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Vacant Property Fee Proposal Sparks Debate

  By Editor SAMANTHA MEHLINGER

  By ALENA MASCHKE
Senior Writer

Walking along Atlantic Av-
enue in North Long Beach, it’s 
easy to see why 8th District 
Councilmember Al Austin felt 
compelled to start a conversation 
about commercial vacancies in 

  By SAMANTHA MEHLINGER
Editor

Mayor Robert Garcia vis-
ited the Business Journal’s of-
fices on August 29 to sit down 
for his sixth annual interview 

the city. Storefronts line the busy 
thoroughfare, yet few pedestrians 
wander about. There are only a 
few active stores and restaurants 
along the corridor, their ‘Open’ 
signs surrounded by boarded up 
windows and facades bearing the 
marks of removed neon signage.

Fielding complaints about 

Mayor Robert Garcia’s first, and now his second, terms as mayor have been defined by a city under development. Pictured here, Garcia and his staff gather 
outside what is likely to be the decade’s crown jewel of local public investment, the new Long Beach Civic Center. Pictured from left are: Sharon L. Weissman, 
senior advisor to the mayor; Abigail Mejia, legislative deputy; Randy Rawlings, field deputy; Isaac Romero, executive administrator; Daniel Brezenoff, senior 
advisor to the mayor; Detrick Manning, communications deputy; Lauren Vargas, director of innovation delivery and special projects; Mayor Robert Garcia; Mark 
Taylor, chief of staff; Maria Banegas, administrative aide; Tim Patton, senior administrative deputy; Justin Ramirez, deputy chief of staff; and Luke Klipp, special 
projects officer. (Photograph by Brandon Richardson)

as mayor of Long Beach. In an 
interview with the newsmag-
azine’s staff, Garcia laid out a 
picture of a city that is at once 
full of momentum, yet hin-
dered by chronic challenges. 

It is no secret to anyone 

who visits or lives in Long 
Beach that it is a city on the 
rise – literally. Cranes dot the 
cityscape, erecting residences, 
massive warehouses and new 
retail centers. Streets are being 
torn up and repaved throughout 

the city, with “Your Measure A 
Dollars At Work” signs remind-
ing residents of the ballot mea-
sure they approved that made 
the improvements possible. 

While some residents are 

P For Party, 
Or P For Patriotism?

(Please Continue to Page 42)

When I was in elementary school – I can’t re-
member how old I was, maybe nine – my family and 
I took a cross-country drive to visit our relatives in 
New Jersey. Once there, my cousins, my brother and 
I made what was undoubtedly mediocre lemonade, 
which we attempted to sell to the very few passers-
by in the small lakeside town. We caught fireflies, 

which I had never seen before. There were pranks 
– my cousin startled me by puffing on a cigarette 
in her bedroom, which turned out to be a gag made 
out of candy. There was a game of Ouija, played in 
whispers in the dark, that landed me in serious hot 
water. We also, very briefly, went to New York City.

blight and vandalism from 
his constituents, Austin began 
searching for solutions, and dis-
covered a concept currently un-
der consideration in several cities 
across the country: vacancy fees. 
“We have a lot of absentee prop-
erty owners who are not invested 
or vested in our community, and 

that’s really where the challenge 
is,” Austin explained. “These are 
property owners who – for one 
reason or another – have not been 
motivated to do anything with 
their properties and their spaces,” 
he said. “We’ve got to find moti-
vation for them.”
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It’s not too late to
become a Viking this Fall!
SEPT. 23: 12-week classes begin
OCT. 21: 8-week classes begin

PortSide: Keeping Up With 
The Port Of Long Beach

  By ALENA MASCHKE
Senior Writer

When Shana Espinoza was in high 
school, she had no ambitions of work-
ing in civil service. “I wanted to be the 
weather girl,” Espinoza remembered, 
laughing. Today, the deputy chief of staff 
for the Port of Long Beach Board of Har-
bor Commissioners looks back on a 21-
year career with the City of Long Beach 
and its port administration. “Working 
for the city and being exposed to the 
community, working in the community, 
going to town hall meetings, and just 
seeing the important role that city gov-

ernment plays: I got hooked,” Espinoza 
explained. At the Port of Long Beach, 
it’s the confluence of business and gov-
ernment she enjoys the most, as well as 
the international relationships she helps 
foster. “The world is so big, yet so small,” 
Espinoza mused, while listing the trade 
partnerships the port maintains across 
the globe. But despite the port’s role as 
a juncture for international trade, Espi-
noza said it’s the administration’s local 
initiatives and engagement that make her 
proud to be a part of the administration. 
“There’s still this big focus on the com-
munity, making sure that the port is con-
nected to the community,” she noted. 



Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 
Should one of your banks be California's Strongest? Yes, it should. Does F&M Bank have white-glove service? Yes, we do.
Does F&M offer home loans? Yes, we do. Can you access your F&M account just using your �ngerprint? Yes, you can.
Is F&M Bank really California's Strongest? Yes, we are. Does F&M Bank have over $7 billion in assets? Yes, we do.
Does the F&M app offer mobile check deposit? Yes, it does. Does F&M online banking have encrypted security? Yes, it does. 
Is F&M Bank really California's Strongest? Yes, we are. Does F&M offer specialty banking for doctors? Yes, we do.
Does F&M know its clients? Yes, we do. Does F&M Bank have banking speci�cally for religious organizations? Yes, we do. 

Is F&M Bank really California’s Strongest? 

YES, WE ARE.

Subject to credit approval.
NMLS #537388  •  Member FDIC



GROWING LONG BEACH
4 • Long Beach Business Journal • September 10–23, 2019

New Initiative Aimed At Business 
Retention, Employee Ownership

  By DENNY CRISTALES
Staff Writer

An ongoing tsunami may threaten the 
preservation and expansion of maturing 
businesses in Long Beach. Only this tidal 
wave isn’t physical; it comes in the form of 
an aging population.

The “silver tsunami” is a term that refers 
to the growth of the senior population, spe-
cifically Baby Boomers. City of Long Beach 
officials have recently partnered with a non-
profit entity to curb the effects of this tide and 
prevent aging entrepreneurs from retiring 
and taking their businesses along with them. 

This month, the Long Beach Economic 
Development Department hosted the launch 
of the Accelerate Employee Ownership Ini-
tiative at Studio One Eleven, 245 E. 3rd St. 

The event publicly introduced the city’s part-
nership with the nonprofit Project Equity, a 
San Francisco Bay Area-based organization 
that is dedicated to promoting business re-
tention and employee ownership regionwide. 
Employee ownership refers to ownership of a 
company by one or multiple employees. 

The initiative will connect Long Beach 
business owners with a regional consultant 
from Project Equity to provide guidance 
on developing a succession plan, which will 
serve as a transition path for retiring business 
owners to transfer ownership to employees. 
“We’re excited about using this as a way to 
keep businesses in town, keep businesses lo-
cal [and] keep jobs local,” said John Keisler, 
the city’s director of economic development. 
“So, when business owners might retire, they 
can actually transfer their ownership and 

keep the business alive while still being able 
to retire financially at some point.”

According to a Project Equity study con-
ducted this year, 2,500 businesses in Long 
Beach are more than 20 years old. These in-
stitutions account for $12.3 billion, or 63%, 
of small business revenue. They also employ 
one in three workers in the city, said Alison 
Lingane, co-founder of Project Equity.

The initiative is being implemented re-
gionwide, she said. This month’s networking 
event served as a “kick-off” to introduce busi-
ness owners to the program. “Long Beach is 
a wonderful example on how this initiative 
applies at the community level,” Lingane 
said. “Succession planning is important. It’s 
always on the tomorrow list. We are here to 
help you put it on the today list. We will help 
you explore your options. . . . Employee own-

ership is an option that most employers are 
unfamiliar with. But we’re here to help you . 
. . create that path to retirement.”

The program is not just exclusively for 
employee ownership, Keisler explained. The 
consultation work will also provide entrepre-
neurs with an evaluation of their company in 
an effort to expand their businesses. Financ-
ing options will be disclosed through consul-
tations with Project Equity officials and will 
be based on the specific circumstances of a 
business. Loan options will also be available, 
Keisler said. 

The initiative is a product of Project Eq-
uity and the Shared Capital Cooperative, a 
national loan fund and a community devel-
opment financial institution (CDFI). The ini-
tiative is funded by a $5 million investment 
from the New World Foundation’s Quality 
Jobs Fund, which is allocated by the Federal 
Home Loan Bank of San Francisco, accord-
ing to Noah Bernstein, a representative of 
the New World Foundation. Other partners 
include Citi Community Development and 
the Local Initiatives Support Corporation 
Los Angeles.

Part of the initiative’s goal is to bring in 
other investors and philanthropists to fund 
the program in the future, Bernstein said. 
“Business owners have to be aware that 
this is the biggest philanthropic effort of its 
kind,” he said. “And we hopefully will have 
businesses to point to that have converted, 
have retained jobs, have advanced careers 
and have contributed to the community’s 
well-being.”

As of press time, Keisler said he could 
not disclose the names of any businesses in 
line to use the program, although he indi-
cated that there will be city outreach to an-
nounce the launch of the initiative. “What 
this will allow us to do is to identify [busi-
ness owners] that might be facing retirement 
and reach out to them to explain some of 
the options,” Keisler said. “We also want to 
provide technical assistance [and help] deter-
mine [transitional financing].” 

For more information, visit the Project 
Equity website at project-equity.org. 

The City of Long Beach and the nonprofit Project Equity hosted a kick-off event September 5 at Studio One Eleven, 245 E. 3rd St., to commemorate 
the launch of the Accelerate Employee Ownership Initiative. The initiative will connect Long Beach business owners with a regional consultant from 
Project Equity to develop succession plans. Pictured, from left: James Alva, senior vice president and market manager for Citi Community Develop-
ment; Tunua Thrash-Ntuk, executive director of Local Initiatives Support Corporation Los Angeles; and John Keisler, director of economic develop-
ment for the City of Long Beach. (Photograph by Brandon Richardson)
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Examining ‘Ground Zero’ Of The U.S.-China Trade War

  By SAMANTHA MEHLINGER
Editor

As of September 1, there are now 
higher tariffs in place on a total of $550 
billion worth of imports from China, a 
Trump administration strategy aimed 
at addressing what it views as unfair 
practices related to trade and intellec-
tual property acquisition by the Chi-
nese government. In response, China 
has placed tariffs on U.S. exports and 
implemented other exclusionary trade 
policies, such as resolving to cease 

purchasing U.S. agricultural goods.
Effectively, the September 1 action 

means that virtually all Chinese imports 
have now been hit with tariffs. The scope 
has widened to include consumer goods 
just ahead of the holiday shopping sea-
son.

Roughly half of U.S.-China trade 
moves through the ports of Long Beach 
and Los Angeles, according to Jock 
O’Connell, a foreign trade economist and 
the international trade adviser for L.A.-
based Beacon Economics. The majori-
ty of goods moving through these ports 

comes from or is destined for China. As 
such, as Port of Long Beach Executive 
Director Mario Cordero put it, the San 
Pedro Bay maritime trade gateway is 
“ground zero” for examining the impacts 
of the tariffs and of the U.S.-China trade 
relationship.

As of press time on September 5, the 
ports had not yet released their cargo 
movement data for the month of August. 
Through July, however, the overall trend 
for the year has been that the Port of Los 
Angeles has been experiencing gains in 
cargo movement, while the Port of Long 

Beach has experienced some dips. When 
figures from both ports are combined, 
containerized trade has been relatively 
flat this year compared to 2018, accord-
ing to O’Connell.

In 2018, the Port of Long Beach broke 
its all-time record for containerized car-
go movement, which increased 7.4% 
compared to 2017, according to Cordero. 
This was in part due to a rush of imports 
sent in the last two quarters of the year 
in an attempt to beat out impending tar-
iffs, he noted. As a result, “Coming in to 

The majority of goods that move through the Port of Long Beach are destined for or arrive from China. Chinese vessels from COSCO Shipping and Orient Overseas Carrier Line are pictured at the port’s 
Long Beach Container Terminal. (Photograph by Brandon Richardson)

(Please Continue to Page 8)
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Robert Graham (1938-2008, Mexico) Gabrielle (detail), 1993, Cast Bronze.

2019, we did not have an expectation of 
the kind of growth we had for calendar 
year 2018,” he said. 

With respect to the disparity between 
the two ports, Cordero commented: 
“Keep in mind that for 2017 and 2018, our 
growth was far beyond that of the Port of 
Los Angeles. . . . Obviously, this year, at 
least so far, that dynamic has changed. 
But that’s the history of this port com-
plex. There are months that we do bet-
ter and there are others that Los Angeles 
does better, and that is just the dynamic 
of what occurs here historically.”

O’Connell noted that in November, 
the Port of Los Angeles set aside $2 
million in incentives to provide $10 per 
container to shippers who agreed to par-
ticipate in a program aimed at collect-
ing data about goods movement. “That 
helped boost the numbers for L.A. over 
Long Beach. But $2 million runs out 
pretty quickly,” he added.

Cordero said the trade war with China 
has clearly impacted American export-
ers. “On the export side, you have defi-
nitely seen a diminishment of agricultur-
al grain commodities. . . . In California, 
we certainly have felt that,” he said. For 
example, about 95% of the $1.5 billion 
worth of wine the U.S. exports each year 
comes from California – a product that 
the Chinese government has now signifi-
cantly raised tariffs on, Cordero said. As 
a result, “We’re not able to compete with 
countries like Australia and Chile who 
have free trade agreements with China.”

The dip in exports leaving Long 
Beach bound for China has been signif-
icant. “A year ago I could tell you that 
40% of the exports that went through this 
port would go directly to China. Today, 
that number is around 26%,” Cordero 
said. 

According to O’Connell, Americans 
have become heavily reliant on Chinese 
imports in the form of various consum-
er goods – goods now subject to higher 
tariffs, and thus, likely to go up in price 
quite soon as retailers seek to keep things 
in the black. “The fact is that you’ve got 
an increasing number of companies that 
are reporting that the tariffs are having 
an impact on their pricing and their abil-
ity to absorb those prices without passing 
it on to the consumers,” he said. “As we 

get closer to the holiday season, I think 
the fact that retailers are going to have 
to pass on more of the cost to the con-
sumers.”

One option for American companies 
that manufacture goods in China or rely 
on China for component parts for their 
products is to source those operations 
in other countries. But that’s easier said 
than done.

“We have seen a substantial boost in 
imports coming in from Vietnam and 
other places around the world that U.S. 
importers are using to substitute for 
sourcing of goods they formally went 
to China for,” O’Connell said. “The re-
ality is that’s happening on the margins 
and it’s likely to increase as companies 
diversify their dependence on China long 
term.”

As wages in China have increased, 
U.S. companies have looked to other 
markets in Southeast Asia to manufac-
ture or source goods – but, according 
to O’Connell, these countries do not yet 
have the same infrastructure in place to 
support that shift. “They don’t have the 
labor force. They don’t have the cluster 
of subcontractors and suppliers that typ-
ically surround a major manufacturing 
facility in China that can support it on a 
day to day basis. There is also the grave 
potential for transportation bottlenecks,” 
he explained. 

Cordero noted that some American 
companies are adopting a “China plus-
one” strategy, “Which means, essentially, 
they are going to continue to look at Chi-
na. But ‘plus one’ means maybe another 
country or another region.”

Despite decreasing exports and ex-
pected dips in imports from China, both 
O’Connell and Cordero had measured 
outlooks through the end of the year. 
“Looking forward, the numbers are go-
ing to look flat, but there will still be 
[goods] coming in through the ports. It’s 
not like they’re going to suddenly shrink 
and go away,” O’Connell said.

Cordero noted that the Port of Long 
Beach continues to invest in infrastruc-
ture that will ensure its growth in the 
long-term. “We’re comfortable [about] 
our long-term future,” he said. “You may 
recall, subsequent to the 2008 global re-
cession, the impact to the Port of Long 
Beach was the loss of cargo volume to 

the tune of 29% . . .” he said, noting that 
this did not cause the port to cease in-
vesting in its infrastructure. “I mention 
that story because we’ve had challenges 
before, and we will keep the mindset that 
we’ve always had: to continue to be lead-
ers, not only in the sustainable develop-
ment of the port but also in . . . operation-
al excellence. So I am optimistic in terms 
of what the future holds for the Port of 
Long Beach.”

Behind The Trade War Strategy
“Clearly there are legitimate issues 

to address with regard to the business 
trade relationship with China,” Cordero 
said. “The question is, while the issues 
are legitimate to have at the table, is this 
the best course to address those issues?” 
Cordero didn’t directly answer that ques-
tion himself. “My take is that I am look-
ing forward to that resolution so that the 
international trade business community 
can proceed without an environment of 
uncertainty,” he said.

Asked about his perception of the 
White House’s trade strategy, O’Connell 
noted that he was not sure there was an 
actual strategy. “The back and forth isn’t 
helpful to international trade or to glob-
al economics,” O’Connell said. “There 
are Trump apologists who have grand 
theories . . . . It’s like multi-dimension-
al chess, and that the rest of us are just 
failing to understand how he is going to 
achieve a successful end game, but he 
knows, and he is playing this out,” he ob-
served. “The rest of us are thinking: it’s 
tweet to tweet. It’s driven by mood and 
whimsy and however he feels in the day.”

O’Connell pointed out that there 
has been a need to address problematic 
trade practices by the Chinese govern-
ment. “There is a consensus that at some 
point someone had to stand up and tell 
the Chinese that they had to stop stealing 
other people’s secrets, that they couldn’t 
manipulate the currency, they couldn’t 
use state-owned enterprises to direct 
the course of their economy, things like 
that,” he acknowledged. 

The Obama administration took more 
of a long game approach to the matter, 
as described by O’Connell. When Barack 
Obama was president, there was hope 
that multiple countries affected by Chi-
na’s trade practices would be able to col-

lectively leverage their clout via trans-At-
lantic and trans-Pacific trade agreements 
that ultimately did not come to fruition, 
he explained. 

“Trump’s initial stance in coming 
into office was he didn’t like multi-later-
al trade agreements. He’d prefer to deal 
one-on-one with each individual country, 
and so he backed out of all of that and 
pretty much then started to irritate rela-
tions with every major allied country,” 
O’Connell said, noting that this “set us 
back at some point in terms of develop-
ing the kind of formidable alliance of 
states who collectively petition Beijing to 
change the way it’s doing business.”

