes the norm, it’s worth taking into account
the potential benefits of online enhancements such as digital marketing, digital payments,
and loyalty programs, and finding tangible steps for implementing these strategies.

(Natasha Mata, a 23-year veteran of Wells Fargo, is region bank president of the greater
Central Los Angeles Area, which includes Long Beach and some North Orange County cities.)  

By Natasha

Mata

Small Business Dollars & Sense

MKT Chiropractic
As a basketball player in high school, Dr. Morgan Turner had multiple sport injuries that were cured through
chiropractic medicine. “I just thought chiropractic was amazing,” Turner said. “I would walk in with crutches
and I would walk out without crutches.” She now owns her own practice, MKT Chiropractic, which opened
early this year. Turner, whose patients are often from out of town, said she had her patients in mind when choos-
ing the location of her practice. Bixby Knolls has both the welcoming feel of a small town as well as the close
proximity to the airport and other cities. To her knowledge, Turner is the only chiropractor in the South Bay
and Orange County areas that practices a specialized form of chiropractic medicine called Directional Non-
Force Technique (DNFT), in which she performs adjustments by using her thumb. DNFT can be used on anyone
from babies to elders because it does not involve the same cracking technique that most chiropractors employ.
Turner sometimes finds it difficult to describe and market her niche business, which focuses on this unique
technique and holistic healing. Physical pain is sometimes linked to emotional stress, which is another health
concern Turner evaluates for her patients. Her goal is to introduce the community in Long Beach, where she
grew up, to what she does and to make a positive impact through her work. MKT Chiropractic is located at
3950 Long Beach Blvd., Suite 104. For more information, call 562/452-3969 or visit mktchiro.com. 

e Merchant
One day, Mike and Andrea Gillespie stumbled upon a small property with a “for lease” sign on it while

walking their dogs near their home. It seemed like the ideal place for the small country-style general store

they had been planning to open, according to Mike Gillespie. Soon after, they opened The Merchant at

that very location in Bixby Knolls. That was May of 2017. One side of the The Merchant is a cafe and

bakery, while the other is a small shop with housewares and more. “No one else is baking on the scale we

are,” he said of the cafe’s variety. As first-time owners of a business, Mike said they made some mistakes

along the way while learning how to operate their new store. Now, he is happy to be running a neighbor-

hood shop. “We love being a part of everybody’s daily routines – it’s a lot of fun,” he said. Mike manages

the day-to-day operations of the business, while Andrea creates all the baked goods in the cafe. Mike, a

Long Beach native, has a background in maritime and formerly worked for the Port of Long Beach, while

Andrea has a background in the culinary arts. “We’re just focused on being our neighborhood coffee shop

and that’s it – we’re not really looking to expand or blow up,” Mike said. “We’re not here for the big bucks;

we’re here to serve our community.” The Merchant is located at 4121 Long Beach Blvd. For more infor-

mation, call 562/317-5155 or visit themerchantlb.com.

Sister LB
Katie Hectus, owner of clothing store Sister LB, knew she wanted to open her own business after herexperience as a buyer for numerous major retail corporations. Her store features new and vintage cloth-ing. Bixby Knolls was especially significant for Hectus, a Long Beach native, because her great-grand-father owned a tuxedo shop on the same block as her store. “One of the things that I say about thistown is that there are so many really great boutiques to go to and a lot of great places to shop,” Hectussaid. “I am really honored to be a part of that group of women.” The name “Sister” was inspired byher sister and the sisterhood created by mentoring younger women entering the fashion industry. Hectushires interns from the fashion programs at Orange Coast College and Long Beach City College to givethe students real industry experience. She noted that it is important to have a unique store, pointing tothe popularity of online shopping and how the focus in retail has shifted toward getting the best dealinstead of shopping for pleasure. “I want to be the place where you can come in and we will be pouringmimosas, we are going to have a good conversation and you are going to try on a million things,” shesaid. “I sort of envision it as like a candy store for women – without all the calories.” Sister LB is lo-cated at 3803 Atlantic Ave. For more information, call 562/225-4992 or visit sisterlb.com.

Articles and Photographs by Business Journal 
Staff Writer Annette Semerdjian  

Support Local Small Businesses
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