By making moves without the support 
of other countries, O’Connell posited that 
the U.S. government has set itself back. 
“I think by the time this is over, we will 
be four years behind the game in terms 
of trying to create the kind of alliance 
that might successfully bring collective 
pressure on the Chinese to do something 
to reform the way they are operating,” he 
said.

Just how long will the trade war last? 
Considering Trump’s philosophy around 
the U.S. economy as it relates to trade, 
O’Connell suggested that it could last 
for some time – assuming the president 
is re-elected. The president’s philosophy 
to “Make America Great Again” relies 
upon bringing manufacturing back to the 
United States that has been outsourced 
elsewhere, he explained. “We have to 
open up those factories again and create 
lots of blue-collar jobs and essentially try 
to recreate the economy of the 1950s,” he 
said of Trump’s perspective. 

“His way to do that was to make it 
very difficult for companies around the 
world to sell their goods in the United 
States unless they were manufacturing 
those goods in the United States. The 
whole key to this thing was higher tar-
iffs,” O’Connell explained. “It’s just not 
in the context of a long-standing need 
to try to straighten things out with the 
Chinese. It goes back to his fundamental 
thinking about what went wrong with the 
US economy over the last 50 or 60 years.” 
O’Connell added, “The only way that 
works is if you’re committed to maintain-
ing those tariffs for a very long period of 
time. . . .  So we’re not likely to soon get 
ourselves out of this predicament.” 

(Continued from Page 6)

Early Childhood is Everyone’s Business

Wednesday, September 18, 2019

4:00p – 5:30p
Long Beach Marriott

4700 Airport Plaza Dr
Long Beach, CA 90815

Free to attend. RSVP: bit.ly/BusinessLeaderReception
Email lvelazquez@readynation.org for more information.

Attend an upcoming Business Connection Reception to meet newly 
elected Senator Lena Gonzalez, mingle with local employers, and hear 

how investing in children can boost the bottom line.



GALA
2019

Smithsonian A�liate

LIVE THE EXPERIENCE

MUSEUM OF LATIN AMERICAN ART

Friday, October 11th

Special Performance by Grammy Winning 
Los Lobos

Robert Graham Sol Trujillo

Gala Chair: Randy Gordon
VIP Cocktail Reception 5:30PM
Cocktail Reception & Silent Auction 6:00 PM
Gala Dinner & Live Auction 7:00 PM

LEGADO: Lifetime Achievement Award LEGADO: Philanthropy Award

Table purchases & sponsorship opportunities
(562) 216-4117 molaa.org/molaa-gala
gala@molaa.org

Robert Graham (1938-2008, Mexico) Gabrielle (detail), 1993, Cast Bronze.
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SPANISH SERVICE: SUNDAY 5:00PM   |  SERVICIO EN ESPAÑOL: DOMINGO 5:00PM 
English translation available 

BUSINESS / NEGOCIO
We ask God to bless our economy by raising up people who will operate their businesses  

according to biblical values of integrity and generosity.

Le pedimos a Dios que bendiga nuestra economía al levantar personas que operarán sus  
negocios de acuerdo con los valores bíblicos de integridad y generosidad.

MILITARY / FUERZAS ARMADAS
We ask God to bless and protect the men and women (and their families) who serve our nation in the 

armed forces.

Le pedimos a Dios que bendiga y proteja a los hombres y mujeres (y sus familias) que sirven a nuestra 
nación en las fuerzas armadas.

FAMILY / FAMILIA
We ask God to strengthen marriages in our community and nation. We ask him to draw the hearts of 

parents and their children toward one another.

Le pedimos a Dios que fortalezca los matrimonios en nuestra comunidad y nación. Ademas, pedimos que 
atraiga los corazones de los padres a sus hijos, el uno hacia el otro.

LAW ENFORCEMENT AND FIRE PROTECTION SERVICES 
We ask God to bless and protect the men and women who protect and serve us.

Le pedimos a Dios que bendiga y guarde a los hombres y mujeres que nos protegen y nos sirven.

FAVORDAY CHURCH LONG BEACH

If you’re tired, stressed out, or overworked, 
you’ll struggle to feel at peace. Take a 
break. God commanded a ‘Sabbath’ 
day, or day of rest. Your body is not  
designed for nonstop work. Favorday 
Church is welcoming and non  
judgmental.

Si estás cansado, estresado o con 
exceso de trabajo,  te cuesta  
sentirte en paz. Toma un  
descanso. Dios ordenó un día 
de descanso. Tu cuerpo no está 
diseñado para trabajar sin 
parar. Favorday Church es el 
lugar donde te recibiremos y 
te sentirás bienvenido.

Mario Krawchuk
Pastor   Our church relies on our wonderful community for prayer and support. To learn more about how you  

or your company can get involved, contact Mike at mikev@michaelslgc.com or 714.981.0046

3400 Pacific Ave. Long Beach, CA 90807                   facebook.com/LongBeach.Favorday

Favorday Church_PRINT READY_Aug 2019.indd   1 9/3/19   11:40 AM

Cost Of Police-Related Litigation To The City Has Surged Since 2016
  By ALENA MASCHKE

Senior Writer

In the past five years, the City of 
Long Beach has spent at least $30.3 
million on litigation related to offi-
cer-involved shootings, police use of 
force and in-custody deaths, according 
to data provided by the city attorney’s 
office. This total does not include staff 
salaries and the cost of outside counsel 
or experts hired by the city. A vast ma-
jority of this total cost, which includes 
payouts on verdicts and settlements, 
as well as attorney’s fees awarded to 
plaintiffs, was accrued between Janu-
ary 1, 2016 and August 1, 2019. 

The cost of police-related litiga-
tion totaled less than $500,000 in 2014 
and 2015, respectively, before soaring 
to over $9 million in 2016. Since then, 
costs have remained in the millions 
each year.

This is due, in part, to higher verdicts 
issued by juries in recent years, accord-
ing to Long Beach Police Commander 
Erik Herzog and City Attorney Charles 
Parkin. While it’s hard to pinpoint ex-
actly why juries have awarded higher 
dollar amounts in recent years, both 
Herzog and Parkin have formed theo-
ries based on their experience with cas-
es litigated by the City of Long Beach. 

Parkin’s staff often speaks to ju-
rors after a verdict has been issued 
to better understand the factors that 
influenced their decision. “Juries are 
becoming more sophisticated,” Parkin 
noted. “They look at how many shots 
were fired, and they may say: we think 
the first two shots were OK, but shots 
three and four were not.” 

Herzog suggested that emotions 
have played an increasingly important 
role in court, leading to higher pay-
outs, a flame he believes to be fanned 
by attorneys looking for their cut on a 
profitable settlement or verdict. “Look 
at some of the payouts for traffic ac-
cidents: juries are just giving a lot of 
money based on emotions now. It’s not 
just our industry,” Herzog pointed out.

Cases involving allegations of po-
lice misconduct or excessive use of 
force by police officers often involve 
a lot of difficult emotions, Deputy 
City Attorney Howard Russell told 
the Business Journal. This, he noted, 
is especially true for officer-involved 
shootings that have resulted in a per-
son’s death. “It’s very, very difficult 
for everybody in the process,” Russell 
said. “The family members who have 
lost a decedent as well as the officers. 
They don’t go to work in the morning 
planning to take a life.”

As mandated by court and in the in-
terest of avoiding a million-dollar ver-
dict, the city attorney’s office attempts 
to settle cases, offering plaintiffs a 
certain amount to settle their case. The 
dollar amount offered in settlement ne-
gotiations is calculated based on pre-
vious settlements and verdicts in sim-
ilar cases, and any offer over $50,000 
has to be approved by the city council. 
“Officer involved shooting cases can 
be difficult to settle because of the 
numbers involved,” Russell explained. 
“The plaintiffs themselves – the peo-
ple, not their attorneys – read the pa-
pers and see big verdicts and big set-
tlements and think: I want that for my 
loved one, too.” 

Of the $30.3 million in verdicts, 
settlements and attorney’s fees award-
ed in police-related cases against the 
City of Long Beach, $21.8 were award-
ed in cases of officer-involved shoot-
ings.

Throughout the litigation process 
for each case, the city attorney’s office 
has a challenging line to walk. Settle-
ments can reduce the financial harm in-
curred by the city, but can be perceived 
as an admission of guilt by the officers 
involved, Parkin said. “They feel as 
though we don’t have their back, we’re 
not defending them,” he explained. 

“The primary [question] is always: 
do we think our officers did the right 
thing, based on the law and based on 
policy? And: what’s best for the city?” 
Russell said. 

It is difficult to draw conclusions 
on police conduct by comparing annu-
al payouts or measuring up the cost of 
settlements and verdicts to the City of 
Long Beach against the cost incurred 
by other cities, Russell noted. “There’s 
a lag time between when the event hap-
pened and when the trial takes place,” 
he explained. “If a shooting happened 
today, it probably wouldn’t end up in 
front of a jury for a year-and-a-half to 
two years, at a minimum.” 

Three of the five cases in which lit-
igation concluded this year were filed 
based on incidents that took place in 
2016. The remaining two pertained 
to incidents that occurred in 2017. In 
the past five years, the city attorney’s 
office has been involved in litigation 
based on incidents going as far back as 
2009. 

The demographics and political 
leanings of an area also impact poten-
tial verdicts, Russell noted. Juries in 
more conservative communities may 
issue lower verdicts in cases related to 
police conduct, he explained. “If you 
compare just the awards, the dollars 
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awarded, Orange County is going to 
be less than L.A. County as a rule, San 
Diego County is probably going to be 
less than Orange County,” Russell said.

As a result, Herzog said, the Long 
Beach Police Department (LBPD) 
doesn’t change its policies solely based 
on the cost of litigation incurred by 
the city in a specific case or year. “We 
don’t look so much at the payout, but 
we are constantly looking at: how can 
we fix our tactics, how can we fix our 
training? How can we continue to im-
prove and evolve?” Herzog explained.

At times, however, individual cas-
es do change the practices and policies 
of the LBPD, Herzog noted. He refer-
enced the case of Marcella Byrd, a 57-
year old African American woman di-
agnosed with schizophrenia, who was 
shot and killed by LPBD in 2002, after 
reportedly stealing a cart full of gro-
ceries and flashing a knife at respond-
ing officers. 

“That changed how we [act] as a 
department,” Herzog said. “Over the 
years there are numerous examples of 
ways we’ve looked to get better based 
on [feedback from] the community, and 
not just in our community, but things 
that have happened in other agencies.”

As a result of the Byrd case, LBPD 
now sends out mental evaluation teams 
(METs) to incidents involving suspects 
with potential mental or behavioral 
health challenges, Herzog noted. METs 

consist of an officer who has received 
special training in dealing with these 
kinds of situations as well as a clini-
cian from the L.A. County Department 
of Mental Health. 

In addition, officers now receive 
additional training in de-escalation 
and communication techniques and a 
wider range of non-lethal equipment 
such as pepper gel or rubber bullets. 
Additionally, officers have access to 
behavioral health services themselves, 
Herzog said. “If we want our officers 
to treat people right, we have to treat 
them right as well,” he explained. “It’s 
been very successful in our depart-
ment. We have a lot of officers reach-
ing out.”

Despite these efforts, a case that 
bore a striking resemblance to Byrd’s 
case recently resulted in a $9 million 
verdict against the City of Long Beach. 
This was the largest verdict ever issued 
against the city in a police-related case, 
according to Russell. A jury awarded 
this record amount in the case of Sin-
uon Pream, a 37-year old woman with a 
history of mental illness who was shot 
and killed by LBPD officers following 
an altercation during which she report-
edly “brandished a knife,” according to 
a report compiled by the L.A. County 
district attorney’s office.

The county attorney’s office found 
that the officers “acted in lawful 
self-defense and defense of others.” 

Parkin said his department was sur-
prised by the size of the verdict. “We 
talk to the police department about it 
and try to, as best we can, learn from 
those [cases] on a go-forward basis,” 
he said. But, he noted, “if the police 
officers followed the policies and the 
procedures, and did everything right, 
we should be defending our employees 
for doing the job they’re supposed to 
be doing.”

A new California law, Assembly 
Bill 392, creates new standards for po-
lice use of force, effective January 1, 
2020. “Stephon Clark’s Law,” named 
after an unarmed 22-year old Afri-
can American man who was shot and 

killed by police officers in Sacramento 
in 2018, requires that police use deadly 
force only when “necessary.” Previous-
ly, state law had allowed the deploy-
ment of deadly force by police officers 
when deemed “reasonable.”

Herzog said his department has 
already implemented new policies to 
comply with this stricter legal standard 
and is currently working on new train-
ing materials to prepare officers for the 
change. “Well before the law even got 
signed, we knew things were coming 
down [the pipe] and we’ve been proac-
tive in trying to monitor that and update 
some of our use-of-force language to 
meet that [standard],” Herzog noted. 
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Dip In LGB Airline Traffic Attributed To Flight Slot Changes

  By DENNY CRISTALES
Staff Writer

Overall airline passenger traffic at the 
Long Beach Airport (LGB) is down 14.8% 
compared to this time last year, and officials 
say the allocation of flight slots is to blame for 
the dip in passengers. However, LGB officials 
said passenger traffic should stabilize when 
pending flight slots are officially allocated 
to Southwest Airlines and Delta Air Lines in 
October. 

LGB’s monthly activity reports for this 
year indicate that airline passenger numbers 
have been down throughout 2019 compared 
to 2018. This year, LGB has served a total of 
2,034,250 passengers as of July 2019. Last 
year, the total was 2,387,915 for the same time 
period. 

In July, 319,296 people flew on commer-
cial airlines through LGB, a 10.8% decrease 
in airline passenger traffic compared to the 
same month in 2018. These figures account 
for both enplanements and deplanements, 
otherwise known as arrivals and departures. 

Claudia Lewis, LGB finance and admin-
istration bureau manager, attributed the de-
crease in airline traffic to JetBlue relinquish-
ing 10 of its 34 flight slots in April. JetBlue 
voluntarily gave up the slots after it did not 
meet the city’s new minimum use require-
ment for flight operations at LGB, according 
to Lewis. The requirement, which went into 
effect this year, mandates that air carriers use 
70% of their flight slots every calendar quar-
ter. When it did not meet the requirement, Jet-
Blue relinquished a total of seven permanent 
and three supplemental slots, Lewis said. 

Southwest Airlines and Delta Air Lines 
will officially inherit the 10 slots vacated by 
JetBlue in October. A total of 12 slots are go-
ing to Southwest Airlines, five that are per-
manent and seven that are supplemental, and 
Delta Air Lines will have eight slots, six that 
are permanent and two that are supplemental. 
Currently, Southwest and Delta have six and 
four flight slots, respectively. 

In addition to its current slot allotment, 
Southwest has been using most of JetBlue’s 
vacated slots on a temporary basis since 
April, Lewis said. Southwest Airlines more 
than doubled its airline passenger traffic in 

July compared to the same time last year, 
experiencing a 123% increase, according to 
LGB data. The breakdown for airline num-
bers in the monthly report only factors in en-
planement numbers. 

Lewis said Southwest has been using 
these temporary slots as they become avail-
able monthly.  She explained that air carri-
ers at LGB provide officials with their flight 
schedule six months in advance. If within that 
time frame there are slots that may not be in 
use, officials temporarily reallocate them to 
air carriers on a monthly basis. “If you think 
of it in those terms, the reallocated slots aren’t 
even allocated on a six-month basis; they’re 
reallocated on a 30-day basis,” Lewis said. 
“We get those look-ahead schedules every 30 
days. An air carrier could say, ‘Four months 
out, we are/are not going to utilize these slots.’ 
But then in the next 30 days, they can change 
that schedule and actually utilize them. That’s 
why there are some challenges in the use of 
temporary slots.” 

Adam Decaire, vice president of network 

planning for Southwest Airlines, said the 
company’s growth in air passenger figures 
this year is because of the temporary use of 
JetBlue’s relinquished slots. The air carrier 
used about eight of JetBlue’s relinquished 
slots this past summer, fluctuating based on 
the slot availability every month, he said. 
With the addition of these temporary slots, 
Decaire said Southwest was able to add var-
ious services to its schedule, such as a daily 
flight to Denver and three daily flights to Las 
Vegas. “We’ll use every slot that’s available 
for us in Long Beach, and we’re going to fly 
it – temporary or permanent,” Decaire said. 
He added that Southwest will have to reduce 
flights in October, when the temporary slots 
are divvied up with Delta. 

Delta Air Lines’ airline passenger num-
bers in July 2019 compared to the same time 
last year were relatively flat. Per the monthly 
report, Delta experienced an increase of just 
under 1% for enplanements. When factoring 
in deplanements, the figure actually shows a 
0.2% decrease for Delta in airline passenger 
traffic, according to data provided by LGB. 

Liz Savadelis, corporate communica-
tions representative with Delta Air Lines, 
said the air carrier currently has four flight 
slots at LGB, all of which are used for four 
daily flights to Salt Lake City. Delta will use 
additional flight slots being allocated in Oc-
tober to provide a fifth service to Salt Lake 
City and three flights to Las Vegas, she noted. 
“Delta’s growth at Long Beach Airport is part 
of a broader investment in the L.A. Basin and 
broader region,” Savadelis said. 

LGB’s other air carriers, with the excep-
tion of Hawaiian Airlines, all experienced 
decreases in passenger traffic in July 2019 
compared to the same time last year. The air-
line passenger traffic numbers show a 2.7% 
decrease for American Airlines, a 5.4% in-
crease for Hawaiian Airlines and a 36.3% 
decrease for JetBlue Airways.  

When factoring in only enplanements 
(flights boarded at LGB), the figures are: a 
decrease of just under 1% for American Air-
lines, a 6% increase for Hawaiian Airlines 

and a 36% decrease for JetBlue Airways. 
However, Lewis said the dip in airline 

traffic is “not a concern at all,” citing that 
there is still a strong demand for slots at the 
airport. “I anticipate the utilization of the re-
allocated slots in October will be at a much 
higher level than when they are in use on a 
temporary basis,” she said.

In June, Lewis told the Business Journal 
that she forecasted a total of 3.6 million en-
planements for 2019. She said she believes the 
airport is still on track to meet that projection. 
Although it is a decrease from last year’s total 
of four million enplanements, she noted that 
this year’s projection is an increase compared 
to LGB’s all-time average of 2.8 million en-
planements. “On the whole, there is an up-
ward trend in traffic at Long Beach Airport,” 
she said.

Cynthia Guidry, director of LGB, said 
her outlook on the airport’s performance this 
year is positive. Although she has only been 
in her role for under two months, she said 
she has been in communication with airport 
stakeholders and community members to lis-
ten to their concerns about operations at the 
facility. “It’s been relatively easy, because ev-
eryone has been so welcoming,” Guidry said 
about her transition to LGB. “My first month 
has been about listening and learning about 
all the latest projects, programs and what is 
going at this airport. . . . The airport staff has 
just embraced me. Coming here and being 
able to share my thoughts and things that I’ve 
learned in my professional experience, it’s 
just been a great attitude by the staff that’s 
here. There are a lot of exciting things going 
on here at Long Beach Airport.”

Guidry admitted there has been a shift in 
airline traffic since JetBlue relinquished its 
slots, but she still said there is a “great oppor-
tunity” to grow for the rest of this year. “We 
are positioned very well in the industry,” she 
said. “It’s all positive. This airport has seen 
fluctuations in the past, and we’ll probably 
continue to see that in the industry overall. 
As far as Long Beach Airport specifically, it’s 
still very promising.” 

Cynthia Guidry came on as director of Long Beach Airport about two months ago. She has been 
in communication with airport stakeholders and community members to listen to their concerns 
about operations at the facility. Currently, airline passenger traffic at the airport is down compared 
to last year, but Guidry said she is optimistic about airline performance for the rest of 2019. (Pho-
tograph by Brandon Richardson)

Claudia Lewis, finance and administration bureau manager, attributes a decrease in airline passenger traffic at the Long Beach Airport to JetBlue relinquish-
ing 10 of its 34 flight slots in April. Overall airline passenger traffic is down 14.8% compared to this time last year. (Photograph by Brandon Richardson)
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(Continued from Page 1)

Vacant Property 
Fee Proposal 
Sparks Debate

As a first step, Austin asked city staff 
to find out whether a vacancy fee or tax 
would be feasible in Long Beach by re-
searching policies in other cities and as-
sessing the current level of commercial 
vacancies in the city’s different neighbor-
hoods. The item sparked a lively discus-
sion during its first hearing in front of the 
city’s economic development commission 
on July 30, was eventually laid over to the 
commission’s meeting on August 27 and 
will be discussed again on September 24. 

Paul Forman, president of Forman As-
sociates Realty, told commissioners at the 
July 30 meeting that a vacancy fee or tax 
would be counterproductive to the goals 
set forth in the city’s Economic Blueprint, 
a document designed to guide economic 
policy and development. “I don’t think 
this vacant property tax is what you envi-
sioned when you developed this plan, I re-
ally don’t,” Forman told the commission, 
which had been tasked by the mayor to 
develop the 10-year economic policy plan 
in 2015. 

Instead, Forman argued, the city 
should amp up business recruitment ef-
forts, including the formation of a busi-

ness recruitment commission, which he 
volunteered to be a part of. “Business re-
cruitment is tough, and I think we can all 
agree that we can do a better job with it,” 
Forman told commissioners. 

During the meeting, commissioners 
asked city staff to expand their research on 
incentives, rather than punitive measures 
like vacant property fees. Since the disso-
lution of redevelopment agencies across 
the state starting in 2012, the city has had 
limited funds to incentivize the revital-
ization of businesses, Deputy Director of 
Economic & Property Development Ser-
gio Ramirez told the Business Journal. 

“When we lost that in 2012, we lost the 
biggest source of funding we had for those 
types of programs: revitalization, rede-
velopment efforts. So unfortunately, right 
now, our toolbox is very limited,” Ramirez 
noted. The city currently offers property 
owners up to $2,000 for facade improve-
ments and to fix code violations in certain 
corridors, a program financed by federal 
Community Development Block Grant 
(CDBG) funds. An additional $2,000 is 
available for window repairs and replace-
ments.

Adam Carrillo, past president and 
current boardmember of the Long Beach 
Commercial Real Estate Council, said 
there was no configuration of a vacancy 
fee or tax that his organization could sup-
port. “What we do see is the opportunity 
for the city to provide more opportunities 
for small businesses to open,” Carrillo 

told the Business Journal. This could be 
achieved by easing restrictions on tenant 
density and parking requirements placed 
on commercial properties, and by allow-
ing for a wider range of property uses, 
Carrillo noted. 

A similar approach has been pursued 
through the city’s UPLAN initiative, 
which seeks to revitalize North Long 
Beach through a rezoning process based 
on priorities voiced by local residents and 
business owners in a series of community 
workshops. “I know for a fact that they’re 
looking at some of the best practices that 
come from that plan and are already mak-
ing that a part of the [city’s] overall gener-
al plan,” Austin said, suggesting that city 
staff is pursuing a similar strategy in the 
design of the 2040 General Plan, which is 
currently underway. 

Cities like Washington D.C., which 
has adopted punitive measures for vacant 
commercial properties, offer substantially 
larger incentives for property improve-
ments in return, according to research 
conducted by Long Beach Development 
Services staff. In the case of D.C., the city 
funds up to 75% of $50,000 in renovation 
costs, an incentive also funded through 
the federal CDBG program, Ramirez ex-
plained. 

As for existing punitive measures, 
staff’s research found that the city has al-
ready implemented ordinances to guide 
the monitoring of empty lots and build-
ings, and penalizes owners of properties 

considered a threat to public safety. 
In 2016, the city council approved an 

ordinance designed to limit blight, re-
quiring property owners to maintain and 
secure vacant buildings. In 2017, a simi-
lar ordinance was adopted for vacant lots. 
The existing ordinances bear some resem-
blance to the vacant property policies cur-
rently under consideration. However, they 
are designed to prevent criminal activity 
and safety threats posed by unkempt prop-
erties, rather than incentivize commercial 
activation, Ramirez explained.

At this point, it is unlikely that the com-
mission will recommend a vacant proper-
ty fee or tax as a feasible option to the city 
council, Ramirez noted. “The economic 
development commission has worked re-
ally hard on creating a business-friendly 
environment, and I think a tax, or any type 
of punitive fees, would be perceived as a 
step backwards,” he explained. 

A vacant property fee, Ramirez noted, 
may even have an adverse effect on the 
economic development of a community or 
business corridor. “We want to make sure 
we don’t put property owners in a bind to 
say: if I don’t lease this [space] up to the 
first available tenant, I’m going to see a 
fee or a tax,” he pointed out. “We want to 
make sure the right tenants are brought in, 
because that leads to economic develop-
ment, that leads to growth.”

Incentives and punitive measures don’t 
have to be mutually exclusive, local busi-
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Preventing Workplace 
Violence Starts With Being 
Prepared, Officials Say

  By DENNY CRISTALES
Staff Writer

When Imran Ahmed, general man-
ager of the Long Beach Marriott, was 
told by an employee last month that a 
disgruntled coworker was plotting to 
commit a mass shooting at his hotel, 
his first response was to remain calm 
and call the Long Beach Police De-
partment (LBPD). 

A lot of things went through 
Ahmed’s mind – “Is this being blown 
out of proportion? Can this really hap-
pen?” But he recalled following his ho-
tel safety training to a tee, practicing 
calmness in a potentially hazardous 
situation. Ultimately, a potential mass 
shooting was thwarted. The LBPD an-
nounced in August that a Long Beach 
Marriott employee was arrested at his 
Huntington Beach home when, after 
serving a search warrant, they recov-
ered various weapons. 

The suspect had hundreds of rounds 
of ammunition and tactical gear, in-
cluding high-capacity magazines and 
an assault rifle, according to the LB-
PD’s press release of the incident. 

In light of the fact that a poten-
tial mass shooting almost took place 
at the hotel, officials with the Long 
Beach Marriott made the decision to 
arm their onsite security personnel to 
combat any future threats. “The deci-
sion to arm them came right after the 
incident,” Ahmed said. The choice to 
arm security was not made lightly, he 
added. Ultimately, the enhanced secu-
rity was approved by hotel executives 
after much discussion and gathering 
feedback from the LBPD. “Now, are we 
going to continue this forever? I don’t 
know,” Ahmed said. “It wasn’t a panic 

decision. It wasn’t an impulsive deci-
sion to give everybody guns. We want-
ed our guests to feel safe.”

One of the key elements of address-
ing an emergency workplace situation 
is having proper training, said Ikenna 
Mmeje, chief operating officer for Me-
morialCare Long Beach Medical Cen-
ter and Miller Children’s & Women’s 
Hospital. Both medical facilities have a 
safety policy in place that details what 
to do in specific emergency situations. 
The facilities have access to a work-
place violence prevention trainer. 

The trainer instructs different de-
partment employees on the physical 
layout of their workplace so they know 
where to go during an emergency, 
Mmeje said. “They [also] receive train-
ing about how to observe aggressive 
behavior, how to respond to that, how 
to de-escalate that and what to do in 
the unfortunate event that you have a 
critical incident.” 

In addition to the trainer, the med-
ical facilities use a multi-disciplinary 
team that consists of security, human 
resources (HR) and employee assis-
tance personnel to identify threats on 
the campus, Mmeje said. The policy 
outlines what employees should do 
in the event of a “moderate” or “high 
risk” situation. 

The safety policy is also support-
ed by various wellness programs that 
emphasize healthy behaviors, such as 
physical and mindfulness exercises. 
“These are all aspects of what we deem

 . . . our Good Life [Employee Well-
ness] Program,” Mmeje said. “We have 
emphasized healthy communication in 
a way to not only emphasize gaining 
another teammate’s perspective, but 
also enriching the relationship. It may 

ness owner Aaron Tofani told commis-
sioners on July 30. Tofani, who co-owns 
Rance’s Chicago Pizza in Belmont Shore, 
serves as a commissioner for the Belmont 
Shore Parking and Business Improvement 
Area and is currently in the process of 
purchasing a vacant commercial build-
ing, said he supports a vacant property tax 
as well as an expansion of incentive pro-
grams. 

Any punitive measure should carve 
out exceptions for property owners who 
have made documented efforts to market 
and fill their property, Tofani noted, but 
should penalize those who haven’t. “There 
are some [property owners] that are just 
not paying attention, don’t care, and they 
need to be penalized for not being a good 
neighbor,” Tofani told commissioners. 
“Just being a resident and a business own-
er in the area, when you’re trying really 
hard and the person next to you is just not 
there – it’s not fair to everyone else, not 
fair to the community.”

Over the past two months, the discus-
sion about a potential vacant property fee 
or tax has zeroed in on one major ques-
tion: what is the city’s responsibility or 
authority in filling vacant storefronts, and 
how should it be exercised? 

Blair Cohn, economic development 
commissioner and executive director of 
the Bixby Knolls Business Improvement 
District, said this was among the major 
questions raised by leaders of the city’s 
business improvement districts (BIDs). “If 
somebody is holding onto an empty build-
ing, is it the city’s responsibility to fill that 
space?” Cohn asked at the commission’s 
August 27 meeting, questioning the city’s 
obligation to procure tenants for property 
owners. Ramirez argued that it’s not with-
in the city’s right to tell owners what they 
should do with their property by imposing 
a fee on vacancies either. “At the end of the 
day, it’s a free market,” he told the Busi-
ness Journal.

Commissioners and property owners 
have suggested that BIDs and the city’s 
economic development department could 
act as a conduit between interested ten-
ants and owners of available properties. 

“I think this process has made everyone 
realize there’s a lot more nuance to why 
properties are vacant for a long time,” 
Austin Metoyer, economic development 
and policy manager at the Downtown 
Long Beach Alliance, told the Business 
Journal. “I think that’s where the BIDs 
role is: identifying those nuances and, if 
possible, directing the [city’s] resources 
or other communitywide organizations to 
address that particular issue.”

The challenge of engaging absentee or 
disinterested property owners remains un-
solved as of yet, Metoyer noted. “You need 
to make property owners realize that they 
have a responsibility towards the vibrancy 
of an area. And how do you get them to 
have some stake in the game or a level of 
commitment? I don’t have an answer for 
that,” he said. “But I think everyone’s try-
ing to figure that out and that’s why the 
conversation came up.”

Austin said the conversation that has 
been sparked by his item already consti-
tutes an achievement and is an import-
ant part of the process. “I’m glad that 
I brought this item, because I’m really 
pleased with the engagement of our eco-
nomic development commission, our staff, 
our commercial property owners, brokers. 
They’re all at the table, talking about solu-
tions that will benefit not only my district, 
but the entire city,” Austin said. “There 
might have been a bit of an overreaction 
to this issue, but a little bit of conflict or 
controversy can really push us in the right 
direction.”

The item is due to return to the com-
mission for a final round of discussion on 
September 24, before commissioners fi-
nalize their recommendations to the city 
council. Austin said he’s not insistent on 
the implementation of a vacant property 
tax or fee. “But I did ask staff to give us a 
feasibility [assessment of] what a vacancy 
tax would look like,” he noted. “I hear the 
frustrations from my constituents about 
ongoing blight in their neighborhoods, in 
their communities. They’re fed up about 
it and I think it’s incumbent upon myself 
and my colleagues on the city council to 
find direction and motivation for prop-
erty owners to activate those spaces.” 

After a potential mass shooting was thwarted at the Long Beach Marriott last month, hotel 
executives made the decision to arm onsite security. Pictured, from left, are Long Beach Marriott 
employees: Jose Amezcua, director of operations; Imran Ahmed, general manager; and Yesenia 
Plascencia, human resources director. (Photograph by Brandon Richardson)

Eighth District Councilmember Al Austin walks along Atlantic Avenue in North Long Beach, one 
of several areas in his district that has been heavily affected by chronic commercial vacancies. 
(Photograph by Brandon Richardson)

(Continued from Page 13)



NEWSWATCH
Long Beach Business Journal • September 10–23, 2019 • 15 

Greg Hahn 
Commercial Real Estate 
(949) 475-6374 
Greg.Hahn@fbol.com

Maria Hunter 
Commercial Lending 
562-951-5102 
Maria.Hunter@fbol.com

Brett Tijanich 
Commercial Lending 
562-951-5104 
Brett.Tijanich@fbol.com 

Andrew Zinn 
Commercial Real Estate 
(949) 475-6326 
Andrew.Zinn@fbol.com 

1. Astrachan, J.H. and Shanker, M.C. (2003.), Family Businesses’ Contribution to the U.S. Economy: 
A closer look. Retrieved from http://digitalcommons.kennesaw.edu/facpubs/2373
2. Family Business Institute. “Sucession Planning.” Retrieved from https://www.familybusinessinsti-
tute.com/consulting/succession-planning/

Give us a call to see how we can help your business.

FIRST BANK WISDOM
®
:

Nobody understands a family 
business like a family business.
Let’s get you there.

Yukon Plastering, Inc., First Bank client for over 40 years

First Bank, Family-Owned
for Four Generations.

We understand family businesses because we are one. 
For over 100 years, we’ve been helping family businesses succeed.

64% of US GDP 
is generated by 
family-owned 
businesses1

firstbanks.com

62% of US 
population is 
employed by family-
owned businesses.1  

78% of new job 
creation comes 
from family-owned 
businesses.1  

55% of family-owned 
businesses are first 
generation2

30% of family-owned 
businesses survive into 
the second generation2

12% of family-owned 
businesses remain viable 
into the third generation2

Only 3% of family-owned 
businesses operate into 
the fourth generation2

seem like a very small thing, but those 
interactions really make an impact on 
the team members and how they re-
spond to certain situations.”

The LBPD has emphasized the U.S. 
Department of Homeland Security’s 
slogan of “see something, say some-
thing” in recent years, according to 
Robert Smith, LBPD commander for 
the special investigations division. 
The intent of the slogan is to encour-
age community members to speak up 
about their knowledge of any potential 
threats. “When we say that, oftentimes 
we talk about crime in the communi-
ty,” Smith said. “But it’s also a ‘see 
something, say something’ in your 
workplace.” 

The LBPD conducts active shooter 
drills, in partnership with entities such 
as the American Red Cross, at local in-
stitutions like the Long Beach Unified 
School District and Dignity Health 
- St. Mary Medical Center. “Partner-
ships are absolutely vital,” Smith said. 
“We want to make sure that this stuff 
never happens.” 

Communication is a major reason 
why the potential emergency incident 
at the Long Beach Marriott was pre-
vented, Ahmed said. These protocols 
are emphasized during safety meet-
ings hosted every last Tuesday of the 
month by the hotel’s HR director. The 
meetings vary in topics, such as how to 
properly lift heavy items, being aware 
of loose wires and what to do in emer-
gencies. “At any given time, we have 
over 200 people in the hotel,” he said. 
“We are trained to handle things if 
there is an earthquake, storms, what 
have you. . . . You can’t show your pan-
ic to everybody – to your associates or 
to your guests. The idea is to keep the 
calmness, even if you’re in an evacua-
tion situation.”

A few years ago, the Long Beach 
Area Chamber of Commerce offered 
mass shooter training drills and work-
shops through the Long Beach Hospi-
tality Alliance, according to Jeremy 
Harris, senior vice president of the 
chamber. Although the alliance is no 
longer offering the training, Harris 
said dialogue to revive a similar ser-
vice for the community started after 
the recent incident associated with the 
Long Beach Marriott. 

A workplace violence workshop 
will be held sometime this month for 
interested business owners and com-
munity members. The workshop will 
be hosted by various HR firms, in 
addition to the state-mandated ha-
rassment seminars. Senate Bill 1343, 
approved by California Gov. Gavin 
Newsom in September 2018, requires 
that businesses with more than five 
employees provide at least two hours of 
sexual harassment training to all em-
ployees by January 1, 2020. The train-
ing would then have to take place every 
two years, according to the California 
Legislative Information website.

Specifics about the topics and ac-
tual training involved for both the ha-
rassment and violence workshops will 
be finalized sometime this month, Har-

ris said. One of the entities involved is 
HR NETwork, Inc., a Garden Grove 
HR service firm. 

Audrianne Adams Lee, owner of 
the HR NETwork, Inc., said violence 
can stem from simpler workplace is-
sues that eventually grow into some-
thing serious. Addressing harassment 
in all its forms is important for creat-
ing a comfortable workplace, Adams 
Lee said. Although workplace violence 
is sometimes an escalation of harass-
ment, she emphasized that there can 
be other factors at play. “For example, 
we sometimes see people that go in 
and are violent in the workplace after 
they have been terminated or just hav-

ing trouble with a coworker,” she said. 
“Sometimes it’s even a personal issue 
that is brought to the workplace.”

Small businesses are perhaps 
even more at risk compared to big-
ger corporations, Adams Lee noted. 
Family-owned small businesses can 
sometimes be caught off guard when 
a drastic situation occurs, she added. 
“What happens is that policies and 
rules and expectations and norms get 
really blurred, as opposed to being in 
a big company, where things are very 
specific,” Adams Lee said. “My strate-
gy for small businesses is that you can 
closely work together, but it’s a busi-
ness at the end of the day. You still 

need to have some line of distinction 
[and know] what the rules are so you 
can [have] a civil workforce.”

Harris said it’s an unfortunate real-
ity that mass shootings are an ongoing 
trend in the nation that “may not be go-
ing away anytime soon.” However, he 
said that the frequency of these types of 
incidents is exactly why people should 
have a plan in place for all emergency 
situations. “I think businesses need to 
be vigilant and ready for anything that 
may happen,” he said. “The chamber is 
just going to serve as that platform to 
offer these services and be a resource 
for our members and the greater Long 
Beach business community.” 
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the city’s General Fund.” Following 
the approval of Measure M, water rates 
were restored to pre-settlement levels, 
effective October 1, 2018. 

In FY 19, the water department 
transferred $12.3 million to the city’s 
General Fund, according to this year’s 
budget presentation. The FY 2020 
budget, which was also approved by 
the city council on September 3, allo-
cates $12.7 million for transfers to the 
General Fund.  

Lejins attended the public hearing 
on August 29 to speak out against the 
proposed water rate increase. “Prop-
osition 218 says you cannot charge 
more for a service than the actual ser-
vice [costs],” she told commissioners. 
The proposition, which was incor-
porated into the state constitution in 
1996, mandates that all taxes and most 
charges to property owners be subject 
to voter approval. 

Regardless of Long Beach vot-
ers’ approval of General Fund trans-
fers through Measure M, she argued, 
the increase of rates to fund these 
transfers violated the constitution. “It 
doesn’t matter how many people vote 
for it; you still can’t do that. It’s a con-
stitutional issue,” Lejins told commis-
sioners. “Technically, you’re breaking 
the law. You’re co-conspirators in the 
mayor and the council breaking the 
law.”

On October 22, 2018, Lejins filed 
another lawsuit against the city, in re-
sponse to the 2018 restoration of wa-
ter rates to pre-settlement levels. Long 
Beach Water Commissioner Gloria 
Cordero noted that the department 
would not comment on the ongoing lit-
igation during the August 29 hearing.

During the same hearing, Garner 
argued that the 2018 increase, which 
is the subject of Lejins’ most recent 
litigation, did not provide additional 
funds for the water department to use 
for its own needs such as well resto-
ration, storage tank repairs or pipe 
maintenance. Instead, he noted, the 
additional revenues were used to off-
set transfers to the General Fund as 
authorized by voters through Measure 
M. “We have not had an increase since 
October 2017 for our own water pur-
poses,” he told attendees of the public 
hearing.

The water rate increase was ap-
proved by the city council in a 7-1 
vote, with 8th District Councilmember 
Al Austin casting the sole dissenting 
vote. The item has been scheduled for 
a final vote in front of the city coun-
cil on September 10, with new rates 
scheduled to go into effect on October 
1, 2019. 

City Council Increases 
Water Rates Amid 
Protests, Litigation

  By ALENA MASCHKE
Senior Writer

During its September 3 meeting, 
the Long Beach City Council approved 
a controversial water rate increase of 
12%, effective October 1, 2019. Before 
going to the city council for final ap-
proval, the rate increase went through 
a public hearing process required by 
state law, which drew over a dozen 
public speakers in opposition to the 
increase. According to Deputy City 
Attorney Richard Anthony, a total of 
1,443 residents contacted the city to 
protest the proposed rate increase.

The Long Beach Water Department, 
represented by General Manager Chris 
Garner, has argued that rate increases 
are necessary to maintain and repair 
an aging network of pipes, revive local 
wells to avoid costly water imports and 
upgrade water storage tanks. Oppo-
nents of the rate increase have argued 
that no increase would be necessary if 
the department stopped transferring 
funds in excess of $12 million to the 
city’s General Fund each year, a prac-
tice some opponents consider akin to a 
tax that hasn’t been properly approved 
by voters.

“I am here tonight less in opposi-
tion to the actual dollar amount of the 
rate increase as it affects individual 
bills, although it will hit those on fixed 
income very hard,” Regina Taylor told 
the board of water commissioners 
during the required public hearing on 
August 29. “I am here to object to it 
being used as a manipulation, to funnel 
surplus monies into the General Fund, 
which is like dumping money into a 
pot that has a hole in the bottom.”

In November 2017, the City of Long 
Beach settled a lawsuit filed on behalf 
of Long Beach resident Diana Lejins, 
agreeing to return $12 million from 
the city’s General Fund to the Water 
Fund. The lawsuit alleged that the city 
had improperly charged the water de-
partment for using city pipes to create 
an additional revenue stream for its 
General Fund, to be allocated at the 
council’s discretion. The complaint al-
leged that over $90 million had been 
misappropriated over the past decade. 
The city agreed to return $4 million 
per year, for the following four years. 

As a result of the lawsuit and the 
subsequent return of funds to the wa-
ter department, water rates dropped in 
January 2018. Just a few months later, 
on June 5, 2018, Long Beach voters 
approved Measure M, a city charter 
amendment with the purpose “to ex-
plicitly authorize and affirm the trans-
fer of surplus city utility revenues to 

Five-Year Data 
Shows Slightly 
Higher Number Of 
Traffic Incidents 
On Broadway

  By ALENA MASCHKE
Senior Writer

Data from five years’ worth of police 
reports detailing traffic incidents along 
the Broadway corridor, released by the 
Long Beach Police Department last 
week, shows a slightly higher number 
of average monthly traffic incidents 
this summer compared to previous 
years.

The new “Complete Streets” de-
sign, which aims to promote walking 
and biking by creating protected bike 
lanes next to pedestrian sidewalks, 
premiered on April 17, according to 
the Long Beach Public Works Depart-
ment. Traffic was partially blocked 
to allow for construction and lane re-
striping during the summer of 2018, as 
well as in February and March of this 
year. The new design features a “road 
diet” which reduced the number of 
traffic lanes from two to one in each 
direction, replacing one lane each with 
parking spaces and bike paths. 

Following the Broadway redesign, 
there were an average of nine traffic 
incidents – which include, hit-and-
runs, collisions, DUIs and other events 
– each month between the beginning of 

May and the end of August this year. 
For comparison, there were an aver-
age of six traffic incidents each month 
during the same timeframe last year. 
In 2017, the corridor saw the highest 
number of incidents, with police writ-
ing an average of 10 reports on traffic 
incidents per month. 

In total, LBPD reported 34 traffic 
incidents from May 1 to August 30 of 
this year. In those reported incidents, 
16 people were injured. This consti-
tutes a peak in injuries within the five-
year timespan covered by the newly re-
leased data set. Only 2017, a year with 
a significantly higher number of traffic 
incidents overall, saw the same num-
ber of injuries. In the remaining years, 
there were an average of eight injuries 
per year in the same timeframe.

Overall, this year’s number of traf-
fic incidents along the Broadway cor-
ridor is on pace with previous years. 
Since 2014, the first year recorded in 
the dataset requested by the Business 
Journal, each year there was an aver-
age of 53 traffic incidents by August 
30. This year’s records show a total 
of 52 traffic incident reports filed by 
LBDP by that date. 
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City Council Officially Adopts FY 2020 Budget
  By DENNY CRISTALES

Staff Writer

After lengthy discussion that went past 
midnight, the Long Beach City Council 
officially adopted the Fiscal Year (FY) 
2019-2020 budget during its September 3 
meeting. Some amendments to the budget 
include identifying funding sources to re-
store two fire stations.

The $2.8 billion budget, introduced by 
City Manager Patrick West on July 31, fo-
cuses on public safety, homelessness and 
economic development. Included in the 
budget were a list of recommendations 
made by Mayor Robert Garcia that were 
approved by the city council.  

During the meeting, the city council 
also adopted budget recommendations 
made by the council’s budget oversight 
committee. The recommendations were 
for projects that would utilize anticipated 
Measure A funds, revenue garnered from 
a sales tax approved in 2016 that is used 
for public infrastructure and public safety 
services.

Per the committee’s recommenda-
tions, the city council voted to temporari-
ly fund a $4.7 million two-year restoration 
of Fire Engine 17 in East Long Beach 
for FY 2020 and FY 2021. Fire Engine 
17 was closed in 2012 because of budget 

cuts, according to city staff. The FY 2020 
expenditure for the revitalization of Fire 
Engine 17 would be $2.3 million. 

Additionally, the council approved a 
plan to fund both a short-term and long-
term plan for Fire Station 9, currently 
located at 3917 Long Beach Blvd. Fire 
Station 9 is no longer in use as of this 
past summer because of health and safety 
issues, including mold. The building was 
constructed in 1938, according to city of-
ficials.

The short-term solution for Fire Sta-
tion 9 is to build a temporary replacement 
onsite, according to an August 30 memo 
by the city manager. This means the ex-
isting facility will need to be demolished, 
according to Tom Modica, assistant city 
manager. A temporary replacement fa-
cility is expected to be completed within 
120 to 160 days. “There is also an envi-
ronmental review process that we will 
have go through for the demolition of that 
structure,” Modica told the Business Jour-
nal. 

All told, the FY 2020 budget includes 
$7.76 million of Measure A revenue to 
fund the temporary and permanent re-
placement of Fire Station 9, Modica said. 
Currently, the city has $1.52 million in 
immediate funds to finance the replace-
ment of the station. The rest of the funds, 

J 
oin the Aquarium of the Pacific for its fifteenth annual Native American 
festival, Moompetam: A Gathering of the Salt Water People, a 

celebration of Southern California maritime cultures, including Tongva, 
Ajachemen, Chumash, Costanoan, Luiseno, and Kumeyaay. Come enjoy 
traditional music, storytelling, dance, craft demonstrations, and educational 
programs. “Moompetam” means “of the Ocean” in Tongvan – it’s a perfect 
way to describe this one-of-a-kind intertribal maritime cultural event.
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Sponsor:

$6.25 million, are anticipated Measure A 
revenue that are expected to come in by 
the end of FY 2020. 

The FY 2020 budget covers the time 
span from October 1, 2019, to September 
30, 2020. The city council will hold a sec-
ond procedural vote on the budget at its 
September 10 meeting, per the city agen-
da. 

Throughout August, city departments 
hosted community hearings to garner in-
sight on the proposed budget. “I just want 
to thank the city staff for all the hard work 
that they did [on the budget],” 5th District 
Councilmember Stacy Mungo said during 
the September 3 council meeting. “This 
truly is a collaborative process.” 

Factored into the FY 2020 budget 
is the city’s $554 million General Fund, 
71% of which will go toward public safe-
ty measures. The funds include Measure 
A revenue, which is currently financing a 
total of 121 public safety jobs, according 
to city officials. The General Fund will 
also be allocated to services provided by 
the Long Beach Fire Department and the 
Long Beach Police Department, such as a 
city jail program. 

To address housing affordability, the 
budget will support the preservation or 
construction of 650 new affordable hous-
ing units for low-income and homeless 

residents. The Long Beach Community 
Investment Company provided more than 
$21 million in funding and garnered $172 
million in outside funding for the FY 
2020 budget to fund the development of 
the units, according to city budget docu-
ments. 

The budget will allocate $680,000 
to create an additional four-person clean 
team for the public works department, 
as recommended by Garcia. The clean 
team’s funding accounts for dedicated ve-
hicles that are used to fulfill its mission, 
which is to maintain and beautify neigh-
borhoods. According to the city’s website, 
the clean teams work proactively with res-
idents, neighborhoods and businesses to 
remove litter and debris throughout Long 
Beach.

A pilot program would provide stu-
dents who are part of the Long Beach 
College Promise program attending Long 
Beach City College and California State 
University, Long Beach with a pass to use 
Long Beach Transit services. The cost of 
the pilot program is $350,000, funded by 
Long Beach Transit and the Proposition A 
Transit funds provided from the county to 
the city. 

More information about the city’s 
FY 2020 budget can be found at 
longbeach.gov.  
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Jerry Schubel, Long-Time Aquarium Leader, 
Announces Retirement Plans

  By BRANDON RICHARDSON
Senior Writer

After 17 years of service, Aquarium 
of the Pacific President and CEO Dr. Jer-
ry Schubel has announced his intention to 
retire in 2020. He will continue his role 
until the board of directors finds a suitable 
replacement.

During his tenure, Schubel led the ef-
fort to develop and implement an Aquarium 
masterplan, which culminated in the Pacific 
Visions wing, the Aquarium’s largest major 
expansion in its more than 21-year history.

“Jerry Schubel’s visionary leadership 
has created a lasting legacy for the Aquari-
um and for the City of Long Beach,” Aquar-

Mayor’s Chief Of Staff To Step Down, Replacement Announced
  By BRANDON RICHARDSON

Senior Writer

After more than five years serving as 
Mayor Robert Garcia’s chief of staff, Mark 
Taylor announced his resignation to pursue a 
future in the private sector in a September 4 
Facebook post.

“I just want to say how proud I am of the 
accomplishments of the last five years, which 
include creating a new Civic Center, provid-
ing new funding for vital city services, updat-
ing our city charter and helping Long Beach 
take its rightful place as one of America’s 
best big cities,” Taylor wrote. “I cannot thank 
Mayor Garcia enough for giving me the op-
portunity to serve as his chief of staff – I am 
grateful for his trust and will always be part 
of Team Garcia!”

Prior to joining the mayor’s staff, Taylor 
served as Long Beach City College’s director 
of community and governmental relations 
for seven years. As chief of staff, he assist-
ed with successful election campaigns for a 
number of charter amendments, as well as 
the 2016 Measure A sales tax.

The following day, Mayor Garcia an- Diana Tang Mark Taylor

nounced Diana Tang as Taylor’s replacement 
as his chief of staff. Tang is currently the 
manager of government affairs and com-
munications for the city and will assume her 
new position effective September 30.

A Southern California native, Tang be-
gan her career with the City of Long Beach 
in May 2002 as an emergency medical tech-
nician for the Long Beach Fire Department 
Marine Safety Division. She transferred to 
the city manager’s office in 2009, where she 
held multiple positions, including govern-
ment affairs analyst and manager of govern-
ment affairs, prior to her current position. 

Tang also serves as a commissioner on 
the Los Angeles County Local Emergency 
Medical Services Agency, as a representative 
to the League of California Cities, Los An-
geles County Division, and as a member of 
the Los Angeles County Safe, Clean Water 
Program Regional Oversight Committee, 
according to the announcement. She holds 
a master’s degree in public administration 
from California State University, Long 
Beach, as well as a bachelor’s degree in psy-
chology from the University of California, 
Santa Barbara.
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ium Board Chair Kathleen Eckert said in a 
statement. “We are incredibly grateful for 
his hard work and for his unwavering com-
mitment. He leaves us well-positioned to 
successfully carry out our mission for years 
to come.”

Under Schubel’s leadership, the Aquar-
ium created exhibits and programs relat-
ed to global environmental issues, such 
as climate change and biodiversity loss, 
which were meant to engage and inspire 
people. To that end, the Aquarium uti-
lizes visual and performing arts, as well 
as cutting-edge technology, to “connect 
the public with nature, the environmen-
tal challenges we face, and opportunities 
for creating a more sustainable future.”

Schubel created several programs 
during his time at the Aquarium, includ-
ing the bi-annual Aquatic Forum, which 
brought together scientists, policymakers 
and stakeholders to discuss solutions to en-
vironmental issues. Schubel also developed 
the Aquatic Academy, a series of evening 
lectures for adults to engage with environ-
mental and aquatic experts.

Prior to joining the Aquarium of the 
Pacific team, Schuble served as president 
and CEO of the New England Aquarium, 
dean of Stony Brook University’s Marine 
Science Research Center, and associate di-
rector of Johns Hopkins University’s Ches-
apeake Bay Institute, according to the an-
nouncement. 

“I love the City of Long Beach, and I’m 
excited to take on this new role to help drive 
the Mayor’s vision to build an even better 
city,” Tang stated in the press release. “I 

know our city well and have worked with 
all our city management department heads 
and the city council for many years. It’s great 
to continue our work in this new role.” 
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remarkable that a city would want to come 
in, that they want to provide funding and sup-
port,” Nguyen said. “I think it demonstrates 
that we’re getting buy-in from various stake-
holders and that this is truly a public-private 
partnership.”

For the city, the partnership is a first step 
in funding what was envisioned by the eco-
nomic inclusion taskforce as a permanent 
investment in the development of neighbor-
hoods whose economic success has trailed 
behind that of the city overall. “By matching 
the Wells Fargo grant and working with the 
Long Beach Community Action Partnership, 
the city really gets to partner in a solution, 
rather than be solely responsible for the im-
plementation of the recommendation,” Eco-
nomic Development Director John Keisler 
told the Business Journal. The Long Beach 
Community Action Partnership (LBCAP), 
a local nonprofit dedicated to creating path-
ways to self-sustainability for low-income 
residents, has been selected to oversee the 
CDC.

Keisler noted that this most recent col-
laboration is one of many public-private part-
nerships the city has entered into in recent 
years to realize ambitious projects, such as 

Funds Approved To Establish Community 
Development Corporation

  By ALENA MASCHKE
Senior Writer

In an effort to implement recommen-
dations made by the ‘Everyone In’ taskforce 
for economic inclusion, spearheaded by 9th 
District Councilmember Rex Richardson, 
the Long Beach City Council has approved 
funds in the amount of $125,000 for the es-
tablishment of a Community Development 
Corporation (CDC). The Wells Fargo Foun-
dation has provided an additional grant of 
$115,000 which will be used to sustain the 
CDC through its first year.

“What we’re hoping to achieve is to bring 
access and opportunities to communities 
that have traditionally been underserved or 
are – just from a statistical standpoint – not 
as thriving as other parts [of the city],” Lin-
da Nguyen, Wells Fargo’s vice president of 
community relations for the Greater Los An-
geles and Orange County West Region, told 
the Business Journal. 

Wells Fargo does not require cities to 
match its contribution to local projects, Nguy-
en said, but she also noted that the foundation 
felt re-assured by the city’s participation. “To 
me this is something very unique and very 

Economic Development Director John Keisler and Darick Simpson, executive director of the Long Beach Community Action Partnership, both attended a September 3 meeting of the Long Beach City 
Council, which kicked off the establishment of a Community Development Corporation by approving vital city funds. (Photograph by Brandon Richardson)

the new Long Beach Civic Center. “It’s very 
creative. It offers a lot of opportunities for 
learning, on both sides,” Keisler said. “Tra-
ditionally, we’ve put a lot of pressure on gov-
ernment to deliver these kinds of solutions.”

Instead, the CDC’s staffing structure and 
programming will be defined through a se-
ries of meetings with stakeholders such as 
local educational institutions, small business 
owners and nonprofit organizations, accord-
ing to Richardson. This process is scheduled 
to start this month and last through the re-
mainder of the year.

“The community development corpora-
tion should look and feel like Long Beach,” 
the councilmember noted. “It should look 
and feel very different than what traditional 
economic development has looked and felt 
like, it should be more approachable.” The 
city, Keisler emphasized, won’t be involved 
in the selection of the CDC’s board or staff.

Darick Simpson, executive director of 
LBCAP, said his organization is interested in 
providing programming in partnership with 
the CDC once it has been established. Cur-
rently, LBCAP functions as a fiscal sponsor, 
managing the funds provided by Wells Fargo 
to establish the CDC.

“I see our role, initially, as being success-
ful as the fiscal sponsor that we were brought 
in to be,” Simpson noted. “Once that role ex-
pires and the funds are distributed . . . I want 
it to be clear that we have greater capabilities 
than just being the fiscal managers.” 

In its main capacity, LBCAP provides 
youth and workforce development program-
ming. “Understanding that that’s part of the 
goal of the CDC, we certainly want to be a 
strong partner at the table when the CDC is 
created and be a provider of those services,” 
Simpson said. “That’s what I think we need 
more of in Long Beach: more of a collabora-
tion in leveraging resources.”

Leveraging existing resources and creat-
ing more access for all Long Beach residents 
and businesses is at the core of the city’s plan 
for economic inclusion, and will be the pri-
mary objective of the newly-minted CDC. 
“Over the past year and a half, it’s become 
clear that we can do a better job connect-
ing local people, local neighborhoods, local 
corridors to economic opportunity,” Rich-
ardson said. “The CDC is a connection, a 
network of resources, strategically deploying 
resources and connecting them to [pursue] 
economic priorities for communities.” 
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Real Estate & Development

  By BRANDON RICHARDSON
Senior Writer

Commission Approves New 
Buildings At Marina Pacifica Mall

During its September 5 meeting, the 
Long Beach Planning Commission unan-
imously approved a proposal for new 
construction at the Marina Pacifica Mall 

in Southeast Long Beach. The project in-
cludes the construction of two new com-
mercial buildings, 7,000 square feet and 
5,000 square feet, along Pacific Coast 
Highway, as well as a 1,007-square-foot 
addition to the space formerly occupied by 
Best Buy.

“Developments to this shopping cen-
ter will only enhance this particular retail 

corridor,” 3rd District Councilmember 
Suzie Price said in an e-mail to the Busi-
ness Journal. “We have seen a number of 
businesses leave throughout the city and 
regionally due to online shopping trends, 
and we are excited the property manage-
ment company is looking at bringing in 
tenants that offer a more experiential type 
of setting.”

The addition to the former Best Buy 
building will accommodate the conver-
sion of the space into a new gym and 
shops, according to city documents. The 
existing building also will undergo facade 
improvements to “emphasize a contem-
porary style of architecture.” The new 
buildings on the property’s eastern edge 
will replace some of the retail center’s 
surface-level parking lot. Each will house 
multiple tenants and include patio spaces 
to encourage outdoor activity. No tenants 
have been announced. Property manage-
ment did not respond to multiple requests 
for comment.

The project would mark the first new 
construction at Marina Pacifica since 
1997, when a 39,000-square-foot build-
ing was demolished to be replaced by a 
23,833-square-foot building. The mall 
was originally approved in 1972 and un-
derwent other modifications in 1982 and 
1995. Currently, the site consists of ap-
proximately 289,000 square feet of com-
mercial building space and 1,371 parking 
stalls.

“It is very clear based on all of the re-

search we are seeing that today’s shopping 
centers are going to have to be the type of 
place where people want to go, not just for 
shopping, but for a longer outing,” Price 
said. “Centers that offer services, eateries 
and arts programming seem to be what the 
market needs right now. I’m excited to see 
these changes and am pleased to have a 
positive relationship with the management 
company, which allows us to be creative 
and nimble as the retail industry changes 
due to online commerce.”

Developer Announces Additional 
Tenants For 2nd & PCH 
Retail Center

CenterCal Properties, Inc. and Taki 
Sun, Inc. recently announced a slew of 
new tenants for the 215,000-square-foot 
2nd & PCH development, including food, 
retail, fitness and service businesses.

Fast-casual/farm-to-table eatery Ur-
ban Plates, chicken and sandwich joint 
Noble Bird Rotisserie, traditional Japa-
nese cuisine and sushi spot Otosan, The 
Italian Homemade Company and Tues-
day’s Sweet Shoppe are joining seven 
previously announced restaurants. Newly 
announced retailers include fitness ap-
parel shop lululemon athletica, eyewear 
vendor Warby Parker, jeweler gorjana, 
active-wear store Athleta, stationary shop 
Paper Source and blinds and drapery re-
tailer The Shade Store. BOXHAUS, Be Fit 
Pilates and cosmetic retailer LATHER, 

CenterCal Properties, Inc. and Taki Sun, Inc. announced 15 new food, retail, wellness and service 
business tenants for the 215,000-square-foot 2nd & PCH development. (Photograph by Brandon 
Richardson)

(Please Continue to Page 22)
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will join three other previously announced 
fitness and wellness tenants. TSG Wealth 
Management was also announced as the 
latest service business.

Previously announced tenants include: 
Whole Foods, Urban Outfitters, Free Peo-
ple, Sephora, The Bungalow, Hungry An-
gelina, Shake Shack, Tocaya, Ola Mexican 
Kitchen, Caffe Luxxe, Barry’s Bootcamp, 
Hawt Yoga, The Solution, Linne’s Bou-
tique, Holly and Hudson, Chase, HSBC 
and AT&T.

To date, 34 tenants have been signed 
for the retail project, which will have at 
least 65 tenants when fully leased. The de-
velopment is expected to open in October, 
according to a CenterCal spokesperson.

New Industrial Development 
Approved For North Long Beach

The Long Beach Planning Commis-
sion approved a proposal to decommis-
sion and remove an existing refinery at 
2400 E. Artesia Blvd. to be replaced by a 
415,592-square-foot industrial warehouse 
building, including 21,000 square feet of 
office space. Located on the southwest 
corner of Artesia Boulevard and Para-
mount Boulevard in North Long Beach, 
the 17.22-acre lot is surrounded by indus-
trial users, as well as residential neighbor-
hoods to the east and southwest of the site. 
Union Pacific Railroad tracks run along 
the property’s western border. At 43 feet, 
the proposed building height falls well be-
low the 65-foot maximum allowed in the 

Call For Details |(562) 495-6070 |CBCBlair.com
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district. A total of 433 parking spaces will 
surround the building at grade level, 17 
more spaces than are required. The proj-
ect proposal includes 52 additional truck 
trailer stalls. Landscaped planters will 
act as a buffer between the parking areas 
and public right-of-ways on Artesia and 
Paramount boulevards. According to city 
documents, the site was developed with a 
refinery in the 1930s.

Planning Commission 
Recommends Municipal Code 
Amendments To Council

The Long Beach Planning Commis-
sion approved several municipal code 
amendments related to land use and de-
velopment for future city council consid-

eration during its September 5 meeting. 
The changes include defining uses cur-
rently undefined in the zoning code, such 
as indoor and outdoor amusement/enter-
tainment facilities, tutoring centers, and 
animal-related uses, such as adoption and 
boarding. Development standard amend-
ments include eliminating the required 
distance between structures on a single 
property within residential zoning dis-
tricts; updating the gross floor area (GFA) 
definition to include on-grade, semi-sub-
terranean, and subterranean garages, as 
well as lofts, basements and finished or 
habitable attics as part of GFA, and updat-
ing the definitions and code sections for 
lot coverage and floor area ratio; updating 
fence regulations in flood zones to mea-

The Long Beach Planning Commission approved a proposal to develop two new buildings, measuring 7,000 square feet and 5,000 square feet, along Pacific Coast Highway at the Marina Pacifica Mall. 
(Rendering courtesy of the City of Long Beach)
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sure from the top of the flood plain; and 
providing exceptions to height limits for 
rooftop solar collectors in commercial, in-
dustrial and institutional zoning districts. 
According to staff documents, the city’s 
zoning code has not been comprehensive-
ly updated in over 30 years, which has 
resulted in “extensive internal conflicts” 
and “outdated provisions” throughout the 
code. The planning bureau is working to 
modernize the code with quarterly up-
dates.

Daugherty SkyHarbor 100% Leased
Aerospace company MoAviate LLC 

recently leased 25,000 square feet of han-
gar space and 1,720 square feet of office at 

Daugherty SkyHarbor, 2745-2775 Spring 
St., bringing the site to 100% occupancy, 
according to leasing broker Jon Sweeney, 
owner of CXI Realty. The hangar lease 
is for five years at $1.30 per square foot, 
while the office lease is for three years at 
$2.20 per square foot, with the landlord 
paying all operating expenses, such as 
maintenance, utilities, property insurance 
and property taxes.

New Dining Parklet Coming To 
Belmont Heights

A new parklet will soon be construct-
ed in front of Taste Wine-Beer-Kitchen, 
the eatery announced last week. Locat-
ed at 3506 E. Broadway in the Belmont 

Plans for new buildings at Marina Pacifica Mall include a 1,007-square-foot addition to the former 
Best Buy building to allow for its conversion into a gym and shops. (Rendering courtesy of the 
City of Long Beach)

Plans were approved by the Long Beach Planning Commission for the construction of a 415,592-square-
foot industrial building, with 21,000 square feet of office space, at 2400 E. Artesia Blvd. following the 
decommissioning and removal of an existing refinery. (Rendering courtesy of the City of Long Beach)

Heights neighborhood, the parklet is ex-
pected to open next month. The parklet 
will also front Olives Gourmet Grocer. 
“We are so excited to give our customers 
a new, outdoor option that allows them to 
meet up with friends or just people watch. 
Our guests at Taste and Olives want to be a 
part of what’s happening on Broadway and 
this parklet will make that happen,” own-
ers and managers Laurie Semon and Erin 
O’Hagan said in a press release. “Long 
Beach’s parklet program gives us a chance 
to connect with the community in a differ-
ent way.” Designed by Long Beach-Based 
JR van Dijs Inc.’s Salvage Division, the 
parklet was approved by the Long Beach 
City Council on July 8. In celebration of 

the parklet opening, Taste is introducing a 
new brunch menu in spring 2020.

Jimmy John’s Coming To Traffic 
Circle

Fourth District Councilmember Dar-
yl Supernaw recently announced the ad-
dition of a Jimmy John’s sandwich shop 
at 1775 Ximeno Ave., the same building 
where Starbucks opened its doors ear-
lier this year. The sandwich and cof-
fee shops will eventually be joined by a 
third tenant in the building that is locat-
ed across the parking lot from the un-
der-construction Raising Cane’s restau-
rant. Opening dates for Jimmy John’s 
and Raising Cane’s are still pending. 
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Building A Better Long Beach: 
New Airport-Area Hotel To Open Early Next Year

  By BRANDON RICHARDSON
Senior Writer

Visible from the 405 Freeway since it 
opened in 1967, the iconic circular tower 
that is Holiday Inn Long Beach Airport 
soon will share its location with the city’s 

newest extended-stay hotel concept: Stay-
bridge Suites.

“The reason we [decided to redevelop 
the site] was to broaden our target market 
[beyond] business or leisure travelers stay-
ing for a weekend or a weekday,” Mooyon 
Kim, general manager of the Holiday Inn 

Long Beach Airport, said. “We also want 
to provide accommodation for business 
people or people in between moving or 
renovation in the extended-stay market.”

Located near the northeast corner 
of Lakewood Boulevard and Willow 
Street, the new six-story hotel consists 
of 125 rooms on floors two through six 

– from 310-square-foot studio suites to 
845-square-foot two-bedroom suites. 
Each Staybridge room will have a living 
room area and come equipped with full-
sized appliances, including a refrigerator, 
stove, dishwasher and microwave.

The ground floor of the building will 
include a lobby, a living room area with 

Long Beach’s newest extended-stay hotel concept, Straybridge Suites, is expected to open in mid-March near the northeast corner of Lakewood Boulevard and Willow Street, according to Holiday Inn 
Long Beach Airport General Manager Mooyon Kim, who will oversee the new hotel as well. (Photograph by Brandon Richardson)

The Staybridge Suites hotel, which will share amenities with the Holiday Inn Long Beach Airport, 
consists of 125 rooms in a six-story building. (Rendering courtesy of Level 3 Design Group)
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Each room at the new Staybridge Suites hotel will be equipped with a kitchen, including full-sized appliances. (Rendering courtesy of Level 3 Design Group)

seating and a TV, an entertainment room 
with a TV and a pool table, a breakfast 
area, free self-service laundry, a bike 
kitchen, 10 meeting rooms and a small-
scale convenience store. The full list of 
stock food items is still to be determined, 
but Kim noted most will be simple items 
for residents to cook meals in their rooms, 
as well as pre-packaged meals. He added 
that some fruits and dairy products will 
be stocked, and that vegetables are being 
considered.

Shared amenities between the Holi-
day Inn and Staybridge hotels will include 
a newly renovated pool area, including a 
3,000-square-foot deck that can be used 
for events. The relocated pool will be larg-
er than its predecessor and sandwiched 
between two hot tubs, one of which is re-
served for 21-and-over guests. The pool 
area will also feature two barbecue grills, 
seating and a fire pit. A 1,500-square-foot, 
state-of-the-art fitness center with floor to 
ceiling glass walls will overlook the pool 
area. The two hotel concepts will share a 
total of 16,500 square feet of indoor and 
outdoor meeting and event space.

“The majority of our guests will stay 
an extended time here, so we tried to 
create a home-away-from-home atmo-
sphere,” Kim said, adding that the average 
Staybridge stay is five to seven days, with 
many lodging there two weeks or longer. 
“We’ll have special events for our guests 
throughout the week – afternoon barbe-
cues, morning yoga sessions. We haven’t 
decided yet, but most likely, [these] events 
will be offered to both Holiday Inn and 
Staybridge guests.”

Kim explained that Staybridge will 
have its own staff and general manager, 
since different hotel brands have different 
standards. However, the Staybridge team 
will report to Kim, as both hotels share 
ownership. Room rates for Staybridge 
will fluctuate depending on demand and 
length of stay, according to Kim, who not-
ed that people staying longer will pay less 
per night than those who stay one or two 
nights.

The Staybridge replaced the Holiday 

Inn tower’s two-story, 50-room auxiliary 
structure, which was demolished during 
the first half of 2018. Demolition and 
pre-construction took longer than expect-
ed, Kim noted. Construction of the new 
hotel began in July 2018 and is expected 
to be completed by mid-March next year, 
barring any delays.

“Long Beach is booming. There is a 

lot of development going on throughout 
the whole city and our Staybridge is part 
of it,” Kim said. “We definitely trust that 
Long Beach will be growing over the next 
five to 10 years and demand will grow as 
well. There’s a lot of potential and oppor-
tunity, especially for the extended-stay 
market as part of the growing Long Beach 
market.” 
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est economy in the world, so one would 
think that with that kind of economic clout 
real solutions could be found to ease these 
housing problems. Taking one industry 
and setting price controls, like rent con-
trol, is putting the entire equation out of 
balance, since those who own and manage 
rental housing have costs of their own and 
have no such caps on their expenses.

A much better solution would be for 
our state leaders to use the resources at 
their disposal to evaluate and improve the 
programs already in place by streamlin-
ing the over-regulation currently stifling 
new housing and help developers get proj-
ects through a process that has become 
the laughingstock of the nation. The next 
initiative should be to establish additional 
incentives for the private sector to pro-
vide more affordable housing programs 
through subsidies and tax credits that 
help both renters and landlords meet their 
goals.

Terry Ross, the broker-owner of TR 
Properties, will answer any questions 
about today’s real estate market. E-mail 
questions to Realty Views at terry-
ross1@cs.com or call (949) 457-4922. 

developers and municipalities to build 
housing to serve those that can’t afford the 
high-priced market rents that abound in 
this state. But the ever-increasing red tape 
together with the ever-increasing local 
and state fees that builders have to pay are 
among the chief reasons that the promise 
of these existing programs has not been 
met.

The problem seems to be in the re-
al-world application of the remedies to 
California’s high housing costs.  As we 
have seen in states like New York, rent 
control produced all kinds of unintended 
consequences for the state’s lending insti-
tutions and property owners – and weak-
ened the property market right out of the 
gate.

To do the same in California would 
weaken property values – which would 
impact literally thousands of small-busi-
ness owners – not to mention the impact 
on the real estate and lending industries in 
this state, which are considerable. Some 
developers fear that rent control will even 
decrease the amount of new housing that 
will be built.

California is said to have the sixth larg-

Realty Views: 
Rent Control in California Gets New Life

  Perspective by TERRY ROSS

Last November, California voters went 
to the polls and decisively defeated a ballot 
measure that would have opened the door 
to rent control statewide based largely on 
the model that has been in place for some 
time in several cities, such as Los Angeles 
and San Francisco.

But Gov. Gavin Newsom, who was 
swept into office at the same time by the 
same voters, has decided that their will 
doesn’t matter when it comes to issues 
where he has an alternative view. He has 
attempted to circumvent the election re-
sults by pushing regulations through the 
state legislature that would cap rent in-
creases statewide at 5%, plus inflation, for 
the next decade and also weaken laws on 
evictions, putting an additional burden on 
landlords.

The new rent control bill that Newsom 
is sponsoring, AB 1482, has been altered 
somewhat from the Draconian measures 
that the governor first proposed, not long 
after last November’s ballot measure 
failed, in an attempt to keep organized 
real estate and landlord groups from op-

posing it. But it is not clear at this point if 
the bill has enough backing among legis-
lators to pass. Real estate groups are going 
back and forth with the governor’s office 
trying to find a compromise, but at the end 
of August, Newsom announced an agree-
ment with legislative leaders that looks 
tenuous at best.

The proposed rent caps – which might 
or might not get into the final version 
of the bill that goes before lawmakers – 
would apply to apartment units built in 
the past 15 years but not to single-family 
homes, unless they are owned by a large 
corporation.

But all this jockeying in Sacramento 
does nothing to help the real solution to 
the problem: creating more housing, and 
especially more affordable housing, in 
California. As much as the real estate in-
dustry has tried to educate state leaders, 
the red tape, over-regulation and burden-
some costs associated with building new 
housing are not going away and only act as 
a detriment to more housing production.

There are a number of excellent af-
fordable housing programs in California 
that create solid incentives for private 

facebook.com/buonosauthenticpizzeria
twitter.com/buonospizzeria

A Trip to Italy 
For Only $9.99!

Mon. - Fri. 
11am-2pm

Enjoy our Lunch Buffet featuring a
Spring Garden Salad Bar plus a rotating
menu of 7 or more authentic Italian specialties!

Farfale Alfredo w/ Chicken & Broccoli
Rigatoni al Forno
Ziti w/ Sun Dried Tomatoes & Mushroom
Linguini e Vongole
Penne con Pesto Parmiggiano
Lemon Chicken Piccata
Meat Balls in Meat Sauce
Italian Sausage w/ Peppers & Onions
An assortment of traditional & gourmet 
pizzas & more...

562.432.2211
250 W. Ocean Blvd., L.B.

562.595.6138
401 W. Willow St., L.B.

Order Online
Buonospizza.com

2800 Cherry Avenue   Signal Hill    (562) 492-1000

2850 Cherry Avenue  Signal Hill   (562) 595-6076

BOULEVARD U.com 4



BUILDING A BETTER
LONG BEACH

A FREE FORUM PRESENTED BY MAYOR ROBERT GARCIA AND THE LONG BEACH BUSINESS JOURNAL

The forum will provide an overview of development projects planned, 
underway, or recently completed throughout Long Beach. Learn about 
the limitless potential of Long Beach as a diverse and fast-growing 
urban community with unprecedented growth and development.

RVSP Required – Free Parking – Seating is Limited

For more Building a Better Long Beach information, go to: 
www.longbeach.gov

T U E S D A Y
SEPTEMBER

24
2019
11AM TO 1PM

Long Beach
Convention Center

Beverly O’Neill 
Theater

300 E. Ocean Blvd.



ANNUAL Q&A WITH THE MAYOR
28 • Long Beach Business Journal • September 10–23, 2019

if we do not extend Measure A for our-
selves, it will be extended by another 
agency. The choice voters have is, would 
you rather continue paying what you’re 
paying today and [have] it going back 
into rebuilding the city, or would you 
prefer to continue paying what you’re 
paying today but the portion that goes 
to Measure A now will instead go to the 
AQMD [Air Quality Management Dis-
trict] or the county or another [outside] 
agency? I think the answer to that is 
clear. I think voters would much rather 
see their resources going back into their 
city than [to an outside] agency. Voters 
are going to pay this amount; whether or 
not they want to keep it in Long Beach is 
the key question for next year. 

LBBJ: We just ran an analysis of city 
salaries illustrating that about one-third 
of city staff make more than $100,000, 
and 40 make $200,000 or more. Those 
numbers are likely to spike following 
negotiations with the city employee 
unions. We understand that the city has 
to offer competitive wages to attract 
good talent – but do you think these ev-

Transit. They set aside the money. For 
the clean team, we have a refuse fund 
in public works that is used for these 
types of projects. It just depends on the 
pot [of funds]. But they are all going to 
be structurally balanced. We’re not cut-
ting or scaling back on services for the 
community. We are actually modestly 
increasing them. 

LBBJ: Why should voters support a 
permanent extension of the Measure A 
sales tax? 

Garcia: I think that the original 
Measure A has been a complete suc-
cess. If you look around the city, it’s un-
der construction and we’re doing more 
street work than we have in a generation. 
Measure A is the public works initiative 
of this era for the City of Long Beach. 
We are rebuilding the streets, rebuilding 
the sidewalks. You see it in every neigh-
borhood in every district. You’re seeing 
the benefits of adding fire engines and 
rescues, and improving response times 
across the city as well because of the fire 
and police component. 

Now, looking towards next year . . . 

A City With Momentum
(Continued from Page 1)
moving up, others are struggling. Like 
many other California cities, Long 
Beach suffers from a need for afford-
able housing, and struggles, despite per-
sistent efforts, to keep at-risk individu-
als from falling into homelessness. 

Meanwhile, the wellbeing of one of 
the city’s largest industries, trade and 
transportation, hangs in the balance as 
a trade dispute with China – the great-
est source of goods movement through 
the Port of Long Beach – continues to 
escalate. 

But as much as Garcia expounds 
upon the need to address these issues – 
and the ways the city is doing so – he 
emphasizes Long Beach’s successes as 
well as bright spots to look forward to: 
decreasing crime, a balanced city bud-
get, upcoming redistricting, additional 
support for small businesses and much 
more. 

With an election year coming up, 
these successes and challenges are sure 
to become fodder for debate as the city 
prepares to align its municipal elections 
with those of the state – a new policy the 
mayor believes will boost voter turnout 
and lend to a more competitive political 
atmosphere. For now, here’s what the 
mayor has to say on these, and other, 
topics. 

The Budget, Measure A And City 
Finances

LBBJ: Let’s start with the budget. 
You made numerous recommendations 
for the city budget. Walk us through 
some of those and why you proposed 
them.

Garcia: The budget is structurally 
balanced like all the budgets have been. 
It’s also important to note that the city 
is in strong financial health. We have an 
AA credit rating. . . . Our reserves con-
tinue to be full and our liabilities contin-
ue to decrease. So the budget continues 
to head in the right direction. I am re-
ally proud of our fiscal policies and am 
really thankful that the city council has 
both made investments and also ensured 
that we have lived within our means. As 
far as the budget recommendations this 
year, the budget itself is really focused 
around public safety, which is where 
most of our resources go – making sure 
people are safe. There are enormous . . . 
resources in [the budget] to address our 
city’s largest challenge and the state’s 
largest challenge, which is homeless-
ness. We also have, and are increasing, 
our clean teams to ensure that we are 
proactively going through and cleaning 
up trash and blight. We have dramatical-
ly increased that department of the city 
over the last few years, and continue to 
do so. I have also proposed a college 
promise transit pass that will be a new 
partnership with Cal State Long Beach 
and Long Beach City so that students 
will have access to either free or highly 
discounted transit if they are a part of the 
Long Beach College Promise program. 

I have included a couple other items 
that are important. I have ensured that 
we have enough resources within the 
health department to deal with STIs 
[sexually transmitted infections] and 
any issues that folks have from a health 
perspective, [that we] make sure we are 
expanding our tree canopies across the 
city, [and] that we are also focused on 
supporting programs around infrastruc-
ture and increasing street and sidewalk 
construction. Those are most of the 
highlights of the budget.

LBBJ: Your budget recommenda-
tions will cost an additional $2,255,000. 
How will they be paid for?

Garcia: That’s where the budget 
oversight committee of the city coun-
cil comes in. They have already made 
recommendations, [which] will come 
from different sources. For example, 
the ‘Promise Pass’ is going to be a 
partnership with us and Long Beach 

“We are rebuilding the streets, rebuilding the sidewalks. You 
see it in every neighborhood in every district.”
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sources we have. There is right now no 
magic solution in the State of California 
to solve this challenge, or we would be 
doing it. We have many issues happen-
ing at once. We don’t have enough hous-
ing. We have a mental health crisis. And 
we don’t have the infrastructure in place 
to deal with this challenge happening 
across the state. 

People don’t realize that the City of 
Long Beach has housed 5,000 home-
less individuals in the last five years. 
We house about 1,000 a year. But . . . 
folks continue to fall into homeless-
ness. These are low income people who 
are one paycheck away from not being 
able to pay the rent. People falling into 
homelessness are young LGBTQ stu-
dents who are maybe being kicked out of 
their house because their parents won’t 
accept them. People who [become] 
homeless are [often] mentally ill . . . . 
And if you’re on the street, your ability 
to take care of yourself and your health 
becomes dramatically harder. We also 
focus on issues of wages and assisting 
renters and low-income people and stu-
dents because they are vulnerable pop-
ulations that can fall into homelessness. 
If we don’t help that population, then we 
are going to be in even worse shape. It is 
a balance, and we will continue to work 
on this challenge. The state is doing 
more. They could always do more. But 
we are also building our city’s first city-

lic agency will have to tighten the belt. 
But we’re strongly positioned. We also 
know that many economic shifts are out 
of our control. The port is an example. 
The trade war with China and tariffs are 
having an impact on the port. That’s a 
global economic trend that we have little 
control over. . . . We’re prepared, and we 
know if a recession comes, we’ll have to 
tighten the belt – and it’ll take [the city] 
and our employee groups altogether to 
do so.

Housing And Homelessness
LBBJ: Do you feel the city has 

enough resources, financial or other-
wise, to address the issue of homeless-
ness comprehensively? 

Garcia: We always could use more 
resources on this issue. There is about 
$30 million in the budget this year to ad-
dress homelessness. It is the number one 
issue that we face. If you look at every 
other city in the State of California in 
the homeless count this year, [there are] 
double-digit increases. Orange County I 
think was at 40%, L.A. and L.A. Coun-
ty around 15%, and San Francisco and 
San Jose had large numbers. In Long 
Beach’s case, we were relatively flat. 
That doesn’t mean that we should be 
celebrating, because there are still over 
1,800 folks in Long Beach on any given 
day that are experiencing homelessness. 
But it does mean that we are managing 
our challenge as best we can with the re-

not paying the [highest] salaries. This is 
a trend that is happening across public 
agencies. . . . We have to be competitive 
[to attract] great managers. Many of our 
department heads or top managers could 
be earning two, three or four times as 
much in the private sector. But we’re 
fortunate they’re working for our city 
[and] bring their talents here. We’re cer-
tainly paying them what they deserve. 

Where we need to do better is in oth-
er professions. I have always been more 
concerned with low wage workers and 
ensuring that they are being paid a fair-
er wage. Teachers across our commu-
nity and the region are not being paid 
enough. There are public workers who 
need to be paid more, but I think ours 
are being paid fairly – we’re not some 
sort of outlier, we are right in the mid-
dle. 

LBBJ: We’re in good economic 
times right now. There are some indica-
tions that this could change in the fu-
ture. We don’t know when. If the cost of 
living keeps going up and wages keep 
going up, how is the city going to ap-
proach that situation?

Garcia: First, you always plan for 
a recession, which is why our reserves 
are full. It’s also why when we passed 
Measure A, we [also] passed Measure 
B, which puts 1% of any new [general 
tax] revenue into a reserve account. . . . 
We are prepared if there is an eventual 
recession. And if there is, every pub-

er-increasing salaries are sustainable? 
Garcia: It’s important to note that 

a majority of our salaries that are on 
the higher end of the scale are public 
safety salaries. We are talking mostly 
about firefighters and police officers. 
A majority of our higher salaries are 
not, for example, managers. There are 
certainly a small group of top depart-
ment heads that are compensated well, 
and they should be. But if we want to 
have the best police officers and the best 
firefighters, we have to stay competitive 
with the market, as you said. And Long 
Beach is in no way an outlier on this. 
We are not on the high end of salaries, 
and we’re not on the lower end. We’re 
pretty much in the middle when it comes 
to salaries. If you’re not paying your po-
lice officers and your firefighters a com-
petitive wage and benefit package, then 
you are not recruiting the best talent. We 
want to make sure that first and fore-
most we have the absolute best police 
and firefighters in Long Beach. 

Now, the second part of your ques-
tion: is it sustainable? Professional 
wages, in general, continue over time 
to increase. I think that firefighters and 
police officers are paid currently what 
they deserve to be paid. It’s a dangerous 
job. If you look at, for example, what our 
top department heads and city manager 
make, it’s actually less than other city 
managers of much smaller cities. So we 
are definitely competitive, but we are 

Long Beach Transit is always looking for ways to improve your experience, 
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Politics And Elections
LBBJ: Let’s switch gears and talk 

politics and local elections. The city 
council races are already heating up. 
Are you going to endorse in each dis-
trict?

Garcia: Yes. I imagine that I will 
endorse in all of the 2020 council elec-
tions. I haven’t endorsed in all of them 
yet. I have endorsed in three of them.

LBBJ: What about the school board 
and city college board races?

Garcia: The only endorsement I 
have made is Doug Otto in his race for 
the [Long Beach Unified School Dis-
trict] school board. I have not made any 
other endorsements in the community 
college or in Long Beach Unified [board 
elections]. Obviously, there are many 
months between now and the election.

LBBJ: What’s your overall impres-
sion of how residents are feeling about 
their elected leadership?

Garcia: I have certainly seen public 
polling on that question, and it’s actual-
ly very good. Listen, certain communi-
ties are going to find certain representa-
tives that they like and others they may 
not like. Some folks might like their 
councilmember more than [others] for 
whatever reason. That’s always going to 
exist. If you’re trying to make positive 
change and if you’re really pushing for 
growth, you’re going to have folks who 
don’t agree with things you do. That’s 
part of it. But it’s not smart to govern 
by being worried about what every sin-
gle person is going to say all the time. 
You’ve got to do your research, do your 
homework and talk to the community, 
get input and then make the very best 
decision in the best interests of the city 
and as many people as possible. 

Also, there is a very sour national 
mood about what’s happening in gov-
ernment. I think what’s happening at the 
federal level does impact a lot of anxiety 
and emotions in people at the local lev-
el. But I think overall, if you ask people 
– and we have – how [they] feel about 
the direction of Long Beach, you have 
strong majorities and supermajorities 
that say the direction of Long Beach is 
strong and is going in the right direc-
tion. 

LBBJ: Last year you said it was “un-
likely” that you would run for a third 
term if Measure BBB passed. Have your 
feelings changed?  

Garcia: I don’t know. I am in the 
first year of my second term right now. 
That is so far off. . . . But like I said last 
year as well, never say never. It’s not a 
decision I would make today. I love be-
ing mayor. It has been a great five years, 
and there are a lot of challenges. But I 
also love other things. I often miss be-
ing back in the classroom and teaching, 
which is really where my passion is. I 
can see myself going back and doing 
that. But you never know. Things hap-
pen and things change, and we’ll see. I 
will be able to answer that question in a 
couple years.

LBBJ: You moved funds around 
and created a fund to run for Lieutenant 
Governor in 2026. Is this what you view 
as your next step? Or is it more of a 

we will be building at the civic center 
[will have] hundreds of units. A lot of 
that is going to be middle class work-
force housing. We have got some excit-
ing announcements coming up. But we 
do need to build more. 

I want students who are graduating 
from Cal State or young families to be 
able to purchase a home in Long Beach, 
and it’s just very hard right now. . . . We 
encourage that kind of development, but 
there aren’t enough state incentives to 
build that type of housing. There are a 
lot of state incentives to build low-in-
come housing, or housing for veterans 
or those experiencing homelessness. 
Certainly, if developers choose to build 
market-rate housing, they’re going to get 
high rents. So where is the incentive to 
build that middle-class housing? That is 
something that I think the state needs to 
help us solve, and [that] all cities are fac-
ing right now. 

LBBJ: How is the city doing in re-
gard to achieving its state mandated re-
gional housing need allocation (RHNA) 
numbers? (Editor’s note: dictated by the 
California Department of Housing and 
Community Development, RHNA num-
bers mandate how many homes need to 
be built and how affordable they need 
to be in order to meet a city’s housing 
needs.)

Garcia: We never meet it. Cities 
never meet their numbers, but we’re do-
ing much better than most. Long Beach 
is certainly not on the naughty list the 
state has of those cities that are not 
building affordable housing. We build. 
Could we be building more? Absolutely. 
But we’re also a built-out community. 
There is only so much density we can 
add to the downtown and to the center 
of the city. We will continue to build, 
but we also don’t have a lot of open land 
like other communities do, so we’re not 
going to build 500-unit apartments in 
Los Altos or Cal Heights. It’s not appro-
priate. Our historic and suburban com-
munities deserve to be maintained. . . . 
I don’t support overly densifying those 
neighborhoods. I do support adding 
units and density in the downtown core 
and along the [Metro] Blue Line. There 
are some areas of North Long Beach 
and Central Long Beach that can take 
additional units. We’re doing what we 
can, but it’s very hard for us to meet that 
annual goal, because that would basical-
ly change many of our neighborhoods 
across the city.

LBBJ: There is quite a bit of back 
and forth between the state and munici-
pal governments in terms of state versus 
local control. It sounds like you are still 
supporting Long Beach being able to 
make those decisions for itself.

Garcia: Absolutely. One hundred 
percent. Long Beach should retain its 
local control over planning and zoning. 
What I do think is that the state should 
absolutely be engaged with mechanisms 
to encourage cities that are not build-
ing affordable housing. For cities that 
are building like Long Beach, the state 
should continue to remain a partner in 
helping us do that. And they are; we 
have a great relationship with the state. 

[School District] and [our city] college 
and university continue to uplift people. 
There is a lot happening, but there has 
to be more. 

The poverty rate in Long Beach has 
actually gone down some. We were at 
about 20%. We’re probably at about 18% 
now. But there are still a lot of folks who 
need help. The whole city cannot suc-
ceed until the poorest amongst us have 
success as well. We have to always think 
about [how] we are all so fortunate and 
blessed to live in a middle-class com-
munity. But there are folks who really 
need our help, and I think it’s all of our 
jobs to help them. 

LBBJ: There are numerous projects 
underway creating luxury housing, and 
also some to create low-income housing. 
What is being done to address the need 
for affordable middle-class housing?

Garcia: Luxury housing is really 
market-rate housing, right? It just so 
happens that the market right now is 
slanted in calling for very high rents, 
so there is a lot of higher-end housing 
that’s happening. We’re also building a 
lot of affordable housing. But one of the 
challenges that we have, and the state 
has, is the missing middle. We have to 
attract more construction for middle 
class families, working class people: a 
teacher [who has just] graduated out of 
the university, or a couple working con-
struction jobs and trying to start a fam-
ily. The development community builds 
those types of projects less [often], and 
we have to encourage them to do more 
of those projects. We actually have 
some plans in the works. For example, 
the private housing development that 

wide homeless shelter. We’re building a 
navigation center. We’re building inno-
vative programs to put homeless folks 
to work in our public works department. 
So there is a lot happening.

LBBJ: What is a navigation center?
Garcia: A navigation center is a 

center where homeless individuals – it’s 
opening in the western part of our city 
– can leave their belongings as they go 
look for work or try to transition out of 
homelessness. They also can get ser-
vices there and get direction as to where 
to get [additional] services.

LBBJ: There are many factors at 
play when we talk about working fam-
ilies and working people at risk of be-
coming homeless, and three at the top of 
the list are often housing affordability, 
wage disparity and health care costs. 
What is the city doing to address those 
issues in respect to this population?

Garcia: I think we have done a lot. If 
you look a few years back, the city raised 
the minimum wage before the state did. 
We were pioneers in raising the mini-
mum wage on the pathway to $15. The 
city has been active in building housing 
that’s affordable. We’re building a lot of 
projects with affordable housing across 
the city. The council recently adopted 
protections for tenants that were on the 
verge of eviction. We have focused on 
issues to support good jobs in the city . . 
. so that people have benefits and health 
care and are investing back in the com-
munity. We continue to implement local 
hiring policies to hire folks from our 
community. . . . The strength of our pub-
lic school system at Long Beach Unified 

“I hope that a redistricting commission 
will be able to clean up some of the lines 

in the city so that neighborhoods stay 
together. We shouldn’t be dividing up 

neighborhoods.”
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for that as well. But it’s something that 
can be averted. I think this trade war can 
be averted by having rational adults im-
plement trade policies. We have walked 
away from trade agreements and are 
currently unable to renegotiate a trade 
agreement with Canada and Mexico, 
who are critical to our success, because 
of dysfunction in Washington, D.C. 
NAFTA, which could have been a better 
agreement – and certainly there should 
have been more labor protections in it 
– but NAFTA helped develop so much 
of the middle class and working class in 
Southern California but also in Mexico 
and in Canada. It strengthened ties be-
tween our countries. Now, we can’t even 
have a responsible conversation with the 
leaders of these countries. I think we 
have to be much more thoughtful and 
responsible in our language as a country 
and in projecting American strength and 
American trade and foreign policy. 

LBBJ: What is the city doing to sup-
port small businesses in Long Beach?

Garcia: There’s a lot. One is, we’ve 
revamped our entire permitting system 
and process to make it more accessible. 
It’s more of a one-stop shop now. It’s all 
on the same floor as part of the new civ-
ic center. We’ve hired more people to do 
this work. We’ve formed an economic 
development commission. We have an 
economic development blueprint, which 
is a great document that maps out sup-

on goods movement. I have a hard time 
understanding our trade policy in the 
United States because it changes de-
pending on the week or on the mood of 
the president. Folks should be very con-
cerned about the future of trade in the 
United States. From the port perspec-
tive, we are gearing up for what could 
be some disruptive years, because we’re 
not sure what to expect. I have talked 
to farmers in other parts of the United 
States who are never going to get their 
business back because they have lost it 
forever to South America or other plac-
es. This is business that used to come 
through the Long Beach and Los Ange-
les ports. Now we’re seeing goods and 
the price of goods change. We’re seeing 
the impact on steel and construction and 
development. It’s very concerning, and 
we have to get back to a point where we 
have trade that is open and inclusive, 
and certainly that protects workers. 
That’s critical as well. But I don’t think 
there is anyone in this country, maybe 
besides some folks in the White House, 
who think we have a rational trade pol-
icy right now.

LBBJ: Some economists think a 
prolonged trade dispute could tip us into 
a recession. If that happens, is the city 
ready for it?

Garcia: We are as ready as we can be 
for a recession. We’re always planning 
because we have reserves and we’re con-
servative about it. The port is planning 

cilmember representing the 1st District?
Garcia: No. I think there is a great 

group of candidates. I am supporting 
Mary Zendejas, who I got to know when 
we were both students at Cal State Long 
Beach. I think she has been great on the 
Long Beach Transit board. I think we 
will end up with a good councilmember 
and we will continue to move forward. 

LBBJ: One more quick question on 
elections. Do you think now that we’re 
aligning with the state on elections that 
we are going to see a more competitive 
environment and more participation?

Garcia: Yes. I think you see it now. 
We are going to have much higher turn-
outs.

The Economy And Business
LBBJ: We touched on some of these 

topics already, but let’s go more in 
depth. The trade dispute with China has 
been going on for quite some time now. 
While those most affected by the trade 
war with China have been in agriculture 
and other industries, tariffs are now ex-
panded to consumer goods. The situa-
tion doesn’t appear to be de-escalating 
any time soon. What are your concerns 
about what this could mean for the Port 
of Long Beach and our local economy?

Garcia: The Port of Long Beach is 
our single-biggest creator of good jobs 
in the city. Having this irregular and 
irrational trade policy is not helpful to 
Long Beach or to any city that relies 

placeholder for now?
Garcia: Long Beach law makes it 

pretty clear that excess campaign funds 
have to be moved to a state account. I 
had to move it [to a state account], and 
it was a good chunk of funds. . . . Is it 
something I would consider in the fu-
ture? Sure. But it’s certainly no indica-
tion, no decision, about what I am going 
to do next. I imagine that’s a decision [I 
will make] in the next couple of years. 

LBBJ: How much did you move?
Garcia: It’s about $160,000.
LBBJ: Are you allowed to touch that 

at all?
Garcia: Absolutely. It’s moved, it’s 

in a state account and it will stay there 
until I decide what to do with it. 

LBBJ: What is your greatest politi-
cal ambition? Or if you aren’t sure, how 
far could you imagine yourself going?

Garcia: My greatest political ambi-
tion is to be a really good mayor. One 
piece of advice that I got early on from 
the former mayor, which I totally try to 
live by, is to try to live in the moment 
and do the best you can in the job you’re 
in. I really love this job, so it was great 
advice. . . . My biggest political ambition 
has always been to do this job and get 
re-elected, and I did. I want to continue 
doing a great job. Beyond that, I don’t 
know. I just want to be a good mayor. 
And we’ll see about the rest.

LBBJ: Has there been any difficulty 
in this transition period without a coun-

L o n g  B e a c h   / /   L o s  A n g e l e s   / /   S a n  D i e g o   / /   S a n  J o s e   

W W W.P2SINC.COM

You’ll find our imprint all over the city. Our community involvement and 

engineering solutions transform Long Beach into an even more attractive 

destination to live in and visit. Find out more at p2sinc.com.

OUR DIVISIONSMAKING LONG BEACH BETTER

ENGEngineering CXCommissioning

CMConstruction Management

(Please Continue to Page 32)



ANNUAL Q&A WITH THE MAYOR
32 • Long Beach Business Journal • September 10–23, 2019

for. We should implement some red flag 
laws so we’re aware when there are con-
cerns. We should absolutely be investing 
in research around mental illness and its 
connection to guns and violence, and 
we have completely defunded that type 
of work. We absolutely should look at 
making weapons of war less accessible 
to folks. And if you’re going to have ac-
cess to certain types of guns, you should 
have a licensing process. It’s strange to 
me that to drive a car you have to go 
through an extensive process and take 
a test; I don’t see why we can’t have a 
similar process of licensing particular-
ly for some of these weapons that can 
cause major damage to people. My mom 
and my dad have a gun. That’s fine, 
and that’s their decision, and they have 
a right to it. I absolutely support their 
right to have it. . . . No one wants to take 
people’s guns away. What we want to do 
is ensure that people that are mentally 
ill and are a danger to society don’t have 
access to them. 

LBBJ: Still on the topic of communi-
ty issues, but moving away from crime: 
It seems like each time a new road diet 
is put in place, there’s a lot of pushback 
from residents and businesses. Do you 
think there is anything the city can do 
to better communicate the planning pro-
cess for these projects to the public?

Garcia: We should always be im-
proving and increasing outreach on our 
projects, So the answer to that is yes. 
We also hear from a lot of folks that are 
supportive of these projects, [although] 
they may not be as vocal about . . . [their 
support]. But I do think the city should 
be more aggressive in getting informa-
tion and bringing community members 
in [regarding] projects that change the 
street. As we try to make the city saf-
er and increase multi-modal transit 
and other ways of getting around, and 
try our best to meet our climate change 
goals, there are going to be some grow-
ing pains. But we know for a fact that 
young people . . . are asking for a dif-
ferent type of public place. Our future 
as a city, the folks who are coming out 
of Cal State Long Beach, young people 
who are renting their first apartment . . . 
are very different in their needs and the 
kind of city they’d like to see. We’re try-
ing our best to meet everyone’s interest. 

LBBJ: What do you view as the 
city’s greatest challenges with respect 
to climate change, and how is the city 
working to responsibly address those 
issues?

Garcia: The biggest challenge as it 
relates to climate change is rising tem-
perature. We expect it to get hotter in 
the next 50 years. That really affects 
Central Long Beach and areas that are 
denser, that have more seniors, that 
may not have access to air conditioning 
units, [and] low-income people. That is 
where our biggest challenge is going to 
be. Climate change disproportionately 
affects those who are low income, be-
cause they have less access to technol-
ogy or [the ability] to move. Sea level 
rise is also a concern, but most scientists 
that have looked at climate change as it 
relates to Long Beach are really focused 

crime. What do you see as the city’s top 
challenges in this area?

Garcia: There’s a couple. First, 
we’ve got to be honest about what’s go-
ing on with crime across the city. Crime 
is the lowest it has been in 40 years. 
We’re averaging around 30 homicides a 
year. We used to average 50 homicides 
a year. Before that we averaged 80 ho-
micides a year. And there was a point 
where we were averaging 100 homicides 
a year. So every decade in the city’s his-
tory, the worst type of crime – which is 
homicide, or murder – has decreased. 
Overall, crime this year is lower than it 
was last year, and crime last year was 
lower than it was 10 years ago. That’s the 
overall trend, and the data is very clear. 
However, when I share that, some folks 
will say, “That’s surprising to me, how 
is that the case?” The reason is because 
our perception of crime is much high-
er. It used to be that if someone stole a 
bike or broke into a neighbor’s house 
two or three blocks from you 10 years 
ago, you probably didn’t hear about it. 
If someone steals a bike from you today 
down the street from you, you’re going 
to hear about it on Facebook, Nextdoor 
or whatever social media you have. Res-
idents today are hyper aware of every 
crime that happens, not just in their 
neighborhood but across the entire city. 
Ten years ago, that was not the case. So 
even though crime is lower, more folks 
today know about every single instance 
of crime. That’s actually a good thing. 
It’s good that people are more informed 
today. . . .  

Beyond that though, it’s not to say 
that we don’t have some serious issues. 
We do know that there are assaults that 
happen with folks who are mentally ill. 
There are folks within the homeless 
community who are also committing 
crimes. We also have residuals from a 
long battle with many gangs across the 
city. We finally have made great prog-
ress, but sometimes there are flare-ups. 
The city itself continues to get safer. . . . 

We have to do more. Would I love 
to see more police officers? Absolutely. 
Would I love to see more programming 
to help address some of this stuff? Ab-
solutely. But we’re also dealing with this 
new challenge of what’s happening with 
jails and overcrowding, and [criminals] 
being let out [early]. We are trying to 
manage the best we can with all of these 
reforms, and I think our police officers 
are doing a pretty good job.

LBBJ: A mass shooting was recently 
prevented here in the city at the Long 
Beach Marriott. What do you think 
needs to be done to prevent more mass 
shootings?

Garcia: Our police officers and the 
Marriott did a great job. Our police of-
ficers stop these types of incidents, un-
fortunately, too often. There is a lot that 
needs to happen. One of the things that 
I do not understand about Washington 
and Congress is the inaction on the is-
sue of guns. There is wide consensus in 
this country about three or four reforms 
that, to me, are just very common sense. 
One is we should have universal back-
ground checks. That is not a lot to ask 

sense to go from one end of West Long 
Beach all the way past Bixby Knolls. 
There are some districts that over time 
have been carved up in odd ways, but 
overall most of the districts are I think 
pretty well representative and compact 
as they should be, per court opinion. So 
I hope that a redistricting commission 
will be able to clean up some of the lines 
in the city so that neighborhoods stay 
together. We shouldn’t be dividing up 
neighborhoods. [For example], Wrigley 
is divided up into two districts, and it 
should be one district. . . . I hope the 
redistricting commission will . . . bring 
neighborhoods together and keep com-
munities of interest together. 

LBBJ: The way that works, if I re-
member correctly, is first you form the 
ethics commission and then the ethics 
commission helps form the redistricting 
commission, is that right?

Garcia: The way it works is first 
the ethics commission – which is four 
members now – will pick three more 
[members . . . for] a total of seven. Then 
the ethics commission, along with the 
[city] clerk, will do the first screening 
of applicants for the redistricting com-
mission . . . [to determine if] they are 
eligible to be commissioners. Then all 
those commissioners essentially go into 
a pool and the clerk basically picks at 
random citizens from this pool to serve 
on the redistricting commission. 

LBBJ: When will the process be fi-
nalized?

Garcia: Because the Census will 
happen next year, it will be some time 
next year, I imagine.

LBBJ: We’ll be interested to see 
what happens there. Let’s talk about 

port for small businesses. . . . There is 
a lot going on for small businesses. But 
one thing that cities always can do better 
is support small businesses. I owned a 
small business at one point. These are 
hard to operate. You have to make sure 
that workers get their paycheck, and 
you’ve got to survive economic reces-
sions. It’s very difficult. We should al-
ways try to do more, but I think we’re 
doing a lot.

LBBJ: What industry or industries 
would you like to attract or expand here? 

Garcia: What I would like [is] to 
have some larger corporate businesses 
move in. We are working on that and we 
are, I think, on the verge. . . . Like Virgin 
Orbit and Zwift and some of these other 
tech companies that are coming in and 
expanding their presence. – that’s what 
we want more of. We’re working on that, 
and that’s the next big goal for us.

Community Issues 
LBBJ: Let’s get into some communi-

ty issues. The Census is coming up, and 
you’ve been vocal about making sure 
everyone here in Long Beach is count-
ed. The city is soon going to be forming 
a redistricting commission to figure out 
what to make of those results. Do you 
think the city’s districts are representa-
tive of actual communities here in Long 
Beach? What do you hope to see at the 
end of that process?

Garcia: I think generally the districts 
are representative of their communities, 
but we also have some districts that are a 
bit gerrymandered. There is no one who 
can look at, for example, the 7th Dis-
trict, and think that it makes complete 

“There are still over 1,800 folks in 
Long Beach on any given day that are 

experiencing homelessness. But . . . we 
are managing our challenge as best we 

can with the resources we have.”
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project, I hope that we have more on that 
over the course of the next few months. 
Our planning department and the devel-
opment team have been working on a 
plan, and it has gone through a couple 
of iterations, so . . . I am hopeful in the 
next few months that we are going to get 
some information on that.

LBBJ: What are you looking for in a 
new city manager?

Garcia: I am looking for someone 
who is going to love Long Beach and be 
invested in our community. I am look-
ing for somebody who is going to be 
an excellent manager and leader. I am 
looking for somebody that knows our 
city enough, that can move it forward, 
and I am looking for somebody that has 
got new ideas. [We want] someone in 
that position that can implement new 
things and look at things differently. We 
are doing a national search . . . for the 
absolute best person that we can pos-
sibly find. While there will be external 
candidates, I expect that we’ll also have 
internal candidates, and we will pick the 
best person.

LBBJ: Is there anything you would 
like to add or emphasize?

Garcia: Just that it’s always an honor 
that people give me this chance to lead 
our city and be part of a great team. We 
have the best city and I am very proud 
of it. We will continue to grow and have 
growing pains, and that’s all part of it. 

on the temperature issue. That is some-
thing we’re addressing. We’re in the 
middle of a Climate Change Action Plan 
right now. We really hope that people 
understand that climate change is real. 
It’s not some fantasy – it is happening. 
We should all be horrified about what’s 
happening in the Amazon rainforest and 
what’s happening in the Artic and what 
is happening here on the coast of Cali-
fornia. So that’s the biggest challenge. 

LBBJ: What is the city doing to ad-
dress some of the things you’re talking 
about here? Is it going to be laid out in 
this plan?

Garcia: It is. The Climate Change 
Action Plan is going to be very exten-
sive. It’s going to set climate goals. It’s 
going to talk about planning and how 
we build the city. It’s going to talk about 
how we address heat and temperatures 
rising. It’s pretty comprehensive, and it’s 
also going to set up how we meet some 
of these larger climate goals set by larg-
er agencies like the Paris Accord [also 
known as the Paris Agreement] and oth-
ers. 

The Future Of Long Beach
LBBJ: What is going on with Queen 

Mary Island? Are we ever going to see 
anything happen there? Or even up-
grades to the ship?

Garcia: Upgrades to the ship contin-
ue to happen. As far as the development 
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“We are prepared if there is an 
eventual recession. And if there is, 

every public agency will have to 
tighten the belt. But we’re strongly 

positioned.”
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Corporate Presence: Top Executives On 
The Business Climate In Long Beach

  By DENNY CRISTALES
Staff Writer

 To get a sense of how firms with 
significant corporate presences in Long 
Beach feel about the area’s business cli-
mate, the Business Journal contacted lo-
cal executives for their feedback. While 
some described Long Beach as a thriv-
ing market, others felt the future of local 
business was unpredictable in the face of 
uncertain changes with global trade. 

The Business Journal received re-
sponses from CEOs and top executives 
with corporate entities in the fields of 
aviation, energy production, engineer-
ing, financial services, health care and 
manufacturing.

Among the companies that partly 
attribute their growth to a positive lo-
cal economy is P2S Inc., an engineer-
ing consulting firm located at 5000 E. 
Spring St. With the implementation of a 
revenue growth strategy focused on ex-
panding its service lines and geograph-
ical presence, P2S Inc. has doubled its 
revenue in the past five years, according 
to Kevin Peterson, president and CEO.

Peterson attributed his company’s 
growth to a strong Long Beach econo-
my. The business climate in the city is 
“currently the best that I have seen in 

the last 30 years,” he said. The strength 
of the economy is largely based on the 
collaborative efforts of businesses, city 
agencies and nonprofits to “make Long 
Beach a better place to live and work,” 
Peterson added.

Part of what is stimulating the local 
economy is the city’s ongoing support 
of new businesses, according to Natasha 
Mata, region president for Wells Fargo. 
She said the city government has made 
Long Beach a very business-inclusive 
environment through the creation of its 
Economic Development Blueprint and 
“Everyone In” economic inclusion initia-
tive. “There is definitely an electricity in 
the air regarding the future of the city’s 
economic development and well-being,” 
she said.

Wells Fargo’s focus is to financially 
support the development of small busi-
nesses in the city, said Mata, who en-
dorsed Long Beach as an ideal location 
for aspiring entrepreneurs. “One can 
argue there is always room for improve-
ment; change is what keeps us evolving,” 
she said. “However, I feel that we are 
part of a strong public-private collabora-
tion in which we are all striving to meet 
the same goal – to help businesses thrive 
and work alongside the city to grow a 
strong local economy.”

Dan Hart, CEO of aerospace company Virgin Orbit, said Long Beach is a great location for the firm due to its qualified talent pool. Pictured are employees working onsite at 4022 E. Conant St. in Douglas 
Park. (Photograph courtesy of Virgin Orbit)
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One of those growing businesses is 
Laserfiche, a software company located 
at 3545 Long Beach Blvd. Chris Wacker, 
CEO of Laserfiche, said the city is expe-
riencing a growing diversity of industries 
in the region, such as those specializing 
in manufacturing, construction, profes-
sional services and health care. Laser-
fiche is expanding, with a new global 
headquarters now under construction in 
Bixby Knolls, Wacker said. The develop-

ment is expected to be completed some 
time next year.

Although his view of the city’s busi-
ness development and his corporation 
were positive, Wacker did note that he 
yearns to see a more “technology fo-
cused” approach to solving business 
problems. “Long Beach is home to ex-
ceptional business people, innovative 
thinkers and inspiring leaders,” he said. 

(Please Continue to Page 38)
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sary. “We’d really appreciate finding 
ways to reduce red tape and review times 
for building out our facilities,” he said. 
“We’ve noticed that several new space 
companies have relocated their manu-
facturing or testing activities out of Cal-
ifornia, because of the incentives being 
offered by other states. It would be great 
to see California become more competi-
tive in providing incentives to aerospace 
companies.”

While some businesses have been 
successful in recruiting talent, others 
struggle to find qualified applicants. SCS 
Engineers is an environmental engineer-
ing firm located at 3900 Kilroy Airport 
Way. Julio Nuno, senior vice president 
of SCS Engineers, expressed a desire to 
expand SCS Engineers’ operations, but 
he said that there have been limitations 
in locating qualified staff to fill open 
positions. “Without having the staff to 
take advantage of further improvements 
in the business climate, I would say that 
there is not much room for improvement 
at this time,” he said.

Nuno said the environmental busi-
ness continues to change nationwide, 
as scientific advancements identify new 
areas of concerns and federal regula-
tions change. “For example, over the last 
several years, we have seen increased 
interest in the development of sites that 
have been used for disposal of wastes or 
otherwise contaminated,” he said. A de-
mand for such sites is driven by high real 
estate costs and limited availability of 
greenfields in urban areas, he explained.

“Uncertainty regarding the future of 
the commercial and industrial real estate 

Southwest Airlines’ operations in Long Beach have been positive this year due to the city’s stable economy, according to Adam Decaire, vice president of network planning. (Photograph by Brandon Richardson)

“And I feel that the city will reach its full 
potential only if our business communi-
ty embraces solutions that incorporate 
big data, analytics and tech, such as ma-
chine learning and artificial intelligence. 
. . . Long Beach-based businesses would 
benefit from an increase in employees 
that are well prepared to work in the dig-
ital economy.”

Dan Hart, CEO of Virgin Orbit, 
echoed Wacker’s thoughts about nurtur-
ing more talent in the fields of technol-
ogy. An aerospace company located at 
4022 E. Conant St. in Douglas Park, Vir-
gin Orbit’s day-to-day operations in the 
city have been fruitful. “Long Beach’s 
legacy in aerospace has been very con-
ducive to us finding suppliers and tal-
ent,” Hart said. 

The satellite industry is in a state of 
transformation, Hart noted, adding that 
the development of small satellites and 
rockets has the potential for growth in 
the Southern California market. “But 
our company and this industry as a 
whole requires the best and brightest 
minds in order to thrive in Southern 
California,” he said. “That’s why we’re 
wholly dedicated to supporting local 
STEM [science, technology, engineering 
and mathematics] efforts – not only be-
cause we are constantly on the lookout 
for new talent to hire, but because now is 
a fantastic time to begin a career in the 
space industry.”

To fulfill this vision, Hart noted that 
Virgin Orbit would need to expand its 
operations in the next few years. In order 
to so, he said more efficient infrastruc-
ture development regionwide is neces-

(Continued from Page 36)
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John Bishop, CEO of MemorialCare Long Beach Medical Center (pictured) and Miller Children’s & Women’s Hospital Long Beach, praised the work of 
city officials for attracting new businesses, which he said strengthens the economy. (Photograph by Brandon Richardson)

Many major firms have offices in Downtown Long Beach, such as Molina Healthcare and the California Resources Corporation (CRC). Robert Gr-
undstrom, leader of Los Angeles Basin operations for the CRC, said oil and natural gas production continues to be a strong contributor to the Long 
Beach economy.  (Photograph by John Robinson)

market could also have a negative effect 
on business,” Nuno added. “We continue 
to hear talk that the real estate market 
will begin to decline, but there have been 
predictions of decline for the past two 
years that have not yet been realized.”

With respect to any changes in the 
economy, Mata said that it’s constantly 
fluctuating. To prepare for any looming 
shifts in the economy, she said Wells 
Fargo emphasizes a proactive approach 
by engaging with the community, such 
as consulting with students and leaders 
at public school districts or other busi-
nesses, to educate and inform them about 
financial resources that are available.

Peterson said political changes may 
impact business operations in the Long 
Beach region. “We know that the econ-
omy will not continue to expand indef-
initely without some contraction,” he 
said. “The most significant unknowns 
at this time that can impact our business 
are the uncertainties caused by an elec-
tion year in 2020 and our ongoing trade 
dispute with China. P2S prepares for 
multiple outcomes and consistently re-
views our business plans to ensure they 
are current.”

John Bishop, CEO of MemorialCare 
Long Beach Medical Center and Miller 
Children’s & Women’s Hospital Long 
Beach, said unknowns for the local med-
ical facilities come in the form of fund-
ing revenues. Funding streams are varied 
and dependent on legislation, he noted. 

Bishop’s role in leading a health care 
entity is to oversee the continued de-
velopment of infrastructure to keep the 
city’s residents healthy, he said. “We are 
in a unique situation, where we have both 

a full-service, free-standing children’s 
hospital, just one of eight in the state, 
and an acute care hospital for adults,” he 
said. “So, we are aggressively pursuing 
strategies that provide higher value and 
better care to keep all of our residents 
out of the hospital – from infants to se-
niors.”

Bishop praised the work of city of-
ficials for attracting new businesses, 

which he said strengthens the economy.
Also benefiting from a stable econ-

omy is Southwest Airlines, according 
to Adam Decaire, vice president of net-
work planning. With respect to the econ-
omy, Decaire said “nothing feels known 
right now,” although he did indicate that 
airline officials will “meet any challenge 
that comes our way.” 

Operating out of Long Beach Air-

port, Southwest Airlines is slated to get 
additional flight slots in October. “We’re 
really focused on continuing to improve 
on getting Long Beach residents to plac-
es they want to [go], which means more 
non-stops to [those places],” he said. 
“We’re predominantly a point-to-point 
carrier, but we also connect you across 
the network . . . to a lot of cool places, as 
well. For me, it’s about improving: more 
flights and more destinations.”

Tom Anderson, vice president and 
general manager of Gulfstream Long 
Beach, said he would like to see inter-
national flights at Long Beach Airport. 
“This area would attract visitors and 
business from Europe, Canada, Asia and 
elsewhere,” he said. “Millions of dollars 
would be generated by opening the city 
to international travel.” The Long Beach 
City Council refused to pass a propos-
al in 2017 to build a federal inspections 
facility that would have allowed interna-
tional travel at Long Beach Airport.  

Gulfstream, an international aero-
space company, provides engineering 
and maintenance services at its Long 
Beach Airport location, 4150 Donald 
Douglas Dr. Anderson said he is rely-
ing on partnerships with the airport and 
aviation colleagues to develop a plan to 
enhance Gulfstream’s number of em-
ployees. He noted that a new location in 
Van Nuys is expected to begin service 
sometime this year. 

Robert Grundstrom, leader of Los 
Angeles Basin operations for the Cal-
ifornia Resources Corporation (CRC), 
said oil and natural gas production con-
tinues to be a strong contributor to the 
Long Beach economy. CRC, a publicly 
traded oil and natural gas exploration 
and production company, is the largest 
oil and natural gas producer in Califor-
nia, according to the firm’s website. 

CRC has an 80% stake in the prop-

(Continued from Page 38)
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Dive into a fiesta with the fishes! Celebrate 
Hispanic Heritage Month at the Aquarium of the 
Pacific’s Baja Splash Cultural Festival. Witness ancient 
Aztec dance and cultural folk dances from Mexico, El 
Salvador, Guatemala, Peru, and beyond. Enjoy mariachi 
performances, interactive music, crafts, encounters with 
Baja animals, and bilingual programs.  

18th Annual

Present this coupon at the Aquarium ticket window and receive $10.00 off regular adult admission (regularly $34.95). Limit (4) discounts per coupon. Not applicable with online 
tickets or any other offer. Not valid at off-site sales locations. No mobile versions accepted. Distribution of this coupon on Aquarium grounds or on the internet is prohibited. No 
cash value. May not be sold. Valid September 28-29, 2019 only.

!

$10 OFF Adult  
Admission
Baja Splash Cultural Festival September 28-29, 2019

D-NP10

AquAriumofpAcific.org    562.590.3100  100 AquArium WAy, Long BeAch, cA 90802

September 28–29

The Port of Long Beach is the second busiest container port in the United States. The location serves as a major hub of global trade, attracting ship-
ping firms, logistics operators and other trade-related companies to operate in the city.  (Photograph by Brandon Richardson)

erties at Wilmington Oil Field. Located 
in Los Angeles County, including major 
areas of Long Beach, it is one of the larg-
est oil fields in the United States. CRC’s 
Long Beach operations include THUMS 
Long Beach Company and Tidelands Oil 
Production Company, all which operate 
at Wilmington Oil Field, according to 
the CRC website. 

Grundstrom said CRC’s investments 
and operations in the region have gen-
erated more than $1 billion in revenue 
for the State of California, Los Ange-
les County and the City of Long Beach. 
CRC’s Long Beach offices are located at 
111 W. Ocean Blvd.

In regard to economic progress, Gr-
undstrom said it’s imperative that Cal-
ifornia focus on increasing its in-state 
supply of energy. “Imported energy 
means increased costs to California con-
sumers and a larger environmental foot-
print,” he said. “Producing in-state ener-
gy decreases our dependence on imports 
from places that don’t hire Californians, 
pay California taxes or apply Califor-
nia’s leading safety, labor, human rights 
and environmental standards.”

Grundstrom said the biggest factors 
that may shift the economic outlook are 
potential tariff escalations, instability in 
the Middle East and political uncertain-
ty with China. “The diverse industrial 
economy of Long Beach is a key to its 
success in improving the quality of life 
for city residents and attracting and re-

taining businesses, even during times of 
international uncertainty,” he said. “In 
the face of these global challenges, the 
State of California should apply the Long 
Beach playbook and promote producing 
more of the daily needs of Californians 
here at home with California workers 
and businesses using local resources. 

CRC will continue to promote Califor-
nia’s ability to be energy self-sufficient 
and resilient, which would increase lo-
cal jobs, local tax revenues and provide 
a career path to the middle-class for our 
Long Beach residents.”

For his part, Wacker affirmed his be-
lief that the city has a healthy econom-

ic future. “Business in Long Beach is 
booming, as is the rest of the city,” he 
said. He mentioned a growing diversity 
of industries and new developments as 
the main components of the city’s strong 
business climate. “There are some 
strengths in the economy, and I am opti-
mistic about the future,” he said. 
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Check out Long Beach’s  

Terrace and Beverly O’Neill Theaters. 

Host to the city’s premier theatrical groups 

— operatic, broadway, choral, plays, 

musicals and dance — this season is full  

of the finest and most exciting in the 

performing arts. Glittering chandeliers, 

continental style seating and the rich 

acoustics provide the ultimate theater 

experience and, with over 125 restaurants 

just steps away for dinner, drinks or 

dancing, it will be, dare we say,  

“a feast for the senses”.

Marvelous music  
that happens once 

in a blue moon.

Look for our 2019-2020 Schedule.

(562) 436-3636 | longbeachcc.com

It’s a season of drama, music, song and dance  
with the Long Beach Performing Arts.

Musica Angelica
 Virtuoso Strings

Beverly O’Neill Theater
Sept 27  
Fri | 8pm

Long Beach Symphony
Opening Night 85th Anniversary

 Terrace Theater
Sept 28  

Sat | 8pm

Sept
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Custom  Framing
Fine  Art  Appraisals
Estate  Liquidations

SERVICES

Leo Posillico    “Night On The Town”    2015    46“ X 46”    Oil And Acrylic on Canvas

50 - 75% OFF!!
SUMMER CLEARANCE 

By went to New York City, what I 
really mean is, we mostly drove through 
it other than a stop for pizza (our Brook-
lyn-born mom insisted that we learn 
what “real” pizza tasted like). By the 
time we were crossing the Brooklyn 
Bridge on the way out of the city, I was 
worn out and grumpy, and very ready to 
get out of a family-packed Taurus wag-
on. So when my parents requested that 
I turn around and look at the country’s 
tallest buildings behind me, I sulked 
and ignored them. But suddenly, as we 
approached the bridge-end, I experi-
enced that surge of regret and longing 
for inclusion that is so specific to stub-
born children, and turned around, wig-
gling out of my seat belt, to peer at the 
twin towers of the World Trade Center 
through the back window. They were so 
tall I couldn’t even see them the tops of 
them.

When I was 13, I watched those tow-
ers, and the lives in and among them, 
destroyed on live television with the rest 
of the country, and certainly much of 
the world. 

Years later, on a trip back east for a 
cousin’s wedding, my mom and I visit-
ed the memorial site. The museum still 
wasn’t done, and neither was the Free-
dom Tower beside it. But the main fea-

ture was. Looking down into the black 
stone squares carved into the earth, 
which are the actual size of the towers’ 
footprints, and at the seemingly bot-
tomless waterfalls pouring from their 
sides, I thought how glad I was that I 
had looked back all those years before. 
It occurs to me now that we have been 
looking back ever since. 

It is no secret that 9/11, and the 
months that followed, shaped our Amer-
ican reality as we know it today into 
something totally different than what 
we had known before. But while Gen-
eration X, Baby Boomers and the eldest 
Americans had lived for decades in pre-
9/11 America, the Millennial generation 
experienced the shift as children and 
young adults, the reality of our forma-
tive years grossly punctuated and re-
aligned by a national tragedy that would 
become our longest war. The youngest 
among our generation were born into 
the new America, never having known 
the one before it, never having to ask 
their guardians, as I had done, “What’s 
terrorism?”

September 11 has become a national 
day of remembrance and reflection, as 
it should be. For many years, much of 
this reflection has been devoted to the 
memory of the lives lost, as it should be. 
Now, just two years away from the 20th 

anniversary, it seems fitting that we also 
use it to reflect upon the way the event 
changed our country and our lives, and 
how best to continue to move forward.

As I wrote in my column at the same 
time last year, our country experienced 
a great sense of unity in the days and 
weeks immediately following 9/11. But 
fast forward to 2019, and we have be-
come a country that is deeply divided. 
Our states, counties and cities are de-
fined by Red and Blue. There is little 
room for purple. Elected leadership 
can’t even come together after tragedies 
– instead, pointing fingers at each other. 
Their constituents follow suit. Little, it 
seems, gets done. 

The immobility of elected leader-
ship, who seem to be choked by partisan 
allegiance, is perhaps why more Millen-
nials (44%) identify as independents 
than with a party, per the Pew Research 
Center. And I would hazard to guess 
that our memory and experience of what 
patriotism means as the generation that 
experienced 9/11 in our formative years 
may also have something to do with this. 

While at first, as an 8th grade kid, it 
seemed in the days following that trag-
edy that patriotism meant displaying 
flags and singing inspirational country 
songs and holding telethons, it over time 
sunk in that patriotism is about unity. 
It’s about holding up your neighbor, de-
spite your differences, in the name of 
something greater – your unified belief 

in freedom, and democracy, and ye olde 
American dream. Are so many of us 
who learned this in our formative years 
identifying as independents because we 
now live in a country in which the P 
word governing this country is no lon-
ger Patriotism, but Party? I posit this: 
Party has poisoned patriotism. I would 
alliterate on this topic for an eternity if 
it would get anybody to listen.

On this day of remembrance, the na-
tional mood is rather sour. Much like a 
late-night fight between spouses, using 
retrospective to hash out and re-litigate 
the events that brought us here perhaps 
will only result in more dissension – 
behavior, I would argue, that is least 
appropriate to engage in on 9/11, of all 
days. So rather than further contribute 
to that mood with a deluge of com-
plaints, might I suggest we learn to look 
back without becoming crystalized by 
our sins? 

Instead of engaging in political vol-
leyball, perhaps a better way to reflect 
is to consider what positive ways our 
country, and the future prospects of 
its young people, have changed since 
9/11. And, on the flip side, in what ways 
have their future prospects diminished? 
Why? Millennials are often called the 
9/11 generation. What does that mean, 
and what will we make of it? What les-
sons can we harness from those years 
that followed 9/11 in order to make a 
better America for its children? 

P For Party, Or P For Patriotism?
(Continued from Page 1)
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Working for Long Beach
The Port is a global gateway for goods from all over the world and a major local economic 

engine, supporting 1 in 5 Long Beach jobs and moving $200 billion in cargo each year.


